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Frank Lloyd Wright’s double-decker flat top above and page 116 


Progress, profits & problems in homes open to minorities pace i3s 


Round Table: standard dimensions for building components pace 126 


Ten more ways to build better for less pace iso 


Research Village teams builders & architect with industry pce 10s 


For complete contents see page 103 








GOLD SEAL LINOLEUM FLOORS 
HOME SALES 


BOOST 


One “‘basic,’’ smooth-surface floor throughout 
the house ...a floor so colorful and comfortable, 
it’s ready to live with... even without rugs or 
carpeting. That’s what customers are buying! 
That’s the big decorating trend! And that’s the 
reason why you should know all about the best 
and best-known ‘‘basic’’ floor of them all... 
Gold Seal Inlaid Linoleum! 


Easy to clean and keep clean! Highly resistant to 
ordinary kitchen grease, oils, dirt, grime and dulling 
film. Dense, satin-smooth surface stays bright and 
beautiful... will rarely ever pit, scar or chip... cuts 
cleaning time to a minimum. 

Resilient, quiet, comfortable! Deadens floor noise 
and reduces foot fatigue. Resists permanent inden- 
tation from heavy furniture. 


Smart! Colorful! Gives homes a luxury look. Gives 
you more of the patterns your customers would choose 
for themselves. For example: famous “Jackstraw” 
... proved most-wanted linoleum in 4 consumer sur- 
veys! Wide range of colors for every color scheme. 
Stays smart and colorful! Tough. Durable. Colors 
are inlaid for longer-lasting beauty. 


America’s finest! The only inlaid linoleum made by 
the natural oxidation process for greater resilience 
and durability. 


Easier to handle! Exclusive SuperFlex* back 
eliminates need for extra lining felt. Highly flexible. 


Economical! Initial cost can be amortized over long 
period of time. Approved for remodeling under F.H.A. 
Title | (open end mortgage). 


Guaranteed! Your assurance of quality and complete 
customer satisfaction is the famous Gold Seal Guar- 
antee of satisfaction or your money back. 


Specifications: |2 ‘“Jackstraw” patterns. 69 other patterns, 
6’ wide by the yard. 23 other patterns, 9” x 9” tile. Standard 
gauge. Install over suspended concrete or wood sub-floors. 
Also 4%” gauge, burlap back for heavy traffic areas. Gold Seal 
Ranchtile Linoleum in 9” x 9” tiles, standard gauge, is the only 
inlaid linoleum recommended for installation over on-grade 
concrete . . . with or without radiant heat. 


For home or business... 


you get the finest choice of allin... 
INLAID LINOLEUM + RANCHTILE® LINOLEUM + LINOLEUM, VINYL, VINYLBEST 


ackstraw’ 


one of the many reasons why 
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U.S. Gypsum Research Village Features Gold Seal Floors. 
To explore new techniques in building, United States Gypsum 
has built 6 Research Homes. . . all employing new design and 
construction ideas as well as new applications for present 
building materials. All six homes offer more comfort, more 
livability, more value. Congoleum-Nairn floors are specified § 
throughout all six of these homes. e 





U. S. Steel “‘Bride’s House” Features Gold Seal Floors. 
Gold Seal Vinylbest Tile and Gold Seal VinylTile will be 2 
used in 200 model homes throughout the country... Proud ¢% 
recommendations . . . and they are just two examples today, 
that prove you're smart to specify Gold Seal Floors. 


















RUBBER, CORK AND ASPHALT TILES + VINYLFLOR + VINYLTOP - CONGOLEUM® dines CONGOLEUM-NAIRN INC., KEARNY, N. J. 


AND CONGOWALL® ENAMEL-SURFACE FLOOR AND WALL COVERINGS *Trade-Mark 
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NEW IDEAS 
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IDENTICAL 60-HOUR SALT SPRAY TEST . . . (left) Chrome plated grille shows rust . . . (right) NuTone *TEBROC grille stays bright. 


NuTone Grilles Can't Rust 
...because they are ‘TEBROC treated 



































‘ ] Chrome grilles RUST when constantly ] NuTone guarantees its new * TEBROC 
exposed to moisture or salt air. Grilles to be absolutely RUST PROOF. 
’ 2 Chrome grilles are surface plated... y 1 NuTone *TEBROC is a* permanent 
; which can chip or peel. part of the metal. IT CAN’T FLAKE. 
; 3 Chrome grilles show finger prints, NuTone’s *TEBROC finish is easier to 
‘ grease streaks and stains. clean—won’t stain or streak. 

4 Why take chances with ventilating fans still using old fashioned chrome grilles that rust? 

: Now you can have NuTone’s exclusive *TEBROC grilles, guaranteed never to rust. This is 

5 one of many features you get in NuTone products at no extra cost. And remember, our 

; $500,000.00 Service Policy guarantees trouble-free performance on all NuTone products. 

3 
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Ventilating Fans « Door Chimes 
Ceiling Heaters «+ Range Hoods 


Write for FREE catalogs and installation data about the 
complete line of NuTone *TEBROC Wall and Ceiling 
ventilating Fans...also the new NuTone Range Hoods. 


NUTONE, INC., DEPT. HH-4F, CINCINNATI 27, OHIO 








NUTONE HEAT-A-LITE is one of our NUTONE VENTILATING FANS... 
complete line of Ceiling Heaters... with bright mirror grilles that can’t 
all with RUST PROOF GRILLES. rust. 10 Wall and Ceiling Models, 
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MASONITE 
PRIMECOTE PRESDWOOD 











e Quicker, easier to use! 
e Saves time...Saves money! 










Forget about priming and sealing! Choose Primecote Presdwood 
for those jobs you are going to paint. 

Masonite has added the first coat for you. It’s smooth, dense 
and equal to severa: coats of hand-applied primer. And, you don’t 
have to sand before applying the finish coat. You’ll get a better 
finished job every time. 

Primecote Presdwood comes in a neutral gray color. Resists sD balidiew, hear et ome tng at : 
chipping and flaking when panels are sawed. Lighter tones as well coted Presdwood panels: s 
as darker shades cover it completely and easily. Perfect base for © %” Standard Presdwood® 
oil paint, emulsion paint, enamel or lacquer. Finish coat can be 
brushed, sprayed, rolled or wiped on. e 4" Panelwood® 
















Thousands of builders are already saving time and cutting costs © %", Ye", Va" Tempered Presdwood 4 
with Primecote Presdwood. See your lumber dealer today. Or write Panels are 4’ wide, up to 12’ long. : 
Masonite Corporation, Dept. HH-4, Box 777, Chicago 90, Illinois. Now available east of Rockies only 

Look for this Man—He Makes the Difference 


MASONITE PRIMECOTE PRESDWOOD 


PAWN EL PROOU CT oO F MASONITE® CORPORATION 











HOUSE & HOME, April 1955. Volume 7, Number 4. Published monthly by TIME Inc., 9 Rockefeller Plaza, New York 20, N. Y. Entered as second-class matter at New York, N. Y. 
Subscription price $6.00 a year. 





EASY TO INSTALL. NuTone K-50. in Ivory and Brass . . or White and 
Satin Aluminum. 8 friendly chime notes at front door, 2 notes rear and 
1 note third door. Transformer included. $26.95 list. 








NuTone 
“Built-In” 
Chimes 














..ein tune with the Built-In Trend 





THIS IS THE YEAR FOR BUILT-IN’S .. . and NuTone 
brings you the most complete line of “Built-In” 
Door Chimes in the entire industry. 


4 BEAUTIFUL MODELS designed to blend with any 
interior. Smart contemporary style. Satin finish 
bezel with perforated grille and removable orna- 
ments. Can be painted to match wall color. 


LOW COST, SIMPLIFIED INSTALLATION for average 
homes which need only one chime — or larger 
homes where two or more chimes are required. 


No relays — no expensive controls. 


BUILT FLUSH with wall, ceiling or near baseboard 
... in entrance way, living room, kitchen or far- 
away rooms. $6.95 to $26.95 list. 





Ventilating Fans Ceiling Heaters 


Door Chimes 


fon 


FREE .. . Catalogs and installation diagrams. Write NuTone, Inc., Dept. HH-4C, Cincinnati 27, Ohio. 





Range Hoods 




















NuTone K-35. Modern clock and chime. 
Both operate from 16-V transformer. 2 
notes front, | for rear. $19.95 list. 


NuTone K-14. Completely new design. 
Ivory and brass Anodized. 2 notes front 
door, | for rear, $6.95 list. 


NuTone K-15. 2 or 3 door operation . . 
Repeating chime for front, 2 notes rear 
and 1 note for third. $9.95 list. 
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help you get 
MARLITE WALLS / the right price for 


your new homes 


2 plus 4 distinctive wood patterns, Marlite is “at 
home” in every room from basement to attic. It 
goes up fast with a special tongue and groove joint 
which eliminates joint coverings. And all fasten- 
ings are concealed in the finished job. 

For complete information, see your building ma- 


Give dry wall construction that “look of luxury 
with new Marlite Plank and Block. Builders have 
discovered this easily installed plastic-finished pan- 
eling means faster completions with more sales 
appeal. And home buyers appreciate Marlite’s 


beauty, easy maintenance, and elimination of peri- 
odic redecorating. terials dealer, refer to Sweet’s File, or write Marsh 


Prefinished in 10 “Companion Colors ” styled by Wall Products, Inc., Dept.422, Dover, Ohio, Sub- 
Raymond Loewy Associates in a semi-lustre finish, sidiary of Masonite Corporation. 


that’s the beauty of Marlite 


PLASTIC-FINISHED WALL AND CEILING PANELING 
Morlite Plank and Block Patent Applied For—Made With Genuine Masonite® Tempered Duolux® 
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for low cost trouble-free performance 
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The new KWIKSET Screen Door Latch is easily installed, 
low in cost and precision constructed from brass and steel. 
The latch locks securely with a finger-touch and is ideal for 
all screen, storm and combination doors. 

Smartly styled in all popular finishes for use with either 
KWIKSET “400” or “600” line locksets, the KWIKSET 
screen door latch fits doors 34” to 114” thick with no adjust- 
ment required and will offer years of dependable, uncondi- 
tionally guaranteed service. 


a 
4 
(Cs ANOTHER QUALITY PRODUCT FROM THE MANUFACTURERS OF KWIKSET LOCKSETS 


KWIKSET SALES AND SERVICE COMPANY * ANAHEIM, CALIFORNIA 

















“With this new construction s 
put up ceiling and roof ati fl 
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GOLD BOND *250 CORR. SHEET ROOFING 
(Straight Joint or Corner Clipped method of application) 
(Bell type ridge roll at ridge) 


G. B. MAT THICK ROCK WOOL INSULATION 


2x2 PURLINS 24” O. C. (Nail underside 
of wallboard to purlins) 


aS 
'’h” G. B. GYPSUM WALLBOARD (interior ceiling) 
(Nail to refters) 


2%"x 'h” WOOD BATTEN STRIPS 16” 0.C. wy 


4x6 RAFTERS 4’-0" 0. C, 
(Roof Pitch 3 to 12 Min. 
ridge beam 6” x14’) 


3/16" GOLD BOND PERMABOARD — 


3/16” GOLD BOND PERMABOARD ——__ 
(6’-0” Overhang — exterior) 


_- 2x4 STUDS 16"0.C. 


GOLD BOND ROCK WOOL INSULATION (Semi-thick) (Side Walls 7’-0” high) 





‘h” G. B. GYPSUM WALLBOARD = 
(Horiz. Application) 











Two men nail on permanent roof of Gold Unfinished interior, showing Gold Bond Popular exposed-beam ceiling provides 4 
Bond Economy 250" Corrugated Asbestone, Rock Wool Semi-Thick Blankets with Gold _ rich, expansive interior. Here is a building 
while third man nails Gold Bond Gypsum Bond Gypsum Wallboard—for sturdy, fire- system that produces a luxury look at low 
Wallboard to purlins from interior. resistant walls that take any decoration. construction costs. 





HOUSE & HOME APRIL 19 












. 


\isysfem we 
‘the same time [” 


"Gold Bond Corrugated \\ 
Ashestone used with Gold 
Bond Gypsum Wallboard 


saves us time and materials” 


a 


say RALPH and JACK ALDRIDGE of Aldridge Construction Service, 
Inc., Kokomo, Indiana, about their new all-Gold Bond Home. 





Ralph Aldridge 


Using Gold Bond Gypsum Wallboard and Cement Permaboard nailed over it. The walls 
Gold Bond Economy"250’’Corrugated Asbes- are insulated with Gold Bond Semi-Thick 
tone on this ranch-style home has opened an Rock Wool Blankets placed between the studs. 

entirely new concept of ceiling and roof con- Interior surfaces are Gold Bond 1%” Gypsum 
struction to us,” says Mr. Aldridge.“We put Wallboard. This wall system provides unlim- 


® up a permanent, fire-resistant roof and sturdy, ited flexibility in both exterior and interior 


fire-resistant walls and ceilings faster than we decorative finishes and trim. 


ever expected. We saved $176 in labor and Mr. Aldridge finds that the combined use of 

materials on the roof alone!”’ Gold Bond materials speeds up the entire home 
The roof doubles as an exposed-beam ceil- construction job. Pre-cut sheets of corrugated 
ing. Construction is fast...cwo men work and large gypsum board panels minimize han- 


above the roof and one works below, forming dling on the job. No horizontal ceiling joists 


a progressive type of building team that allows are needed, saving lumber footage. 


He saves 


Gold Bond Gypsum Board, Permaboard, Mat- better than 50% on ceiling labor, because no 
; / 8g 


Thick Rock Wool and Economy ‘'250” Corru- tape joint treatment is required on 


the ceil- 


gated Asbestone to go up at the same time. ing and Rock Wool insulation is merely laid 


Gypsum Board is laid on top of the rafters in place. This unique building design provides 
and nailed. 2”x 2” purlins run at right angles substantial savings in materials, labor and con- 
. on top of the board. The Gypsum Board is struction time. Mr. Aldridge is another builder 
a also nailed from the underside to the purlins who has found that it pays to take advantage 
q and Rock Wool Blankets are placed between of the undivided responsibility resulting from 
the purlins. Economy “250” Corrugated As- purchasing a complete line of building prod- 
bestone is then nailed over the top to form ucts from one reliable manufacturer... National 


the exterior roof. Gypsum Company. 


Exterior walls of this 77-foot long, 24- WRITE for construction details on the 





Sheathing with *is” Gold Bond Flat Asbestos big savings offered to builders by this system. 


NATIONAL GYPSUM COMPANY « BUFFALO 2, NEW YORK 














Build better with 


Gold Bond , « » BUILDING PRODUCTS 


TEXTURES 
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a LATH, PLASTER GYPSUM BOARD INSULATION BOARDS ROCK WOOL PAINTS AND ACOUSTICAL ASBESTOS ROOFING 





foot wide house have Gold Bond Gypsum Aldridge all-Gold Bond House, showing the 


TILES AND SIDING 
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1S! x 14". with 
automatic, if you 
a real buy! 


Lowest priced in the line... 16 
, LY so 8 
glass door and interior light 
wish completely equipped 


In Copper, Stainless or 4 Colors! 


Write tor Brochure & Name of Your Distributor 
PPR EG GH EL A 














You'll sell homes faster 
selling 


FREEDOM FROM FEAR OF FIRE! 








No matter what style or price, youll move 





houses faster when they include the 


Edwards Home Fire Alarm. Here’s a really 








important, low-cost feature that gives you a 
terrific competitive edge . . . because it 

takes advantage of every prospect’s 

natural fear of fire and offers permanent 
protection for the whole family, 24 hours 


a day. It’s the one feature every ae 


—— nal 
Je 
3 ESF I go 


Two UL listed detectors .. . ceiling: 





new home buyer responds to! 























Demonstrate it! Have prospects 





hold match under detector 


and hear alarm. Have them press coverage each. Master control takes 


. only 5x 7”, fits flush into wall. At 

test button. Explain that system never 
; sound loud clear alarm. 

needs servicing or adjustment... is 
completely automatic, foolproof, electric... 
consumes current only when sounding alarm. 
Made and guaranteed by Edwards, world- 
leader in fire alarm equipment for schools, 
hospitals, industry ... since 1872. See 


your electrical supplier, wire or phone 


Edwards Company today. Dept. HH-4. 


|Epwarps HOME FIRE ALARM 


Catalog F-100. Complete, tested 
signal unit and two detectors. $19.95 


NORWALK, CONN. *® OWEN SOUND, ONT., CANADA 


HOUSE & HOME 


installed in furnace room and stor © 
age area...give 400 sq. ft. safe ~ 


140° detectors cause signal unit to 
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FOR THE 
SMALL 





KAUSTINE SUSPENDED 
FULLY AUTOMATIC OIL FIRED 
WARM AIR FURNACE s 3 4X é S 


r. success of today's designers and builders of small homes 


SS @ depends on their ability to deliver a maximum of living space I S A 
3 from available floor space... without sacrificing efficiency or 


iq shi. PROBLEM 


That is why so many builders turn to the Kaustine line of fully 




























automatic oil fired furnaces when considering their heating 


- : problem. They know there is a Kaustine quality heating plant 
. At cm 
t to | to fit any small home design. They know these compact units 
KAUSTINE. FURNACES 


operate efficiently and quietly in a minimum of space. They 


know that Kaustine furnaces are second to none in economy PROVE TROUBLE-FREE 


and long life. _ CHARLES R. DuBay Co., 
| 12 Linda Road, Wakefield, Mass. 


Here we illustrate one of Kaustine’s three Suspended Units F eag 
epeee ; ae We have just completed our first year as 
offered for space saving installation where floor space is limited. ges wholesale distributor of Kaustine Furnaces 


They embody all of the features of the famous Kaustine Jersey 


Furnaces and are “factory assembled” for low cost installation. 





GET THE FACTS ...WRITE DEPT. H-4 


f 
MAUSTUINE 
oudity 
SERVICE 
SATISFACTION 


There is a Kaustine Furnace or Winter 
Air Conditioner for every type of home 
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FOR PROFIT-MINDED BUILDERS! = 














Women today are “‘sold”’ on built-ins. So please ’em 
all, sell ’em all—-with Tap’N WALL. As you know, 
the kitchen helps sell the house . . . and nothing sells 
the kitchen like the modern beauty and convenience 
of a Tap’N WALL built-in range. When it comes to 
cooking, Tappan is the name women trust. Ride the 
booming built-in trend with the greatest name in 
cooking .. . TAPPAN. 


Good Name! Good Range! Good Deal! 
TAP’N WALL BUILT-IN RANGES AVAILABLE 
IN EITHER GAS OR ELECTRIC MODELS 








TAP'N WALL built-in Ranges 
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ly TAPPAMN 


TAP’N WALL has every feature 
women want... obsoletes all other built-ins! 


e Even browning, uniform baking—in the circulating- 
heat oven 

e Visualite Oven Door lets you see what’s cooking 

¢ Automatic Controls start, time, and stop oven—auto- 
matically 

e Adjus-to-height, smokeless broiler—adjusts at a touch 
to the right height for perfect broiling 

e Contro-lo Burners—4-in-a-line . . . or staggered in 
smart inverted “V” arrangement 

e All burners light automatically 

e Automatic control times and shuts off one top burner 

e Removable burner trays and grates make range clean- 
ing easier. 


ntl i Wiles en eng atin clare san’ Gk Ol ose | 
Department HHB-45 
The Tappan Stove Company, Mansfield, Ohio 


Please send me full facts and price information on the 
New Tap’nN WALL Gas and Electric Built-in Ranges. 











NAME TITLE 

FIRM__ 

ADDRESS. 

CITY Ss nS 





[] I remodel kitchens 


[| I build homes 


SPER tdk wal creas opiate nae 


NS IE MATE EEGs AR Td ae 






HOUSE & HOME 











PALCO 


Architectural — 
Quality 
Redwood 









MELLOW DEPTH IN COLOR 
WITH SOUNDNESS OF STRUCTURE 


... for exterior or interior finishes 


From the viewpoint of architect, builder, and owner, redwood 
satisfies the desires for beauty combined with permanent structural 

stability. In native richness of color, texture and grain —in practical workability 
—in freedom from swelling and shrinkage —in permanent resistance to 
deterioration — in paint retention — redwood is unsurpassed. When you specify 
Certified Dry Palco Architectural Quality Redwood, you can be sure of these 
premium qualities at no extra premium in cost. Palco offers the important 
bonus of uniformity of grade in the highest degree, backed by the largest, 
oldest, most modernly equipped producer of redwood in the world. 


THE PACIFIC LUMBER COMPANY 


The best in Redwood—Since 1869 


Mills at Scotia, California 


100 Bush St., San Francisco 4 + 35 East Wacker Drive, Chicago 1 + 2185 Huntington Drive, San Marino 9, Calif. 











MEMBER OF CALIFORNIA REDWOOD ASSOCIATION 
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You build a house... but you sell a home! 


To your prospects the house you build is a 
home... and there is no better way to change 
a house into a home that will se// than by de- 
signing the much wanted kitchen appliance 
. a KitchenAid Automatic Dishwasher by 
Hobart... right into the kitchen plans. 


Only KitchenAid has the exclusive Hobart 
revolving power wash system—the same pow- 
erful washing principle that has been proven 
in commercial dishwashers by Hobart in the 
largest hotels and restaurants in the world. 
Only KitchenAid has separate motor and 


blower-fan circulating electrically heated air 
for clean, quick drying. 

Two independently sliding plastisol-coated 
racks (top rack adjustable for greatest capac- 
ity), and the front opening door makes for 
easiest loading. Simplest to install in either 
under-counter free-standing, or sink-dish- 
washer combination models... gravity-drain 
or automatic pump-drain models. 

A built-in Kitchen Aid Dishwasher by Hobart 
can help you change the “For Sale” sign on 
the lawn to a “Sold” sign in the window. 


TRADE @® MARK 


The Finest Made... by 


The World’s Largest Manufacturer of Food, Kitchen and Dishwashing Machines 


Complete specifications for all models in the 
complete KitchenAid Dishwasher line are 
listed in Sweet’s Architectural File. 


KitchenAid Home Dishwasher Div., The 


Hobart Manufacturing Co., Troy, Ohio. In 
Canada: 175 George Street, Toronto 2. 


KitchenAid Home Dishwasher Div. 
The Hobart Manufacturing Co., Dept. KHH, 
Troy, Ohio 


OD Please send me literature. 
0 Please send me name of nearest distributor. 
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WATERLESS TOOGkL 
GAS OR OIL HEATING 





YEAR ’ROUND air conditioning will soon be a must for successful 
selling. Satisfy that need, even in smallest homes, with compact, 
low-cost WILLIAMSON Yearound Air Conditioning. For base- 
mentless homes, simply install ASSEMBLED Counter-Flow 
Furnace plus exclusive Waterless Counter-Flow AlRefrigeration. 
Use only 2 FEET SQUARE of floor space for heating and cooling. 
Install cooling coil enclosure and conduit line now . . . complete 
the system anytime. For basement homes, install ASSEMBLED 
Lo-Boy or Hi-Boy with Duct Type AlIRefrigeration. Let 
WILLIAMSON Yearound Air Conditioning boost the selling 
power of your homes! 


ASSEMBLED WARM AIR FURNACES 
e Units occupying less than 2 feet square 
e Hi-Boy, Lo-Boy, Counter-Flow and Horizontal Units 
e Pre-wired and pre-assembled ...10-minuteinstallation 
e 20 gas models, 12 oil models . . . 60,000 to 145,000 BTU 


e Famous Williamson symbol on all units for extra 
merchandising value 


YEAROUND AIR CONDITIONING 





eLESS COST -LESS SPACE 








WATERLESS COOLING 


featuring Exclusive Counter-Flow AlRefrigeration 


e No additional floor space required 
e Eliminates the use of water, water tower and pump 
e Costly water and sewer connections avoided 
e Easily installed... 90% factory pre-wired 
e Condensing unit outdoors . . . saves space, eliminates indoor compressor sound 
e@ Operating costs equal to other systems 
e Versatile console waterless cooling units also available 
e Choose from complete line of 2, 3 and 5 ton waterless models 
e Water-cooled units, and duct, pipe and fittings for any system also available 


WILLIAMSON Yearound Air Conditioning assures you more profit with 
less cost, less space and less labor. Write for full details TODAY! 


inet VA/ ILLIAMSON 


HEATER COMPANY 
3597 MADISON ROAD CINCINNATI 9, OHIO 
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Cuts installation time 70% .. « 
makes strong, tight roof 


Four men can cover a 30’ x 40’ flaf roof with 
Armstrong Temlok® Roof Deck in just a little 
over 6 hours. With conventional materials 
the job would take 20 hours. As the carpen- 
ter puts down each 2’ x 8’ piece of roof deck, 
he installs 16 square feet of roof deck, 16 
square feet of roof insulation, 16 square feet 
of vapor barrier, and 16 square feet of fin- 
ished ceiling. The savings in labor can cut 
costs as much as $250 per house. . . a dra- 
matic example of the cost-cutting advantages 
of contemporary open beam construction. 


SLASH TIME 








Armst) 
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Cuts installation time 35% ... 
adds valuable insulation 
and extra strength 


Two men can cover a house with Temlok 
Sheathing in less than a day. This compares 
; . with a day and a half for horizontal wood, 
101) LS / em if y age SS and two days for diagonal. Temlok is much 
ce ‘ easier to handle than loose lumber off the 
truck, on the pile, and up the scaffold. Tem- 
lok’s Rain-Shield* finish eliminates building 
paper . . . extra strength eliminates corner 
bracing . . . and large board size requires 
less nailing. These time-savings can cut 
your costs up to $80 per house. 


* Trade-Mark 





You never stop saving with 
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8:00 A.M. Roof Deck Job Starts. The big, lightweight 
boards are easy to handle, cover the roof fast. Each board has 
tongue-and-groove edges to speed installation. Durable and 
sturdy, Temlok withstands heavy roof traffic . . . gives roof 
extra strength and rigidity. The underside is painted light 
ivory—when you install Temlok Roof Deck, your ceiling is 
automatically finished at the same time. 


















































8:00 A.M. Sheathing Starts. Every time a 4’ x 8 Tem- 
lok board is nailed in place, 32 sq. ft. of wall area is sheathed 
(16 sq. ft. with 2’ x 8’ sheets). Cutting, trimming, and fitting 
are held to a minimum. There’s almost no dimensional loss— 
1,000 sq. ft. of Temlok covers virtually 1,000 sq. ft. Waste is 
less than 5%, compared to 20% with wood. 





2:45 P.M. Roof Deck Job Completed. When carpen-. 
ters work with Armstrong Temlok Roof Deck, they don’t have 
to handle roofing boards, roofing paper, roof insulation, or 
interior finish. Temlok Roof Deck alone does the complete 
job. For areas where the average January temperature is 40 
degrees F. or lower, Temlok Roof Deck is available with a 
special vapor barrier for protection against moisture. 





4:45 P.M. Sheathing Finished. Even if rain interrupts 
the job, there’s no time lost except “rain time.” Work resumes 
as soon as a storm passes. Temlok’s new Rain-Shield finish, 
plus asphalt impregnation, makes every square inch of the 
board completely water repellent. There’s no sticky coating 
to gum up saws and hands. 


For full details on how to slash time with Armstrong Temlok building products, see your Arm- 
strong lumber dealer or write Armstrong Cork Company, 3704 Sixth Street, Lancaster, Penna. 


h Armstrong TEMLOK ... house... after house 


SHEATHING »* 


APRIL 1955 


ROOF DECK «+ INTERIOR FINISH 











_ THE GREATEST MONEY-SAVING 


THAT’S A FACT! WE CAN PROVE IT! 
CASE HISTORIES OF BUILDERS WHO 
ARE REALIZING THESE SAVINGS ARE 


IN OUR FILES. 























THE MARQUIS 


For a Setter Suy— Setter Guy Sey 


Select your Berry Custom Garage Door from any 
of these 8 standard designs — or you can easily 
create your own design by using factory furnished 
corner pieces and mouldings. 


BERRY CUSTOM GARAGE DOORS ARE RETAIL PRICED 
FROM $79.65 F.0.B. PONTIAC 


BERRY CUSTOM GARAGE DOORS ARE AVAILABLE IN: 
ee ee a i ae 
Special sizes made on request 


LIFETIME GUARANTEE 


All Berry Garage Doors are guaranteed never 
to shrink, rot, swell, warp or crack because 


they're all steel! 
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OPPORTUNITY of 1955 


HERE’S HOW THESE TREMENDOUS 
SAVINGS. ARE MADE POSSIBLE 
a Alisteltimey Ve ii ital [cmelty.\ ile fae 


By using the latest ideas in automation and mass production 
techniques, Berry has slashed production costs to a phenom- 
enally low figure. The huge savings realized by using these 
advanced manufacturing ideas are passed along to you and 
your customers. This is the reason why beautiful, rugged, high 
quality Berry Garage Doors are so amazingly low in price. 

















































THE BARONET 


GET ALL THE FACTS: 


For full details call your local lumber or building supply 
dealer now or mail this handy coupon today for brochure, 
prices, and name of nearest dealer. 


STEEL DOOR CORPORATION | \3u 


WORLD'S LARGEST MANUFACTURER OF ONE PIECE METAL GARAGE DOORS 


2400 E. LINCOLN ROAD — Dept. 20 
BIRMINGHAM, MICHIGAN 


| want to save as much as $75 a house! Rush me full details and name 
of nearest dealer on your amazing new 


[] BERRY CUSTOM GARAGE DOORS 
[_] BERRY SUBURBAN GARAGE DOORS 


NAME 
ADDRESS. 


CITY 
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The Hartford Statler 
William B. Tabler, Architect 

George A. Fuller Co., Contractor 

C. H. Cronin, Inc., Plumbing Contractor 


The AllianceWare Junior has all the 
fine quality of every AllianceWare tub 
with wide seat rim; patented grab rail 
construction; leakproof flange; choice 
of 5 stainproof colors and white. Size— 
42” long, 3054” front to back, 12” high 
—makes this an unusually suitable 
tub where space is limited. As a shower 
receptor the Junior far exceeds in room- 
iness and convenience the ordinary 
shower stall. Write for complete dimen- 
sions and installation diagram. 
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ALLIANCEWARE 


Gfunioe VE 


on AN UNUSUAL DEMAND 


IN THE NEW HARTFORD STATLER 






























The planning behind the new Hartford Statler is a 
fascinating story of the most careful research into 
what people—guests and employees—do or like to 
do in a hotel. Included among the great multitude 
of detailed studies were the shortest plumbing runs 
and the most efficient minimum bath requirements. 


The many insurance companies in Hartford conduct 
training courses of several weeks duration. “Stu- 
dents’ demand minimum-cost accommodations. 


To pene these accommodations six minimum 
rooms or “roomettes” in addition to the regular size 
rooms, were planned for each floor of this hotel that 
research built. Bathtubs of ordinary dimensions 
were too large for the “roomettes.”” But AllianceWare 
“Junior” tubs —42 inches long—met the conditions 
ideally. So every Hartford Statler roomette—78 in 
all—is fitted with an AllianceWare Junior tub. 


ALLIANCEWARE, INC. e Alliance, Ohio 


Plants in Alliance, Ohio and Colton, California 


Bathtubs * Lavatories ° Closets * Sinks 
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| FO% savings nlaborl” 
= Sdy$ builder 


using the only insulating sheathing 
GUARANTEED FOR LIFE OF THE BUILDING... 
CELOTEX INSULATING SHEATHING 





This charming ranch-type house, built by Furney 
Bros. Construction Corp., was chosen regional Na- 
tional Award Home in NAHB “Acapulco Derby.” 
Celotex Insulating Sheathing and other Celotex 
Building and insulating products were used 
throughout. Materials supplied by the Thompson 
Lumber Co. of Minneapolis, Dobe Ryerse, Presi- 


















dent, Walter Buckholz, Vice President. 








Check these big selling-features . . . yours only in 
CELOTEX DOUBLE-WATERPROOFED INSULATING SHEATHING 


1. Goes up 30% Faster. Easier to cut and 
fit. Results in up to 15% less waste. 

2. insulates and Weatherproofs as it 
builds. All at one cost. No building paper 
needed. 

3. Saves on Material Cost. The 7542” 
sheathing costs no more — usually less — than 
ordinary sheathing . . . and the 14” almost 
always costs less! 

4. Laminated for Extra Strength and rigid- 
ity. Yet its density is controlled to assure max- 
imum insulating value. 

5. No Corner Bracing Needed to meet 
F.H.A. requirements, with 4 ft. wide, 2542” 
thick Celotex Insulating Sheathing. Has ap- 
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Build Better... Build with Genuine 


CEL 
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INSULATING SHEATHING 


The Celotex Corporation, 120 S. LaSalle Street, Chicago 3, Illinois 


OTEX 


proximately 30% greater strength than ordi- 
nary sheathing with let-in bracing. 

6. Excellent Base for Wood or Asbestos 
Shingles. Use special methods for direct ap- 
plication; or just apply over Celotex Impreg- 
nated Backer Board. 

7. Double-Waterproofed. Outside, by pro- 
tective asphalt coating. Inside, by special proc- 
essing of the fibers. Yet has more than twice 
the vapor permeance advocated by govern- 
ment agencies. 

8. It Is the Only Sheathing made of tough, 
strong, long Louisiana cane fibers — protected 
by the patented Ferox® Process against dry 
rot and termite attack. 







“We'd heard reports of others 
about unusual cost reductions made 
possible with Celotex Double- 
Waterproofed Insulating Sheath- 
ing. But we weren’t ready to believe 
it. . . until we tried Celotex our- 
selves. We're convinced! Construc- 
tion schedules move along now with 
wonderful dependability. The way 
Celotex sheathing goes up so quick 
and easy is saving us up to 30% on labor. In this northern climate 
insulation is a must. A large share of this problem is solved by using 
25/32” Celotex Sheathing. It not only covers stud spaces, but studs 
as well. And we don’t worry about big rains any more. Celotex seals 
out moisture so completely, we’re back at work without undue delay 
after the heaviest downpour.” 





James H. Furney, Furney Bros. Construction Corp. 
Metropolitan Building, Minneapolis, Minnesota 


Mr. Furney, regional First Prize Winner in the recent NAHB “Aca- 
pulco Derby” Home Merchandising Contest . . . speaks enthusiasti- 
cally about Celotex. His is one of hundreds of glowing reports from 
builders across America with similar construction case histories. 
Builders who have discovered first-hand the practical job advantages 
of Celotex Double-Waterproofed Insulating Sheathing. The only 
insulating sheathing guaranteed for the life of the building. Re- 
member—only Celotex Insulating Sheathing gives you al/ the ad- 
vantages listed at the left! 


Celotex National Ads: Your Big Business-Builder! 


Month after month . . . throughout tial construction market-hitting bar- 
1955, you'll see the Celotex great 


new advertising campaign at work 


rage. Tie in with this powerful sales 
help by stressing to prospects that 
for you . . . with eye-catching ads in 
THE SATURDAY EVENING POST, BET- 
TER HOMES & GARDENS, AMERICAN 
HOME and many other leading pub- 


your homes are built with genuine 
Celotex Products. It will pay off. Over 
a third of a century of national adver- 
tising has created nationwide pref- 


lications. Capitalize on this residen- erence for the brand name Celotex! 





Its double 
waterproofed / 
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KEYMESH 


GALVANIZED REINFORCING LATH 


with gypsum lath and plaster 
multiplies fire resistance of buildings 


Fire safety costs so little. 

Actually, walls and ceilings of gypsum lath and 
plaster, reinforced with Keymesh, cost less than 
most substitutes. Just see how they mu/tiply fire safety. 

Take open-web steel joist floors and concrete 
slabs with gypsum ceilings, for example. With 
Y4 inch of lightweight aggregate plaster, rein- 
forced with Keymesh-like lath, a fire endurance 
limit of 3 hours and 28 minutes was obtained.* 

Without reinforcement, the limit was 55 min- 
utes. Keymesh adds 2 hours and 33 minutes to the 
fire endurance limit because it holds the plaster 
in place. When lath and plaster were omitted, 


the fire endurance limit was only 7 minutes. 
You'll find equally important protection when 
simple columns and beams of buildings are pro- 
tected in this same way. It’s so good that insur- 
ance companies cut their rates because of the 
greater fire safety. Actually, these lower rates 
quickly pay the cost of the lath and plaster. 
Think of it. Greater fire safety. Acoustical 
properties, if you wish. Durability. Low main- 
tenance. Beauty. Takes any decoration. Yet... 
this fire safe construction costs less than most 
substitutes. And it can slash insurance rates 
enough to quickly pay for the plastering. 


Actual Fire Test Shows Amazing Value of Keymesh-Type Plaster Reinforcement* 


Ceiling of gypsum lath — KEYMESH-type reinforcement and 2” gypsum 
plaster with lightweight aggregate 


Ceiling of gypsum lath and 12” lightweight aggregate gypsum plaster 


Ceiling unprotected 


Fire endurance limit 





*See Building Materials and Structures Report 141, National Bureau of Standards: “Fire 
Endurance of Open-W eb Steel-Joist Floors with Concrete Slabs and Gypsum Ceilings” 


KEYSTONE STEEL & WIRE COMPANY 


PEORIA 7, ILLINOIS 


makers of Keymesh * Keybead * Keycorner * Keystone Welded Wire Fabric 


Use these three keys to stronger plaste 


KEYMESH Icth for over-all rein 
i Telaa-teiletall Made fohi Perel Zelalba-te! 
woven wire Especially recom 


nalctale t-te Mm colama-tillale Mm aeariistiatiols 


Keystone Nails * Tie Wire * Keystone Non-Climbable and Ornamental Fence 


KEYCORNER strip lath, pre 


formed to fit snugly in corners 


eo* 
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= KEYCORNER 


“trees 


KEYBEAD corner 
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What successful builders think of home air conditioning 


“We're aiming at 400 homes this year, 
all air conditioned ... 






we wouldn't build them any other way” 


says Chek C. Eide, Vice-President, Knutson Realty Company, Minneapolis, Minnesota 


‘Certainly air conditioning helps us sell 
homes,” Mr. Eide states. ‘“We’ve used it so 
successfully that five other builders in this 
area now plan to go into air conditioning this 
year ... that proves how it’s helped us push 
ahead of competition.” 

The Knutson Company builds air condi- 
tioning into five models in the $12,500-$22,500 





Economy is a major feature of the York twin-compressor 
unit charged with “Freon” refrigerant. One compressor 
cools the home on warm days, the second goes to work 
on a real “scorcher.” 


range, and offers it as an optional feature in 
two more. Only about 10% of the buyers take 
homes without air conditioning. 

“And we’re so confident,” says Mr. Eide, 
“that this 10% will demand it once summer 
rolls around, that all homes are being con- 
structed so that air conditioning can be 
easily installed at a later date with no exten- 
sive changes.” 

CITES EFFECTIVE SALES APPROACHES 

Mr. Eide considers air conditioning much 
more than a means of cooling. “In fact,’’ he 
says, “its greatest value from the viewpoint 
of comfort and sales has been the elimination 
of high humidity. This is a very important 
factor whenever anyone in the family has 
sinus trouble or hay fever. 


“Keeping down humidity also makes it 
practical to use basements for recreation and 
storage rooms without worrying about damp- 
ness. And mothers like to know how year- 
round temperature control helps guard the 
family’s health . . . and how clean, filtered 
air cuts down on dust.”’ 


Mr. Eide concludes, ‘““Within two years, 
any home not air conditioned when built will 
be obsolete from the start.” 

KNUTSON HOMES SERVED BY UNITS CHARGED WITH 
““FREON’* REFRIGERANTS 

The York equipment chosen for Knutson 
homes was selected for economical and effi- 
cient operation . . . and the same goals are 
served by the Du Pont ‘‘Freon”’ fluorinated 
hydrocarbon refrigerants used. Du Pont’s 


rigorous quality control assures the purity 
and uniformity of “‘Freon”’ refrigerants. 


And ‘“Freon”’ refrigerants are safe—non- 
flammable, nonexplosive, virtually nontoxic. 
They conform to building-code requirements 
everywhere. There are “Freon’’ refrigerants 
to serve every type and size of air conditioning 
equipment. Specify Du Pont ‘‘Freon’’ refrig- 
erants in the equipment you choose for every 
home you build. 

LEARN HOW OTHERS use air condi- 
tioning to help sell homes. Read Du Pont’s 
brochure ‘‘What Successful Builders Think 
of Home Air Conditioning.’’ Write for your 
free copy to E. I. du Pont de Nemours & Co. 
(Inc.), ‘Kinetic’? Chemicals Division 124, 
Wilmington 98, Delaware. 


— <> 
FREON 


REG. U. S. PAT. OFF 


SAFE REFRIGERANTS 
*“Freon”’ is Du Pont’s registered trade-mark 
for its fluorinated hydrocarbon refrigerants. 


BETTER THINGS FOR BETTER LIVING 
-.- THROUGH CHEMISTRY 
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introducing... 
the WEAKLEY Ridyeloume 


) 
Custom Built Home 


Here is a home designed to look into the future 
of modern American living — one more reason 
why the Custom-Built line of homes maintains the 
lead in satisfying the American desire for spacious 


living at moderate cost. We are proud to announce that the 


Home Builders Exchange of Colum- 
bus, Ohio, in conjunction with the 
Ohio Fuel Gas Company, has selected 
this Weakley home for the attraction 
highlight of their home show to be 
held April 17th through 22nd, 1955. 






; Why na the Custom Built line? 


e@ Planned Program for Profits — that enables you to build more and profit 
more with Weakley Custom-Built line. 


e Constant engineering research and new designs assures you a complete 
line of homes to meet the demands of todays market — distinctively 
modern homes for all tastes and income groups. 


e@ Each home a complete package — up in a day the Custom-Built way. 
e All plans built to FHA and VA specifications. 


Write now for full details on Weakley’s Planned Program for Profits the 
Custom-Built way and what it can mean for you. 


THE Lstom bx LINE MOST arto. 


IS THE COMPLETE LINE pert.-H Weakley Lumber Mfg. Co. - Newark, Ohio 


UP IN A DAY THE CUSTOM BUILT WAY 
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Savings in installation time helped 
“pay” for the Lupton Steel Case- 
ments in this new multi-house devel- 
opment. One man can easily handle 
and install the average Lupton Metal 
Window. Ready-to-install Lupton 
Windows save time, lower costs, fit 
into tight building budgets to give 
buyers the added advantages of metal 
windows. Along with fast installa- 
tion, consider these other features... 


Lupton Metal Windows offer assur- 
ance against customer complaints, 
cut down on call-backs. Every win- 
dow is pre-tested and rigidly inspected 
before it leaves the plant. 


Lupton Metal Windows are backed 
by over 40 years experience in design- 


Luxury windows for low-cost homes 





ing and manufacturing .. . tried and 
true serviceability proved over the 
years. 


In Lupton, you have a one-source 
supply for practically any window 
you'll ever need .. . in Steel or 
Aluminum. 


That’s part of the profitable Lupton 
story. You can get full particulars 
from your nearest Lupton Dealer, or 
write direct to... 


MICHAEL FLYNN MANUFACTURING COMPANY 
700 East Godfrey Avenue, Philadelphia 24, Pa. 


Member of the Steel Window Institute and Aluminum 
Window Manufacturers Association 


LUPTON 


METAL WINDOWS 





Potts Grove Manor, Pottstown, 
Pa. One of many projects built 
by F. A. Collins, Inc., of Bala- 
Cynwyd, Pa. using Lupton Metal 
Windows, with Steel Casings. 
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Lupton Casement 
Steel or Aluminum 

















1 
Lupton Aluminum 
Double Hung Window 














Lupton Aluminum 
Awning Window 
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Are your 
kitchens 
ventilated 
like 
Indian 
Tepees? 
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VENTILATING HOODS 
“The best way to ventilate a kitchen’ 





@ Sure, the Indians had kitchen ventilation — 
a hole in the ceiling. It let out excessive 
smoke, cooking odors, and some of the greasy 
fumes that rose naturally with the warm 

air from their fires. There was also a doorway 
in the teepee to let out the Indians so 

they wouldn’t choke to death. 


But, the Indians were not building teepees for sale! 





“The best way to ventilate a kitchen” 


VENTILATING HOODS 


The Stanthony Ventilating Hood traps and 
confines the by-products of cooking at the source, 
and discharges them immediately before they 

can spread or float around the room. The 
Provincial design in copper baked enamel is perfect 
for Early American or Ranch Style kitchens. 


Stanthony Ventilating Hoods are beautiful. 
They add a custom designed appearance to any 
kitchen — and the women love it! 





Easier t Control switches for 
lights and power are built into the 
housing and completely pre-wired to 
pull box. No wall switches are re- 
quired. Electrician merely stubs flex 
into cabinet area. Aristocrat design, 
available in white or copper baked 
enamel, plus Stanthony pastel shades 
of yellow, green and sand, is ideal for 
modern decor. 





»n. Twin filters of alu- 
minum foil that prevent grease accu- 
mulations in blower and housing are 
easily washed in hot water and house- 
hold detergent. Housing tilts down to 
permit easy removal of filters. Twin 
wheel blower has two speed control. 
A master safety switch automatically 
shuts off all power when housing is 
opened. 
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New Homes Sell Faster-with a Garage and 
Ro-WAY BOOK 






Eye-appeal is BU Y-appeal! And these handsome new Ro-Way 
garage door designs are loaded with eye-catching beauty that’s 
bound to help sell your new homes faster. 
























With over 40 Individualized Designs to choose from there’s 
almost no limit to the distinctive effects you can get, especially 
by the use of contrasting colors. What’s more, there’s a wide 
range of types available: Carved Raised Panels; Applied Ro- 
settes; Accent Molding; Full Flush Sections. 


— *wur Garage tewe 
Hert vome own Personatics 


i 
RiMy 
Best of all, these exclusive panel designs are available on 
all models of the famous Ro-Way Overhead Type Door. 
Ro-Way — the garage door that’s quality built through and 
through for smooth, easy, quiet operation and lasting owner 
satisfaction. The door with Taper-Tite track and Seal-A-Matic 
hinges; ball bearing track rollers with Double-Thick tread; 
Power-Metered springs; and all hardware Parkerized and 
painted after fabrication for maximum rust prevention. 


. : ! Full-color literature showing the com- 
To help sell your new homes faster, include a garage with FREE! Fu 9 
P y garag plete range of Ro-Way individualized designs 


an Individualized Design Ro-Way door. Scilla, “Wins Hene enh. 









Nationwide sales and instal- 
lation service. See your clas- 
sified telephone directory for 
nearest Ro-Way distributor, 


ROWE MANUFACTURING CO. 
1155 Holton St., Galesburg, Illinois 
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theca a Bolly for every Doorway! 
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Jack Kay (right) discusses with Jack S. Wagner, roofing applicator, details of new roof covered with Certain-teed Thick Butt Asphalt 











Shingles at his Connecticut Avenue Estates project, Wheaton, Md. 


“WE'VE USED CERTAIN-TEED SHINGLES 
EXCLUSIVELY FOR 30 YEARS— 
AND PLAN ON THEM FOR ALL OUR FUTURE PROJECTS” 


“Certain-teed Products have established 
a reputation for superior quality with us 
that goes back 30 years—through two 
generations of builders,” Mr. Kay 
continues. 


“During the past eight years we have 
built over 1200 houses. All were roofed 
by J. S. Wagner with Certain-teed 
asphalt shingles ...as will be the case 
in all our future projects. Certain-teed’s 
mineral granules don’t wear off through 
abrasion the way those on inferior 
shingles do. And we are definitely 


Cortain-leed 


REG. U.S. PAT. OFF. 
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Quality made Certain . . . Satisfaction Guaranteed ROOF INSULATION © SIDING CUSHION 


—Says Jack Kay, 
Kay Construction Co., Wheaton, Md. 


impressed with the wide assortment of 
colors, particularly the soft pastel 
shades. In Certain-teed Thick Butts 
we’re getting a top-quality shingle at a 
realistic price.” 


That’s what every builder would like 
to say about the shingles he uses. You 
will want more information about what 
Certain-teed Thick Butt Asphalt Shingles 
can do for your homes. Write the Dis- 
trict Sales Office nearest you, or direct 
to Certain-teed Products Corporation, 
for weights, colors and prices. 


CERTAIN-TEED PRODUCTS CORPORATION 
ARDMORE, PENNSYLVANIA 

EXPORT DEPARTMENT: 100 EAST 42ND ST.,NEW YORK 17, N.Y. 
ASPHALT ROOFING © SHINGLES © SIDING © ASBESTOS CEMENT ROOFING AND SIDING SHINGLES 
GYPSUM PLASTER © LATH © WALLBOARD © SHEATHING * ROOF DECKS © FIBERGLAS BUILDING INSULATION 
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KITCHEN 













SOA. 
1 
12000 } 1OKW. [120/oq9 1 3*6 | oy 





OVEN (Beit in) 4500 | 6KW. 1120/9913 #10] 30a 





| ; RANGE TOP 6KW. |120/og9 3 #10) 30a | 1 


‘= (Heavy Duty) 7 








1 vi 

RANGE TOP 3300 | 4KW. 1120/oq9 13 #12 | 204 | nt | 

, EZ + j 
~ | DISHWASHER 1200 | 2kw.] 120 | 2#12] 20a | 1 : 





WASTE DISPOSER | 300 | 2kw.] 120 | 2#12] 200 1 § 











oe 2 
BROILER 1500 | 2KW.] 120 [2412] 200 | or more 
‘FRYER 1300 | 2nw.] 120 [oer] 20] 2, 








COFFEEMAKER 1000 | 2KW.] 120 [2412] 200 | or more 























_ It's a ready REFRIGERATOR | 200 | 2xw.| 120 |2er2| 2a] 2 | | 
| check list of 4 
typical home FREEZER 350 | 2Kw.] 120 | 212] 200 


| wiring loads 
and circuits! 


LAUNDRY 

































WATER HEATER 
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T FOR HOME WIRING SYSTEMS 









Reprinted by Permission: ELECTRICAL CONSTRUCTION AND MAINTENANCE, 
McGrow-Hill 
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Publishing Co.. Inc. 
LIVING AREAS ~~. ee 
Ld omy ee 
WORKSHOP 1500 | 2xw. | 120 | 212] 200 |. 2, © |e <-a} Seperate circuit recommended. 
| PORTABLE HEATER | 1900 | 20w.| 120 | 2e12] 200 | 1 le ie eee 
=S5 
TELEVISION soo | 2uw.| 120 | 212] 200 «nf pr set ns 
a4 2 Io Provide one circvit fer och 
PORTABLE LIGHTING | 1200 | 2Kw.] 120 | 2412] 204 | o more el. ‘cckccueaa 









































pee 
. AIR CONDITIONER ae |(2) Consider 4 kw 3-wire circuits 
- % WP. 1200 | 2Kkw. | 120 | 2412 | 200 | or more wal ind nal 
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HEATING PLANT | 600 | 2nw.] 120 | 2+12 | 2a} 1 Parana eit 
| es BATHROOM HEATER | 1500 | 2xw.] 120 | 212 | 20a 1 Direct connected. 


TYPICAL POWER CENTER AND CIRCUIT REQUIREMENTS 


























PRINTED FOR YOUR 











6 ROOM HOUSE 1500 sq. ft. INFORMATION BY 
20-kw Service main | 100 amp 3w | 240/120 volts | Dish Washer 1-2 kw | 20 emp 2w | 120 volts 
1O-kw Renge 1-10 kw | 50 emp 3w | 240/120 volts | Oil Burner 1.2 kw | 20 emp 2w | 120 volts 
Jew Weter Htr.| 16hw | 30 emp Sw | 240/120 volts | Freezer—fel. 1-2 kw | 20 emp 2w | 120 volts 
S-hw Dryer 1G kw | 30 amp 3w | 240/120 volts | Heater 1-2 kw | 20 emp 2c: | 120 volts COR POPE ATIOe 
Wohp Cooler | 14kw | 20 emp 2w 240 volts | TV. 1-2 kw | 20 emp 2w | 120 volts 16) & 42nd St, Now York 17, MY. 
Clothes Washer | 1-2hw | 20 emp 2w 120 volts | General Purpose | 4-2 kw | 20 amp 2w | 120 volts Sebstecting Setatdiastes 
frames 1-2hw | 20 emp 2w 120 volts | Portable App. | 3-2kw | 20 emp 2u | 120 volts CHASE GRASS & COPPER CO. 
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“STEEL WINDOWS are all a 


“The installation of the windows is simplicity itself,’’ 
says Mr. Doyle. ‘Two men can handle the complete 
placement of any of the windows. When the brick- 
layers have reached a wall height one foot above the 
sill, the two men simply drop the unit into place, and 
with the possible exception of an occasional wood 
wedge, nothing else is done other than setting brick 
around them. There is no nailing, screwing or bracket 
fastening. It is because of the ease of assembly that 
a crew of two men can install an average of 62 win- 
dows per day.” 





Mr. Joseph Fay, ornamental steel worker, shown as he secures the window lock 
on a double frame steel casement window. 














Looking west in this photograph you see part of the finished Electchester Mr. Doyle, Superintendent, photographed 
Development at Flushing, N.Y. When the last of the 36 multi-story apartment while he discussed the reasons why he 
dwellings is completed, the development will house approximately 8,784 per- prefers steel windows for big jobs like this. 
sons in 2,196 separate apartments. It will require 17,150 steel windows to 

complete the project. Contractor: George F. Driscoll Co., New York City; erected 

by Barney Schagle, Brooklyn, N. Y. The architect was Benjamin Braunstein, 

Jamaica, New York. 


construction man could ask for...’’ 


says Mr. William J. Doyle, Superintendent 
George F. Driscoll Company, Contractors 


windows because they relieve me of all worry. I can 
leave them out on the job as long as I want with 
the comforting knowledge that nothing can happen 
to them.” 

And so, still another leading builder telis why stee! 


wo 36 yEaARs of construction experience behind 
him, Mr. Doyle is well qualified to discuss win- 
dow construction. About steel windows he says, “They 
are consistently ‘true,’ easier and faster to install, and 
have sufficient weight to withstand the rigors of a long 


and rugged construction program. 

“That the steel windows will give long life after 
they are installed goes without saying. But I am 
almost as impressed with the manner in which they 
take abuse during the construction stages. A window 
takes a real beating in any large scale construction 
program, and we could not live with a product that 
failed to keep pace with our schedule. I prefer steel 


windows are his first choice. And the same thing 
could apply to the building jobs you’re handling. No 
matter what type of building you are designing or 
specifying, there’s a steel window that’s just right 
for it. 

For more than forty years United States Steel has 
been supplying window manufacturers with special 
rolled sections of high-grade open-hearth steel. 


See The United States Steel Hour. It’s a full-hour TV program presented every other 


Look for this label—it is 
your assurance that the 
windows you buy are 
made from quality steel. 


UNITED STATES STEEL CORPORATION, PITTSBURGH 
TENNESSEE COAL & IRON DIVISION, FAIRFIELD, ALA. 


USS STEEL FOR WINDOWS 
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week by United States Steel. Consult your local newspaper for time and station. 


COLUMBIA-GENEVA STEEL DIVISION, SAN FRANCISCO 
UNITED STATES STEEL EXPORT COMPANY, NEW YORK 
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No other “3 
Inexpensive «& 
“Extra “gives 

such push 
to your new 
home gales! 












MODEL 880 


For single story houses 
~in ceiling. Simple to 
install—low in cost— 
high efficiency. 8” 
blade, 475 CFM. Also 
model 1080, 10” blade. 


ALL THE FEATURES 
BUILDERS WANT— 
DESIGNED WITH HOME 
BUYERS IN MIND 


















——"= — Low-Cost Ventilation - Low-Cost Installation 


MODELS FOR EVERY NEED - NO SERVICE CALL BACKS FASCO offers a complete line of venti« 





lating fans for every building need . . . in kitchen, bath and 
utility rooms. ..at prices to fit your building budget. All models 
guaranteed 5 years! Specify FASCO for your new homes, 





MODELS 728-1021 


For inside walls and 
ceilings. Turbo-Radial 
Impeller develops 
greater pressures. 
728, 7” Impeller, 325 
CFM; 1021, 10” Im- 





peller, 530 CFM. 











MODELS 882-1082 


Automatic wall venti- 
lating fan Switch oper- 
ated. 882, 8” blade, 
375 CFM; 1082, 10” 
blade, 550 CFM, 

















MODELS 847-1047 
OUTSIDE WALL VENTILATING FAN 
bd A sturdy, efficient, low-cost fan for any home. Automatic 


pull-chain operation. For outside walls, 414” to 15” thick, 
847, 8” blade, 475 CFM; 1047, 10” blade, 650 CFM. 





White Today. for literature on the FASCO fan line. 


FASCO INDUSTRIES, INC, 
345 AUGUSTA STREET 
ROCHESTER 2, N.Y. 
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WOOD CHIP Set M-1: 





MAHOGANY Rez CLEAR Rez 


All are Mahogany! 


What makes each one look so beau- 
tifully different? It’s Rez...7 dif- 
ferent Rez finishes on 7 pieces of 
Mahogany. 


No tricks about it—prove to your- 
self that you can use Rez to finish 
any wood any way you want it. 





ACTUAL WOOD CHIPS 


No need to rely on printed color 
cards or machine-coated chips. 
Rez Wood Chip Set M-1— actual 
Mahogany chips finished as shown 
above—is available to architects, 
designers and builders working 
with wood to help in the plan- 
ning stage and show clients on- 
the-job results. 














® 


LAUX 





DRIFTWOOD Rez 


becomes part 
of the wood 


is MAHOGAN 


REDWOOD Rez 


NOW... 
ADD A NEW DIMENSION OF 
BEAUTY TO RICH MAHOGANY WITH 
EXCITING REZ COLOR TONES! 


Mahogany becomes a new wood with 
Rez Color Tones. A new material, 
too, because Rez does more than 
just coat the surface: Rez sinks deep 
into the pores, bonds with the wood, 
equalizes porosity; you can use wood 
as never before—without fear of 
warping, swelling, cracking, discol- 
oration, or climatic deterioration. 


A FAMILY OF FINISHES 


A family of related finishes, Rez 
products answer all your wood fin- 
ishing problems—for interior or ex- 
terior use. No matter where you 
plan to use wood, you should inves- 
tigate the Rez finishing system; it 
offers unusual benefits for you. 


MONSANTO 





SAGE Rez 











WHITE Rez CEDAR Rez 


VERSATILE REZ PRODUCTS 


Rez SEALER AND PRIMER— 
(clear Rez). A primer coat for both 
interior and exterior use. Prevents 
“grain raise,” presents a uniformly 
smooth surface for fast and easy 
application of stain, paint, or enamel. 


Rez COLOR TONES—for both in- 
terior and exterior use. Come in Red- 
wood, Mahogany, Sage, Driftwood 
and Cedar—or custom intermixes 
for the creation of your own tones. 


WHITE Rez—blonds without chem- 
ical bleaching. An easy, 2-step way to 
achieve light surfaces favored today. 


SATINWOOD Rez— 
finishes surfaces to a 
pleasing, satiny sheen 
formerly achieved only 
with hand-rubbing. 





IMPORTANT NEWS 


See and appreciate how Rez heightens natural wood 
beauty, gives new depth, a new dimension to wood. 


Recognized architects, designers, builders and paint- 


Monsanto offices in Atlanta; Boston; Bryn Mawr, Pa.; Chicago; Los Angeles; 


New York; Santa Clara; Seattle. 


ing contractors should write to the Monsanto 
Chemical Company, Merchandising Division, 800 
North 12th Street, St. Louis, Missouri, for the 
Wood Chip Set M-1 illustrated above. Be sure to 
make your request on the letterhead of your firm 
or the firm you represent. 
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This Armstrong Floor is Raybelle Linoleum 








you can sell more houses with 


the modern fashion in floors 


Today's homemakers are more color-conscious than ever—and good use of color Send for detailed sketch plan of this smart modern bedroom, 
with its monochromatic decorating scheme inspired by the Arm- 


can have a dramatic effect on the sales appeal of your houses. Many builders sents Sakae Tian Vaeks Was tac OK Ploheay. Wile 
have found that colorful resilient floors appeal to buyers who want wall-to-wall rh ieiaante Cork Company 1604 Sixth Street, eae Sahn. 
color on the floor, with or without the use of rugs. No floor offers so many colors 

and designs as Armstrong Linoleum—or so many opportunities to create hand- 

some decorative effects. The easy-to-clean, virtually seamless surface of Arm- (Arm st rong 

strong Linoleum, its comfort underfoot, its durability—all these are further sales 

points for your houses—points that any buyer appreciates. Ask your flooring FLOORS 

contractor which styles and colors of Armstrong Linoleum are in greatest demand 

in your area. Then, install one or two of them in the next house you open for LINOLEUM * CORLON® + RUBBER TILE * CORK TILE * EXCELON @ 
inspection. See how ‘‘the modern fashion in floors'' can help clinch the sale. TILE * CUSTOM CORLON TILE + ASPHALT TILE » LINOTILE® 





The large, low-income family needs a large, low-cost home! 


RICHMOND’S Vr20, Qora 


MORE THAN 1000 SQ. FEET 
OF FLOOR SPACE FOR $2989! 


CHECK 

THESE 

: SPECIFI- 

or Wale), b 
NOW! 


160 sq. ft. 
Master Bedroom 
Conventional 
2 x 4, 16 0.c. Framing 
Aluminum Windows 
256 sq. ft. Living Area 
Redwood Sliding 
Closet Doors 


Birch Cabinets 
Really Adequate 
Dining Area 
Your Choice of Exterior 
and Front Elevations 
Self-Aligning Wall Panels 
Quality Construction 
Milgeltielarelt hy 


Insulated 
Sheetrock or Plaster” 
Formica Counter-Tops 
Window Walls 


Factory-Applied 
Cedar Shakes 
Deluxe Van Packer 
Chimney 
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Look—more than 1000 sq. ft. of floor space in a quality-constructed home 
that sells for only $2.65 per sq. ft.! It’s PeErtess, Richmond’s new pre-fabri- 
cated home—now giving low-budget families BIG living area without sacri- 


ficing your profits. 


The Prervess “secret of success” is DESIGN, and Richmond’s staff per- 
fected a plan that appeals to lending institutions, turns prospects into happy 
home-owners, and lets you enjoy a real profit advantage. 


Yes, PeeRLEss has ample 
floor space —the feature 
that SELLS the low-income 
brackets. There’s a huge, 
256 sq. ft. living room, a 
spacious dining area, a 160 
sq. ft. master bedroom, plus 
generous bath and kitchen 
areas. And, every specifica- 
tion proves that there’s 
built-in quality that has al- 
ways distinguished the en- 
tire Richmond line! 

For big space, high qual- 
ity, and real SELL, nothing 
in the industry can top 
Richmond’s PEERLEss . . . 
1051 sq. ft. of good living 
and HIGH PROFITS! 


Write NOW for Rich- 
mond’s new PEERLESS Plans 
and Cost Figures! 


Get the amazing story and 
start building your profits 
today! 


Investigate Richmond’s 
FREE Finance Plan! 





[| [RICHMOND HOMES, 


| DEPARTMENT T * RICHMOND 1, INDIANA * PHONE 8-1989 





INCORPORATED 
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You'll sell more new homes 
with Kelvinator Exclusives! 
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Every Feature Women Want, In Only 28" of Wall Space! 


Here is the extra capacity frozen food 
storage, a full 70 pounds, and every con- 
venience feature to impress new-home 
prospects... Automatic Defrosting, gold- 
trimmed aluminum roll-out and slide-out 
shelves, twin “‘Moisture-Seal”’ crispers, 
and top-to-bottom door shelves with 
cheese and butter chests. 





=~ 


The Fabulous Foodarama. Exclusive! More than 
16 cu. ft. of upright food storage. Over 11 cu. ft. for 
fresh foods—nearly 5 cu. ft. or 166 pounds of freezer 
storage. America’s newest and greatest foodkeeper. 


EXCLUSIVE! Kelvinator is the only major appliance manufacturer participating in The Good American Home Program for 1955. 
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This full 10.5 cu. ft. Kelvinator takes 
only 28" of wall space. Kelvinator new 8, 
ro and 12 cu. ft. models take no more 
room than last year’s 7, 9, 10 cu. ft. 
models. Write Dept. HH-4, Kelvinator 
Division, American Motors Corp., Detroit, 
32, Mich. 


- «- And here are more Kelvinator EXCLUSIVES 


Kelvinator Electric Ranges. Fx- 
clusive! Disposable aluminum 
oven liners,*—‘‘2 in 1” Rocket 
Surface Units. 

















FI 

Greater » 
Storage Capacity : 

x _ 

Bigger Freezer Chests ,, 
* gu 


Automatic Defrosting 
The Famous 
“Magic Cycle” 

* 


Mor e : i FI 
Convenience Features 
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AND WHITE S, Uf, : ca 
Foodarama and 4 Kelvinator Ct 
refrigerator models are available © th 
in any of 8 smart colors and so 
white. Kelvinator Electric Hi 
Ranges are available in lis 
matching colors in 3 models. ‘ de 
Jo 
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Kelvinator Washers and Dryers. Kelvinator Kitchen Cabinets. se 
Exclusive! Washer has two separate Exclusive! Pantryettes (wall 4 Sa 
cycles—one for regular fabrics, heavy cabinets) have sliding glass or | WE 
loads, one for fine fabrics, light loads. metal doors. Safe, slope fronts. ’ cl 
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New orders crack down on secondary financing, force 


builders to pay cash for their utility systems and distribute 


profits to customers who use the system $f it is sold 


FHA gave some of the strongest evidence yet last month of its new protect-the- 


consumer attitude. 


>Tt issued an order which has the effect of taking some profit out of private 


utility systems in subdivisions where state or local officials are not exercising 


controls. 


>It cracked down on under-the-table secondary financing behind FHA loans. 


> Apparently pursuing its controversial policy that an accused 608 builder is 


guilty of an illegal windfall until he proves himself innocent, the agency 


continued to stall off clear-cut decisions in cases where blacklisted builders 


have sued in court for reinstatement. 


Details appear on this and the next page: 


Wallace Johnson is fined 
$10,000 in FHA crackdown 


FHA cracked down on irregular secondary 
financing practices last month and straight- 
way won a $10,000 fine from a big Memphis 
builder. 

Dismayed at reported infractions of its 
oldest and strictest rule, the agency issued 
orders to its field offices to make sure that 
home buyers were putting up full equity 
payments without recourse to any side _bor- 
rowing. Builders or sellers must now certify 
—-if the local office deems such action advis- 
able—that they have received the entire. down 
payment stipulated and that the buyer has 
not become indebted to them in raising the 
cash. 


Chattel mortgages. A short time after 
the order was dispatched, Wallace E. John- 
son of Memphis, president of Fairgrounds 
Homes, Inc.. was fined $10,000 for failing to 
list all the debts of home purchasers in a 
defense housing project at Pine Bluff, Ark. 
Johnson pleaded nolo contendere, said he was 
“deeply embarrassed” by the incident, paid 
the fine at once. 

Johnson explained the background as dat- 
ing from the time the payroll was cut at the 
Pine Bluff arsenal and 93 of the 109 houses 
in his project were vacant. He hired a sales- 
man and the salesman helped prospective 
home owners meet the down payments by 
advancing them the money on chattel mort- 
gages made out to another of Johnson’s cor- 
porations. 

On the applications with FHA, said John- 
son, “someone failed to show the new loans.” 
Said his lawyer: “Our error, if there was one, 
was that we didn’t check these applications 
closely. There was no intent on the part of 
the corporation to commit wrongdoing.” 

US District Atty. Osro Cobb contended 
that in filing the applications Johnson’s cor- 
poration had “unlawfully influenced” the 
FHA to approve loans that otherwise would 
have been turned down. 


Texas builders protesting 
new utilities regulation 


The fast-growing problem of how to get water 
and sewer facilities into new subdivisions came 
to a boil last month when FHA ruled that in 
some instances builders would have to finance 
the job themselves—and for cash. 

The boil was not nationwide. It was going 
strongest in Texas. And for good reason. 
FHA, taking action to guard home owners 
against possible unfair utility costs. ruled 
that the builder or subdivider would be re- 
quired to install and pay for water-sewer 
systems unless the job is done by a publicly 
owned outfit or by a private company “whose 
services and rates are controlled by a public 
utilities commission.” Moreover, ruled FHA, 
if the private utility system is sold, the de- 
veloper must distribute the profit to his home- 
owner customers, who have already paid for 
it in the price of their houses. 

Texas has no utilities commission. And in 
Houston, at any rate. where the storm cen- 
tered, there was no talk of hitching facilities 
in fast-spreading subdivisions onto the city 
system to meet the “publicly owned” require- 
Builders were therefore faced with 
nothing but to go ahead and dig up capital 
for such utilities. But the rub was that Texas 
builders were pretty well blocked from selling 
any water-sewer system that they did build. 
FHA prescribed that such sale could be made 
only to “a governmental authority or utility 
company controlled by a state public utilities 


commission.” 


ment. 


Whys and wherefores. Commissioner 
Norman Mason flew to Houston (to speak at 
opening ceremonies at the mammoth Sharps- 
town development*) shortly after the news 
broke. He was greeted, he told a House & 
Home editor swinging through the Southwest, 
with something less than traditional Texas 
hospitality. Right off the bat he was served 
notice that he must answer a petition filed in 
Federal District Court there by the Memorial 
Bend Utility Co., asking that the new FHA 


FHA puts teeth in protect-the-consumer policy 






ruling be set aside. The company claimed that 
three days after it had executed deeds of 
trust to serve the Memorial Bend development 
and 1,000 additional acres it received news 
that FHA’s eligibility rules had been revised; 
that it had nearly finished installation of a 
water-sewer system in the first section of the 
project; that its $270,000 investment in the 
system would be jeopardized by the ruling. 
What lay behind the new ruling? Commis- 
sioner Mason, settled in town for speechmak- 
ing, explained it this way: “The Congress and 
President directed me to run FHA for the 
benefit of everyone. We set up study groups 
to find possible future trouble spots. One such 
possible trouble spot was community facilities. 
The problem is not alone, but largely, in 
Texas, which does not have a public utility 
commission. The new regulation is the result 
of that study. It seeks to insure that home 
buyers have a right to acquire utilities in a 
development where they have purchased when 
the community is big enough. The value of the 
land and utilities is in FHA’s appraisal. The 
public doesn’t often understand that. Buyers 
shouldn't have to pay twice for their utili- 


jee. 


Double profits? What Mason had in mind, 
it appeared, were instances where buyers had 
paid once for a private utility system (in the 
price of the house) and then paid again when 
the system was sold to a city, which thereupon 
assessed the owners to get its money back. 

Texans objected to the ruling. “I can’t see 
how this regulation can work fairly for the 
builder-developer.” said Houston Builder F. 
L. Woods. “I developed several tracts and 
never had any trouble, but I was doing good 
to just get my costs back on utilities I put in. 
We just can’t get an FHA valuation on a new 
tract until this thing is cleared up. The delay 
ties up my working capital.” 

Commented Miles Strickland: “If there is 
no future profit in a sewer or water system, 
then nobody wants to run it. There is little 
or no profit in them for the builder-developer 
right now.” 

“To make a developer-builder give away a 
facility is ridiculous,” 
Nadelman. 


said Developer Martin 


Skin a cat. Reaction in other parts of the 
country was milder. Most states have regula- 
tory commissions. Maryland, for instance, 
regulates water rates, but not sewage. Flor- 
ida has no state regulation, but the busiest 
building area, Miami, has county rules. 
Builders there were not all-out in favor of 
either the local law or the new FHA rule, but 
they were not dynamically opposed. either. 
(Building is going at such a pace in Dade 
County that it can seemingly take the gadflies 
of legislation with a shrug and a slap.) If 
state and county health authorities will not 
approve septic tanks and water wells in a 
proposed subdivision, the county makes the 


* He commended Frank Sharp for the “wonderful 
opportunity” his project (Aug. °54, News) had 
given “the relatively small scale builder,’ added: 
“The tragic scarcity of developed land awaiting 
the skill of the small homebuilder creates one of 
the few roadblocks in housing today.” 


(continued on p. 38) 


(continued from p, 37) 


builder provide sewer and central water sup- 
ply systems. He must execute a trust agree- 
ment fixing the maximum rates to be charged 
and post a performance bond; then if he fails 
to maintain the rate schedule and provide ade- 
quate service, the county can have a trustee 
take over. The agreement also forbids the 
builder to sell his system to any one except 
a government agency. 


What about cost? Comment from Dade 
County builders on the new federal ruling 
emphasized three things: water-sewer systems 
are a poor investment to begin with; their 
operation should be a government function, 
anyway; and last but not least the new order 
might raise the price of houses. 

“A chicken has come home to roost,” said 
James M. Albert, president of the Home 
Builders Assn, of South Florida, whose or- 
ganization opposed the county utilities law. 
“We feel such public utilities are a function of 
government, but we also fear that the new 
rule may favor the big developer, who is gen- 
erally well-heeled or financed, and penalize 
the small builder.” 

Julius Gaines, builder for the 10.000-home 
Carol City, commented that the rule would 
not affect the big project now (conveniently 


enough, since the developers’ long-range plans 
for profit hinge on operation of utilities sys- 
tems), but said he could see where it would 
run up cost of homes because of the necessity 
of prorating the complete cost of water and 
sewage systems. “At Carol City,” he said, 
“we expensed the cost of the sewer and water 
lines, but we financed a $450,000 plant. Had 
we expensed that, too, it would have forced us 
to raise the price of the first 1,500 homes 
which this plant will serve by $300 per 
house.” 

N. B. Rood, developing Myrtle Grove Es- 
tates, and Frank Mackle of the Mackle Co. 
agreed that nothing would suit them better 
than to expense the cost of water-sewer sys- 
tems and then turn them over to a govern- 
ment agency—at cost, if necessary. Mackle, 
biggest south Florida builder, warned such a 
course would have upped the price of one cur- 
rent tract of small homes from $4,950 to 
$5,250. 

The upshot seemed to be that if a builder 
could get a municipality to buy his water 
works (even in Texas) he would still be 
ahead. How municipalities would feel about 
this—what with bond issues, rise in tax rate, 
etc.—was another-colored horse. 


FHA to keep suspension policy, says Mason; 
agency broadens effect of questionnaires 


FHA Commissioner Norman Mason came out 
with some stubborn talk about blacklists and 
questionnaires in Miami last month. 

“We feel the government has a right to 
know all about builders or anybody else who 
wants to do business with the government” he 
said, “and we propose to continue requiring 
full disclosure on Forms 2570 and 2571.” 
(The first is a two-page form required of any- 
one applying for FHA insurance. If he states 
that he has participated in a 608 project, he 
must file the three-page 2571, giving full 
financial details. ) 

Mason said he did not know how many of 
the 4.000-odd builders who refused to answer 
the first 608 questionnaire of last summer 
were still suspended from processing, but “I 
am sure... that those who have persisted in 
refusal still are... . Our policy on 608 build- 
ers is one we believe to be in the public inter- 
est. It is designed to let us find out who the 
stinkers and crooks are so they can be dealt 
with accordingly. Our suspension policy .. . 
is not a forever or irrevocable thing. A builder 
can get himself straightened out if he will! 
make a reasonable effort.” 

“If he hits the sawdust trail, repents and 
promises to sin no more?” asked a reporter. 
“Precisely,” said Commissioner Mason. 
New move. Meantime, FHA reinterpreted 
its questionnaire policy with a decision that 
even builders seeking an extension of a com- 
mitment would have to fill out and file a previ- 
ous participation certificate. What experts 
thought was serious about the new interpreta- 
tion was that lenders in such cases, accus- 
tomed to thinking of FHA commitment issu- 
ance as a guarantee of future insurance, 
might start questioning the reliability of such 
guarantees. There was no telling what FHA 
might do when it received a builder’s Form 
2570—suspend judgment, ask more questions, 


even deny insurance—and the lender might 
well become chary of providing financing. 


Good and bad. The Portland (Ore.) Real 
Estate Board was one of the first to protest 
the new forms. It cried that FHA was creat- 
ing “an appalling roadblock for the small 
home purchaser,” was in fact “violating its 
own purpose of encouraging home owner- 
ship.” The reselution paid off. The Por.jand 
board heard that other boards were following 
suit with similar protests. Two weeks later 
FHA amended the questionnaire requirement 
to exempt applications for condi ional com- 
mitments on existing p.operty owned by an 
individual and built more than a year prior to 
the date of application. 

It was good news in Oregon, at least. About 
70% of applications there are currently for 
existing homes. Realtors estimated the 
amendment will remove the necessity to file a 
Form 2570 in about 60% of cases. 


Court case. Meantime, Robert Coates of 
Portland (Prescott Corp.) ran up against an- 
other stalemate in his efforts to force FHA to 
do business with them. Blacklisted since be- 
fore Christmas, Coates had obtained a court 
order requiring Commissioner Mason to ap- 
pear in federal court in Portland late in 
February. Arthur J. Keeffe, special assistant 
to FHA General Counsel Frank Meistrell, 
turned up instead, argued wi:h Coates’ law- 
yers whether the court had jurisdiction. The 
judge took it under advisement. 

Atty. Keeffe said at the hearing that Coates 
had been taken off FHA’s ineligible list Feb. 
21: Coates said nobody had told him so. 
Keeffe added that, like all 608 builders, 
Coates now must have his commitments proc- 
essed in Washington and must fill out the 
new 608 questionnaire (Coates filled out the 


608 questionnaire of last summer, but FHA 
complained that he had not adhered to the 
required method of listing costs in his proj- 
ects.) Coates therefore decided last month 
that he would make “several” test cases of 
his on-again-off-again status, would apply for 
home loan commitments, fill out the previous 
participation certificate and check paragraph 
7a, stating that he has filed a 608 cost ques- 
tionnaire. Clarification might conceivably be 
forthcoming. 


Ask mortgage turnback,. The other note- 
worthy blacklist case involved E. J. Burke 
of San Antonio, a builder blacklisted in Sep- 
tember, cleared for about six weeks toward 
the end of October and cut off again. 

John Peace, attorney for the builder, wrote 
Keeffe of the FHA in the middle of February, 
recalling a conference with Keeffe in Wash- 
ington at which time FHA “demanded that 
these apartment projects prepay the mort- 
gages to the mortzage company in the ag- 
gregate amount of $329,000, as a condition 
precedent to my clients being removed from 
the blacklist.” Peace wrote Keeffe that after 
he returned home and consulted stockholders 
of the company “my clients feel that they 
must decline the demand made by your of- 
fice. . . .” The Burke enterprises then filed 
suit for an injunction that FHA be required 
to accept their applications, with a hearing 
set for Feb. 24, 

The hearing resulted only in the Burkes 
being given a chance to find out how process- 
ing worked with the new forms, Like Coates, 
Burke had filed the previous 608 form but had 
run into FHA objection that his costs were 
only estimated, not actual. If Burke finds 
that he is still being refused processing, he 
can again request an injunction. 


VHMC to get VA direct 
loans first; VA probe set 


The VA program, one of the chief discussion 
points in the big housing boom debate (p. 
136), made news in a couple of other quarters, 

The agency issued an order that applica- 
tions under its direct lending program will 
be channeled to the Vol- 
untary Home Mortgage 
Credit committee for a 
20-day consideration pe- 
riod. If VHMC is unable 
to place the loan _pri- 
vately during that period, 
the application will be 
returned to VA. Thomas 
J. Sweeney, loan guaran- 
tee chief, told the House 
bd veterans affairs commit- 
TEAGUE tee that he hoped this 
system would cut away some of the backlog 
of direct loan applications. 

Sweeney also told the committee that he had 
issued instructions that veterans shall be in- 
eligible for direct loan assistance if the only 
reason they cannot get mortgage money in the 
commercial market is that they do not want 
to pay closing costs or that the builders with 
whom they are dealing do not want to pay 
the discount prevailing in their area. “There 
is no justification for direct loans to be made 
in such cases,” he said. 

Meantime, a new specialist was added to 
the House veterans affairs committee to help 
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out with a quiet examination of VA foreclos- 
ure and management policies and to assist 
generally in housing studies. He is J. Buford 
Jenkins, former VA employe who did some 
of the spade work for Committee Chairman 
Olin Teague (D, Tex.) when he investigated 
the VA home loan program a few years ago. 
Teague’s new examination—to be run by the 
loan guarantee subcommittee—will center on 
complaints that veterans are being induced to 
go through with loan applications without ever 
intending to occupy the homes they buy (Jan. 
55, News). Committee members were not 
concerned over “friendly deals” through which 
a veteran might use his rights to buy a house 
for a relative; they were looking for instances 
of commercialization of this practice. 


Senate approves $100,000 
more for FHA inquiry 


Congress passed a bill boosting FHA’s author- 
ity to insure mortgages by $1.5 billion— 
enough to last through June. The Senate 
gave its banking committee $100,000 to con- 
tinue investigating FHA, 
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WESTERN house emphasizzs separation of chi!- 


dren’s bedrooms from their parents’. 





EASTERN home only non-ranch type, has dining 
room, favored by 41% of homemakers polled. 





SOUTHERN model’s utility core serves as noise 
baffle between living areas and bedrooms. 





MIDWESTERN house shows good use of lot and 
pleasant indoor-outdoor quality. 


SIDELIGHTS 








Lakewood story 


Hollywood switched suddenly from the 
lives of the composers to biographies of 
great subdivisions. Movie in the works: 
Universal-International’s “The Lakewood 
Story,” revolving more or less around the 
Mark Taper-Lou Beyar development near 
Long Beach, Calif. Casting to date in- 
cludes the project, which will play itself. 


Antitrust verdict hits roofers 


The administration’s stepped-up antitrust ac- 
tivity, moving increasingly often against build- 
ing groups, hit pay dirt in Detroit last month. 
The Detroit Sheet Metal & Roofing Contrac- 
tors Assn., 15 of its member companies and 
18 officers of these firms were fined a total of 
almost $50,000. The fines resulted from a 
criminal action under the Sherman Act after 
the government determined that about $10 
million worth of built-up roofing was done in 
Detroit and vicinity in 1951 ($71 million for 













































“bonded roof” construction) and that the de- 
fendant contractors did about 70° of the 
total business and about 90° of the “bonded 
roof” business. The court listed 10 types of 
conspiracy engaged in by the defendants, most 
of them involving bid fixing. In a civil action, 
it ordered the dissolution of the association. 


Wage bill worries builders 


A bill to stretch the prevailing wage law to 
apply to FHA and VA single-family houses 
hit Congress last month. The Davis-Bacon 
Act now requires builders to pay what the 
Secretary of Labor certifies as ‘‘prevailing 
wages’’ on construction of FHA units for 
more than four families. Amendments pro- 
posed by Sen. Earle C. Ciements (D, Ky.) 
and Rep. John E. Fogarty (D, R.I.) would 
spread the requirement to cover all types of 
federally-aided building. Builders fear ‘he 
amendment also would open the door to rapid 


unionization of housing, now half open shop. 


Hotpoint houses for four climates 


to promote privacy 


The personal housing tastes of 40,000 young 
homemakers (under 35 years old) influenced 
the design of these four homes. 

Hotpoint Co. has arranged for construction 
of the four test models by May 1 (in Clifton, 
N.J.; Mt. Prospect. Ill.; Knoxville, Tenn., and 
San Francisco) and during the ensuing pub- 
licity will run an essay contest with prizes 
valued at $2 million to celebra‘e its 50ih anni- 
versary. Living for Young Homemakers was 
in charge of planning and made the survey, 
in cooperation with NAHB. 

A majority of those polled wanted contem- 
porary architecture, two baths and a garage, 
among other things. All the homes are planned 
to fall within the $15,000-$20,000 price range. 

Unlike the creators of the televised “Home” 
house (p. 77), Hotpoint decided that it would 
take at leas: four models to meet the varied 
climatic conditions of the nation. There are 
therefore some differences between the homes. 
Sadly enough, the big difference occurs in the 
Eastern home. It is a split level (no one has 
ever understood why the East has to end up 
with the lion’s share of the nation’s split 
levels), has a utility basement and a sepa- 
rated dining room. As splits go, it is not bad. 
For one thing, the kitchen is placed right— 
not shoved off into the rear of the house as 
in so many splits. The other three houses are 
built around a utility core plan. All the homes 
have the now-expected recreation room and all 

have been soundproofed between sleeping and 
living quarters to meet what Hotpoint calls 
“the yearning for safety, quiet and privacy 
which is instinc‘ive in all human beings.” 
Architects and builders: Western: Donn 
Emmons and Stern & Price; Eastern: Stanley 
Reese and Harold Kramer; Southern: Bruce 
McCarty and Martin Bartling: Midwestern: 
Norman C. Nagle and Towne Development Co. 


(NEWS continued on p. 41) 
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Keep HHFA, Hoover commission recommends 


Study ignores own task force report urging that agency 


be sliced up, stripped of welfare programs 


The Hoover commission last month recommended 20 changes—some drastic and many 


controversial—in the organization and activities of federal housing agencies. 


It urged that FHA be reorganized to provide its own financing. It said lenders should 


share more risk on insured loans. 


allowed to expire on schedule. 


It urged that the VA mortgage loan program be 
It suggested FNMA be stripped of its special-assistance 


functions. It urged the government to stop making loans for college housing, and 


advances for planning state and local public works. 


The report to Congress of the 12-man commission headed by Former President Hoover 
was one of a series on reorganizing the government. President Eisenhower has ordered 
a follow-up review of the recommendations by agencies affected. The bulk of the ideas 
could be put into effect by Presidential reorganization, subject to congressional veto. 


But it is far from certain Eisenhower will go along with the commission. 


The commission’s report was based on a task force study which delved deeper into 


the philosophy underlying federal aid to housing and came up with far more pointed 


suggestions for revamping it. The following analysis of the two documents is by Economist 


Miles L. Colean: 


Because of the greater understanding it dis- 
plays of the intricacies of the government’s 
involvements with mortgage credit, and, even 
more, the closely reasoned statement of prin- 
ciples on which its conclusions are based, the 
task force report will be recognized as more 


significant. The idea of evaluating govern- 
mental activity on the basis of principle 


rather than political expediency is alone 
enough to give this report special signifi- 
cance. By comparison, the commission’s re- 
port, which never gets far beyond a limited 
concern with organization and administrative 
procedure, is an anticlimax. 


Who’s who. Among the members of the 
task force, credit for the sections of the re- 
port dealing with the housing agencies goes 
largely to Paul Bestor, president of the Trust 
Co. of New Jersey; George L. Bliss, president 
of Century Federal Savings & Loan Assn., 
New York; Henry T. Bodman, vice president 
of the Natl. Bank of Detroit; along with the 
chairman, Paul Grady of Price Waterhouse 
& Co., and the able staff director, Theodore 
Herz of the same firm. Grady and Herz held 
the same positions on a corresponding task 
force for the 1949 Hoover commission. That 
time, too, the task force disagreed with the 
commission’s point of view. 

The task force finds justification in the 
use of the public credit “to stimulate the or- 
ganization and development of new facilities 
needed in the nation’s credit system,” such 
as the Home Loan Bank System, the deposit 
and savings insurance corporations, and the 
FHA system of mutual mortgage insurance 
as originally conceived. It endorses the use 
of government power to strengthen the credit 
system when needed. It “finds no fault with 
the use of the government’s credit to serve 
the legitimate needs of procurement for de- 
fense and war.” It offers no views on whether 
government lending to other nations or their 
industries “is desirable or necessary when it 
is undertaken primarily as an instrument of 
international political policy.” 

On the other hand, the task force strongly 
opposes use of public credit “to help individ- 
ual people and businesses to improve their 
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competitive positions,” and hence “to discrim- 
inate against those who do not qualify for 
similar assistance” but who must nevertheless 
foot the bill for whatever losses may occur. 
In this class of activity the task force includes 
loans for public housing and urban renewal, 
VA direct loans and loan guarantees, loans to 
prefabricators and colleges, loans for Alaskan 
housing, and the whole latter-day accretion of 
special forms of mortgage insurance grafted 
on the original FHA stock. 
The task force is plain about its reasons: 

> The special-class activities tend to relieve 
the borrower-owner of both the risks and re- 
sponsibilities of ownership, 

> They help to start and perpetuate mistaken 
enterprise and hence to hinder normal enter- 
prise. (“It is not possible for the govern- 
ment to assist one competitor without placing 
handicaps in the path of another.”) 


> They remove the lender’s interest in and 
responsibility for the loan transaction. 


> They encourage the irresponsible promoter 
and lead to excessive advances, degradations 
of the credit function, and corruption. (“Gov- 
ernment lending tends to increase the inci- 
dence of irresponsibility in the undertaking 
of business transactions, including undertak- 
ing to own a home.”) 


Fatal attraction. Warns the analysis: “Gov- 
ernment lending programs and government 
guarantee programs have a fatal attraction 
politically. They can be used handily to 
bestow favor on particular groups and per- 
sons. Through them the use of the nation’s 
wealth can be channeled to those people who 
are adjudged to have the need but not the 
means, and this can be done in large part 
without the appearance of taxing those who 
have the means. For lending purposes, the 
savings and other wealth of the people are 
assembled in the national treasury by issue 
of the government’s obligations in one form 
or another, and through the lending pro- 
grams, they are applied where their owners 
would not otherwise willingly apply them. 
Indirectly, this is compulsory lending. It 
is politically acceptable—even desirable—be- 
cause the compulsion is concealed by the 
indirection. .. . 

“Because it is attractive politically, govern- 
ment lending grows and grows. Each succes- 
sive national administration offers more than 
the last lest there appear to be retrogression 
where progress is desired. . . . On the face 
of it, the only way for a new national admin- 
istration to offer more than its predecessor 
did is to expand the volume of the programs 
and the fields in which they are available. and 
to ease up on the standards so that more 
and more people can have the advantages 
with less and less risk on their own part.” 

(continued on p. 43) 





1. Federal Savings & Loan Insurance Corp. 
should pay off its remaining Treasury stock or 
exchange it for a noninterest bearing credit. 

2. Either eliminate HHFA power to transfer 
Home Loan Bank Board funds or restore inde- 
pendence of the HLBB. 

3. Require that authorization of Treasury to 
buy obligations of Federal Savings & Loan In- 
surance Corp. and the home loan bank system 
he carried on Treasury books as a contingent 
liability. 

4, Give FSLIC separate management from the 
HLBB. 

5. Make studies of prospective foreclosure and 
loss in government housing programs, 

6. Tighten up FHA rental housing more to 
take full advantage of the ‘ 
visions of the 1954 Housing Act.” 





‘commendable pro- 


7. Give the President power to increase equi- 
ties required on new FHA mortgages and make 
extensive use of the shared-risk principle with 
lending institutions. 

8. Reorganize FHA so it would be able to “pro- 
vide its own financing without having to call on 





HOOVER COMMISSION RECOMMENDATIONS 


the government for funds.” 

9. Retain present termination dates of the VA- 
guaranteed loan program. 

10. Transfer the special-assistance functions of 
FNMA to some other agency. 

11. Authorize the 
equities for the special-aid functions. 


President to establish the 


12. Confine aid to public housing and urban 
redevelopment to grants or subsidies, eliminat- 
ing federal loans for such schemes. 

13. Change name of either FHA or PHA to 
avoid confusion. 

14. Speed up liquidation of war housing and 
other federally owned housing. 

15. End college housing loans. 

16. Speed up liquidation of loans to prefabbers. 





17. Speed up liquidation of Alaskan loans. 

18. Government should promptly dispose of all 
property repossessed under the FHA and VA 
programs. 

19. Stop making advances for planning state 
and local public works. 

20. End power to make loans for public works 


construction. 
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-_ Key-holes in the solid part of the 
Super-Ex flange help provide a 
secure plaster bond. 





EXCLUSIVE MILCOR SUPER-EX DESIGN 


PROTECTS PLASTER CORNERS TWO WAYS 


You get a better job — and uphold 
your reputation for quality — when 
you reinforce corners with Milcor 
Super-Ex Corner Bead. 


Milcor Super-Ex combines (1) the 
rigidity of a solid wing with (2) the 
added plaster reinforcement of ex- 
panded metal. You get greater depth 
of plaster adjacent to the bead — to 
protect corners against cracking and 
chipping, and to assure lasting true- 
edge beauty. 


Super-Ex Corner Bead helps to re- 


duce erection costs. It requires little 
or no aligning. It can be wired, nailed, 
or stapled — without using clips. 


The wings of Super-Ex are formed 
at an angle of approximately 65° for 
a spring-fit on a 90° corner. They ad- 
just readily to any standard, specified 
plaster grounds, whether 34” 54” or 14”. 


For planning help, consult Sweet’s 
Builders’ File. Catalog No. 202, avail- 
able upon request, describes the com- 
plete Milcor line of versatile corner 
beads and other metal lath products. 
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From that philosophy, the report develops 
two policy recommendations pertinent to hous- 


ing: 


1. “Whenever the government finds it neces- 
sary or desirable to assist one class of our 
people in its competition with another class, 
it should do so openly and frankly and by 
means oiher than the lending of its funds 
or its credit.” 


2. “Whenever the government finds it neces- 
sary or desirable to assist all of our people 
to insure themselves against a common eco- 
nomic risk, it should do so by organizing or 
sponsoring the organiza.ion of an insurance 
activity which is genuinely mutual” so as to 
spread the risk of loss “in proportion to the 
exposure and not in the proportion in which 
the tax burden rests on the people.” 


Dismantle HHFA. To carry out its ideas 
and guard against the dangers and abuses 
the task force urged a clean separation of 
credit functions from subsidy functions by 
1) dismantling HHFA, 2) restoring the inde- 
pendence of the Home Loan Bank Board 
and the FHA, 3) putting welfare-subsidy 
functions in the Dept. of Health, Education 
& Welfare (at the same time eliminating any 
authority to extend credii for these purposes), 
and 4) letting VA lending and guarantee pro- 
grams expire at their present terminacion 
dates. 

The Home Loan Bank set-up would be 
otherwise unaltered, except that it would get 
authority over FNMA, The government mort- 
gage agency would be reduced to a strictly 
secondary market facility bereft of special- 
purpose funciions. These would be wholly 
discarded on the theory that it is better for 
government to cope with emergencies, as it 
always can, with measures suited to the occa- 
sion, than to have emergency agencies always 
at hand and seeking employment. Other ex- 
traneous loan functions now vested in HHFA 
would also be eliminated. Implicit in the re- 
port is the assumption that FHA would also 
be relieved of the paternalistic responsibil.ies 
to borrowers that have so complicated and 
protracied its procedures. 

The independent FHA would be incorpo- 
rated as a mutual insurance trust, with status 
similar to the Federal Deposit Insurance Corp. 
It would operate strictly as the kind of gen- 
eral residential mortgage insurance agency 
that was originally envisaged, with a single 
program in each of four areas: property im- 
provement, owner-occupied dwellings, rental 
housing, and cooperative housing. Both bor- 
rowers’ equities and lenders’ responsibility 
(by way of greater co-insurance, as now re- 
quired in connection with home improvement 
loans) would be increased. All programs 
would be required to be conducted on a 
“realistic self-sustaining basis.” Argues the 
task force: “Adoption of these recommenda- 
tions should make it possible ultimately to 
convert FHA into a private corporation, there- 
by freeing the government from any liability, 
direct or contingent.” 


Logic ignored. Without so much as a bow 
to the underlying criteria upon which the 
task force based its judgments, the commis- 
sion report proceeds to its own recommenda- 
tions. Committed to the idea of reducing the 
number of independent agencies irrespective 
of the logic, or lack of it, in their combina- 
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continued from p. 41) 


tion, the commission would retain HHFA with 
substantially its present authority. Then, dis- 
regarding its own premise, the commission 
admits the possibility of getting the Home 
Loan Bank Board out from HHFA. 

While the commission would end some mis- 
cellaneous functions of HHFA (as urged by 
the task force), the commission would retain 
the special-purpose functions of FNMA. It 
would take these welfare functions out of 
FNMA’s jurisdiction, leaving some undesig- 
nated agency to worry with them. 

FHA, according to the commission’s recom- 
mendations, should be left within HHFA, with 
all its complications intact and its paternal- 
istic responsibilities unrelieved. But it should 
be reorganized in “such a manner that it will 
provide its own financing without having to 
call on the government for funds.” The main 
point of the task force recommendation— 
separation of credit from welfare operations— 
is thus wholly missed. 

Both in principle and in detailed recom- 
mendations the task force comes close to the 
ideas put forth by House & Home’s Round 
Table on housing policy (March °55 issue). 
The task force is not widely apart from the 
commission except on the need for a clean- 
cut separation all down the line between 
credit and subsidy. All three—task force, 
Round Table and even the commission—are 
in agreement in at least one thing: the form 
of organization and the concepts of functions 
embodied in the Housing Act of 1954 leave 
something to be desired. That measure, a 
much compromised interpretation of what 
President Eisenhower’s housing advisors 


urged, provides a functional confusion mount- 
ed in an administrative nightmare that does 


Los Angeles builders have picked their most un- 
conventional design yet for the model home for 
the 10th annual LA home show this June. It is 
a circular dwelling, with kitchen in the middle, 
reflecting its key position these servantless 
days. The sponsoring Building Contractors 
Assn. will stress the advantage of circular de- 
sign for families with a handicapped husband or 
child. The theory is a housewife can see any- 
where about the premises while hovering over a 
stove or cutting board. Although a circle en- 
closes more square footage than any other shape 
per linear foot of wall, Architect Alfred T. Gil- 
man estimates this 1,600 sq. ft. house will cost 
about $18,000 without lot, or 10 to 15% more 
than an ordinary home. The house, dubbed 
“Home with a Heart,’ will be built ‘by William 
Baines Co. After the show, it will be displayed 
on a site, later sold. 


(NEWS continued on p, 47) 
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not satisfy any of the three groups of re- 
viewers, 

Despite this, it is questionable that any 
fundamental changes will be suggested by the 
administration. The current trend has been 
toward greater rather than less for HHFA and 
toward more rather than less mixture, of 
credit and subsidy. A rider to last year’s 
Independent Offices Appropriation Act, which 
gave the HHFA Administrator “full authority 
to assign and reassign functions, to reorganize 
and make whatever changes” in the con- 
stituent set-up, “including the reallocation and 
transfer of administrative expense funds and 
authority” (presumably covering the private 
funds of FHA), appears to be quite satisfac- 
tory from the administration’s point of view. 


Lawyer gets year in jail 
for contempt in FHA probe 


Federal Judge F. Dickenson Letts, who gave 
Clyde L. Powell a year’s sentence for con- 
tempt six months ago, handed a similar sen- 
tence last month to New York Lawyer Abra- 
ham Traub. 

Traub had refused, like the former FHA 
rental housing boss, to answer questions be- 
fore a grand jury investigating the FHA scan- 
dals in Washington. He was found guilty of 
not producing documents the court wanted 
concerning his fees in 1947-53, and of refusing 
to tell the jury whether he had brought the 
documents to the courtroom. Traub’s silence 
blocked efforts to find out more about his al- 
leged financial association with Powell in the 
past. 
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Positive weather stripping is demonstrated by this hose test. Ador 
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units are completely weather stripped on all four sides of the vent with 










high-pile mohair weather stripping. This permits installation of Ador 


units in any climate or location regardless of sand, water or dust. 








Beautiful, yet completely functional is the Ador lucite handle 
hardware being shown here to builder John Pagliuso. The hardware 
is designed to provide years of trouble free service. 








Bearing and track detail of Ador unit. The use of a unique stainless 



















steel track together with stainless steel roller bearings assures easy 








fingertip operation of sliding unit. Note the flush threshold and clean 
sill design, free of deep heel catching ridges, 
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Many new locations for sliding glass doors were evidenced 
in recent survey that showed door units being installed in 
almost every room in the house. The most common use is 
living room, with bedroom, den, and dining room installation 


becoming increasingly popular. 


Competitively priced aluminum sliding glass doors can be installed in small 
homes, motels and apartments. Illustrated is a six unit apartment with Ador 


sliding glass doors overlooking the sea at Palos Verdes Estates, California. 


Advertisement 
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Forty feet long and eight feet high is this Ador unit in the home of Mr. Robert Finkelhor, architect and builder. It demonstrates the all-aluminum 






door’s complete versatility. Tubular extrusions, and precision construction provide almost unlimited installation possibilities for Ador sliding glass doors. 
















| Door Installations on Increase in Home Construction 


a 


All Aluminum Doors with New Design Features Contribute 


to Growth in Indoor-Outdoor Living Trend 


The biggest news in building today is the rapidly increasing use of sliding glass doors 
in all classes of residential construction. 


A recent survey in Southern California showed sliding glass door installations in 
more than half of all tract, and in two-thirds of all custom construction. The trend also 
points to more and more sliding glass door use in localities outside the so-called “sun 
areas,” and in varied types of architecture. 


An important contributing factor has been the development of the Ador all-aluminum 
sliding glass door. This new door offers for the first time a combination of such features 
as: all-aluminum tubular extrusion construction for greater structural strength; corro- 
sion resistant alumilite finish; beautiful, precision hardware; and a competitive price. 
The door and frame are delivered as a single, self-contained unit for easy installation. 


Complete literature and specifications for Ador sliding glass doors may be obtained 
from Ador Sales, Inc., 1631 Beverly Boulevard, Los Angeles 26, California, or Ador 
Distributors and Dealers located throughout the country. Advertisement 
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...no sacrifice in Quality! 


Illustrated above are some of the variations of our new Dundee 
Model, featuring the popular low pitch roof, and ranch styling. 


Car port is optional. 


Permabilt Homes offer not only wide flexibility in front styling 
for individuality in appearance, but also almost limitless plan 
modifications for interior room arrangement to fit buyer’s needs. 
None of these modifications will affect Permabilt quality, which 
follows only time proven conventional construction practice. Build- 
ers who want to sell quality homes, readily acceptable to all lending 
agencies for financing, choose Permabilt for this reason. They also 
get the advantage of complete package delivery, predetermined 
price, rapid assembly and close-in, plus a wide choice of interior 
finishing. Write for details on all Permabilt Models and Specifica- 


tions. 
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? EOP LE: FHA replaces urban renewal aide, Patterson, 


with Beverley Mason; three materials firms name new chiefs 


Complaints that FHA was dragging its feet on 
making urban renewal work reached such a pitch 
last month that Commissioner Norman Mason re- 
placed his aide in charge of Sec. 220. The official 
announcement said Ass’t Commissioner Loder L. 
Patterson, six months in office, moved to a legal 
job with FHA “at his own request.” His successor 
—without the high rank of ass’t commissioner— 
was W. Beverley Mason Jr., 46 (no relation to the 

Reni commissioner). Urban Re- 
newal Officer Mason first 
joined FHA in 1938, in the 
underwriting section. From 
1948 to °53 he was in 
charge of the construction 
section of the VA _ loan 
guarantee service, then be- 
came a Washington hous- 
ing consultant. He returned 
to FHA in December 1953. 





FHA’s troubles with Sec. 


it—revolve 


MASON JR. 


220—as 


redevelopment experts see 
around valuations, rent levels, economic life, and 
renewal information 


capitalization rates. The 


service of the Natl. Assn. of Housing and Rede- 
velopment Officials reported “several complaints 
that local FHA offices do not seem receptive to 
the idea of Sec, 220.” Louisville’s Mayor Andrew 
Broaddus got mad enough at the red tape last 
month to fly to Washington in an effort to change 
policies he called “silly, bureaucratic, trivial, theo- 
retical, a lot of poppycock. .. .” After a huddle 
with Commissioner Mason, HHFA’s Al Cole, two 
senators and other brass, he came home somewhat 
mollified. Broaddus quoted Mason as saying: 
“When the area is certified [for a workable pro- 
gram] we'll have to work out a plan to go along.” 
Warren Moscow, former reporter for the New 
York Times and assistant to the mayor, was 
named executive director of the New York Hous- 


ing Authority. 





Three big building products producers underwent 
personnel changes at the top: 

> Frederick K. Weyerhaeuser, 60, was elected 
chairman of the board of Weyerhaeuser Timber 
Co., lurgest producer of forest products in the 


US, succeeding the ven- 


crable but active Laird 
Bell, 71, Chicago attor- 


ney. The new chairman is 
the brother of President 
John Philip Weyerhaeus- 
er Jr. and grandson of 
Founder Frederick Weyer- 
haeuser. He was born in 
Rock Island, Ill., was grad- 
uated from Yale Univer- 


 f 
WEYERHAEUSER 


sity in 1917, trained for 
his career working sum- 
mers in sawmill and forest jobs. There is little 


question that he received the chairmanship i 


1 
recognition of his formidable record in progres- 
sive sales management to expand the wood mar- 
ket against the encroachment of competitive ma- 
terials. He joined Weyerhaeuser Sales Co. in St. 
Paul in 1920, will continue as its president. 

> Fred C. Foy was elected president and chief 
executive officer of the Koppers Co. in Pitts- 
burgh succeeding Chairman Brehon B. Somer- 
vell, former Army Service Forces commander, who 





died Feb. 13. San Fran- 
cisco-born Foy is a_ for- 
mer advertising man, de- 
scribed by an associate as 
“one of the goingest men 
He said 
last month that he and 
Walter F. Munninkuysen, 
who has been executive 
vice president since 1950, 
and has now been upped 


I've ever met.” 





to board chairman, had not 


FOY 


yet decided just how they 
would divide up Somervell’s job, but would “prob- 
ably proceed along the same lines.” 


> At Iron Fireman Mfg. Co. (a Mr. Big in home 
and commercial heating equipment now going into 
air conditioning), Wayne 
F. Strong, 47, 
vice president in charge of 


formerly 


manufacturing, was elected 
president and chairman of 
the board. The presidency 
was vacated by the death 
of Harry Banfield. On 
the board, Strong takes 
the place of William J. 
O'Neill, who had_ been 
acting president and was 





STRONG 


recently named vice presi- 
dent of the Petro Division Sales and manager 
of Iron Fireman’s seven retail branches. 


NAHB filled its vacant post of director of re- 
search with Ralph J. Johnson, chief of housing 
hygiene activities for the US Public Health 
Johnson will direct the Construction 
Dept. and Research Institute (separate, but allied 
departments), a job held by Leonard Haeger 
from 1951 until he joined Levitt & Sons in Feb- 
ruary. Johnson is 40. holds degrees in civil and 


Service. 


sanitary engineering and has been in the housing 
field for ten years—three-and-a-half years in con- 
struction and maintenance of war housing proj- 
ects in the South and Southwest and six-and-a- 
half years in the Health Service post. ¢€. O. 
Christenson, who joined NAHB as associate di- 
rector of the construction dept. in 1952, was 
named director of technical services. 
Ex-President Richard Hughes of NAHB had a 
couple of pieces of news: he and his wife, Ruby 
Lee, had been given a trip to Europe by the Texas 
Home Builders Assn.—Hughes thought he would 
start off “the latter part of March and be gone 
about 30 days”; meantime, he had firmed up plans 
to move his building business from Pampa to 
Ft. Worth. 





FHA was having trouble filling the job of state 
director for Arkansas. A few months after J. 
Marvin Wade resigned from the post last fall 
to enter private business the agency announced 
that Homebuilder Russell L. Mclean of Little 
Rock, would take over. 
order. It became known that pressure had been 
exerted by Sen. J.W. Fulbright (D, Ark.) against 
the appointment but not, the senator stressed. 


Then it rescinded the 


because he had any candidate of his own in mind. 
More probably. it was thought, his stand stemmed 
from the fact that McLean had failed an exam- 
ination for an FHA construction examiner in 1950. 


(NEWS continued on p. 50) 


Democrat Fulbright, putting his objection on a 
best-man-for-the-job basis, therefore had FHA on 
something of a grid—the more so because as chair- 


man of the banking committee he must pass on 
all FHA legislation. The senator had suggested 
that somebody from out of state be given the job. 
Other possible candidates: William Huey of the 
Ft. Smith FHA office and Howard Lucy, acting 
state director for Arkansas. 





VAMED: Chester R. Davis, vice president of 
Chicago Title & Trust Co., as asst. Army secre- 
tary; D. E. Nichols, president of Valdosta (Ga.) 
Plywoods, Inc., as president of the Hardwood 
Plywood Institute. 





DIED: Harry C. Koch, 78, retired vice president 
of the Lone Star Cement Corp., Feb. 16, in New 
Rochelle, N. Y.; Charles R. McCormick, 84, west 
coast lumber and shipping magnate, Feb. 24 in 
Portland, Ore.; 
former plastics manufacturer, retired general man- 


James Linn Rogers Jr., 558, 


ager of the plastics and resins division of Ameri- 
can Cyanamid Co.., and former vice president of 
Libbey-Owens-Ford Glass Co., Feb. 24 in New 
York; Frederic W. Gerhardy, 60, Detroit home- 
builder and 1951 president of the Builders Assn. 
of Metropolitan Detroit, March { in Detroit; Earl 
Franklin Seaman, 62, architect and planner of 
housing developments in the New Brunswick, N.J. 
area, March 4 in Irvington, N.J..; Emmet D. 
Griffin, 75, retired vice president in charge of the 
paint division, Pittsburgh Plate Glass Co., March 
t in Pittsburgh. 





Prize home wins architect 
sculptured bird award 


Architect Gene K. Zema of Seattle won an alum- 
inum bird said to be symbolic of ‘‘visionary de- 


sign in residential architecture’’ for a home he 
built for himself in nearby Sheridan Heights. 

It was the first award in the city’s Home of 
the Month program sponsored by The Wash- 
ington State Chapter, AIA, and the Seattle 
‘“‘Times.’’ Zema’s house was one of 12 homes 
featured the first Sunday of every month last 
year by the ‘‘Times”’ and opened that day (pre- 
vious to owner occupancy) to visitors. 

The seven-member jury thought Zema’s home 
was ‘‘an excellent solution,’’ objected only to the 
handling of the fireplace and chimney mass. 
Four other architects won honorable mentions: 
George Hazen, Lloyd Lovegren, Paul Kirk and 


Benjamin F. McAdoo. 
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MALTA wood windows bring modern styling, smart appearance 
and quality construction to every job. From design to 

reality .. . from first plan to the finished home .. . profit- 

minded builders appreciate the convenience, flexibility 

and economy of MALTA units. From the customer’s view MALTA’s 
“easy-to-see’ quality leads to faster home sales. 

From every point of view, it’s easy to see why 

MALTA is the builder’s smart choice. 


HOUSE & HOME 
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MALT -A-GLIDE 


Choose MALT-A-GLIDE units for modern 
large glass areas, ribbon windows and picture 
walls. Customers love this silent operating, 
horizontal-sliding wood window unit. Easily 
removable sash provides minute-saving con- 
venience for cleaning or painting. Full weath- 
er-stripping and watertight seal means a 
more comfortable home. Removable jamb 
liners mean quicker installation and let you 
use MALT-A-GLIDE units in every type of 
wall construction. 


MALT -A-VENT 


Choose MALT-A-VENT units . . . the modern 
versatile wood windows that economically 
adapt to a wide variety of single and multiple 
arrangements. Use for awnings, ribbons, 
casements or combine for eye-pleasing win- 
dow walls to give a “luxury-look.”’ MALT-A- 
VENTS arrive completely assembled, fully 
glazed, ready to install. Grooved sill allows 
perfect alignment and easy stacking .. . 
handy bar-operator is standard equipment. 
With MALT-A-VENTS, you’re installing more 
buy-appeal all around the house. 
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MALT -A-MATIC 


Choose MALT-A-MATIC units and give the homes you build the double- 
hung window styling buyers demand. These popular units feature removable 
sash, are fully modular and adaptable to every wall thickness, every type 
of construction. You’ll profit from MALT-A-MATIC precision milling and 
speedy installation. You'll profit, too, from the many features that sell 
your customers . .. like the spring-loaded metal weatherstripping that 
permits easy adjustment and gives a lifetime of finger-tip operation. 





for quality § te 
for sales appe 
ae wooD WINDOWS MANUFACTURING COMPANY 


Sales Office: Athens, Ohio 


Member Ponderosa Pine 
Woodwork Assn., and N.W.M.A 





Send for complete literature or see your nearest Malta Dealer 
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Building materials makers 
report profits up in ’54 






Building materials manufacturers weathered last year’s business down- 
swing and ended the year well in the black. Earnings were up in 
almost all cases; most manufacturers looked forward to further in- 





creases in 1955. 

The increase in profits varied by type of business, The leaders in 
the gypsum field—US Gypsum and National Gypsum—scored a 
phenomenal 65.5% and 68.1% rise, respectively (see table). US Gyp- 
sum had been working 24 hours a day, still could not keep up with 
orders. The company will spend more than $25 million for capital 
expenditures in ’55, more than three times what it did last year. Na- 
tional Gypsum planned to raise an estimated $19 million additional 
funds through sale of common stock. 

Expansion of earnings slowed in some cases. Johns-Manville Corp. 
set a new sales record for ’54 but showed a drop in net (for the sec- 
ond year) amounting to 15.3%. Chairman L. M. Cassidy said the 
drop was the result of a shift to accelerated depreciation systems and 





accrual of vacation pay. Weyerhaeuser Timber, the biggest of them 
all, dropped 3.4%, partly because of a ten-week strike last year. 
Several companies reported that elimination of the excess profits 







tax urged up earnings—General Electric, after its biggest year ever, 





and Whirlpool Corp., with earnings up from $3.6 million to $6.3 mil- 





lion, among them. Last year’s earnings—showing increases unless 





otherwise noted: 





Prorits % 
COMPANIES 1953 1954 CHANG! 

American Rad. & Stand. San, Corp.. — $18,714,000 — $20,423,000 9.) 
gg es A re 9,264,978 11,913,676 28.6 
General ‘Electric Co. .......5.s0000. 165,727,889 212,613,221 28.3 
Johns-Manville Corp. .............. 19,661,412 16,655,658 —15.3 
Libbey-Owens-Ford Glass Co........ 19,233,668 24,046,943 25.0 
National Gypsum Co............... 7,821,32 13,144,128 68.1 
Pittsburgh Plate Glass Co.......... 36,864,78. 38,637,629 4.8 
WS Gepeem Gh decds.-%,..-devars 19,558,708 32,371,015 65.5 
US Plywood Corp.*. ea ee 3,850,500 5,097,100 32.4 
Westinghouse Electric Corp......... 74,322,925 84,594,367 13.8 
Weyerhaeuser Timber Co........... 36,751,353 35,510,355 — 3.4 


*Nine months ending Jan. 31 


MORTGAGE MARKET QUOTATIONS 


(Originations quoted at net cost, secondary market sales quoted with servicing by seller) 
As reported to House & Home the week ending March 14 


5% equity or more No down payment 





FHA 41's VA 41's VA 4's 
Origi- Secon- Origi- Secon- Origi- Secon- 
City nations dary nations dary nations dary 
Boston local ‘par-101 a par-101 a par-101 a 
Out-of-state a 99-par a 98\%-par a 95-99 
Chicago 97.99 99-par 97-99 99-par 96-97 98-99 
Denver 98!/o-par 98!/o-par 98!/o-par 98!/2-par 98-99 98.99 
Detroit 97\/o-par 98-par 97-par 97!/-par 96-97 97!/o-98 
Houston 99-par 99-par 99-par 99-par 97-98 97-98!/2 
Jacksonville} par par par par 97-9877 97-987; 
New York par par par par 99-par 99-par 
Philadelphia par par par par 99-par 99-par 
Portland* par par 99-par 99-par 97-99 97.99 
San Francisco par par par par 95-97! 95-97!/, 
Washington D.C. par 99-par 99-par 98-par 98-99 97-99 
“ No market. + Probable prices throughout Florida. 


* Probable prices throughout Pacific Northwest. tt Without closing costs in cash. 


SOURCES: Boston, Robert M. Morgan, vice & Co.; New York, John Halperin, pres., J. 
pres., Boston Five Cents Savings Bank; Chi- Halperin & Co.; Philadelphia, Robert S, 
cago, Maurice A. Pollak, vice pres, & secy., Irving, exec. v.p.. W. A. Clarke Mortgage 
Draper & Kramer Inc,; Denver, C. A. Bacon, Co.; Portland, Franklin W. White, pres., 


vice pres, Mortgage Investments Co.; Detroit, Securities, Inc.; San Francisco, William A. 
Robert H, Pease, pres., Detroit Mortgage & Marcus, senior vice pres., American Trust 
Realty Co.; Houston, John F. Austin Jr., Co.: Washington, George W. De Franceaux, 


pres., T. J. Bettes Co.; Jacksonville, John pres., Frederick W. Berens, Inc, 
D. Yates, vice pres., Stockton, Whatley, Davin 
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Nonfarm housing starts totaled 90,000 units in February, up 2,000 
from January and way ahead of the 75000 in February '54. But 
the adjusted annual rate of private homebuilding, based on Feb- 
ruary starts, dropped to 1,381,000 from January’s 1,424,000. For 
three months now, the annual trend of housing has been declining, 


after a seven-month rise. 


BUILDING MATERIALS PRICES 
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BLS’ wholesale index of building materials prices moved up less 
than 1% to 122.5 in February from a January reading of 122.1, 
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for proposed homes soared to 64,192 in 


February, second only to the pre-Regulation X peak in the fall of 
1950. So early in the year, the remarkable VA voiume could be 
interpreted two ways: 1) it could portend an impressive volume 
of new building; 2) it could reflect a rush for cover by builders in 
FHA new 
applications for February rose to 28,586 dwelling units, compared 
with 26,067 last month and 25,703 last year. 


the face of widespread rumors of credit rest: ictions. 


(NEWS continued on p. 57) 
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Giant -size Built-In oven adds 






sales magic to any home 








Completely automatic, eye level cooking controls. 
Frigidaire Cook-Master turns oven on, cooks meal, turns oven 
off—all automatically! Also has 2-Speed Time-Signal, and 
shield that automatically moves out to protect controls, and 
wall above when oven doors are opened. 

‘*French Doors’’ swing back, either door operates both! 
Only Frigidaire can offer this sensational feature! Provides 
carefree convenience, easy oven accessibility and cleanability. 











New Heat Seal around oven opening and between doors, locks 
heat inside for greater economy. 

Builder-built for easy, low-cost installation. Unique 
«French Door’’ design makes installation simple, even in 
‘tight’ corners. Fits into cabinet or wall space only 23%” 
deep, 29” high, and 20%” wide. Can be placed at most 
convenient height. Heavily insulated, can even be installed in 
wood enclosures. Frigidaire-designed for quick, economical 
installation in homes of any size or price class, especially 
where space is at a premium. 
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Another space-saving idea from Frigidaire that will add Radiantube § 
tremendous sales appeal to azy home! These attractive face for eac 
Frigidaire ««Fold-Back’’ units simply pull down indi- 1876" from v 
vidually for surface cooking. They’re separately con- Easiest -t 
trolled, and when lifted back up, they turn off auto- right on 


tenn 





T 
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matically. Each section contains one 6” and one 8” attach. 


FRIGIDAIRE helps you sell the r 
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TURN THE PAGE FOR “BUIL 














Here ave a few of the dramatic ways 
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will add Radiantube Surface Unit. Needs only a 30” wall sur- 
ttractive face for each section, When down, unit extends just 
n indi- 187%” from wall. Stainless steel, plastic trim. 
‘ly con- Easiest -to- install surface units made! Can be put 
| iF auto- right on existing cabinets—need only two screws to 
one 8" attach. Ideal for new homes or remodeling. 


bs you sell the room that sells the house! 


URN THE PAGE FOR “BUILT-IN” IDEAS ... FROM FRIGIDAIRE - 
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STRUCTO-LITE means better plastering because it’s... 


MILL-MIXED with U.S.G.’s own top grade perlite — quality con- 
trolled all the way. 


CRACK-RESISTANT. Stabilized set assures maximum strength of 
the plaster slab. 


ECONOMICAL. Finished cost compares favorably with plaster 
mixed on the job with sand or lightweight aggregates. 


READY-TO-USE with the addition of water only, saving plaster- 
ing time and materials. 


50% LIGHTER for important savings in framing costs. 


MORE FIRE-RESISTANT. Greatly increased ratings over those 
attained with sand. 


FLEXIBLE as only plaster can be. 


The greatest name in building 





Builds Better 
Walls and Ceilings 





one-package 


_ STRUCTO-LITE 


mill-mixed perlite gypsum basecoat plaster 


Prospective home owners with a sharp eye for value are 
demanding plastered walls. That’s why more and more 
builders are specifying U.S.G. Srructo-Lire base coat 
plaster. Mill-mixed Structo-Lire compares favorably in 
cost with job-mixed plasters using sand; is 50% lighter, 
yet it provides a crack-resistant, fire-resistant wall whose 
quality is assured by the greatest name in building, 
United States Gypsum. Contact your U.S.G. represen- 
tative for details or write Dept. HH-2, 300 West Adams 


Street, Chicago 6, Illinois. 


UNITED STATES GYPSUM 


T. M. Reg. U.S. Pat. Off. 

















Here ave a few of the dramatic ways | 


you can install Frigidaire’s 





new Built-in range equipment 
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This arrangement conserves space 
even in smallest kitchens 
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Surface units may be placed on both sides of 
sink and window for best use of limited space 
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Back-to-back island installation offers 
many convenience advantages 
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A pleasing compact grouping with 
surface units on either side of oven 
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Unique breakfast-bar placement of surface 
units saves many steps when serving 


MODEL RV-92 
FOLD-BACK 
SURFACE UNITS 
(One 6-inch, 
one 8-inch) 


Oa 


CONNECTED LOAD 
3.5 KW; 3-WIRE 


GES: 
meee 8” Unit 
2050 
HIGH 1450 1060 
MED. HIGH pd 720 
MED. LOW 265 
180 180 
pa - 126 
sl 
GES: 
OVEN WATTA : 
y 4 vent 
n' 
1800 
PREHEAT ye 1800 
BAKE 3300 OFF 


the right to 
igidaire reserves ices, of 
Fria ecifications ond Price Of 
“jecontiove models, without 


FLUSH INSTALLATION OF OUTLET BOX FOR 3-WIRE 


ALTERNATE OPENINGS FOR 
ELECTRICAL CONNECTION 


ELECTRICAL 
OUTLET BOX 
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MODEL RV-90 
IMPERIAL WALL OVEN 
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WOOD SHELF 
(Must be level 
and support 100 Ibs.) 


CONNECTED LOAD 
5.1 KW; 3-WIRE 


FLOOR LINE 


























RECOMM “NDED 
HEIGHT 2° 
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one-package 


am STRUCTO- LITE 


MIXED PERLITED 








mill-mixed perlite gypsum basecoat plaster 








Builds Better 
Walls and Ceilings 















STRUCTO-LITE means better plastering because it’s . . . Prospective home owners with a sharp eye for value are 
MILL-MIXED with U.S.G.’s own top grade perlite — quality con- | demanding plastered walls. That’s why more and more 
trolled all the way. builders are specifying U.S.G. Strucro-Lire base coat 
CRACK-RESISTANT. Stabilized set assures maximum strength of plaster. Mill-mixed Structo-LirE compares favorably in 


the plaster slab. cost with job-mixed plasters using sand; is 50% lighter, 


~ ECONOMICAL. Finished cost compares favorably with plaster —_—yet it provides a crack-resistant, fire-resistant wall whose 
i the job with sand or lightweight aggregates. oe ; — 
Al ae eee wi ae quality is assured by the greatest name in building, 


READY-TO-USE with the addition of water only, saving plaster- ~~ United States Gypsum. Contact your U.S.G. represen- 


ing time and materials. : : : ; , 
° tative for details or write Dept. HH-2, 300 West Adams 


50% LIGHTER for important savings in framing costs. 


MORE FIRE-RESISTANT. Greatly increased ratings over those 
attained with sand. 


FLEXIBLE as only plaster can be. 


Street, Chicago 6, Illinois. 





UNITED STATES GYPSUM 


T. M. Reg. U.S. Pat. Off. 


The greatest name in building 











You know youre RIGHT when 


Oak is RIGHT 
for all architectural styles 
and all price ranges 


Oak floors are right in style for modern or 
traditional architecture. Lowest cost homes 
can afford them, yet their beauty is appro- 
priate for mansions. The deep, rich grain 
and coloring of Oak harmonize with all 
furniture, fabrics, and colors. This ease and 
economy of decoration is an important fea- 
ture that appeals to every home buyer. 


Oak is RIGHT 
for home buyer preference 
—8 out of 10 want Oak 


The overwhelming choice for beautiful 
floors over the years remains the first choice 
today. In nationwide surveys over 80% of 
those interviewed said they wanted Oak 
floors for living rooms, dining rooms and 
bedrooms. You are sure of satisfied custom- 
ers when you specify Oak floors .. . the 
mark of quality construction. 


Oak is RIGHT 
for economical installation 
over wood or concrete 


There’s nothing simpler than the installation 
of strip Oak flooring over wood subfloors. 
Now a new method makes it equally easy 
and economical to install over concrete by 
nailing to short 2x4s laid in mastic. If you 
are building homes on slab foundation, 
write for new folder, “How to Install Strip 
Oak Floors Over Concrete.” 


NATIONAL OAK FLOORING MANUFACTURERS’ ASSOCIATION 
Sterick Building, Memphis 3, Tenn. 


Photo by Hedrich-Blessing; Furniture by Willett 
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Coddingtou Aowse 


at U. S. Gypsum Research Village 
is equipped with a 


B:zG 
Hydre-Fis 
System 


This ultra-modern home features the comfort and 
convenience of a B & G forced hot water heating 
system, with year ‘round domestic hot water supply. 

Snow melting coils are also installed under the 
driveway and sidewalk. For home owners, this labor- 
saving feature of B & G Hydro-Flo Heating brings 
relief from dangerous physical over-exertion. In com- 
mercial and industrial applications, safety and unre- 
stricted traffic flow are promoted by keeping drives 
and sidewalks free of snow and ice. 

From fall to spring, the B & G Hydro-Flo System 
keeps indoor temperature constantly at the comfort 
level... because it automatically adjusts the heat 
supply to every change in the weather. The system is 
exceptionally economical to operate—no wasteful 
overheating. 


Summer cooling can be added at any time 


The B & G H)dro-Flo System can be designed to cool 
a home as well as heat it. The necessary equipment 
can be installed when building or at any time 
thereafter. 

Get the facts on today’s most versatile comfort sys- 
tem! Send for free booklet, ‘Be Warm in Winter... 
Cool in Summer with a B & G Hydro-Flo System’’. 


*Reg. U.S. Pat. Off, 
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Only mechanically circulated water 
offers all these advantages 





Sunny radiant heat from baseboards, Snow melting for relief from shoveling 
panels, radiators, or convectors. —safe driveways and sidewalks. 


A virtually limitless supply of hot Summer cooling with the same piping 
water for kitchen, laundry and bath. and circulation equipment used 1 
for heating. 4 


BELL & GOSSETT 


co MRM PAH COUY 
Dept. DV-10, Morton Grove, Illinois 
Canadian Licensee: §. A. Armstrong, Ltd., 1400 O'Connor Drive, Toronto 
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MORE FOR THE DOLLAR 


WEE 


Much more in glamor, design, features too! Welbilt-In brings you the ‘new look’ that helps close 
sales quickly. It’s the stand-out luxury built-in range designed to fit quickly and economically into 
all standard kitchen cabinets. Nobody knows builders’ requirements better than Welbilt. From 
Maine to California, with big and small builders, Welbilt outsells all other ranges. 


WELBILT-IN—YOUR CHOICE OF GAS OR ELECTRIC WITH IDENTICAL DIMENSIONS 


LARGEST 


Wail oven-broiler—Easily placed at the height most 
convenient for no-stoop, easy reach broiling and 
baking. * Luxurious exterior finish in satin chrome 
to match every custom kitchen decor. * Kleer-Vue 
Oven Window and Light, electric clock, 4-hour min- 
ute minder. 

Dimensions: Gas and Electric Oven-Broiler 


Height 3714” * Width 20%” * Depth 2314” 


Counter cooking unit — Unit includes 2 burners. 
Multiples of 2 can be installed to meet whatever 
cooking capacity is required. * Luxurious satin 
chrome finish to complement every counter top and 
cabinet, * Easy to clean. Removable drip pans... 
designed to catch spill-overs. 


Dimensions: Gas and Electric Top Cooking Unit 
Cutout 18%” x 12%” 


Approved by American Gas Association for use with Natural, Manufactured, LP Gas 


WELBILT GAS RANGES e« ELECTRIC RANGES « AIR CONDITIONERS 


Write For Full Details: Welbilt-In Division HH 
Welbilt Stove Company, Inc., Maspeth 78, N. Y. 


RANGE SUPPLIER 


TO THE BUILDING 


INDUSTRY 
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*Reg. U.S. Pat. Off. 
**Patent Pend. 





Exclusive with Dexter Dialmatic* 
— Mounting Spacer** assures cor- 
rect mounting quickly — easily. 








Dexter Dealers are featuring this 
operating display. 


OM AGATA CAL 


DOOR 


CLOSER 


Cat. No. 80 


Just turn the fingertip dial to regulate 
door closing speed! That’s the Dexter 
Dialmatic — by makers of Dexter Life- 
time Locks. 


Exclusive new fingertip dial regulator** 
assures wonderful new ease and sim- 
plicity in adjusting closing speeds of 
screen, combination and light interior 
doors. No tools of any kind required 
++. just a twist of the wrist moves the 
dial a “click” at a time to adjust the 


Dialmatic closing action powered by 
torque spring. 

Dialmatic lets doors open to full 120° 
— hold-open device is simple and fool- 
proof. New by-pass valve provides 
positive latching action. Oversize steel 


tube is 134” in diameter and finished in 


attractive metallic grey. 

Write today for full information on the 
exclusive Dialmatic Door Closer by 
makers of Dexter Lifetime Locks. 


mUFESX@TE ET 


DEXTER LOCK COMPANY Grand Rapids, Michigan 
A subsidiary of National Brass Company 


in Canada: Dexter Lock Canada Lid., Guelph, Ontario 
tn Mexico: Dexter Locks, Plata Elegante, $.A. de C.V., Monterrey, Nuevo Leon 
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Prefabricated promotion 


Prefabrication enlists 200 dealers to show ‘Bride’s House.’ 


Campaign is heralded as biggest simultaneous promotion 


of single house in homebuilding history 


Remember the girl in the blue negligee at the 
NAHB convention? 

Thousands of builders saw her last January 
in Chicago when they inspected US Steel 
Homes’ prototype of its “Bride’s House of 
1955” built adjacent to the Hilton Hotel. What 
few realized was that they were in on the open- 
ing of what appears to be the most ambitious 
promotional effort ever put behind a single 
house. US Steel has lined up 200 dealers to 
build the house and show it this month. The 
prefab company has budgeted $250,000 for the 
drive. 

Builders can learn about merchandising 
from this campaign. There will no doubt be 
more and more nationwide packaged promo- 
tions of prefabbed homes. Local builders will 
have to compete with it. 

Actually, the campaign pushes an idea as 
well as a house, in this case the bride. The 
Bride’s House is an improved (4 wider) ver- 
sion of US Steel’s Coronado, its most popular 
model last year. The notion of hooking it up 
with such a basic woman’s interest was de- 
veloped by the prefabber, its advertising 


Photos: Ingeborg de Beausacq 
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FURNISHINGS WILL BE SAME IN ALL MODELS 









agency, Batten, Barton, Durstine and Osborn, 
and House BEautTiFruL’s Guide for the Bride. 
“Bride’s House” is a copyright of Guide for 
the Bride, which has promoted houses under 
the name, though never before so extensively. 


All the stops. The campaign was in the 
works nearly a full year. Here is the program: 


> Two hundred US Steel dealers (about half 
the prefabber’s list) will show the house in as 
many cities this month. It is being announced 
by US Steel in 15 pages in this issue of 
House & Home. Guide for the Bride will 
devote 30 editorial pages to it in the sum- 
mer issue, out April 12. That same evening, 
the house will be shown on the “US Steel 
Hour” TV show. Lire will carry a full-page 
color ad on the house the same week; one- 
third-page newspaper ads will run April 17 in 
cities where the houses are being built. 


> Equally important is the collateral promo- 
tion and tie-in advertising worked out with de- 
partment stores, other national advertisers and 
local suppliers. One guess puts the dollar 
value of tie-in merchandising as equal to US 
Steel’s own $250,000 outlay. 


identical furnishing. Key to the tie-in 
publicity is the nearly identical furnishing of 
all 200 houses. Some will have traditional, 
some contemporary furnishings, but whichever 
the style, all furniture, floor coverings and 
fabrics will be supplied by the same 17 com- 
panies to all dealers. About 27 other com- 


panies will supply building materials ranging 
from adhesives to weatherstripping. By this 
close control, the promoters expect to get a 










A pliofilm shroud has licked the problem of lay- 
subfreezing weather for Stan 
Liewellyn, Spokane masonry contractor. 

When the thermometer sank to 13°, Liewellyn 
averted a cold snap layoff by draping $85 worth 
of the covering over the front and both ends of 
a two-story, $70,000 apartment he was working 


ing brick in 





Pliofilm cover keeps masons on job in 13° weather 
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MODEL BRIDE OPENED $250,000 CAMPAIGN 


tremendous range of additional advertising 
and local publicity. 

Arrangements have been made for depart- 
ment stores in many cities to run clinics (how 
to pick a trousseau, how to clean a house) and 
some may even sell the houses. And, of course, 
hundreds of thousands of ad reprints, counter 
cards, dealer hand-tags, news releases, special 
scripts for radio and TV stations, envelope 
stuffers and direct mail letters have already 
been prepared. 


John Fahey 


on. Natural light shown through and oil burners 
at ground level heated the inside. 
figures the translucent shroud cost about what 


Liewellyn 


he would have lost in pay if his crews had been 
laid off for three hours. He got the idea after 
experimenting with tarpaulins, which kept in 
heat but admitted no light. 


(NEWS continued on p. 61) 






























/40-MMILE WIND COULDNT BLOW THEM OFF! 





Ask your J-M representative to show you 
the motion picture of this dramatic test. 


BY ACTUAL 


JM SEAL-O-MATIC. ASPHALT SHINGLES 
withstood the TERRIFIC BLASTS of an aircraft engine! 






New patented Seal-O-Matic® Asphalt TE AA Stiinta 

Shingles are an exclusive Johns-Manville 

development. They have the beauty of HERE’S THE SECRET 
that makes J-M Seal-O-Matics 


traditional square-butt shingles, yet 
locked or stapled 


and rain. 
shingles: 










In the severe tests illustrated above, 
wind and water at 100 miles per hour 
were driven against a panel of these 
self-sealing shingles for a solid hour, 
with frequent gusts up to 140 m.p.h.! 
This is the equivalent of the full fury 
of a tropical hurricane. Not a tab was 
lifted. Not a drop of water seeped @ Every tab is securely fastened with no cement smears 
through. s#* on exposed surface—human error is eliminated. 

Get the whole story about Seal-O- 
Matic Shingles. Write Johns-Manville. pe 
Box 111, New York 16, New York. ee rpuuenien eaRRu SURI rasan A 













@ The sun’s heat seals the tabs automatically because 
of this factory-applied strip of petroleum resin cement 
on the underside of each shingle. 


@ The entire butt edge is sealed—not just spot- 
cemented or spot “locked”’ or stapled. 





@ No tricky application—no tabs to fit into place— 
applied in regular way with only 4 nails. 


PRODUCTS 
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Its a Pipe Cinch... wn. HOMELITE 





Write for complete bulletin showing scores 
of ways to cut time and costs with Homelite 


Carryable Generators. 





In pipe cutting ... or operating any 


power tools, Homelite carryable generators 





make your work easier, faster, more profit- 
able. Homelite generators give you depend- 
able power... start quickly in the foulest 
< 
weather, operate smoothly under the rough- = 
= tl 
<cepyjce . CORPORATION 
5804 RIVERDALE AVENUE « PORT CHESTER, N. Y. 
Canadian Distributors: 
Terry Machinery Co., Ltd., Toronto, Montreal, Vancouver, Ottawa. 


est conditions. Floodlights, standard uni- 
versal tools, even high cycle tools (if you 
have a Homelite Dual Purpose Generator) 


can be run from your Homelite, speeding 
59 





work, saving dollars. 
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Climate-Right Design Model 
3280, bath and 2, shown here, 
is manufactured in Toledo, Ohio, 
for Northern conditions and dis- 
tributed in Northern states only. 
For information regarding Thyer 
Southerner and Gulf Coast mod- 
els, write to Jackson, Mississippi. 


a 
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Three out of four buyers are looking for a house like this. Larger fam- 
ilies, real or expected, make 3 bedrooms a necessity, and an extra 
lavatory highly desirable. Today’s home buyer is equally insistent upon 
distinctive styling, sound construction, top quality materials — and his 
pocket book is modest. In short, he wants a lot of house for his money. 
You can give him what he wants and still make a reasonable profit! 


How? Build the “Thyer” way! Hundreds of progressive builders have 
found that Thyer factory-assembled, conventionally built homes, en- 
able them to offer a better house for less money. Usually doubles the 
number of houses put up and sold in a year. 


Why wait? Write for complete information today. 








= SEDROOMS 


















THYER’'S “SILVER PLATTER" PROFIT SYSTEM 





Financing Service Your local Thyer Factory Repre- 
sentative will be glad to help you arrange con- 
struction and permanent financing for FHA, VA 
or conventional loans, 


Local Field Service Thyer factory representatives 
located in 28 states are ready to assist you in 
land development, arranging financing, erecting, 
and planning local advertising and model home 
showings. 


THE THYER MANUFACTURING CORPORATION 


Turn-Key Contracting Service For developers who 
wish to build 100 or more houses at a time, Thyer 
can provide a turn-key building service that de- 
livers houses at a bonded contract price. (At 
present this service is available in all Southern 
and in most Northern states.) 


National Advertising Support A hard hitting pro- 
gram in national consumer magazines pre-sells 
your prospects — helps create buyer interest in 
Thyer Homes. 


2853 Wayne St., Toledo, Ohio 
515 E. Yazoo St., Dept. 4, Jackson, Miss. 
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NEW HOMES MEET 1/,-ACRE ZONING, BUT LACK SITE PLANNING 


Photos: Ted Kell, NY Herald-Tribune 


The growing battle for better planning, zoning 


Critics step up complaints about how ‘most’ subdivisions 


look. Planners suggest new land-control schemes aimed 


at preserving the charm of unspoiled outer suburbs 


Are homebuilders, having sown the postwar suburbs with much housing as casually sited 


as if it were planted by the wind, in danger of getting caught in a whirlwind of restrictive 


zoning and planning legislation? 


The notion might have seemed far-fetched a few years back. Not any more. Signs are 
growing more and more plentiful that a battle may soon be joined in earnest between 
land-seeking promoters, on one hand, and planners and rural home owners on the other. 


A situation in Connecticut illustrates the 
trend. A team of Yale University experts has 
just handed the town of Monroe a plan for 
retaining its rural charm despite a prospec- 
tive surge of population that promises to 
transform it into a built-up suburb. 


Old habits upset. If their recommenda- 
tions are carried out, some of the building 
industry’s well-entrenched patterns of housing 
and commercial development will be upset. 
“And high time,” says many a planner. But 
the process could be painful in some quarters. 

In brief, Yale’s experts would clamp a lid 
on helter-skelter construction of homes, cluster 
them instead in relatively dense neighborhoods 
leaving plenty of woodland in between. 

Such farsighted planning—the anticipated 
flood of new residents has barely begun in 
Monroe—is still the exception among com- 
munities facing a suburban future. 


More than zoning. Behind the wave of 
sentiment for more control is a rapidly spread- 
ing awareness that zoning legislation alone is 
no surefire guarantee of comfortable living. 

Perhaps it never was. But the number of 
persons who seemed to think so was legion. 
Now, the cry is on for full-bodied land-use 
planning. Wrote Planner Fred W. Tuemmler 
in Urban Land recently: “An integrated com- 
munity instead of the individual lot has be- 
come the unit for planning. Yet in most places, 
the zoning regulations are not geared to this 
new concept of development. The zoning is 
still based on the single lot interpretation. 
Where zoning has not recognized the broad- 
ened concept, it has acted as an impediment to 
good community development.” 


Save the countryside. The scheme being 
offered to Monroe, Conn. is a fresh example 
of what Tuemmler had in mind. Conditions 


in the test-case town are good for planning. 
Monroe—on the fringe of the Bridgeport 
metropolitan area in the Housatonic River 
valley—has a population of only 3,600. It is 
heavily wooded, has an abundant water supply 
and considerable land. The reason some of 
its citizens are warming to the idea of getting 
a plan into action is that the town is not what 
it used to be: a largely vacant rural com- 
munity. Its population has doubled since 1940 
and future growth—with Monroe being sur- 
rounded by industrial centers—may push the 


GRACEFUL SITING OF OLD TOWN IS HOPED-FOR ALTERNATIVE 
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population to 10,000 by 1970—a 200% jump. 

Christopher Tunnard, director of Yale’s 
graduate program in city planning, and four 
graduate students put together a plan which 
they think could make Monroe a “balanced” 
town, put a stop to hodgepodge location of new 
houses and retain the famous New England 
charm (see photos, above). Basically, the 
plan calls for ¢hree zoned areas tantamount to 
small villages (one of which would be for 
light industry), served by a new civic center 
and an intervillage shopping center. By such 
population channeling, more than 50% of the 
town’s 16,900 acres would be preserved as 
farms and woodlands. The latter would be 
divided into two parts, either as state recrea- 
tion areas or as town forests. Facilities for 
transportation of goods and persons would be 
kept to a minimum on the theory that sim- 
plicity is an “aesthetic and ethical ideal.” 


Counterattack. The Monroe plan may seem 
extreme to the big builder who wants to get his 
houses up and sold, using what land is avail- 
able. Fifty per cent of 16,900 acres is a lot 
of woods. But public opinion is swinging hard 
toward such plans. In many areas the great 


(continued from p. 65) 





One of zoning’s basic dilemmas is how to 
reconcile a home-owner’s desire to steer 
miles clear of glue factories and boiler 
works and still live close to his job. Real 
Estate Editor Grady Clay of the Louisville 
Courier-Journal—a former Nieman fellow 
and House & Home’s Louisville correspon- 
dent—recently proposed a solution in the 
Sunday paper: 


What we really need around here is our own 
little private, secluded Siberia. 

Nothing too big, you understand. A couple 
of thousand acres ought to do. ... 

Now a special little Siberia is a useful thing. 
Getting to be a necessity. Every city needs 
one. Before long, all right-thinking citizens 
will recognize this, and wonder why we didn’t 
get one years ago. 

What for? Oh that, ... For all those things 
nobody wants in his own backyard. . . airports, 
trap and skeet clubs, commercial fishing lakes, 
dumps, sandpits, quarries, heavy industries and 
anything that’s lit up after dark. 





DOES EVERY CITY NEED ITS OWN ‘LITTLE SIBERIA’? 


This would positively, absolutely insure all 
residential neighborhoods against what are 
called ‘inharmonious influences’. . . . 

No Siberia is complete without a greenbelt 
Let’s make this one 2 mi. wide, surrounding 
Siberia. . 


. The only trouble is—horrible 
though—no matter how obnoxious everything 
in Siberia may be, some folks will want to live 
. . Every time a new airport or a 
factory gets built in the open countryside, 


in Siberia. . 


people begin moving around it, getting closer 
to work. 

And sooner or later they'll start complaining 
about the noise, stink and traffic caused by the 
airport, factory or whatever. 

We'd take care of that, all right. Set up zon- 
ing restrictions against people. No people al- 
lowed in Siberia except during working hours. 
Positively. ,.. / A force of 395 fulltime inspectors 
would be required to stop “creeping popula- 
tionism” or the surreptitious invasion of Si- 
beria’s greenbelt by people who insist—how 
silly they are—on living close to their jobs. 
























62 





A. K. Stewart, Knoxville, Tenn. saves 
$102 on homes like this with Insulite’s Shingle- 
Backer System. As Mr. Stewart puts it, ‘Bildrite 
and Shingle-Backer go up fast...cut sheathing 
and under-coursing time almost in half and 
eliminate costly waste. This approved system 
gives me a better home, while it cuts costs."' 
Following pictures show how. 


Tennessee builder saves 
Insulite’s Shingle- 


This is the system that saves money for 
you. Developed by Insulite, this combination 
makes a strong, tight exterior wall with more 
than twice the insulation value of wood sheath- 
ing, felt and double-course wood shingles 
combined: (1) Bildrite Sheathing (2) Shingle- 
Backer (3) Outer-course Shingles (4) Grooved 
Nail. Withstands 250 M.P.H. winds. 


INSULITE DIVISION, Minnesota and Ontario Paper Company, Minneapolis 2, Minnesota 


See how you can build better and 
save. Write Insulite, Minneapolis 2, 
Minn. for free cost-comparison forms 
and picture literature. 


Build better and 
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$102 per home with 
\Backer System 





Bildrite Sheathing goes up faster, easier. 
Cuts application time as much as 43%. 4-ft. 
sheets have twice the bracing strength of hori- 
zontal wood sheathing, thus save corner-bracing. 
Waterproofed throughout with asphalt... 
eliminates need for building paper. Can be 
used or stored anywhere in any weather. Prac- 
tically eliminates cutting and matching waste. 


Insulite Shingle-Backer speeds comple- 
tions. Adds extra insulation value to sidewall. 
Developed by Insulite, the handy panels apply 
far faster and easier than wood under-course 
shingles .. . cut application time in half. 
Produce deep, modern shadow lines. Elimi- 
nate waste. Waterproofed throughout with 
asphalt. Comes in easy-to-handle packages. 


INSULITE AND BILORITE ARE REGISTERED TRADE MARKS. 


save with MAS ULI, 


Made of hardy Northern wood 


A ft 
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y 
build them more beautiful... 
sell your homes faster with 
fabrow flexible fenestration 


Light can make money for you... turn daylight into dollars. 
Build fabrow window wall frames into every room of your homes. 
Interesting designer styles, plus almost unlimited combinations 
achieve appealing individuality... Dramatic exteriors, lighter quieter 
interiors to sell your homes faster ... faster... faster! 














APPEALING INTERIORS DRAMATIC EXTERIORS 





design for daylight design for daylight 


ac your heme butlding sepamsjmegiiecinat dattieg* | 


*An added source of revenue 
for residential builders, a plus- 
profit idea from Fabrow. Paul 
H. Johnson, designer & builder. 


Dy abrow flexible fenestration 


WINDOW WALL FRAMES 
Wire, telephone or write TODAY for Design Idea Brochure 


FABROW MEG., INC., 7208 Douglas Road, Toledo, Ohio * @2ZKZ.PIA/ 
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fabrow 
flexible 


fenestration 


AVAILABLE NOW AT 
Alabama, Montgomery 
Pitman Brothers, Inc. 
156-160 Commerce Street 
Connecticut, Hartford 
State Glass Company 
181 Walnut Street 
Illinois, Chicago 18 
Robert Arnold Company 
3420 W. Irving Park Road 
Illinois, Danville 
Frank Thirion & Son Glass Company 
531 E. Main Street 
Indiana, Fort Wayne 
Building Materials & Supply 
341 E. Main Street 
Indiana, Gary 
Ambridge ot a & Supply Company 
2645 Wabash Avenue 
Indiana, Indianapolis 
Stewart-Carey Glass Company 
270 Virginia Avenue 
Indiana, Marion 
Stewart-Carey Glass Company 
1013 S. Washington Street 
Indiana, Terre Haute 
Stewart-Carey Glass Company 
Wabash at 12th 
Iowa, Cedar Rapids 
M. Cach Glass yt eae Inc. 
907-09 2nd Street S 
Kansas, Kansas Cit 
Window Enterprises, Inc. 
301 North 7th Street 
P.O. Box 962 
Kentucky, Lexington 
Lexington Glass Company 
867 Angliana Avenue 
Massachusetts, Wellesley Hills 
McCabe & Dean, Inc 
27 Washington Street 
Michigan, Center Line 
Allied Millwork & Mfg. Co. 
5674 East Ten Mile Road 
Michigan, Detroit 9 
Export-Import Service Company 
4000 W. Jefferson Street 
Michigan, Grand Haven 
West Michigan Sash & Door Company 
Michigan, Saginaw 
= inaw Sash & Door Company 
McCoskry Street 
Seememeiana. Duluth 
Duluth Builders Supply Company 
a 401 Builders Exchange Building 
: & Nebraska, Omaha 
g Glass House of Omaha 







3904 Lake Street 
4 New York, Buffalo 
ui Hastings Distributors 
f 1630 Bailey Avenue 
North Dakota, Bis marck 
: Vantine Paint & Glass Company 
313 Main Street 
Ohio, Canton 
Pella Window rapegretion 
1811 Cleveland N.W 
Ohio, Cincinnati 2 
H. Neuer Glass Company 
508 Reading Road 
Ohio, Columbus 
Pella Sales Division 
Howard S. Sterner Company 
4290 Indianola Avenue 
Ohio, Mansfield 
Home Materials Company 
154-160 Orange Street 
Pennsylvania, Philadelphia 14 
Chew-Bittel Company 
6206 Germantown Avenue 
Pennsylvania, Pittsburgh 22 
Building Specialties Company 
951 Century Building 
Pennsylvania, Williamsport 
Home Supply Company 
733 W. Third Street 
Pennsylvania, York 
Richard P. March 
214 N. Beaver Street 
Tennessee, Kingsport 
Holston Glass Company 
545 E. Main Street, Box 328 
Tennessee, Knoxville 
Aluminum Home Products Company 
Carr Street at Southern Railway 
Virginia, Rich mond 12 
Binswanger & Company 
3000 W. . Street 
P.O. Box 153 
: Wisconsin, Aubtinien 
George J. Hoffer Glass Company 
613 W. College Avenue 
Wisconsin, Windsor 
Central Wisconsin Supply Company 


FABROW MFG., INC. 
7208 Douglas « Toledo, Ohio 
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god subdivision is no longer revered. In some, 
it is up against calculated opposition. 

“Suburban living is going to lose a lot of 
its appeal for one-time city dwellers unless 
some way is found . . . to avoid duplicating the 
mistakes in the physical layout of older cities,” 
warns J. Ross McKeever in the January issue 
of Urban Land. “The growth of the suburbs 
has reached the point where some suburbs 
themselves are crowded. The congested traffic, 
the rows of lookalike houses on too narrow 
lots, the desecrating of all natural scenery, the 
general stereotyped development tend to give 
most new suburbs a city appearance and the 
residents a second taste of city life.” 


Eating up the farms. The fact that the 
town of Monroe is in an early (only threaten- 
ing) state of overcrowding is brought out in 
a section of the Yale study by two of the stu- 
dents. Dieter Hammerschlag and Boris Push- 
karev point out that land values there have 
not yet undergone the speculative rise that 
precedes bigtime suburban development. “All 
the more compelling need for planning now,” 





3-5 Acres 





FOREST 
MP INDSTR. 


Simplified map of what the Yale planners would 
do for Monroe, Conn. shows stretch of relatively 
high-density building (Y2-acre lots) down west 
side of river, near two industrial areas. Civic 
center and shopping area would be on south 
edge of center grouping. Most of 3-5 acre areas 
are farmland with some forest. 


they argue. “If adequate open spaces and 
reservations are not set aside now, land specu- 
lation will make their creation impossible 
later on.” 

Yet the Yale studies call Monroe “typical” 
of Connecticut: “a steady increase in farm 
acreage up to the depression, abandonded pas- 
ture and cropland taken over by brush, and 
since World War II an accelerated rate of 
urban growth . . . which is eating both into 
agricultural and woodlands.” 

And so it is that people like E. J. Tram- 
posch, a member of the Monroe zoning board, 
are apprehensive about what may happen. “I’m 
in favor of anything that would keep Monroe’s 
character,” Tramposch said recently. “Trum- 
bull, which is just south of here, used to be 
like Monroe. Now it’s overcrowded and 
spoiled. It mustn’t happen here.” 


Wanted: more open space. Recent evi- 
dences of battle between land-seekers and 
planners and rural home owners: 


> Santa Clara County, Calif., one of the rich- 
est farm areas in a rich farm state, was strug- 


(continued on p. 68) 


Electrical Heating... 


¥ For Every Room 
7 In Every Size House 
¥ For Every Purse! 














Automatic and Manual 


WALL HEETAIRES 


AUTOMATIC 
RADIANT 


WALL | Gteee 
HEETAIRE sane neuen, 


. with the Built-In 
Thermostat ! 


Series 240 
HEETAIRES 
1000 to 1500 Watts, 
LIST 120 or 240 V., A.C. 
FROM PRICE 


OUR LOWEST PRICE EVER! 


@ Economical—turns on-off automatically 


@ Costs less to install (no venting) uy) 
e i ‘ 
a 















Clean, fumeless instant heat 


Over 5,000,000 patented Neo-Glo elements in 
use prove quality and long life 


© Glowing, infra-red penetrating heat 
@ Highly polished reflectors and Nuchrome front 








Series H-270-GT 3000 to 5000 Watts, 


ELECTRIC PRODUCTS, Inc 





Also Available in Manual Models, AC or DC 


Beautifully Modern HEAVY DUTY 


i} High Wattage 
| Fan-Forced 
Wall Insert 
saa 











LIST 
PRICE 











220-240 Volts A.C. 
@ Provide permanent or occasional heat in hard- 
to-heat rooms and buildings 
@ Turns self ON and OFF automatically 
@ Big 7%” fan circulates heat throughout room 


or home 
=. 
@ Automatic Re-set “Safety Switch” ()) 
@ Simple, easy installation (no venting) Sy 


@ Safe, clean, controlled, circulated instant 
fumeless heat 


PORTABLE MODELS ‘60 


LIST PRICE FROM 


WALL ATTACHABLE 
MODELS 85 


For literature, specifications and prices, write to 


MARKEL LA SALLE 


PRODUCTS, Inc 


145 Seneca St. * Dept. HH * Buffalo 3, N. Y. 
Export Office: 15 Moore St., New York 4, N.Y. 


LIST PRICE FROM 
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SHOWN ABOVE—(left to right): Rough sawn hemlock board and batten; Tree Life Texture One-Eleven (4” groove spacing); PlyAloy Overlaid Siding. 
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WHATS NEW 


New ideas and improved manufacturing techniques 
result in materials that offer striking good looks... 
give builders really fresh sales features...are easy t0 
install and finish, afford major application economies 





PRI 





PLYALOY OVERLAID PLYWOOD provides the 
finest and most durable paint base of any siding 
on the market today. It takes paint easily, evenly. 
Eliminates grain raise and checking. The smooth, 
durable overlay is a medium-density resin- 
impregnated fiber permanently fused to 

Exterior fir plywood in modern hot-plate presses 
Pre-cut to standard 12”, 16” and 24” widths; 

8’ long; lower edge beveled for drip. Comes 
packaged by the square, complete 

with wedges and shadow-line furring strips. 


TREE LIFE TEXTURE ONE-ELEVEN is the exciting 
new grooved Exterior plywood that combines 
rugged strength with striking pattern and texture. 
Merchandising-minded builders like National 
Homes, world’s largest prefabricators, report 

that it helps attract buyers and clinch sales 
Designed for inexpensive stain finishes. For 
greater economy, panels can be applied directly 
to studs on unsheathed walls. Comes packaged in 
16”, 32” or 48” widths; 8’ or 10’ lengths 

Grooves either 2” or 4” o. ¢. 


WEST COAST UPLAND HEMLOCK -— an old 
favorite newly improved by factory treatment 
{at buyer’s option) with a truly effective water 
repellent that virtually eliminates paint failures 
caused by water coming though paint film. Tree 
Life Hemlock comes in all standard patterns, 
both vertical and flat grain. Rough board and 
batten siding is increasingly popular for inex- 
pensive yet good looking installations.Tree Life 
Hemlock takes paints and stains very well, works 
easily, makes wonderful economy siding. 


e 2s Ge ee ee ns ee a 

© | ST. PAUL & TACOMA LUMBER Co. § 

T + - e iL 4 . € Department HH, Tacoma 2, Washington e 
Please send literature and other data on: 


FOREST PRODUCTS 0 PlyAloy 0 Texture 1-11 C] Hemlock : 


J 
7, \) 
48usneo * 








Name. 
Hemlock Lumber e Douglas Fir Lumber e Fir Plywood i 


e Plyaloy® Overlaid Plywood Siding e PlyGlaze® High- Firm 


Density Overlaid Plywood e Moire® “Brushed” Plywood Address. ; i 
e Texture One-Eleven e Knotty Pine and Cedar Plywood City pee taate z 
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“GYROSCOPIC-BALANCE”’ 











where ‘good’ isn’t good enough! 


Many other fine features in a new home such as wall tile, 
kitchen and laundry appliances, glass jalousies and orna- 
mental chrome—attractive and desirable as they are, do 
nothing to relieve the dissatisfaction of your customer 
should his home become chilly and uncomfortable—as 
so often happens with prevalent “stop-and-go” types of 
heating. 


The one big item in the home where quality and per- 
formance count most, where a good conventional unit can 
never be good enough ... is the heating plant. 


This very important product is called upon to provide 
healthful warmth and comfort every day and night—every 
hour—every minute—without fail, throughout the entire 
heating season, usually nine or ten months of the year. 


So dont’ take chances! Your reputation may be at stake. 
For very little extra (about 1% of the total cost of the 
house) your customers can have and enjoy the very finest 
in modern living comfort and dependability .... 


PReublic 





gas heating system 


This new, basically different concept smoothly adjusts 
fuel consumption automatically to just the right amount 
to fit every weather condition outdoors and every occa- 
sion, every activity, every “need” indoors. 


It has proven its outstanding superiority over ordinary, 
stop-and-go heating equipment since its inception. 


“Gyroscopic-Balance” will give that extra-value “feel” to 
every home you design or build. It is truly the high- 
fidelity of automatic heating. 


To learn of the many possibilities that only “Gyroscopic- 
Balance” can offer, write to: 


AU YOGAS 


Dept. HH455 
Bellwood, Illinois 


(quality gas heating equipment since 1928) 


FURNACES, BOILERS, CONVERSION BURNERS, GARBAGE & TRASH INCINERATORS 
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gling with its green belt recommendations 
from the planning commission, a severe drain- 
age problem and a population increasing by 
between 3,000 and 4,000 persons a month. 
The planning commission, under pressure 
from farmers, considered the problem of the 
invasion of its orchards by builders nearly 
two years ago. Members drew up save-the- 
land suggestions prohibiting building on 
about 40% of the county’s cultivated area at 
that time. But these recommendations were 
never enacted into law by the board of super- 
visors. During the interim, builders have been 
able, as one of them phrased it, “to pretty 
well work out a pattern that is not objection- 
able.” In other words, they are still building. 
So great is the pressure for homes, in fact, 
that an estimated 8,000 were under construc- 
tion in the county last month. 


> The Women’s Planning League of Contra 
Costa County (on the other side of San Fran- 
cisco Bay) decried the absence of school, civic 
center and park sites in Utah Construction 
Co.’s proposed 8,000 acre city for the Moraga 
Valley. “Those ‘dream city’ plans could very 
well develop into a nightmare village debacle 
for all the taxpayers in Contra Costa County,” 


said Mrs. Mitchell Farrar. 


» About the same time, in Fresno, the Cali- 
fornia chapter of the American Institute of 
Planners was receiving subcommittee reports 
blasting “the greater number of recent subdi- 
visions” as “located carelessly . . . short on 
amenities, undistinguished in their architec- 
ture...” Recommendation: a “wholesale over- 
haul of current zoning practice” because cur- 
rent concepts tend to encourage “genuinely 
bad development.” 


>The zoning commissioners of Westport, 
Conn. (unlike Monroe, it is in range of New 
York City commuters) added another 2,000 
acres to the town’s 1,500 acres of minimum 
two-acre lots. Their aim: to bar low-price 
development from the breakup of Leng Island 
Sound shore-front estates as well as broad 
areas of back-country hills. 


>A plan to arrange Fairfax County, outside 
Washington, in fairly large-size lots to accom- 
modate an expected 350,000 residents by 1980 
met opposition from the county planning com- 
mission. Consultant Francis McHugh had 
proposed closely developed areas to pay for 
sewers and water and open areas for agricul- 
ture and conservation—with three-acre and 
five-acre minimum lot sizes in the last two 
categories. The commission proposed elimi- 
nating the three-acre and five-acre lot provi- 
sions and sticking to half-acre lots as the larg- 
est minimum requirement. 


> Bucks County, Pa. was up against a burst of 
unrestricted building accompanied by ham- 
burgers and gas stations. Observed Fritz Rarig 
of Rohm & Haas in Philadelphia, active in 
BOCA: “We could house millions of people 
in this county and not destroy it, if we did it 
right. But we are going to house 100,000 here 
and destroy it completely.” Rarig was bothered 
by the number of small houses wedged up 
close to the state highways while the rolling 
“interior” went to waste. Without some sort 
of sensible development of this interior—to 
get the highway-bound settlers to spread out 
—Rarig saw “a choking process destroying 
the historic and architectural integrity of the 
Bucks County area.” 


(NEWS continued on p. 77) 
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SCHOOLS APARTMENTS 














REDUCE MAINTENANCE 


Aluminum 
- Double-Hung 


WINDOWS 


-.. Retain Beauty and 
Long Wear Service 


Steelcraft Aluminum Double-Hung Windows 
are built of heavy section aluminum extrusions, 
precision engineered and designed to meet the 
exacting requirements of architects and engi- 
neers. For schools, hospitals, commercial build- 
ings as well as finer homes. 


Check these features... 


CONVENIENT, EASY OPERA- 
TION is assured through full width 
upper sash-pull and lower sash-lift de- 
signed as integral parts of the window. 


COMPLETELY INSULATED with 
cushioned, hollow-rubber gasket at the 
head, sill, and meeting rail and flexible 
stainless steel weatherstripping in jambs, 
FINGER-TIP CONTROL and quiet 
operation is secured by adjustable 
spiral balances assuring smooth, trouble- 


free operation. STORM SASH 
FACTORY GLAZED with solid rub- AND SCREEN 
ber glazing beads for weathertightness INSTALLATION 


and beauty, if required. 


Write today for complete information on 
Steelcraft Aluminum Double-Hung Windows, 




















The Steelcraft Mfg. Co., Dept. HH-455 
9C17 Bive Ash Rd., Rossmoyne, Ohio 


Please send me complete information on Steelcraft Aluminum 
Double-Hung Windows. 
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build with... Waa cimESTONE VENEER 


With Ilco Limestone Veneer you can satisfy one client’s desire for 
self-expression in his home . . . another’s wish to establish a good impression for his 


distinction to the other. 





business. Beauty may be of primary importance to the one 
Certainly permanence and quality are desired by both. Adaptable to every contemporary 
design, Ilco Limestone Veneer — used sparingly or lavishly — provides the per- 
manent advantages of increased property value, maintenance economy and 
durability so desired by homeowner, businessman and investor. 


Ask your local stone fabricator or Ilco representative for estimates. 


— ee we 


INDIANA LIMESTONE COMPANY, INC. 
Dept. HH-55-4, Bedford, Indiana 


Please send me FREE 2-color booklet on Ilco Limestone 





WMatl coupon today ¥OR DESCRIPTIVE BOOKLET 














Veneer. 
INDIANA LIMESTONE COMPANY, INC. soe ot ore 
BEDFORD, INDIANA , ft: th 
“World's Largest Producers of Building Stone” oo poe — 


BUSINESS OR PROFESSION 
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This bathroom built by J. G. Lehman and Asso., Cincinnati, O. 
Formica fabricated by Muellers Cabinet Shop. 


Fit ows Bathrooms to Work / 


Builders who use Formica and a little imagination in their bathrooms 
find it pays off in the sales department. Few home buyers are willing 
to settle today for a bathroom that “just sits there.” They want 
color—they want easy cleaning—they want permanent materials— 


and most of all they want beauty coupled with utility. 


You can put all of these things in your bathrooms with a Formica 
Vanitory.” Why not set up a permanent working arrangement with 
a Formica fabricator near you? Look in your classified phone book 
under “plastic.” For bathroom and kitchen ideas write: 







DEMAND THIS CERTIFICATION 








FORMICA 


Pays in Performance 


FORM™MiIC oA 






e '. e e 
y's mean cerlyftes genuine 
REMOVE WITH SOAP (/ AND ZF WATER oan Cgaiunng 
Ss ab» by > 
Good Housekeeping 
oop * 





4586 Spring Grove Ave., Cincinnati 32, Ohio 
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Seeing is believing. If this wash-off identification 


is not on the surface, it’s not FORMICA. in Canada Arnold Banfield & Co. Ltd., Oakville, Ontario 








; No other built-in range hasja/ 
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G-E Calrod cooking units give the famous G-E Speed-Cooking your 
prospect is sold on. One is EXTRA-Hi-Speed. Widely spaced for large 
pans. Drip pans fit into bottom housing—easily removed through 
cabinet door. 




















Oven holds huge meal. Same big size as 


all G-E master ovens. “Focused Heat” Choice of mountings for pushbuttons . . . in front of cooking surface 
broiler and new bake unit slide out for (see above) .. . or behind it on wall. Switch box fits between studs on 
easy oven cleaning. Automatic built-in 16-inch centers. Surface-cooking units fit 36-inch base cabinet ... 


oven timer and electric minute timer. take about same depth as a single drawer. 











cl these de luxe G-E features 





The famous G-E Speed-Cooking home-buyers want... now in 
separate units for modern kitchens. Extra-wide (21-inch) oven, 
pushbutton surface-cooking and new G-E Mix-or-Match colors. 


Now ... the famous General Electric wide- 
front master oven ... plus all the other speed, 
comfort and convenience features that make 
your prospects want General Electric ranges... 
in the flexible, modern, built-in model and beau- 
tiful colors they want! 


Sealed-tight, sink-rim installation . . . cook- 
ing surface is mounted flush with counter-top. 
Three Hi-Speed and one EXTRA-Hi-Speed 
pushbutton-controlled Calrod® cooking units 


G.E.’s Mix-or-Match colors. G-E built-in ovens and sur- 
face units are finished in the following decorator colors: satin white, 
canary yellow, turquoise green, petal pink, cadet blue and woodtone 


brown. Surface unit also available in stainless steel. 


Specially designed G-E Cabinets. Oven enclosure, top and base cabi- 
nets and surface unit front with or without opening for control panel 
. . available from your 


made to accommodate G-E built-in ranges . 
General Electric distributor. 






Cadet blue ovens and surface units in woodtone brown 
cabinets installed in a kitchen with matching blue floor 
covering. Note that the pushbuttons can be mounted 
off center on the wall. 


GENERAL @@) ELECTRIC 


give room for largest pans. 

New waist-high “fashion” oven is lined with 
“starlight” grey enamel. Easy to clean. Control- 
panel with copper accent recessed out of the 
way ... over oven. “Charcoal” type broiler, 
and new bake unit fully enclosed . . . no open 
coils. Automatic oven timer. 

See your G-E distributor or write: Range 
and Water Heater Dept., General Electric 
Company, Louisville 1, Kentucky. 





Woodtone brown of ovens harmonizes with wood 
paneling in this kitchen. G-E range units, other major 
appliances and cabinets in Mix-or-Match colors make 
possible many attractive arrangements. 





sae 
| ig. .. modern floors for model kitchens 





More and more, 
Vina-Lux is the arch- 
itect’s first choice for 
kitchen floors be- 


a 


forced vinyl tile has so much to offer today’s homes. 





cause this new rein- 


lt lightens the housewife’s chores because it needs 
no drudgery to keep it looking clean and beautiful. 
Its greaseproof composition is not harmed by 
spilled foods, vegetable greases and oils. It requires 
no old-fashioned cleaning methods — no time- 
consuming hard scrubbing, and no waxing. Periodic 
mopping keeps it bright and sanitary. Its springy 
resilience brings welcome foot and leg ease plus 


step-safe sure-footedness. 


And, Vina-Lux colors are beautiful and distinctive, 
comprehensive in range and scope, giving the 


architect wide latitude in design and decorative 
possibilities. 

For longer wear, for extra good looks with extra 
ease of cleaning Vina-Lux is unsurpassed. A quali- 
fied representative will be glad to call on you at 
your request to tell you more about Vina-Lux — 
or, ask us to send you samples, color chart and 


product data. 


pa Muar 
c 


REINFORCED VINYL TILE 


AZROCK PRODUCTS DIVISION © UVALDE ROCK ASPHALT CO 
FROST BANK BUILDING e SAN ANTONIO, TEXAS 
MAKERS OF VINA-LUX @ AZROCK @ DURACO e AZPHLEX 
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A BRIGHT, NEW IDEA 
IN ASBESTOS ROOFING 


moira THATCH 


There’s real house-selling magic in 
Ruberoid’s new American Thatch Asbestos 
Shingle. Custom builders and architects who 
have seen it add their endorsement — Ameri- 
can Thatch makes a beautiful roof a sales 
focal point in any beautiful house. 

American Thatch is new in every way. Tra- 
ditional thatch styling —with head and side 
lap — creates a dramatic, sweeping roof 
appearance. Its vertical texturing in Black, 
Green, Brown, Red and White blends adds 
a color depth that gives powerful sales-on- 





The RUBEROID Co. 


ASPHALT AND ASBESTOS BUILDING MATERIALS 





Pat. No. 2,687,701 


by RUBEROID 


sight appeal to new homes of all types. 


American Thatch is made of fireproof, prac- 
tically indestructible asbestos-cement. 
Ruberoid’s famous Duroc® finish insures long 
life for the new decorator colors through all 
kinds of weather. Patented storm anchors 
make application easy...and provide 
rugged security against wind damage. 


= 


Ask your dealer for details on American 
Thatch — the newest “Silent Salesman” for 
builders in the Ruberoid line. 
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Save Time and Moneu... 


Add to the Desirability of Your Homes with 


Be T. ev Eu AWNING WINDOWS 
~ FOR MULTIPLE USE 


Here is the window that is helping to revolutionize home-building in America! No 
other window offers so many consumer features...is so easy to install...or can 
be used in so many ways! 








1 Exclusive releasable bar operator furnished on 4 Exclusive glazing process in which sash is 
units for awning or casement use provides actually built around the glass eliminates put- 
easy, fool-proof operation and permits adjust- ty. Broken glass easily replaced by cutting 
ment to any ventilating position without dis- wood moulding along factory machined 
turbing screen. grooves. 

2 Friction-slide hinge holds sash open at any 
angle, provides rain protected awning or hop- §& Easily adapted to all standard wall construc-: 
per ventilation and permits washing of both tions. 
sides of window from inside. 

3 Anodized aluminum weatherstripping gives G Unit comes completely assembled with all 
maximum protection against infiltration of rain, necessary parts, ready for quick, easy, inex-, 
air, dust and dirt. pensive installation. 


} 


BILT-WELL Awning Windows 
Provide Utmost Flexibility of 
Window Arrangement... 


Hi — —— HH ZZ 
BILT @ WELL = ca = ——— = A 
he ! Hopper Units 


wooo ¥ worn 
BILT-WELL Line of Outstanding Woodwork... BILT-WELL WINDOW UNITS— 


CARR, ADAMS & COLLIER COMPANY Awning, Double Hung, Casement, Basement, Storm and Screen, Gable, Sash & 
Louvers ... BILT-WELL CABINET UNITS—Kitchen, Wardrobe, Multi- Purpose, 
Established 1866 « Dubuque, iowa Corner China, Montels .. . BILT-WELL DOORS— interior, Exterior, Combination, 

Garage, Screen, Flush, Entrances. 








<i m. 
F , / fut Enter the big 1955 BILT-WELL BUILDERS’ CONTEST. Win a free trip to Europe, 
e EM La Bermuda, Mexico or Hawaii. Every builder who enters will win a prize. Ask your 


. dealer about it or write to Carr, Adams & Collier for complete Contest Kit. 
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$20,000 HOUSES WITH DOWN PAYMENT ON AN AUTO OR $400 CASH THROWN IN 







BUILDERS AT WORK: 


Free car in every garage? 


A Pennsylvania builder offered home buyers a new 
inducement: down payment on a German Volks- 
wagen, no strings attached, car delivered to the 
buyer’s garage to be financed thereafter by him. 
If the buyer did not want the car, he got the down 
payment—about $400—in cash. 

Nicholas Sclufer of Newtown Square, Pa., who 
heads Taylor Builders and Jackson Builders, 
hatched the scheme with Hall & Crecraft, real 
estate, to step up sales of 72 big ranch houses 
(photo, above) near Valley Forge. They did not 
introduce the idea until almost all the homes 
were sold; five of the last ten customers took 
Volkswagens, five took cash. But R. G. Crecraft 
thinks the system is terrific as a sales pacer. “I 
wouldn’t be surprised if you saw a lot of other 
builders going into this this spring,” he said. “In 
fact, they might get as far as picking up the bill 
for the whole car and including it in the house 
like a washing machine.” 

Crecraft prices the ranch houses at a little under 
$20,000—not bad for 1,850 sq. ft., exposed redwood 
beams, hot-water radiant heat. He said nonunion 
labor and “a good land deal” (the homes are 
about two miles from transportation) helped keep 
the price down. Next step for the team: four- 
bedroom split levels for $20,000 in Gulp Mills, Pa. 


House that ‘Home’ built 


The combined efforts of several dozen people, in- 
cluding Arlene Francis, Architects A. Quincy 
Jones and Frederick Emmons, and NAHB, have pro- 
duced a house for any climate that may be built 
this summer by 75 builders (estimate from Pub- 
licist Bob Loftus of NAHB). 

Christened “The House That Home Built” be- 
cause it was devised and is being touted by the 
management of NBC’s televised morning “Home” 





show, the three-bedroom house (which can be cut 
to two or expanded to four bedrooms) was de- 
signed by Jones and Emmons after joint persua- 
sion from Builder Joseph Eichler of San Francisco 
and C. W. Smith, housing man on “Home.” 

Part of the televised promotion of the house last 
month was the appearance of Architect Jones and 
Dick Canavan, assistant director of NAHB’s Re- 
search Institute, on one of the “Home” shows to 
talk about the model (see photo). Smith and Toast- 
mistress Francis got them to explain that the roof 
overhang on the house could be shortenéd or 
lengthened depending on the house’s location— 
the only concession, apparently, to the premise 
that the house will not have to be adapted to fit 
different climates. 

“We recognize that regional design preferences 
exist,” Smith said later, at lunch, “hut we want 
to show people that steep roofs, small windows, 
and basements in the northeastern part of the 
country are due entirely to prejudice and habit 
and are entirely unnecessary technically as well 
as undesirable from a performance standpoint.” 

“We’re going to be criticized that it’s extreme,” 
said Jones. “But it’s not. Almost everything that’s 
in here we've been doing for 10 years.” 

Two things that struck Jones as “different” in 
the house were 1) location of the laundry be- 
tween bedrooms, and 2) the kitchen arrangement, 
which includes a solid dining table with two stove 
burners built into it and an oven at the end. 
(Jones has this in his own new, all-steel house 
and thinks it is fine.) 

Mail received from some of the estimated 344 
million housewives who watch “Home” each day 
varies from “A nice seaside shack” to “I can’t 
wait till June to see it.” 

June 4 is open-to-the-public day for “The House 
That Home Built”—by which time those in charge 
hope that several dozen builders wil! have con- 


JONES-EMMONS ‘HOUSE THAT HOME BUILT’ TO BE DISPLAYED IN JUNE 









tracted to build it. Plans will be sent to builders 
who want to build one house for exhibit, at a 
fee dependent upon how many builders sign up. 
Smith figures it will be under $200. Retail price 
of the house is called “moderate” by the program 
people, is estimated at between $17,500 and $20,000 
(including land) if constructed in quantity. 


Twelve builders who have asked for the house 
as a sort of kickoff move are Don Drummond, 
Kansas City; M. €. Bogue Jr., Denver; Irvin 
Blietz, Chicago; N. D. Woods, Oklahoma City; 
Haby Seay, San Antonio; Frank Tufaro, New 
York; Joseph Eichler, San Francisco; Edward 
Rose & Sons, Detroit; Willard A. Genrich, Buf- 
falo; Martin Bartling, Knoxville; Pardee Phillips 
Construction Co., Los Angeles, and Zimmerman 
Homes, Inc., Milwaukee. 


No-no down splurge in Miami 


The Mackie Co. of Miami sharpened up design 
of their low-priced homes (see photo) and sold $3 
million worth (432 homes) the first day a new 
project opened. 

This and the subsequent sales pace of nine sales 





NEW MODEL BY THE MACKLES 


a day was spurred by a no-no down deal for vet- 
erans. Four models are offered, varying from 
$6,800 to $8,300. (The three-bedroom Model C at 
$8,300 is illustrated above.) 


F & S eyes Chicago market 


It was increasingly evident that the big builders 
were too big to stay in home territory. They 
needed nourishment. Latest move: F & S$ Con- 
struction Co., third biggest of the nation’s home- 
builders, which had previously concentrated its 
brick and concrete block houses it: Salt Lake 
City, Washington, D.C., Phoenix and Denver, took 
another giant step and planned 2,000 homes on 
613 acres outside Chicago. The model planned 

(continued on p. 80) 
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LAUNDRY, KITCHEN ARE DISTINCTIVE 


Now TY Star 


ARLENE FRANCIS 

is pre-selling 
FENESTRA WINDOWS 
for you! 


Starting the first week in April, charming Arlene Francis will be selling home- 
owners on the joys of living behind Fenestra Residential Windows. 


See and hear her on ‘““Home”—the popular, nationwide network 
television show—from 11 to 12 Noon, EST, Mondays through Fridays.* 


She’s talking direct to your own prospects—find the TV station 
covering your area in the list on the opposite page. 


*11 to 12 Noon, on Pacific Coast, too, by kinescope. 
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These TV-featured 
FENESTRA STEEL WINDOWS 


make your homes easier fo sell! 





: Now there’s extra reason to use Fenestra* Steel your sales and profits. Remember— Fenestra is 
Windows. Home buyer acceptance for these popu- the only name backed by a network TV advertis- 
lar windows will grow and grow in the months ing campaign devoted exclusively to residential 
ahead. For week after week, your prospects will windows! 
see and hear Arlene Francis demonstrate the ad- For full details, contact your local Fenestra repre- 
vantages of Fenestra Steel Windows on TV. sentative, listed in the yellow pages of your phone 
So here’s your opportunity to extend your repu- directory. Or write, wire or call America’s oldest 
tation as a builder of modern, quality homes, and largest steel window manufacturer, Detroit 
by putting Fenestra “sell” in every window. Put Steel Products Co., Dept. HH-4, 3401 Griffin St., 
the Fenestra name to work for you, to increase Detroit 11, Michigan. 


THESE FEATURES WILL BE DEMONSTRATED ON TV! 
Double Distinction—window 


beauty added inside and outside 
the house. 


Better Ventilation—with air- 
deflector ventilators. 
Safe, Easy Cleaning—both sides 
of window from inside the room. 
Weather-tight— precision fitted... 
no warping or splintering. 
Screens and Storms—world’s best 
. quickly, safely attached. 


Ready-Trimmed—available for 
quick, moneysaving installation. 


Strength —built of steel, the strong- 


Easy Operation—with finger tips oak elaiiiies ania 


...even over a kitchen sink...even 


when wet or when fresh-painted. Durability—rustproofed by Fenestra 


Super Hot-Dip Galvanizing, plus 


: More Daylight—slender steel > FP 
; Bonderizing, to outlast the building. 


frames hold larger glass lights. 


C/LCST7G RESIDENTIAL STEEL WINDOWS 


WINDOWS + HARDWARE + CASINGS + SCREENS + STORM SASH 














CASEMENTS—<Add beauty to the home, inside 
and out, with slender graceful frames and 
muntins, and fine hardware appointments. 


WINDOWALL—These modern picture win- 
dows capture the view—may be glazed with 
plate, double-strength, or ¥2" insulating glass. 


AWNING WINDOWS—They offer the beauty 
of slender, horizontal lines. Left open when 
it rains, their ventilators shed water outside. 





Find your city on the big ‘‘FENESTRA TV NETWORK”! 


AF 


Amarillo, Tex. . . KGNC—TV Des Moines, lowa WHO—TV Lubbock, Texas . . KCBD—TV Portland, Ore. .... KPTV Springfield, Mo... . . KYTV 

Atlanta, Ga. . . . WSB—TV Detroit, Mich. . . WWJ—TV Macon, Ga. . . . WNEX—TV Kingston, Poughkeepsie St. Lovis, Mo. . . . KSD—TV 

Augusta, Ga. . . . WJBF—TV Duluth, Minn. . . KDAL—TV Marinette- Green T°) Adee en rae Ww St. Paul- binnheatie, 

Bakersfield, Calif., KERO—TV Durham, Me Gs cS WTVD Wk. 6. bole WMBV—TV Providence, R.1. . WJAR—TV Pe i Ee Beas KSTP—TV 
: , a Erie, _. ia Bap WIcu Memphis, Tenn... . WMCT = Quincy, Ill. . . . WGEM—TV YR—TV 

Baltimore, Md. . WBAL—TV r pea Syracuse, N.Y... WS 

mpbig ° Evansville, Ind. . WFIE—TV Miami, Fla... . WGBS—TV Richmond, Va. . WHAM—TV T le-W 

ee _ aye — Fort Wayne, Ind., WKJG—TV Milwaukee, Wis., were Roanoke, Va. . . WSLS—TV “a oe KCEN—TV 

comington, Ind... . WTTV Fort Worth, Texas WBAP—TV Monroe, La. . . . KNOE—TV . i. Vee eee oe Se 

Boston, Mass... . WBZ—TV Grand Rapids, Muncie, Ind... WLec—Tv Rochester, Minn., FROC— IV Tulsa, Okla. . . . KVOO—TV 

Buffalo, N.Y... . WGR—TV ee WOOD—TV Nashville, Tenn. . WSM—TV_ co mento, Calif. KCCC—Tv Utica, N.Y... . WKTV 

Chattanooga, Greenville, $. C., WFBC—TV New Orleans, La., WOSU—TV Cais take City, Utoh .. LTVT Washington, D.C. . WRC—TV 
eS WDEF—TV Houston, Texas . . KPRC—TV _—New York, N.Y., WRCA—TV he Pee att = WOAI tv Watefloo, lowa . . . KWWL 

Chicago, Ill... ... WNBQ Huntington, W.Va. WSAZ—TV__—Norfolk, Va... . WVEC—TV $0” Antonio, Tex. £3 Wheeling, W.Va., WTRF—TV 

Cincinnati, Ohio . . WLW-T Jackson, Miss... ... WLBT Oklahoma City, San Diego, Calif. . KFSD—TV = Wichita, Kan. . . KEDD—TV 

Cleveland, Ohio... WNBK _—_ Jacksonville, Fla., WJHP—TV GW = 6 «0 WkY—Tv San Francisco, Wichita Falls, 

Columbia, S.C... WIS—TV Kansas City, Mo., WDAF—TV Omaha, Neb WOW —TV Calif... . . KRON—TV Wie. << « KFDX—TV 

Columbus, Ga. . WDAK—TV___ Knoxville, Tenn., WATE—TV _ Peoria, Ill... . WEEK—TV Schenectady, N.Y... WRGB = Wilkes-Barre, Pa., WBRE—TV 

Columbus, Ohio. . WLW—C___ Lansing, Mich... WJIM—TV Philadelphia, Pa... . WPTZ Seattle, Wash. . KOMO—TV ~— Wilmington, Del., WOEL—TV 

Davenport, lowa . WOC—TV Little Rock, Ark., KARK—TV Pittsburg, Kan.-Joplin, Spokane, Wash. . KHQ—TV Winston-Salem, 

Dayton, Ohio . . . WLW—D Los Angeles, Calif. . . KRCA ge pr ay er KOAM—TV Springfield, Ill. .... WICS 3 eee WSJS—TV 

Denver, Colo... . . KOA—TV Louisville, Ky. . . WAVE—TV Portland, Maine . WCSH—TV Springfield, Mass. WWLP—TV Youngstown, O. . WFMJ—TV 
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in New AIll-Climate 


vee EVAPORATOR 
SECTION 


“ie =~. | CONDENSER 
<= SECTION 





3-TON REMOTE for Homes 
up to 2,000 sq. ft... . de- 
livers 36,500 BTU at 95°F. 
outside ambient 


2-TON REMOTE... up 
to 1,300 sq. ft... . delivers 
24,300 BTU at 95°F. out- 
side ambient 


™~ 


oo 





e Within Reach of Every Buyer. Adds so little 
to down and monthly payments that fit any 
budget. Low first cost —low operating cost too! 


e Easy to Install. Unit completely wired. Tub- 
ing easy to connect. Compact sections take 
little space. 


e Fits Any Forced Air Furnace. Evaporator 
section may be installed with furnace, added 
to present furnace (in modernization jobs) or 
with separate ducts. 


“ATTIC-TYPE’” MARVAIR 


Packaged Waterless Units for 
homes up to 1200 sq. ft. 


Suitable for any small one-story house with 
central hall. Unit installed in attic or false 
chimney, with hall ceiling dropped to act as 
dispersal chamber. Sensationally low first cost 
and installation cost. Unusually quiet and 
economical in use. This revolutionary MARV- 
AIR is a natural for builders of small homes. 


Write for Spec Sheets and Nearest Jobber, to: 


So RR 


Conforms Fully to FHA-VA Requirements! 








Oversize Coils laugh at heat waves 









Here’s the air conditioner that cools even 
at 125° heat! New Remote MaRvalIR has 
oversize condenser air coils, oversize evap- 
orator coils to assure excellent perform- 
ance, whatever the weather! 


With its condenser located outdoors or 
in attic or garage, the Remote MARVAIR is 
whisper-quiet. Takes up no valuable inside 
space; evaporator can go above or below 
furnace. 


Moreover, the Remote MARVAIR meets 
all FHA-VA requirements set forth in 
Bulletin ME-12, including double drip pan 
and double condensate drain. Precision- 
built of finest materials, yet the lowest 
priced unit of its kind on the market. A 
natural for project builders—ideal for re- 
modeling. Push MARVAIR Remote and 
profit! 


Get ALL these Features with MARVAIR REMOTE: 


e No Water Required. Air-cooled, waterless. 
No water tower—no water expense or restric- 
tions in drought areas. 


e Maximum Performance. Extra large con- 
denser and evaporator coils perform up to 
125° ambient. 


e Whisper Quiet. Silent indoors and out; no 
noise nuisance to home owner or neighbors. 


e Quickly Serviced. Compressor cabinet de- 
signed for easy access. Minimum of moving 
parts, for trouble-free operation. 





Ce © Wi CS BE pivision, MUNCIE GEAR WORKS, INC. 


A Great Name in Heating and Air Conditioning 


© 1956 
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(continued from p. 77) 


would be one of the company’s standbys: a brick 
three-bedroomer with two baths for $15,000, 
F & S would first have to get some rezoning 
done, though. About 185 residents of Schaumberg 
Township protested that the new homes would 
hurt their rural atmosphere and raise taxes. Jack 
Hoffman, F & S executive secretary, said the com- 
pany would put up at least 70 classrcoms. 


Tempo deal in Detroit 


Plans were afoot for private developers to take 
over the 1,650-acre Willow Run Village, one of the 
largest temporary defense housing projects in the 
nation, and shape it into a self-sufficient com- 
munity of 20,000 persons. Some 11,000 persons 
still live there, in 3,000 units, but under terms of 
the federal government’s sale of the village to 
Ypsilanti Township last fall must move out by 
July, 1958. 


Prefab for '55 


Virginia Lee Homes, Inc. of Seattle, in business 
since 1929, is having success with a four-bedroom, 
two-bath prefab (see below) which sells in the 
neighborhood of $14,500. It was one of the houses 


Chas. R. Pearson 


NEW PREFAB BY SEATTLE COMPANY 


in Seattle’s big Parade of Homes last year, is be- 
ing marketed throughout the Northwest now. 
Builder John Hill of Bellevue has sold the first 
five he built and is at work on a sixth. Designer: 
E. E. Dofsen. 


Builder boosts bus line 


Should a builder subsidize bus service to his 
projects? Big Builder Henry Doelger, entre- 
preneur of San Francisco’s suburban Westlake 
project (March issue, News), agreed to absorb 
losses on San Francisco’s No. 76 line to the tune 
of $600 a month for two months. The line, which 
serves Doelger’s clustered project, had _ been 
scheduled for abandonment by a utilities com- 
mission decision calling for cessation of out-of- 
county service when it involved a San Francisco 
tax subsidy. By April 1 Doelger hoped to be 
able to work out arrangements with Daly City 
officials and the municipal bus line to keep the 
buses running and give his home owners a chance 
to get into town. 

Doelger had ordered up a slightly flashier 
means of transportation for himself. He was hav- 
ing a 120’ yacht built for him in Germany (a 
bargain basement mart for fine boats) and was 
abeut to fly over and check on progress. 


Growth of Lu-Re-Co 


Between 1,000 and 1,500 Lu-Re-Co_panelized 
houses went up during the last nine months of 
1954. 

The spread of the system, devised to help lum- 
ber dealers compete with prefabbers at precutting 
and preassembly (March ’54 issue), was checked 
recently by Raymond H. Harrell of the Lumber 
Dealers Research Council (he was formerly with 
the University of Illinois Small Homes Council 


(continued on p. 84) 
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faster... 


, they are equipped with 


2% |Whinlpoot 


More, and more, smart builders are realizing they can close the deal faster 
when they offer the lady of the house the freedom from washday drudgery 
that a Whirlpool washer and dryer give her. 









Why Whirlpool? Because no other washer and dryer on the market offer so 
many exclusive labor-saving, money-saving features. Why Whirlpool? Be- 
cause Whirlpool is “most wanted by most women” —a Pact proved by ‘inde- 
pendent surveys. Because the name “Whirlpool” spells “quality” to your pros- 
pects. Because with Whir]pool’s remarkable freedom from service costs, you 
profit from enthusiastic recommendations of satisfied owners. Finally, because 
powerful national advertising builds Whirlpool prestige WT every day. 


RO I a is SO SR es a Uy 


— o—aww!£, BUILDER DIVISION =f 
- WHIRLPOOL CORPORATION, St. Joseph, Michigan 


CLYDE, OHIO ° LAPORTE, INDIANA eo 


The World’s Largest Manufacturer of Washers, Dryers and Ironers 
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IT'S EASIER TO SELL WHIRLPOOL-EQUIPPED HOMES 
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“We chose Fliexivents | i 
2” for versatility plus | c 


Says Roy A. Spande, home builder in St. Paul, who build homes for sale are turning to Andersen 
Minnesota. ““We find Flexivents offer economy of Flexivents. Like Builder Spande, they select 
assembly and installation plus the customer ac- Flexivent for its economy, its versatility, its high 
ceptance that sells homes faster. And Flexivents quality and its proven appeal to home buyers. It 
fit perfectly with our low, ranch-style home.” will pay you to lookinto the advantages Flexivents 

The country over, more and more contractors can offer in the next project you plan or build. 




















View of finished home in Westwood Gardens shows effective use 
of 9-sash Flexivent combination in ranch-type home featured by 
Builder Spande in this project. 





in our homes 
customer acceptance’ 


For specification data on Andersen Flexivents 
see your millwork dealer, Sweet’s Light Construc- 
tion File, or write direct to Andersen Corpora- 
tion. WINDOWALLS are sold by established 
millwork dealers throughout the United States 
including the Pacific Coast. 


; 


Ease of assembly is evident as workmen at the Spande 50-home Westwood Gardens 
project assemble 6-sash Flexivent group on the site. Units come completely packaged 
ready for assembly. 


Ease of installation is shown here as men work 6-sash Flexivent group quickly 
into place in window opening. Groups might just as easily be assembled in shop and 
trucked to site. is ihacdicsiellisid. sipeiaea Galioaaannes 


Andersen 
\Windowalls: 


COMPLETE WOOD WINDOW UNITS 





ANDERSEN CORPORATION * BAYPORT, MINNESOTA 
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e which helped develop the plan). Replies indi- 
Two modern time-saver hinges by McKINNEY calli sistas eines in tk tenia 2 doe 
Canadian provinces had bought Lu-Re-Co kits, 

The 460 builders built an average 244 houses 
apiece. About 40% of houses sold were modifi- 
cations of the designs furnished (showing the 
flexibility of the patterns) and 75% were priced 
in the $10,500-$12,500 range. Most popular de- 
sign was a 24’ x 40’ three-bedroom model. Some 
50% were sold with conventional financing, 30% 
with FHA and 20% with VA. 

Three-fourths of the lumber dealers were able 
to handle the additional business without adding 
to their staffs (yard personnel and others built 
the panels in their spare time, in most cases), 
and only 5% said they did site construction. 
Harrell expects that the number of dealers using 
the panels will double by the end of this year 
(the Small Homes Council has developed eight 
new designs, incidentally) and hopes that total 
houses built will swell to 10,000. 





Modern for St. Louis 


The Contemporary Development Co. of St. Louis, 
has set out to do the same sort of thing that 
Architect Fran Schroeder is doing in Indianapolis 
and that Jack Schuldes and Bill Wenzler are do- 


The New McK] Ki | EY ing in Milwaukee: give contemporary design a 
break. 


The St. Louis company (officers: James R. 
a 0) Ry = M O RT H g E cal i A G E Londoff, George Londoff and Mrs. Robert Disch 
III) plans 70 houses, each placed on a half-acre 


lot with at least 80’ between houses. The first six 
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8 BIG QUALITY FEATURES: 



















1 ( } 1. Heavy %"’ shoulder—extra 5. Staggered screw holes—regular el 
supporting strength drilling—won’t split door ‘ = 
2. E-Z-Out Pin—removed with the _6. No special tools needed— NEW HILLSIDE HOME 
; } "i flick of a screwdriver screwdriver does the job 
3. Non-rising Pin—stays in place 7. No Mortising—doors hang homes completed have been sold and three more 
. when door is hung 3-times faster—no marring are now under construction. 
} é 4, Heavy Gauge—made to safely 8. Self-aligning—easy to use—no Designer Russell Hughes has done three plans. 
‘ H cca carry a door 1%” thick measuring or chiseling Best seller so far is the second lowest priced home 
Available in the popular 3” size... choice of three finishes: dull brass in the group ($18,950), with three bedrooms and 
plated, bright nickel plated, and bonderized prime coated. a 12’ stone fireplace. The partners themselves 
think that dollar-for-dollar it is the best buy on 
e SAVE TIME «SAVE MONEY e HANG DOORS 3 TIMES FASTER their list. They also offer a hillside house for 


$24,950 (see photo, above), the top level of which 
is a reasonable facsimile of their best seller, with 


2 ... and for those who want to mortise, basement added to fit terrain. 


M°KINNEY | Eyes on Tyler, Tex. 
RO UN ) CORN ER BUTTS Tyler, Tex. (pop. 50,000) will acquire two nota- 


, : ble corporations in the next 18 months. 
‘permit the use of ‘‘router’’...for quicker, , National Homes and General Electric have 


easier mortising Precision made, " chosen the east Texas county seat for new plants. 
; . » “4 é F . . 

~ d d E.7-Out vin. butt Seeking fine weather and a big Southwest outlet, 

radius rounacorners, €-2-Uut pin, ah on National Homes will put up a $1-million factory 

tips, elale| staggered screw holes. Sizes : to produce 75 units a day, starting in the fall 

3" 3". Ble" 3" and 4x 4”. all finishes of ’55. The expansion will bring National's total 

ae Oy : output to 275 units a day—the Lafayette, Ind. 

.». Order these McKinney Hinges . and Horseheads, N. Y. plants now turn out 150 


from your building supply or builders and 50 units a day, respectively. All in all, a 

boost for President James Price’s estimate of 
; 30,000 units to be produced this year. 

| 2k i i McKINNEY General Electric, choosing an area where it 

at, " i expects great growth in the air-conditioning mar- 

fies = SINCE 1865 . ket, will put up a $15-million plant for the manu- 

iA A A PV Lei -Vongel-ii lemmete) i i-)-¥. bd facture of home cooling units. Completion date: 

oe sy fall of ’56. It will be the third GE plant devoted 

exclusively to home cooling equipment (Trenton, 


| hardware distributor today. 






Pittsburgh 33, Pennsylvania 
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HOW TO MEET NEW KITCHEN TRENDS 








Exclusive 36” Double-Bow!l 
Stainless Steel Sink 

This double-bowl beauty of Republic's Enduro 
Stainless Steel is only pocket-change away 
from the price of porcelain. It gives a custom 
appearance; harmonizes with the trend to- 
ward stainless steel. 
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Cabinets for On-A-Top 

Range or Stack-On Oven 

Cabinet unit is 28” high and when used with 
a surface range meets the 36” finished height 
of Republic counter-top surfaces. This cabinet 
can also be ideally used as an anchor cabinet 
or a 30” high counter. 





Built-In Oven Cabinets 


Republic Steel 
hilchens 


An alluring kitchen puts prospective homeowners 
in a buying mood quicker than any other single fea- 
ture ... if you’re offering them the most for their 
building dollar. You can with Republic Steel Kitch- 
ens. For built-in ovens and ranges, for example, 
Republic offers stock cabinets that accommodate the 
units of most popular name brands. This means sim- 
pler installation, less time required for it, and 
lower costs. 


With Republic, you can achieve real planning 
flexibility from a full line of cabinet sinks, wall and 
base cabinets, special-purpose units—all in a wide 
range of models and sizes. 


For complete information on Republic Steel Kitch- 
ens in white or Sherwood Grain Finish, write to 
Republic Steel Corporation, Berger Division, 1028 
Belden Avenue, Canton 5, Ohio. 











. 
Economical Sink Fronts 








Furnished as Stock Items 

Republic pioneers with these two models that 
handle nearly every brand of electric or gas 
built-in oven...and Republic is working 
closely with the industry to bring about 
better design and installation simplicity. 


For Dron-!n Range Units 

Three practical sizes, 24”, 30” and 36” wide; 
end panel available. Builders also find econ- 
omy in using Republic undersink cabinets for 
built-in surface ranges. Range hoods and 
ventilator cabinets available. 
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NEW PLANKTEX paneling features today’s most- 
talked-about trend in interior paneling—the tex- 
tured look. Planktex is dramatic-looking and 
strikingly decorative for any spot in the home. 




















OAK PLANKWELD paneling in game room 
of Salem Ridge homes in Huntington, L.L., 
helps give look of quality to entire house, 
Builder—Boris Gertzen Assoc. Arch.— 


Matern & York. 


PRE-FINISHED Weldwood in oak or in wal- 
nut shown helps tie different kinds and 
styles of furnishings together for an un- 
usual “decorator” look with lots of real 
buyer appeal! 























Get all the sales appeal of Weldwood paneling 4yitt 


Beautiful Weldwood pre-finished paneling sells homes 
yet costs less than ordinary on-the-job finishes. 


The warm beauty of real wood paneling in any price class 
home makes your potential buyer stop . . . stare . . . and buy! 

And you can have all this proved buyer appeal in these 
4 completely pre-finished Weldwood panels. Just unpack 
panels, put them up and you have a beautiful wood paneled 
wall. And it’s a better finishing job because our expert wood- 
finishing craftsmen do nothing but finish woods; they apply 
the technique of many years’ experience to produce these 
outstandingly beautiful panels. 


Weldwood Plankweld+. Narrow panels 16/4” wide by 8’ high 
go right over studs without furring; special clips eliminate 
face nailing. Available in 6 fine woods: Birch, Oak, Walnut, 
Korina®, and Honduras and Philippine Mahogany. 

Weldwood V-Plank*. 4’ x 8’ x 14” panels are vertically 
grooved with grooves spaced to give the effect of random wall 
planking. Beveled vertical edges hide butted panel seams. 
V-Plank comes in a complete range of light to dark woods: 
Korina®, Oak, Samara*, Honduras Mahogany and Walnut 


Weldwood Pre-finished Panels. Like the regular 4’ x 8’ x 4” 


sheets you’re familiar with, except for complete Weldwood 
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NEW V-PLANK paneling shown here in 
Samara has a groove every 16”, hiding 
nails when material is nailed to studs. 
Grooves are spaced like this: 6”, 4”, 6”; 


” TW, AM ”. " 
Os 4", 8" and 4", 


ith no on-the-job finishin 


actory pre-finishing. Available in Walnut, Korina, Samara, 

onduras Mahogany and Oak, and in 32” width as well 

s 48”, 

eldwood Planktex*. 4’ x 8’ x 5/16” panels have 6-inch 

‘ide bands of irregular striations alternating with 6-inch 
@ands of smooth wood. Striations hide butted panel joints. 
fade of low-cost Philippine Mahogany, Planktex comes 

ither pre-finished or unfinished. 


end the coupon today for complete details on Weldwood 
re-finished paneling, or visit any of the 73 United States 
*Trade Mark 

tReg. and Pat. Pending 


1) ° . ° ee 
lywood showrooms in principal cities. 
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Weldwood’ 


PRE-FINISHED PANELING 
Products of 
UNITED STATES PLYWOOD CORPORATION 
WORLD'S LARGEST PLYWOOD ORGANIZATION 
In Canada: Weldwood Plywood, Ltd., Montreal 





UNITED STATES PLYWOOD CORPORATION 
Weldwood Building, 55 West 44th Street, New York 36, N. Y. 


I want to know more about Weldwood Pre-finished Panels: send me 
complete details off the following: Plankweld ( ) V-Plank (_ ) 


Planktex ( ) Pre-finished Panels (_ ). HH.4-55 
NS Ss 6 02 aaa a Cane de edad aoe Oee as edie elka Cokes Otel iathe . 
I So <5: 5 Seay kee tea dpa hes on denna ewddsd oad w wks ee 
NI ata vo als n'a dt ealbnd ra kn adie anil aetna een ee 7 Se cocccce 
























Here are a few of the 
many ways Harvey 
feat-1. 4-3 Zell) Meo) Solel el ot | 

—F- E-1-) CoM a at-Taleit-leotieia-e 


easier to sell 





RESEARCH ... DEVELOPMENT ... PRODUCTION ... Harvey does all three as a leading independent 
producer of aluminum extrusions in all alloys and all sizes, special extrusions, press forgings, hollow 
sections, structurals, rod and bar, forging stock, pipe, tubes, impact extrusions, aluminum screw 
machine products and related products. Also similar products in alloy steel and titanium on application. 











88 





(continued from p. 84) 


N. J. and Bridgeport, Conn. have the other two). 
The company’s sale of central home cooling 
equipment has increased ten times in the past 
two years, according to Department Manager 


_ S. J. Levine. 


ACTION on TV 


First of a series of programs to teach home owner: 
how to improve blighted property was telecast in 
Salt Lake City recently from KDYL (owned by 
Time, Inc.) with three architects participating 
Purpose of the Sunday programs will be to offe: 
the viewer professional advice as well as workabl 
plans along the lines sought by the new America: 
Council to Improve Our Neighborhoods (Nov. is 
sue, News). How to make the most of landscaping 
and house-on-lot placement are among future pro 
grams planned. The first panel included Architects 
Wesley Budd, A. T. Carpenter and W. Roe Smith. 


Bill Wood Photo Co 





ee 


TOP WINNER: CARPORT BY ALUMA KRAFT 


Prize winners announced 
in metal awning contest 


In an attempt to improve the design of metal 
awnings, the National Metal Awning Assn. 
last fall asked its members to submit pictures 
of their most successful installations to a jury 
selected by the editors of House & Home. 
The jury: Mary Hamman, modern living edi- 
tor of Lire; Henry N. Wright, well-known 
designer and design consultant; Suzanne 
Gleaves, managing editor of House & Home. 

From hundreds of submissions in three 
categories—commercial, residential and semi- 
independent structures—the jury selected 
three installations for a “distinguished 
award,” chose the carport (above) for the 
grand prize, awarded seven lesser prizes. The 
top winners: Childers Manufacturing Co. of 
Houston, Tex.; Central N.Y. Insulating Co., 
Syracuse, N.Y.; Aluma Kraft Distributing Co., 
Fort Worth Tex. 

Said the jurors: “Awnings have a definite 
place in modern architecture . . . [but] the 
awning industry has a long way to go in terms 
of design. . . .” 
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RESIDENTIAL PRIZE: 


LOMO LE See, 


CENTRAL NY INSULATING 


HOUSE & HOME 








for originality in bui 


another 


MASTERPIECE 






The Tulip design lends a luxurious touch to As a lock mechanism, the Tulip offers a 
all buildings... reflecting quality wherever | supreme standard of operating ease and 
it is installed. Combined with Schlage es- locking efficiency. For with Schlage’s name 
cutcheons or as a design by itself, it is an on the latchplate, you assure your customers 


appealing asset for door decor. quality and security for the life of the door. 


“Pacesetter in Modern Lock Design’ 


SCHLAGE LOCK COMPANY * SAN FRANCISCO * NEW YORK * VANCOUVER, B.C. 
Address all correspondence to Schlage Lock Company, San Francisco 











DIRECT ONTO STUDS, 
go 8-foot Shake-a-Ply pan- 
els in climates where FHA 
permits. Intermediate nail 
easily clinches panels. 





Builder Cuts Costs 


with Shake-a- 





Hulen H. Hunt, builder of beautiful 
Brentwood Village in Corpus Christi, 
Texas, says: “J use Shake-a-Ply because 
it saves time, is easily applied and 
thereby cuts my labor costs. Shake-a-Ply 
looks better than ordinary shakes. 
Prospective home buyers are interested in 
the construction materials we use and are 
especially pleased with Shake-a-Ply siding. 
I find Shake-a-Ply very easy to 

store and to handle. The bundles 

cut down on the amount of damaged 
pieces. Its clean-finish look and deep 
shadow line help my sales.” 


Shake-a-Ply is a rugged, durable, 
textured cedar siding made by 
combining No. | clear machine- 
grooved shakes with cedar shingle 
undercoursing, with a resin coated 
veneer core as a cross-bind. The 
resin used is a phenolic complying 
with Commercial Standard 45-48 
(Boil Test). Panels are 8 feet long 
by approximately 18 inches wide. 
Shake-a-ply is manufactured 

only in Natural color and 

may be painted or stained with 
equally good results. 
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CEDAR SIDING 


Hulen Hunt, like many other progressive 
builders, uses Shake-a-Ply because the installed 
cost is less than any other kind of wood 
siding. The easy-to-handle panels (8 feet by 
nominal 18 inches) reduce the cost of labor 

on the job by as much as two-thirds. 
Shake-a-Ply can be installed over any type 

of sheathing or over old siding to give a home 
that modern look, with wide exposure and 

few horizontal lines. Paint or stain finish 

will not peel off or blister. Fewer nail 

heads exposed, no gaps between shakes. 
Three-ply construction combines Cedar’s 
durability with plywood’s rugged strength. 
Panels may be sawed easily in any direction for 
installing around openings. No special nailing 
strips or backing are necessary. Joints are 
made over studs and ends butted. Efficient, 
patented process produces panels of uniform 
dimension, with all edges square and true. 





» WRITE TODAY for full information 
‘ on cutting siding costs and for 
name of nearest distributor. 


tHe Shake-a-Ply co. 


P. O. BOX 7, NORTH PORTLAND, OREGON 
























EVENTS 





Color Awards Competition, sponsored by House 
& GARDEN in cooperation with NAHB. Basis is 
use of House & GarDEN colors on exterior of in- 
dividual homes and residential developments built 
in 1955. Entry deadline: April 15. For details 
write Arnold C. Shoop, Housz & Garpen, 420 
Lexington Ave., New York 17. 


Indianapolis Home Show, April 15-24, cattle 
building at the fair grounds, Indianapolis. 


1955 Builders Show, April 15-24, State Fair 


Grounds, Detroit. 


Building Officials Conference of America, 40th 
annual conference, April 17-21, Milwaukee. 


Building Research Institute, annual meeting, 
April 18-19, Woodrow Wilson Hall, Princeton 
University, Princeton, N.J. 


Savings Banks Assn. of New York, midyear meet- 
ing, April 27, Hotel Biltmore, New York. 


National Assn. of Housing and Redevelopment 
Officials, Middle Atlantic conference, April 28- 
29, Hotel New Yorker, New York. 


American Institute of Architects, Western moun- 
tain regional conference, April 28-30, Camelback 
Inn, Phoenix. 


Mortgage Bankers Assn., Eastern mortgage con- 
ference, May 2-3, Hotel Commodore, New York, 
42nd annual convention, Oct. 31—Nov. 3, Hotels 
Statler and Biltmore, Los Angeles. 


NAHB, spring directors meeting, May 15-17, 
Washington, D.C.; fall directors meeting, Sept. 
23-26, Denver. 


National Assn. of Mutual Savings Banks, annual 
convention, May 16-18, Chalfonte-Haddon Hall, 
Atlantic City, N.J. 


United States Conference of Mayors, annual con- 
ference, May 19-21, Waldorf-Astoria, New York. 


National Savings & Loan League, 12th anni- 
versary convention, May 22-26, Cleveland Hotel, 
Cleveland, 


American Institute of Banking, 2nnual conven- 
tion, May 30—June 3, McAllister Hotel, Miami. 


National Housing Conference, 24th annual meet- 
ing, June 8-10, Hotel Statler, Washington, D.C. 


1955 Los Angeles Home Show, June 9-19, Pan 
Pacific Auditorium, Los Angeles. Sponsored by 14 
construction industry associations and the Cham- 
ber of Commerce. 


Forest Products Research Society, annual meet- 
ing, June 20-23, Seattle. 


American Institute of Architects, annual conven- 
tion, June 21-24, Hotel Radisson, Minneapolis. 


4th Congress of International Union of Archi- 
tects, July 11-16, The Hague-Scheveningen, The 
Netherlands. Pertinent information can be ob- 
tained from AIA headquarters, Washington, D.C. 
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On display this month 


/) 


means more sales 


for 
United States Steel Homes Dealers 


*as selected by and featured in 
House Beautiful’s Guide for the Bride 





















































It'll be in nationai magazines . . . The 
Bride’s House, manufactured by United 
States Steel Homes, Inc., will be the main 
feature in the summer issue of House Beau- 
tiful’s Guide for the Bride—on the news- 
stands April 12. It will be shown in full-color 
advertising to the 5 million readers of Life 
Magazine. It will be featured in other 
national advertising by manufacturers of 
furniture, appliances, and building mate- 
rials used in Bride’s Houses. 


It'll be on TV... It will be shown to a 
nationwide television audience on The 
United States Steel Hour. 


It'll be in department stores. . . It will be 
the theme of displays, fashion shows, and 
parties held by leading department stores 
that furnish and decorate Bride’s Houses. 


It'll be everywhere ... It will be pro- 
moted by stores that sell appliances, plumb- 
ing and heating equipment, wall tile, paint, 
and building supplies. It will be featured in 
local newspaper advertising which will tell 
who is building the house and where it can 
be seen. Everybody interested in a new 
home will know about the Bride’s House and 
will want to see it. 

































































OPEN PLANNING and one-floor convenience are featured in the home 
chosen by Guide for the Bride as the Bride’s House of 1955. The mellowtone 
wood panel walls are finished at the factory—need no painting in the field. 


“WIFE-SAVER” KITCHENS are included in the home package. A separate 
dining area is just a few steps from the kitchen. Laundry and storage- 
utility room are adjacent to the kitchen in basementless models. Floor mate- 
rial and appliances are optional with dealer. 
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1056 SQ. FT., three bedrooms, good circulation, cross ventilation, plenty of storage 
and living space make the Bride’s House a good buy for people with children, as well 


as newlyweds. 





COLORED BATHROOM FIXTURES and wall tile are featured in the Bride’s House. 
A spacious linen closet is located right next to the lavatory. 



























CEILING-HIGH CLOSETS in the bed- 
rooms—two in the master bedroom— 
catch every woman’s eye. Shoulder- 
high windows insure privacy. 





An extensive line of 
attractive homes 












Exciting sales promotions like the 


Bride’s House get buyers out to see 






United States Steel Homes Dealers. 













The dealer can offer them a wide vari- 
ety of homes. He can build Coronados 






in five architectural treatments . . . and 






16 basic floor plans. He can build low- 






cost Champions, or more luxurious 






Catalinas and Westerners. He can 






build to suit many tastes .. . and many i 






incomes. 














United States Steei Homes, Inc. 

2 helps the dealer every step of the way: 
| 
with construction financing, mortgage | 
placement assistance, and assistance 

oe e oe : 

on any construction problem. 

NEW HOMES and new sales promo- 
tions are on the way. Put both to work 


for you—become a United States Steel 


Homes Dealer. Just send the coupon. 









United States Steel Homes, Inc. 
Market Development Division 
Dept. HH-45, New Albany, Ind. 








My organization is capable of building more 
than 10 conventional homes a year. Now I’m 
interested in what United States Steel Homes 


r 
| 
| 
| 
| 
| 
Manufactured by & | has to offer. Send me complete information, 
| 
| 
| 
| 
| 
| 
| 






products of United States Steel Homes, Inc. 






elling me what | will gar by bu ding the 
U N IT E D 






PRIN ON da Betebe ded ca ceneucdeesuecsueks 


Firm Name... 








Address 
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Bride's House beauty lasts years 


longer with CreZon 


bi 
To give the Bride’s House of 1955* enduring clean-line, 
modern beauty and durability, Plywood Siding bonded with » SCIENCE AND NATURE 
CreZon overlay is used by United States Steel Homes, Inc. 7 ~—~SCS COMBINE TCO BRING YOU 
CreZon-bonded plywood has amazing resistant qualities. "A REVOLUTIONARY NEW 
Paint goes on more quickly without priming—two coats do BUILDING MATERIAL... 
the job of three—and it holds that fresh-paint look years CREZON 


longer. 





CreZon saves money for buyer and builder alike. When it’s Vaud of eeecl tCie Dilletbach’s he 


built with CreZon-bonded material, it’s built to last. tories have perfected CreZon, made from wood 


*As selected by House Beautiful’s “Guide for the Bride” fibre and tough phenolic resin. Bonded perma- 
nently under extreme heat to sheets of plywood, 
or other wood products, it makes building ma- 
terials that are practically impregnable. Gives 


ability to resist extreme weather conditions and 
fungus growths. 
S 


Cr eZon «produc: or CROWN ZELLERBACH 


Fir Plywood Golden Jubilee 1905-1955 ‘‘Fifty Years of Helping America Build Better” 
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Not merely the right combination- 
the only combination for builders 


SEND FOR FULL COLOR 
ILLUSTRATED BOOKLETS 
TODAY...ON BOTH 5300 
AND 5200 YALE LOCKS 


Each taken alone — the 5200 or the 
5300 series — stands on its own feet. 
Any builder who’s looking for an ad- 
vantage in style and security will find 
the new 5300 series of cylindrical locks 
without a peer. On the other hand, if 
it’s interior utility and low cost he’s 
after, the 5200 series of tubular locks 
can give cards and spades to any com- 
petitive tubular. But beyond all this— 
there is still another advantage. These 
locks have been deliberately designed 


The Yale & Towne Mfg. Co. 
Lock & Hardware Division 
Stamford, Conn. 


to complement each other as no other 
lock can. So you can interchange them 
readily for unusual combinations of 
beauty, security, function and low cost. 
And many builders find another real 
selling point in the single key conveni- 
ence that both these series offer, Look 
at these Yale locks and you'll see they’re 
the right combination for your homes. 
Compare them to any other locks and 
you'll agree they’re the only combina- 
tion to use. 


YALE REG. U.S. PAT. OFF. 


YALE & TOWNE 
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The compact | 
en equipped 
Horpoint Auto 
Electric Appl 
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Bride’s House of 1955: 


The Coronado, a home prefabricated of 
wood by United States Steel] Homes, Inc. 


irae OWN be onl help! 


Editors of House Beautiful’s Guide For The Bride magazine have selected as their 
Bride’s House for this year one of the new 1955 line of wood houses prefab- 
ricated by United States Steel Homes, Inc. The compact kitchen and home 
laundry are fully equipped with Hotpoint Automatic Electric Appliances. 

The heme has been designated “the best buy for modern living on 
a young matried’s budget”. The economy, plus the long-life quality and 





service so definitely identified with Hotpoint Appliances, contributed 
strongly to the attainment of this recognition. 

Wherever you find high public interest in a home building project, 
you'll find Hotpoint Automatic Electric Appliances in the kitchen and 
home laundry. When you start planning your next project, figure with 
your Hotpoint distributor’s Builder Specialist. He’ll show you a quicker 
way of selling your homes—and a better way of enhancing your reputation 
for building top quality, demand homes. 


RANGES © REFRIGERATORS * DISHWASHERS © ODISPOSALLS® + WATER HEATERS * FOOD FREEZERS + AUTOMATIC WASHERS + CLOTHES DRYERS + AIR CONDITIONERS 
HOTPOINT CO. (A Division of General Electric Company) 5600 West Taylor Street, Chicago 44, illinois 
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U. S. Steel has specified the Van-Packer Packaged Masonry 
Chimney for their modern, award-winning “Bride's House” (above). 
The Van-Packer Chimney conforms with the sound planning and 


over brick construction. No delays, immediate delivery to job when 
needed, through local heating and building material jobbers and 
dealers. Exploded view (inset) shows sectional construction of the 










good construction at minimum cost that earned the “Bride’s house” Van-Packer. It is the only masonry chimney tested and listed by Dae 
award, The Van-Packer is a permanent, lightweight, all-fuel masonry UL for coal, oil and gas for all home heating plants and incinerators, a 


chimney. Completely packaged including the flashing, it goes up 
in 3 man hours or less and saves 20-40% in cost of time and material 


and is approved by major building codes, Over one-half million Van- 
Packer Chimneys are now in use throughout the U. S. and Canada. 


U. S. Steel Homes selects packaged masonry 
Van-Packer Chimney for ‘55 “Bride's House” 











5/8 INCH 
FIRE CLAY 
THE INNER 
LINING 


















3 INCH 
VERMICULITE 
CONCRETE 
INSULATING 


ASBESTOS 





Goes up in 3 man hours. No special 
skills or tools required. 14” OD flue section 
installs between joists on 16” centers with- 
out joist cutting. Acid-proof cement in handy 
plastic squeeze-bags seals joints perma- 
nently. A Van-Packer Chimney is only 
1/10th the weight of brick. 


Aran-Packer zx Chimney 








ES 


Ceiling suspended above “Bride's 
House” utility room, the Van-Packer Chim- 
ney vents both furnace and water heater. 
No chimney foundation taking up valuable 
space. Independent laboratory tests prove 
the Van-Packer gives 34% greater draft 
than 8” x 12” brick chimney. 





For complete details 
on Van-Packer Chimneys, 
send for Bulletin 19-RS-1 today. 








Time-tested materials go into Van- 
Packer Chimneys. Masonry flue sections 
have insulating value of 2 ft. of solid brick. 
Flue liner withstands 2100° F. See “‘Chim- 
neys” in your classified telephone directory 
for Van-Packer distributor in your area, or 
write Van-Packer Corp. 





Van-Packer Corporation © Bettendorf, lowa © Phone DAvenport 5-2621 



























Give people a kitchen they fall in love 
with, and your homes virtually sell them- 
selves! Builders Lippmann and Verra know 
from experience. ‘'They all fall in love 
with American Kitchens. It's a big sales tool 
...@ form of sales insurance .. . helps us 
sell more homes faster." 

Morval Homes, Inc., is just one of hun- 
dreds of builders using ‘'Pioneer'’ by 


AMERICAN KITCHENS DIVISION 


APRIL 1955 





say G. J. Lippmann and 
V. J. Verra of Morval Homes, Inc. 
Builders of Park Village, Cranford, N. J. 


Trend-Setting American Kitchens Offer You Home-Sales Insurance 


American Kitchens . . . and selling their 
homes faster. 

WOOD-COPPER-STEEL combined with 
all the new exclusive work-saving features 
... color schemes created by Beatrice West, 
famous home color consultant . . . makes 
American Kitchens the most potent selling 
tool budget-wise for clinching more home 


sales faster! Send coupon today! 


Constructed of Steel for Lasting Appeal! 


SELL YOUR HOMES FASTER 


A¥GO ) connersvitte, INDIANA 


U.S. STEEL “BRIDE’S HOUSE” SECTION 











There are 157 homes in Morval Homes 
Park Village Project—all equipped with Amer- 
ican Kitchens . . . all seven-room tri-level models 


selling for under $17,000. 


ea ee pee sot, | 


AMERICAN KITCHENS, Dept. HH-455 
AVCO Manufacturing Corp. 
Connersville, Ind. 


(J I'd like to have “no obligation” quotation on my next 
kitchens. 


[] Please send your new Architects’ and Builders’ File. 
Name____ 
Address____ 
City Zone State 
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UNITED STATES STEEL HOMES, INC. 


uses 
AM-RO-CO 
Rock Wool 



























FEATURED IN 
House Beautiful’s 


GUIDE for the BRIDE 


SUMMER 
ISSUE 












“ Bride’s House of 1955” 







and Entire New Line of Homes 
Assured of All-Weather Comfort 
with THERMAFIBER INSULATION! 


Value, sound planning, good construction 
and new lines of styling are features of all 
United States Steel homes. . . including 
the ““Bride’s House of 1955,’’ selected by 
House Beautiful’s Guide for the Bride. 

Only highest quality materials are used 
in the production of this dream house for 
young couples. 

AM-RO-CO THERMAFIBER Industrial 
Felt and Rockwool Batts are the two 
products we now furnish to United States 
Steel Homes for insulating ceilings and 
perimeters. Made of mineral wool fibers 
and fabricated into felts and batts that 


AMERICAN ROCK WOOL 


are pliable and resilient, these products 
assure a permanent barrier against heat 
in the summer and cold in the winter. 
e a e 
AM-RO-CO THERMAFIBER Insulation 
is fireproof, odorless and water repellent. 
It will provide a lifetime of service and 
comfort, meeting FHA and other U. S. 
Government specifications. This tough, 
durable, high-efficiency insulation, in- 
stalled securely between the rafters and 
studs, assures maximum uniform stability 
—an important quality factor in all 
United States Steel homes. 





Installing AM-RO-CO Thermafiber Insulation in 


C..@. 4.8.9.6. :A. 2... 3 
20 N. Wacker Drive + Chicago 6, Illinois 


batt form in ceiling of new U. S. Steel home, to 
prevent heat loss through attic. 





O N 


Plants at Wabash, Ind. » Cleveland, Ohio + South Plainfield, N. J. * Red Wing, Minn. + Torrance, Calif. * Birmingham, Ala. * Tacoma, Wash. 
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Bramson’s, Chicago 





the water heater that started 





One glance tells you. Here at last is the water heater 
that perfectly matches today’s—and tomorrow’s— 
designs for living. Put this exciting new Permaglas 
wherever it’s most convenient, and be proud to 

have it showing! You’ll love using the exclusive 

new “‘Eye-Hi” temperature control . . . it’s as easy to 
adjust as your oven. And of course this brilliant 

new Permaglas has the famous glass-lined tank 
proved rust-proof by over 2,500,000 families. 
Patented, high-efficiency HEETWALL, too! 


It’s the-only new water heater! 


Permaglas 


Through research ey ..@ better way 
AO.Smith 


© OR F © £ A 2 





























Permaglas Division, Kankakee, III. 


APRIL 1955 
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EverSide’s Exclusive Features: 

@ Widths of 12”-16”-20"-24” in 8’ lengths with 
butts 9/16”-5/8”"-3/4”. 

@ Beveled Exterior Plywood (EXT-DFPA) has uni- 
formity and strength. 

® Plastic Surfaced, mill-sealed and job-primed. 


@ No wedges or furring strips necessary. 





@ Full-butt thickness gives deep shadow line. 





@ Carton-packed for protection, plainly marked for 
convenience. 












for the Prick) Howe of 200 








WALTON 


came 7 STATES STEEL HOMES, INC. CHOOSES... HKwverSide 


Speed Construction — Add Value with Extra-wide 
EverSide Plastic-faced Plywood Beveled Siding 


House sales go faster and easier, just like construction, when a builder 
uses new EverSide Plastic-faced Plywood Beveled Siding. That’s why 
United States Steel Homes chose EverSide for the Bride’s House of 1955. 

Here is the beauty of extra width for that “‘low look” and deep shadow 
lines thrown by full butt thicknesses. Exclusive EverSide plastic face is 
resin-impregnated and permanently bonded to the wood—a hard, grainless 
surface. It defies weather, takes paint quicker and holds it longer. Mill- 
sealed and job primed, EverSide not only saves application time but won’t 
split or sliver. Labor costs are less because extra-wide EverSide is applied 
to large areas quickly, and it does away with wedges or furring strips. 

Walton Plywood Company, manufacturer of EverSide, is honored to 
have its product selected for United States Steel Bride’s House of 1955 
and for a large portion of homes by other leading prefabricators. For com- 
plete details on EverSide, write to: 


WALTON PLYWOOD COMPANY, INC. « Sales Office, 644 East 38th St., Indianapolis 5, Indiana 


Mill and General Office, Everett, Washington 
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“BRIDE’S HOUSE” 
features F-M 4" Douglas Fir 


exterior panels, tastefully finished for interior walls. Such extra measure 


of quality reflects good planning. 


So does the selection of F-M panels . . . imported or domestic . . . for 


they assure finest quality in each grade or style or finish. And they offer 
exceptionally wide selection. .. . 


OKOUME, from Africa . . . Virola, from South America . . . Klinkii, 
from New Guinea . . . Brush-Ply and Brush-Tex, with etched face . 


Balura, the pre-finished random plank grooved panel in various tones. 


Let one of our branches show you. ... 


FIDDES-MOORE & CoO. 


400 W. Madison Street Chicago 6G, Illinois 


F-M 














Here is The Bride's House of '55, shown at the National 
Association of Home Builders Convention in Chicago and 
in Lancaster, Pa. The interior features MODERNFOLD's New 
“Spacemaster"’ door. 


With today’s 
home-buying 
brides...these 
new doors 

make a world 
of difference 


IN HOUSES now being built for young marrieds, space is at a 
premium. As you well know! Doing away with door swing 
is an inspired step forward...gives a great deal more use- 
able space. And the problem of room division is solved so 
efficiently and economically by MODERNFOLD doors. 


This interior shot of The Bride’s House of ’55 shows how 
a pair of MODERNFOLD’s new “Spacemaster’’ doors can 
divide the living-dining room area from the kitchen. At a 
glance, she falls in love with the smartness and convenience 
of MoDERNFOLD closures. He is impressed by their sturdy 
construction, with interior steel framework and washable 
viny! fabric covering. In the minds of any young couple, the 
value you offer is visibly increased—at comparatively slight 
cost to you. MODERNFOLD doors can be installed quickly, 
saving time and labor costs. 


For The Bride’s House of ’55, the editors of House 
Beautiful’s Guide for the Bride chose the ‘SSpacemaster”’ 












door by MopDERNFOLD, because it not only enhances the 
home’s appearance—but also has unique do-it-yourself fea- 
tures. Home-makers can paint the ‘‘SSpacemaster” if they 
wish...or slip-cover it in any fabric, without sewing. Brides 
picture these doors as part of their décor—added sales- 
apveal for your houses that’s too good to miss. 


Mopernroto’s moderately priced ‘‘Spacemaster”’ line—for 
standard closures—is available at your building supply dealer. The 
Mopernroto ‘‘Custom” line—for closures of any size—is available 
through installing distributors. Look under “Doors” in city classified 
directories. Or write New Castle Products, Inc., Dept. D20, New 
Castle, Indiana. In Canada: New Castle Products, Ltd., Montreal 6. 


® 
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GOLD SEAL Vinylbest Tile 
and GOLD SEAL VinyiTile 


featured in ; 







Weatherstripping 
by NATIONAL 


To add to the comfort and economy of the Bride’s House of 1955, 
two well-known National products are utilized. The doors and 
windows are weatherstripped with Columbia spring tempered 
bronze, and the thresholds are National’s famous design T-131-A. 

An ever-increasing number of builders and architects are giving 
their customers “‘more house for the money”’ by specifying National 
weatherstripping. They’ve found that the few dollars invested in 
National products return big dividends in added customer satis- 
faction, quicker sales and greater profits. 


PACKAGED WEATHERSTRIP for DOORS and WINDOWS 


Made and stocked in sizes 
for all standard windows 
and doors, National Pack- 
aged Weatherstrip is fur- 
nished in individual cartons. Each 
carton contains enough prefab- 
ricated material for one window or one 
door, with sufficient screws and nails. 


























































COLUMBIA SPRING WEATHERSTRIPPING 


National’s Columbia Spring 
Weatherstripping is available in 
either bronze or aluminum. It’s 
furnished in 17’ or 100’ rolls, 
pre-punched and with an ample 
supply of nails, ready for speedy, 
simple installation. 


NATIONAL THRESHOLDS, SILLS, SADDLES 


All are supplied pre-cut to stand- 
ard sizes, polished, and completely 
machined and individually 
wrapped with necessary screws 
and hooks. They’re made of alu- 
minum or bronze in a number of 
styles to suit any requirement. 


GOLD SEAL vinyuBesT Tite is the all-purpose tile... goes on, above or below grade, even 
over radiant heating. Excellent colors. Highly stain-resistant. 14 patterns in 1/16” gauge. 











Look to NATIONAL for Highest Quality 


Metal weatherstripping * Special rolled moldings 








* Linoleum binding and edging 





GOLD SEAL VINYLTILE makes an ideal kitchen floor for any housewife. Resists ordinary 


A wa | grease, acids, alkalis. Install above or on-grade, even over radiant heating. 27 patterns, 
Wud - TRIPL-TITE ALUMINUM SIDING | 


See These Gold Seal Floors for the more reason for you to specify 
yourself when you see one of the more Gold Seal floors in the homes you 
than 200 U. S. Steel “Bride’s Houses” design or build. And remember! No 
being built throughout America. More matter what your flooring problem is, 










Order from your dealer... or 
MAIL COUPON TODAY for complete details 


; eth be, than a million and a half potential there’s a Gold Seal product that will 
National Metal Products Co. home buyers will do the same... all _ solve it. See the product listing below. 
Dept. 5504, 1001 Ridge Ave., Pittsburgh 33, Pa. wun oo 
[_] Please send information on the complete Fecal For home or business... 


National line. 


you get the finest choice of all in... 


Powe cle) Moe) 7: \E 
Ast ' FLOORS AND WALLS 


CONGOLEUM-NAIRN INC KEARNY, N. J 





INSTITUTE 
[] Advise name of nearest dealer. I 






Name 


Address 

















NATIONAL METAL PRODUCTS COMPANY 


1001 Ridge Ave. © P.O.Box 9965 © Pittsburgh 33, Pa. | INLAID LINOLEUM « RANCHTILE® LINOLEUM ¢ VINYLFLOR « VINYLTOP » LINOLEUM, VINYL, VINYLBEST, 
RUBBER, CORK AND ASPHALT TILES » CONGOLEUM® AND CONGOWALL® ENAMEL-SURFACE COVERINGS 
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FIRST 1T WASHES...THEN IT DRIES 


It's a Complete Home Laundry in a Single Space-Saving Unit! 
New Westinghouse Wash‘n Dry Laundromat” 


The house-hunting family spots it as 
quickly as you can say it: “Conven- 
ience!” It’s here, in a single space- 
saving unit that both washes and dries 
a full 8-Ib. family-size load of clothes 
in one continuous operation. 


Now you can add the “luxury look” 
to kitchen or utility areas of even 


Betty Furness says: Whether in solid 
or two-tone combination, Westinghouse Appli- 
ances in the exciting new Holiday Colors will 
thrill any woman!" 


smallest homes. Only 32” wide, the 
Wash ’n Dry Laundromat can be used 
as a washer, as a dryer, or both. Fea- 
tures include the ‘““New Way to Wash,” 
Weigh-to-Save Door, and Water Saver. 
No bolting down or venting is 
needed. 


Besides gleaming White, this model 


is available in distinctive new West- 
inghouse Holiday Colors—Sunshine 
Yellow and Cascade Aqua to drama- 
tize every décor. 

For complete details, contact your 


distributor, or write direct. 
+ + + 
WESTINGHOUSE ELECTRIC CORPORATION 
Electric Appliance Division * Mansfield, Ohio 


Makers of Refrigerators « Home Freezers « Ranges « Laundromats « Clothes 


Dryers « Dishwashers +» Water Heaters « Vent Fans « and Food Waste Disposers 


you CAN BE SURE...iF s Westinghouse 
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NEWS 


EVENTS 


RESEARCH VILLAGE: ARCHITECTS, BUILDERS TEAM UP WITH INDUSTRY 


At Barrington, Ill. USG builds six regional houses by Architects Hugh 
Stubbins (p. 108), A. Quincy Jones (p. 112), Harris Armstrong, C. H. 
Coddington, O’Neil Ford, Francis D. Lethbridge; Builders H. L. Frank, 
J. L. Eichler, D. H. Drummond, W. A. Simms, Frank Roben & Son, 


and Eli Luria. 


FRANK LLOYD WRIGHT’S DOUBLE-DECKER FLAT TOP 


Design demonstrates how a clerestory lights the center of the house 
flat roof allows plan freedom, overhangs frame view in lowa house. 


FLLW’S FLAT-TOP IDEA ADAPTED BY UTAH BUILDERS 


Daley & Prows of Salt Lake City offer a 1,740 sq. ft. quality house for 
$23,000. Two-level plan uses clerestory, skylights and trellis cutouts. 


ROUND TABLE REPORT 

Panel of experts agrees that standard parts, dimensioned to fit offer 
No. 1 hope of lower building costs. Six subsequent Round Tables are 
scheduled to seek agreement on dimensional standards for components. 


TEN WAYS TO BUILD BETTER FOR LESS 


Second in a series of articles presenting new building techniques de- 
signed to cut costs and improve the final product—the house. 


NEWS 


MINORITY HOUSING 


A study of the problems and potentials of this market and a report on 
progress the homebuilding industry is making in coping with this 
assignment. 


NEW SPLIT LEVEL HOUSE & HOME HELPED DESIGN 


Architect George Hay develops a $17,500 house for an Arters Bros. 
project at Middletown, Pa. avoiding the pitfalls of much split-level 
design as analyzed by H&H. 


SHOULD GLASS WALLS FACE THE STREET? 


In three $36,000 houses in Memphis, Architect James H. Perrell and 
Builder Chatham Hunter solve this common problem adroitly. 


WHAT WET HEAT IS DOING TO MEET WARM AIR COMPETITION 


Engineering improvements reduce boiler, convector and pipe sizes, 
raise accuracy of heat-loss calculations; add cooling and snow melting. 


NEW PRODUCTS 
Equipment for wet heat and other new developments. 


LETTERS 


REVIEWS 


TECHNICAL PUBLICATIONS 


Frank Lloyd Wright flat top. Photo by Marc Neuhof. 
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From teamwork, new technology 

Working hand in hand, architects, builders and a 
manufacturer of 900 products have built six different 
homes. The result: materials and techniques never 
before used in builders’ houses. Producers constantly 
face an old problem: they don’t know what architects 
and builders will do with their products. US Gypsum 
faced up to the problem, commissioned an architect 
from each part of the country to design a low-cost 
house suitable to his climate. The architect was con- 
stantly guided through the design stage by a local 
builder. Although not specifically asked to, many 


used USG products, some in fascinating new ways. 


Millions of people will read about the USG Research 
Village at Barrington, II]. in consumer magazines this 
month. So these six houses will influence their home- 
buying ideas. The next ten pages tell the building 
industry about the new ideas, and cover two of the 


houses in detail. 


FRANCIS D. LETHBRIDGE, architect 
WASHINGTON, D.C. 

ELI LURIA, teammate builder 
ARLINGTON, VA. 


C. H. CODDINGTON, AIA, architect 
COLUMBUS, OHIO 
W. A. SIMMS, teammate builder 


DAYTON HUGH STUBBINS JR., AIA. archit 


LEXINGTON, MASS. 
L. L. FRANK, teammate builder 
HICKSVILLE, N. Y. 


bu 3 id ers A. QUINCY JONES JR., AIA, architect 


LOS ANGELES 
J. L. EICHLER, teammate builder 
PALO ALTO, CAL. 


| with industry 


O’NEIL FORD, AIA, architect 
FRANK ROBEN & SON, teammate builder 


SAN ANTONIO 


HARRIS ARMSTRONG, AIA, architect 
KIRKWOOD, MO. 


D. H. DRUMMOND, teammate builder 
KANSAS CITY, MO. 
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USG RESEARCH VILLAGE 


New ideas showed up in every house 


Baseboard duct heating system 


Tucked into an exterior closet in Harris Armstrong house is a 
forced-air furnace that blows into a central drum-shaped plenum. 
The heated air is conducted through 6” glazed sewer tile to reg- 
isters located under large glass areas in exterior walls. A por- 
tion of the heated air is exhausted into the room through the 
registers, the remainder travels horizontally behind a low base- 
board that connects the registers around the outside perimeter 
of the house. The heat drifts gently into the room through a 
continuous airspace between baseboard and wall. 


Lift slab for domestic architecture 


Lift slab roof (one of the few residential lift slabs) in O’Neil Ford 
house was poured on floor slab, raised hydraulically to top of six 
steel columns. Metal collars welded to the columns hold the slab 
in place. 

Currently used in commercial building, its newness in resi- 
dential works helps make it expensive, although proponents are 
convinced the lift slab can be erected for $1.25 per square foot 
in production. Exterior walls and interior partitions in this 
house are nonbearing. 


Steel joists are exposed 


Exposed open truss steel joists in A. Quincy Jones house are 
fireproof, don’t warp, cost 114 times more than wood joists of 
similar strength. 

Builders were especially interested in the use of open web 
beams for framing under first floors, since ceiling height in base- 
ment could be reduced by running pipes and conduit through 
open webs. Savings from fewer basement walls would more 





than offset extra cost of steel framing, they felt. 


Metal decking makes low-upkeep ceiling 


Metal decking was used in A. Quincy Jones house for roof 

decking and for garden walls. It is rapidly placed, spans 8’-6” 

or cantilevers 3’-11” in 20-ga., which costs approximately 28¢ per 

square foot. 
Decking can be applied over timber or steel framing, with rib y 

turned up or down. Perpendicular to ridge, one sheet will reach ; 

to eaves, will not warp or swell. Exposed surfaces are painted, 





require little maintenance. 


Rigid insulation, built-up roof, top decking 
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Photos: Hedrich-Blessing, courtesy USG Research Village 


Core fits into joist... 


APRIL 1955 


is faced with wall board 


Bead is quickly applied 


Gypsum planks don’t mind water 


2” metal-edged gypsum plank forms both roof deck and sub- 
floor in the Coddington house. Planks span 5’ between light- 
weight steel beams, are fireproof (already used in class “A” 
construction), are not seriously affected by weather before house 
is closed in. 

Floor planks were brushed with waterproofing, then covered 
with a 34” topping of concrete, smoothed to take tile. Under- 
sides of planks are left exposed, require only paint. 


Steel studs and steel clips 


Metal stud manufacturer claims their in-place cost is comparable 
to wood studs, provided they are precut to length in the factory. 
Obvious advantages of open-web stud are: (a) they are fire- 
proof, (b) they offer no obstruction to wires, pipes, ducts, etc., 
running through the wall. 

Lath for wet wall is easily clipped to the metal studs. USG 
plans a similar device for dry-wall installations. These studs, for 
nonload-bearing walls, were used in Jones house, 


At last: a 2” solid partition 


2” solid partitions are features of Lethbridge house. The in- 
terior walls are nonload bearing, have no studs; used instead is 
a three-ply gypsum board partition that is fireproof and rigid. 

Core of wall is 114’ mill-laminated gypsum board. This core 


is faced on the job with 3” 


dry-wall panels, is taped and then 
painted. 
Core is easily cut to admit conduit and electric boxes. Total 


square foot cost of wall: about 75¢. 


Metal bead eliminates dry-wall taping 


Metal bead was used in Hugh Stubbins house to mark dry-wall 
joints. T-shaped bead is nailed to stud behind gypsum board; 
board is then butted against it and decorated. 


While tidy appearance seems to be the chief advantage, it makes 
poor workmanship at joints practically impossible, offers some 
protection to the wall board. Metal beading, specially made for 
this house, projects about 14” from face of wall. 


continued on next page 





USG RESEARCH VILLAGE SPLIT-LEVEL HOUSE 





HUGH STUBBINS JR., architect 
L. L. FRANK, teammate builder 
MAXON CONSTRUCTION CO., 


Research Village builder for USG 





A good lesson in split-level | , 


Few house types are harder to handle than the split level. 

To the credit of this one are the skillfully handled plan and elevations, and a 
carefully thought-out interior. Here are the distinguishing features: 

1. Each level does a zoning job. Noisy activities can be restricted to the lowest 
level, everyday living to the next. sleep and quiet to the top level. 

2. The rooms are large and comfortable. Some open into other rooms, all are 


well proportioned and have adequate windows. 


3. The house is flexible. With minor changes it can be used on any sort of 


sloping ground, or on flat land. It can be made larger with little trouble. 


4. It looks well. Its lines are simple and clear-cut; there are no unsightly mounds 
of earth called for. 
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UPPER PART 





Photos: Hedrich-Blessing, courtesy USG Research Village 
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Large patio provides pleasant outdoor living, might have 
been located at side or opposite end of house, closer to 
kitchen. Although house can be oriented in many direc- 
tions, the large uncurtained gable end would probably not 







if 






face comfortably towards the west. 





continued on next page 











An 


Sliding, multicolored panels open master bedroom to 
living room and view through gable end window. 








and simple details 


USG RESEARCH VILLAGE, SPLIT-LEVEL HOUSE 


open plan 






































Worm's-eye view of living room might trouble diners 


Lower hall space serves as quick lunch counter 


Hedrich-Blessing, courtesy USG Research Village 


Photos: 











1,614 sq. ft. of floor space are packed into 
936 sq. ft. of ground area. Bedroom wall 
height of 5’-5” at outside walls seemed not 
to bother anybody. Alternate schemes in- 
cluded one with the living room on the same 
level as the dining room, with four bedrooms 
above. Another had two baths on the upper 
level. Lower level has perforated tile on 
ceiling to muffle footfalls above, improve 
acoustics generally. Note minimum use of 
footings, taking advantage of sloping ground. 





»> 


Impressive living room is actually only 12’ x 14’. Ceiling 
rises to 12’, is 8’ at wall side. Some families thought low 
opening to dining room (behind TV set in photo) would be 
a pitfall for chiidren, others were not concerned. Despite 
minor quibbles, almost everyone liked the spruce and 
spacious feeling of this house. 


For Research Village steel frame house, turn the page 
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USG RESEARCH VILLAGE STEEL HOUSE 





Steel predominates in the entrance area. Roof decking turns vertically 
for garden wall; open web beams are supported by steel T posts. Entire 


roof weighs only 1! tons, requires little maintenance. 


Steel vs. wood: how much change 


The unique uses of steel in the Quincy Jones house left many visitors startled. 

Some people had seen it used like this in factories; others in schools. But few 
of them had seen it used in a house. Some people were delighted with the light 
tracery of the construction, others were disturbed by the unfamiliarity. 

But builders saw something else; an experiment full of new ideas, some of them 
suitable for immediate use. 

A. QUINCY JONES, architect The house is fireproof and quickly put up. It resists termites and requires little 
J. L. EICHLER, teammate builder maintenance, And it should last a long time. 
MAXON CONSTRUCTION CO., The cost interested builders most. USG claimed that in production the house 


Research Village buiider for USG could be reproduced for less than conventional frame methods. 
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« Hedrich-Blessing, courtesy USG Research Village 
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Open plan allows bedrooms little privacy. All-purpose room is usual 
center hall, made broader. The interior is very flexible, as the partitions 
and storage wall are nonload bearing. (Laundry location has been ques- 


tioned since it requires noiseless equipment, extra plumbing.) 


eople take? 


continued on next page 


Plaster panels (shown below at living-room corner) are divided by metal expansion joints 














USG RESEARCH VILLAGE STEEL HOUSE 


Acoustics are 
thought dust, cobwebs, would be problem with open-web beams. 
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improved by corrugations 


Hedrich-Blessing, courtesy USG Research Village 





High windows in bedrooms provide diffused light 
with complete privacy, are low enough to allow 
owners to see out. Proximity of bedrooms to iaun- 
dry and all-purpose room bothered some visitors. 


in ceiling. 





Some consumers 


Mechanical core 
half-bath beyond. 





includes neat kitchen, 


Boiler 








full and 


(for radiant heat) and 


electric service panel are in enclosed storage room 


outside of kitchen. 
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Roof cantilevers over gable 





end are sup- 


ported by interior steel T columns, shown 


here in dining area. Steel 
only in front half of house. 


purlins exist 
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Design is on a 7’ module, determined by the allowable span of the 20-ga. 


roof decking. Since the roof is carried on steel T’s on the modules, all walls, 
interior and exterior, are nonload bearing, allowing architect to place win- 
dows freely. Earlier scheme had flat roof (more suitable to materials and 
technique used), which would probably look even better. 


Lively interior view illustrates open feeling 
of house. The ceiling lamps were specially 
made. Free-standing storage wall at right is 
important feature of design. It holds, in va- 
rious sections, the refrigerator, pots and 
pans, linen, and coats, could be moved to 
form entirely new room arrangement. 
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lishings and interior colors (in each house) 


selected by a well-known decorator working 
the architect. Houses are unoccupied, will be 
later in year. 


Frank Lloyd Wright slants the broad fascia boards outward to make his long roof lines appear even 


Photos: Mare Neuhof 





FLLW’s characteristic double-decker flat top: | | 








Why do so many architects like a flat roof? When does it make 
— sense? How can it be made to look handsome? i 
f Nobody is better qualified to answer these questions than Frank 
Lloyd Wright, and nowhere has he given a more convincing set of t 
answers than in this stunning new house in Iowa. 

Here are his answers to some common flat-roof questions: 

What is so good about a flat roof? Answer: flexibility (and, 
hence, economy) to start with. A flat roof can be spread grace- 
fully to shelter any plan, regular or irregular. In other words, you 











4... 
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may plan your house with the greatest possible freedom. 
Moreover, a flat roof may use the cantilever principle for out- 


Plan of double-decker roof (above) shows side shelter, trellis-cutouts, wide overhangs wherever necessary and 
POR Seer ere eee arn See eee ne ae neteee without extravagant cost. This house, with its ingenious roof, has 
Note how easy it is to provide deep overhangs. y i 

Piiatabedie iad ined olaitiaiaias ‘atenainie Salih tien eaainal clerestory Lantern-lights (see section), trellises and overhangs as 
Section through living room (below) shows characteristic much as 18’ deep. In fact, Mr. Wright does things with this flat 


Usonian clerestory protected by deep overhangs ‘ P ° 
top that would fracture the “spine” of any conventional roof and 


does not exaggerate anything except comfort. 
Is a flat roof cheaper? Answer: Mr. Wight says it is. What he 
= T T 4 means is that a flat roof is cheaper when used to advantage. 


t rr Why does this flat roof look so handsome? Answer: because 
of its well-proportioned overhangs and extended fascias. Unless 


that cut out sky glare. 

















you know exactly what you are doing, beware of thin-edged, flimsy 
overhangs, of flat roofs without overhangs, and especially of flat 
roofs with neither overhangs nor fascias. Any of these can be 
handsome, are only boxes when not handled by an expert. 








116 HOUSE & HONE 





iger than they are. Upper-level roof appears to float on a continuous strip of windows. 








its long lines give it great repose... 


...and the clerestory lights the center of the house 














Terracing underscores horizontal planes of house 


and forms its pedestal 


Plan drawing shows 
Mr. Wright’s original landscaping scheme. 
Owner could not follow the pattern 
of terraces in every detail. 
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DOUBLE-DECKER FLAT TOP 


Photos: Marc Neuhof 


Deep overhangs frame the view... 


...marry the house to the ground, 





and protect walls and inhabitants 
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Double-decker ceilings dramatize interior spaces: 














High ceilings for main spaces 
Low ceilings over intimate corners 


Frank Lloyd Wright’s double-decker roof gives 
you a double-decker space consciousness, and the 
double-decker ceiling in turn gives you some 
highly effective changes in the interior: 
@ |t gives you low, door-height spaces where you 
want intimacy—as in a recessed seating area. 
@ It gives you higher ceilings where you want 
more formality and cross ventilation. 
@ It gives you plenty of light (without glare) in 
the center of your house—where natural light is 
at a premium or necessarily absent. Jt lets in 
sunlight when the main views are to the north— 
as in the center of the living room. 
@ And it gives you a low--slung “eyebrow” above 
all windows and glass walls—which relates well 
with the horizontal planes of the building and 
landscape visible above the house. 

Frank Lloyd Wright has always used the di- 
versified flat ceiling as a tool with which to mold 


space. He has done it to perfection here. 


Note: This house for a dentist was built as the 
first unit in a connected, three-unit development. 
The other two units will be a small dental clinic 
and a house for the son, who is also a dentist. 
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Mare Neuhof 


Photos: 


[or 








for details of how Frank Lloyd Wright 
uses the double-decker roof, see pp. 116-121 





LOCATION: Salt Lake City, Utah 

DALEY AND PROWS, builder 

RICHARD PROWS, designer 

CLARK LEAMING, decorator 

FINANCING: Prudential Savings and Loan Assn, 
TERMS: standard FHA, 20% down 


Photo: Marc Neuhof 








FLLW’s double-decker flat-top idea : ’ 


Photo: Stockdale & Co. 
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Lava block with insulating pumice fill is used for walls. Entrance from 
carport and driveway is flanked by double row of plantings. Carport is 


painted deep green inside. 


122 


Many builders who don’t use flat roofs just don’t know what they 


are missing. 


Builders George Daley and Richard Prows have been building 
flat-top houses in Salt Lake City since they teamed up three years 
ago. The more they build, the more they like the system. When 
they started out, flat roofs were “controversial” in Salt Lake City, 
to put it mildly. Now the public buys them readily. 


Using principles characteristic of Frank Lloyd Wright (see pp. 
116-121), this building team hxs found that with flat roofs: 


> you can shelter any plan—even a two-level plan; 

> you can have wide overhangs wherever useful ; 

> you can have trellis cutouts; 

> you can have clerestories and, if needed, dome skylights. 


> You can have all these with no loss of good appearance, pro- 
vided you handle overhangs and fascias right. When you have 
deep overhangs and broad fascias—as in this house—the resulting 
flat top is more likely than not to be unusually handsome. Which 
is what Mr. Wright has demonstrated many times. 


Furthermore, it can be a cheaper house. This new double-decker 

with 1,740 sq. ft. of living space and 3,400 sq. ft. of covered area 

sold for $23,000 including lot, landscaping, built-in oven and : 
range. That figures out pretty low cost for a house that won an 
NAHB merit award for design last January. 
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Photo: Joern W. Gerdts, courtesy of Livinc ror Younc HoMEMAKERS 


Patios are double-decked, too. Nearest to camera is patio off kitchen- 


dining and multipurpose area. Beyond and below (at the left) is another 
patio off living-room wing of house. 
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Plan keeps through traffic 


out of all these rooms 
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Compact mechanical core separates bedrooms from kitchen 


without sacrificing good kitchen-to-car relationship 
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Photos: Joern W. Gerdts, courtesy of Livinc ror YouNc HomEMAKERS we 
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Clerestory gives front bedroom daylight. Bedrooms are all located far from 
centers of noise and activity. 





Fascinating solution by Designer Prows places new living-room wing in 
front of the regular square with central mechanical core. The usual liv- 
ing area becomes an adjunct of the kitchen. In this plan, carport and 
entrance are both close to the living room and kitchen. Thus under the 
two tiers of flat roofs, all zones—living, work-play, bedrooms—are prop- 
erly orientated to each other. No traffic from one area to another clogs P 


up any room. 
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Unsolved problem: typical square utility core plans long ago struck a 
snag. How do you locate the entrances in such a way that living area 
and kitchen are equally close to carport or garage? In this plan by one 
prefabber, the carport is close to living room but miles away from the 
kitchen in terms of years of carrying groceries. 
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Good working light comes into kitchen from clerestory. 
is concealed in suspended shelf. 


Ventilating fan 








Multipurpose room, open to kitchen, lives up to its 
daily family activity or formal dining. 


name, is suitable for 


Inglenook in living room is screened from foyer, at left, by somewhat 


overstressed block columns. Most of the walis are exposed lava block. 
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Slipher Piummer Jalonack Rogers 


Highland Smith Left to right, Admiral Hussey and Connor, Hopkins, Cadwallader, Lendrum. 














Scheick Vermilya 


Photos: Walter Daran 


SI Cc bun 
da 
be UMNO? a 


aw . 


Seven Round Tables 


will seek agreement | 
on dimensional standards 


for components 


In collaboration with the American Standards Association and the Research 
Institute of NAHB, Housr & Home has undertaken to develop industry-wide 
agreement for a few basic standard dimensions for the builder’s house. 


Without those dimensional standards next to nothing can be done about standard 


components and subassemblies to cut the cost of building better houses. 


The industry-wide agreement will be sought through a series of seven Round 


Tables, the first of which met last month to outline the basic requirements, ap- 
proved a standard ceiling height to which all components can be dimensioned, 
and scheduled six follow-up Round Tables to decide what coordinated standard 
dimensions are needed to meet more specific problems: 4 
April 20-21: 
May 4-5: 

May 31-June 1: 
June 28-29: 
July 19-20: 


August 9-10: 


Exterior openings, including doors, windows, window walls, and garage doors 
Bathrooms, including fixtures, plumbing and wall panels 

Kitchens 

Heating, cooling, and other mechanical equipment 

Wall sections (especially those incorporating doors and windows) 


Built-ins and storage walls 


The report of the Round Table which launched this program follows. 
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Standard parts 


The panel 


FROM THE AMERICAN STANDARDS ASSOCIATION 


ApmMiraL Georce F. Hussey Jr. 


Managing director & secretary 


FROM THE NATIONAL ASSOCIATION 
OF HOME BUILDERS RESEARCH INSTITUTE 


FROM 


FROM 


FROM 


FROM 


FROM 


FROM 


FROM 


FROM 


FROM 
HOME 


FROM 


FROM THE STRUCTURAL CLAY PRODUCTS INSTITUTE 
Harry C. PrumMenr, director 
Engineering & technology 

ENGINEERS: 
Water C. Voss, consultant 
Architectural construction & materials 
Massachusetts Institute of Technology 
IRWIN JALONACK, vice president & chief engineer 
Levitt & Sons, Inc. 

Moderator 


=x 
m 


THE 


THE 


Davw SurrpHer, chairman 
Leonarp Hagcer, technical director 
Martin L. Bartiinc, trustee 


ANprEw S. PLACE, trustee 


AMERICAN INSTITUTE OF ARCHITECTS 


L. Morcan Yost, chairman 


Homebuilding industry committe 
Joun N. Hicuranp Jr. 
Past chairman, homebuilding industry committee 


PRODUCERS COUNCIL 


WituiaM K. Gitert, president 
Tyrer S. Rocers, past president 


FEDERAL HOUSING ADMINISTRATION 


New A. Connor, director 


Architectural standards division 


VETERANS ADMINISTRATION 
Cuarvtes Hopkins, director 


Construction & valuation service 


BUILDING RESEARCH INSTITUTE 


WitiiaM H. Scueick, executive director 


LUMBER DEALERS RESEARCH COUNCIL 


Paut CADWALLADER 


Executive committee 


SMALL HOMES COUNCIL 


James T. Lenprum, director 


SOUTHWEST RESEARCH INSTITUTE 


C WiwaMm Smirn, director 


Division of housing & construction technology 


PREFABRICATED 


MANUFACTURERS INSTITUTE 


THE NATIONAL LUMBER MANUFACTURERS ASSN. 


SPRIL 1955 


Ricuarp B. Portman, chairman 
Design committee 


Howarp VERMILYA 


A. 5S. BoIsFONTAINE, director 


Southern Pine inspection bureau 


P. 1. Prentice, editor & publisher 
House & Home 


Round Table report: 





dimensioned to fit 
offer the No. 1 hope of lower costs 


For 18 years our industry has been talking about its all-too-obvious need of a 


few coordinated standard dimensions for the builder house. 
It is high time something was done about them. 


Without such standard dimensions how can manufacturers offer coordinated 
components and subassemblies that will fit right and look right when we put 
them together on the drafting board or on the site? How can producers save 
the needless waste of making a multitude of unnecessary sizes — sizes that are 
too often wrong for the rooms in which they will be used? How can distributors 
and dealers avoid the costly waste of marketing and stocking hundreds of sizes 


we do not really need? 


The greatest hope of evolutionary cost reduction lies in the great- 
ly increased use of standard parts dimensioned to fit together. 


Assembly-line construction methods could then be used to their fullest advantage. 


To that end we recommend: 


1. All builders’ houses where good performance, good appearance, and low 
cost are alike important should conform in certain respects to standard and 
coordinated dimensions, so that various stock components and subassemblies 
can be produced in few enough sizes and big enough quantities to permit the 


great savings of concentrated volume production. 


2. Manufacturers should encourage this advance towards industrialization by 
quoting substantially lower prices on these standard sizes, so that each individual 
builder and his architect will have an immediate profit incentive to cooperate in 


the standardization program. 


Components and subassemblies sized to standard dimensions offer great econo- 
mies to all builders on all houses. They offer the biggest economies to the 
smaller builders, for there is no other way the small builder can get the benefits 


of mass production for site fabrication. 


Now if ever is the time to set these standard dimensions and use 
them to get lower costs for higher quality 


In the easier postwar days before competition caught up with our industry and 
its suppliers it was sometimes hard to arouse interest in the many-million-dollar 
waste of too many needless sizes. But today the housing shortage is long past 
except for a few big cities, a few fast-growing states and a few special groups. 
Net new family formation has fallen to the lowest level since 1941. Fewer 
families are doubled up than ever before, and the American people have better 
houses. 

In today’s market the only way our industry and its suppliers can maintain 
their volume and increase their sales is to squeeze out every waste and offer 
so much better values that millions of families will wish to trade up from the 
good houses in which they now live into the better values we can offer them. 
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First we must have a standard terminology of measurement 





Haeger 


When we speak of a house 26’ wide. do 
we mean 26’ from outside wall to outside 
wall, or 26’ from inside wall to inside wall, 
or 26’ from center line of stud to center line 
of stud? When we talk of wall modules, do 
we mean inside measurement or outside mea- 
surement? When we talk of room heights do 
we mean from finished floor to finished ceil- 
ing. or rough floor to underside of joist? 


Only the sanction of the American Stand- 
ards Association can make such a standard 


terminology official, and only through ASA 
can the present discrepancies in terminology 
be reconciled quickly. 

We are unanimous in urging ASA to de- 
termine and publish such a standard termi- 
nology of housing measurement at the earliest 
possible moment. 

The small amount of money needed to 
finance this work should be raised through 
the Producers’ Council and the National As- 
sociation of Home Builders. 


All standard dimensions should conform to the 4” module 





Cadwallader 


The 4” module is the indispensable basis of 
all dimensional coordination in the building 
field, but it permits a far greater number of 
sizes than we need for any but the smallest 
components. For example, some window man- 
ufacturers still make windows in more than 
450 stock sizes, all theoretically conforming 
to the 4” module. This is far more window 
sizes than we need, far too many window 
sizes to permit the maximum economies of 
mass production and mass distribution. 


Significantly, the first industry to espouse 


the 4” module was brick, which is one of the 
few industries whose product is small enough 
to standardize on a single modular dimension. 

Now that the 4” module is established, we 
must balance it with larger modules to co- 
ordinate the size of larger components and 
subassemblies. 

The 4” module is jointly sponsored by the 
American Institute of Architects, the Na- 
tional Association of Homebuilders and the 
Producers’ Council and approved by the 
American Standards Association. 


Ceiling height is the most important of dimensions to standardize 





Lendrum 


Successive Round Tables should explore specific 





For that standard we recommend 8’ plus a 
tolerance from finished floor to finished ceil- 
ing for rooms where a flat ceiling is to be 
used, 

The 8’ height is visually satisfactory for 
any room size likely to be found in low or 
medium-priced houses. It is a comfortable 
height to live under. It is high enough to 
leave room for furring down the hall for 
air conditioning. It fits without cutting the 
4’ x 8’ sheet size which is now standard for 
dry wall, plywood and many other materials, 

This standard ceiling height was recom- 
mended to the industry four years ago by the 
Homebuilding Industry Committee of the 
American Institute of Architects, and the De- 
sign Committee of the National Association 


In collaboration with the Research Institute 
of the National Association of Home Builders 
and the American Standards Association, 
Houser & Home should undertake a series of 
at least six more Round Tables on dimen- 
sional standardization. At each of these meet- 
ings representative manufacturers concerned 
with some one aspect of the builder’s house 
should sit down with architects and builders 


of Home Builders. For one reason or another, 
it is now closely approximated in most vol- 
ume-built homes from coast to coast. 

Regional variations like the lower ceiling 
common in New England and the higher ceil- 
ing in the South have much less justification 
since better ways have been developed to 
cope with different temperatures—beginning 
with central heating, then effective insulation, 
and now central cooling. There is now no 
need of different ceiling heights to offset 
different climates. 

The reason dimensional standardization 
must start with ceiling height standardization 
is simply this: ceiling height affects the sizing 
of components and subassemblies for every 
part of the house, inside and out. 


standardization problems 


to coordinate basic dimensions io which those 
industries could work. 

These successive Round Tables should save 
manufacturers many millions of dollars, first 
by helping them end the waste of producing 
in many sizes we do not really need, second 
by helping them avoid the danger of bring- 
ing out new products with wrong dimensions. 
(For dates and subjects of the later Round Tables see p. 126). 


Bathroom standardization should focus on two objectives: 


1. How can we dimension precast or pre- 
built plumbing trees and other plumbing 
assemblies to meet the needs of almost all 
small houses with a minimum of on-site fab- 
rication? This will require standard fixture 
spacings, and it could be greatly simplified 
by the general introduction of raised tubs 
and hung toilets, 


2. How can we dimension bathroom wall 
components of tile, mosaic tile, porcelain 
enamel, plastic, glass fiber, or other materials 
that can be installed with a minimum of on- 
site labor, preferably by carpenters and pref- 
erably directly on the studs? We need a 
single piece 5’ wide to cover the studs be- 
hind the tub, from tub to 8’ ceiling. We need 
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Bartling 


similar sections for each end, one with holes 
for faucets and shower. We need modular 
floor-to-8’-ceiling panels for the rest of the 
walls—some of them with holes prepunched 
for pipes, others with medicine cabinets, etc.. 
built in, others with provision for ventilating 
fans or wall heaters. We need a 5’ long win- 
dow to fill one end of the common 5’ bath 
from stud to stud without patching at either 
end. Stud spacing on nonbearing walls 


should be adapted to the wall panel sizes. 

The basic bath for the minimum house has 
already standardized at 5’ x 7’ or 5’ x 8’. We 
believe that not more than four larger stand- 
ard bathroom dimensions could meet the 
needs of any builder’s house. 


The biggest savings from standardization 
should come in the two most expensive rooms 
of the house—the kitchen and the bath. 


Coordination of exterior wall openings is urgently needed 





Yost 


Today it is almost impossible to buy an out- 
side door whose head will line up properly 
with a garage door or a sliding glass door, 
nor is it possible to buy a door whose head 
will line up with the windows unless the win- 
dows are dropped down below their optimum 
level. 

Strong continuous horizontal lines are par- 
ticularly important to the small house to 
make it look bigger. But those strong hori- 
zontals are hard to develop with today’s un- 
coordinated doors and windows. Manufactur- 
ers offer us doors and windows in far more 


sizes than we need. We would rather have 
less sizes to choose from, but have those sizes 
coordinated to permit a continuous head line 
and a strong middle line across the house. 
Windows should be sized to fit the needs 
of the house instead of being sized to meet 
traditional glass sizes. This is particularly 
important as more and more houses shift to 
double glazing that cannot be recut to fit. 
The new house market can get along just 
as well on fewer window widths than are 
now available, provided their dimensions are 
properly coordinated with wall materials. 


The appliance makers should help develop uniform kitchen standards 





Boisfontaine 


The fully equipped kitchen is perhaps the 
most important new sales tool our industry 
can use to crack the replacement house mar- 
ket and persuade prosperous families to 
move out of their old homes into new. With 
VA and the new FHA terms the package 
mortgage now makes it possible to offer a 
complete $15,000 house with a fully equipped 
kitchen—range, refrigerator, freezer, disposer, 
dishwasher, exhaust fan, laundry, drier, and 
water heater—at a lower outlay than it would 
cost most families to modernize the kitchens 
in their old homes. 

Built-in appliances are the biggest product 
news since the war. At long last the appliance 
makers are recognizing the importance of the 
new house market instead of asking the new 
house market to make shift with free-stand- 
ing units in random sizes designed for the 
existing house market. 


In existing houses built-ins face a real sales 
obstacles in installation costs which often 
run to hundreds of dollars—a sales obstacle 
they may not overcome until the new house 
market sets a style too strong to be resisted. 
But for the new house market where installa- 
tion can be engineered down to a negligible 


figure, built-ins should mean not higher costs, 
but lower. 

The built-in kitchen makes some standard- 
ization of kitchen dimensions important as 
never before. Otherwise how can appliance 
makers size their built-ins to meet our 
needs? And how can we get competing man- 
ufacturers to size their units to fit together? 
Appliances have now become so important to 
homebuilding sales that space and rough 
plumbing for all major appliances should be 
built into the house whether or not the ap- 
pliance is to be included in the original sale. 
The trap on all sinks should be set low 
enough so that a disposer can be added later. 
Vents for future driers should be built in 
before the house is finished. Space and 
plumbing for future dishwashers should be 
provided. The appliance industry should co- 
operate with us in working out dimensions 
for its units so that units of many different 
makes can be fitted into the spaces and 
rough plumbing be provided. 

Homebuilding does not require more than 
a very few standard kitchen wall lengths. 
Most builders’ houses already conform 
roughly to not more than four. 


Here are three basic rules which must not be forgotten 


Photos: Walter Daran 





Connor 


1. In fixing standard dimensions first consider- 
ation should always be given to the require- 
ments of good architecture, including both 
good design and good livability. 

Standard dimensions should meet the re- 
quirements of all standard codes. And unless 
there is good reason for change they should 
require minimum departure from dimensions 
established by long use. 

For example. the 8’ length of wall board 
should be considered in fixing standard ceil- 
ing height. The standard widths of floor 
coverings should influence room dimensions. 


2. Nothing in our recommendations should 
have the effect of freezing design, blocking the 
introduction of better construction methods, or 
making all houses more alike. On the con- 
trary, the architects among us are confident 
that fewer sizes, better coordinated, will give 
them more freedom for good design rather 
than less. 


3. Any dimensional standardization must allow 
adequate tolerances for field installation, tak- 
ing into account the material likely to be 
used and the capacity of the workmen. 
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$50 for each new way! 


House & Home will pay $50 to any architect or builder who sends 
in a new way “to build better for less” that is published in this 
monthly department. Contributors must include all the needed 
pictures, drawings and facts, and of course the editors’ decision on 
what suggestions would interest our readers must be final. 


House & HoME is always particularly pleased to publish a new 
idea developed by a small builder that big builders will have to 
borrow and copy! q 


Send your suggestions to: H&H, new ideas editor, 
9 Rockefeller Plaza, New York 20, N.Y. 











10 MORE WAYS 
TO BUILD BETTER FOR LESS 


This is the second of a series of cost-cutting articles 





to appear regularly in HousE & Home 


OOS ; i 
P| Roof joist does double duty j 


“T use half as much roof framing lumber 
with this detail,” says Builder Lue Bettilyon, 
of Salt Lake City. 

Ripping a 2”x14” diagonally, flipping one 
piece and butting the high ends at the ridge, 
Bettilyon makes the member do two jobs 
at once, Underneath, the joists are flat. 


ready for dry-wall installation; on top they 





are pitched for sheathing and_ built-up 
roofing. Ripping and fastening a tapered 
member to the top of conventional flat 
joists is avoided. 

Those who are acquainted with this tech- 
nique will probably find Bettilyon’s method 





for letting in a perpendicular roof very ‘ 
new. The valley rafter is eliminated by Tapered joists (below) eliminate valley rafter 
tapering rafters to a wedge. 


Vents in soffit will permit air wash over 2" 14" SPLIT LENGTHWISE _----__ 


or » 
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new flooring system takes advantage of standard dimensions 


Here’s a modular flooring system that takes 
two giant steps toward greater economy: 


1. It saves lumber (one-third fewer bd. ft. 
of lumber required for floor framing than 
for conventional flooring using 2” x 8” 
joists). 


2. It utilizes dimensionally standard 4’ x 8’ 


plywood sheets to eliminate cutting, waste, 
and to speed installation. 

Cost savings for Ken Larsen of Conti- 
nental Construction Co., Seattle are at least 
$300. 

Major design dividend: a ground-hug- 
ging appearance for a crawl-space house 
usually seen only in slab construction. 
Photos show how system works. 


Modular grid of floor frame is 4” x 6” girders on 4” x 6” 
posts 8’ o.c. This takes one-third less bd. ft. than conven- 
tional 2” x 8” joists, eliminates bridging. Heavy 4” x 6”s 


are short enough so one man can handle them. 


Three men frame floor and lay structural plywood for in- 


tegral subfloor and underlayment in 2 day. FHA ap- 
proves system developed by Douglas Fir Plywood Assn. 
Frame flush with footing eliminates steps, landings in 
three places, saves $90. (Frame supports edges of plywood; 


plywood acts as continuous beam over 4 spans.) 


Brown 


Kenneth S. 








Photo: 








Metal connectors tie 2” x 4” purlins which halve each 8 
section formed by 4” x 6”’s. Frame is thus a grid of 4” x Unique benefit: piumber finishes quickly since plywood 
rectangles. Builder saves $73 from former in-place cost of panels can be lifted, cutting $30 off plumbing bill. Con- 
i floor by using system, and he buys lumber at $68 per M, crete-covered crawl space acts as cold-air plenum, elim- 
inates return ducts. By-product savings: 
a > 12” cut in wall height saves $40 in time and materials 





for framing and siding, 





> Lower exterior walls cut labor for staging and carpentry 
needed to finish and trim gutters and gable ends. 
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19 How to slice trenching costs Big Builders Fischer & Frichtel of St. Louis 6) 


recommend purchase of a trenching ma- _ 
chine: “It cuts our cost at least $25, as 
much as $75 where soil conditions are 








rough.” Ha 
Once small operators themselves. F&F | \m 
urge small-volume builders either to lease a | the 
trencher or get subcontractors to use one. § coll 
The Fischer brothers can amortize the cost Lo | 
of their trencher over 500 houses, estimate me 
any builder should be able to slice $10 | sav 
to $15 in digging costs if a subcontractor | 
uses one. Its advantages: 3 use 
Mobility: “It can be moved quickly from , site 
site to site.” . the 
Maneuverability: “It can work on slopes | wil 
and in awfully tight corner spots.” ‘ tru 
Economy: “It can dig perfectly square 7 elt 
corners and save on concrete. And, if you | pe 
Mobile trencher can easily make own one, you can lease it when you're not | 
90° turn (above), speeds off to next using it to amortize its cost faster.” fa 
Counganee fe aay ae Note: Builder Burt Duenke recommends — § pl 
that builders who subcontract foundation — § ra 


work check to see that the correct size trench. 
ing wheel is used on wheel-type trenchers. 
“T found one sub using an 11” instead of 


an 8” wheel. That cost me 1.1 extra yds. of = | 6 
concrete or $16.50 until [ had him use an 7 
8” wheel.” a 








é 
20) Rectangular door jamb makes for cheaper tile-fitting 


Ralph Mills 
Simplification of the door jamb detail has 


paid off in builder houses designed by | - 
Raleigh, N.C. Architect Milton Small in j 


two ways: 


¥x\Y"TRIM 


1. Door frame can be prefabricated; 








the asphalt floor tile around a complicated 


| 
| yN\\ Z 2. It looks tidy and well planned. 4 r 
| | | r PLASTER In a builder’s house he designed, Archi- | : 
| | | | | ' ne Small had the door stops cut off about ; A 
gine sto | il ra oe yi" TRIM 6” above the floor, ending the need to fit d 
| {ll 


door jamb profile. He then made his jamb 
edge flush with the face of the baseboards 
on both sides of the partition, so that tile 

















: could be set in straight, rectangular pat- 4 
anni: TEM aE E a. she . : Bs 4 
7 ai les terns, further eliminating floor tile fitting. 


The job is neat, efficient. 








Truncated door stop has 45° cut 
above baseboard. Simple profile 
around jamb works equally well for 
tile or hardwood finish floors. 
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Photo: Snyder’s Photo Service, courtesy American Houses 


21 Truss shrinks for shipment 





: ’ A David Robbins 
Having tried just about every kind of truss. 


(American Houses of New York settled for 
the one shown here. Reason: the smaller 
collapsed truss bundle permitted American 
to get an entire house on each truck (for- 





merly it occupied a truck and one-fifth), a 
saving of $75 to $100 per house. 

The secret lay in the split-ring connectors 
used at the joints. The truss arrives at the 
site in a package only 8’x12”—as long as 
the lower chord—and is quickly assembled 
without a jig. Although the ring connector 
truss costs slightly more than nailed or 
elued types, the saving in shipping space 
pays for it many times over. 

Prefabbing American uses both Fink and 
fan trusses, ships their Fink truss in a com- 





plete assembly, bundles the fan struts sepa- 





rately for field installation. 
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INTERLOCK~ | CARPET 


OAK SILL- 


thresholds under all exterior doors, hangs 


| | lI Deep-tufted carpeting and close fitting interior doors 1%,” clear of floor. The 
| EXTERIDR inieueiai doors don’t always get along together. specially made hardwood thresholds are 
Siw 5 co some builders have discovered. Owners designed to keep the bottom of the door 

oy later ask their builder to saw off the doors above the deepest pile carpet. The thres- 
to clear the carpets, expect the builder to _ hold also acts as a stop for asphalt floor tile. 

WS bear the expense. Although specially made sill costs Place 
L_____i South Bend Builder Andy Place cured $4.60 above his earlier one, he claims a net 

: this headache for himself by installing 1144” — saving of $4 per door (ordinarily spent to 


saw off door bottoms). 


2 One versatile fixture is shower and tub-filler 


Curtis Studios 





Fritz Burns 


APRIL 1955 


“This faucet not only saves me $3-$5. but 
is a big sales feature,” says West Coast 
Builder Fritz Burns. The saving is a result 
of eliminating separate piping and fittings 
for both the tub-filler and the shower head. 

Buyers like it because they can stand, sit, 
shampoo and bathe the children in the ad- 
justable shower. A twist of the shower head 
supplies a full stream for tub filling and 
adjusts to a fine needle spray. 

The chromium-plated arm measures 
2414” between joint centers, is mounted to 
keep head at least 1’’ above the tub lip, mak- 
ing back siphonage impossible. 
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HOW TO BUILD BETTER FOR LESS 





Jim Dallas Studio 





2A Quick framing trick ends waste 











R. B. Walden Donald Honn 


Laborious fitting of studs under sloping ceil- 
ings irritated Texas Builders R. B. Walden 
& Co, (Donald Honn, architect). This year 
they came up with a tidy solution. 
Instead of cutting-in full length studs, 
Walden’s carpenters use standard 8’ 2x4’s, 
run them to a horizontal plate, use blocking 
to fasten the plate to the roof framing. 
Used only on nonbearing partitions, the 
x method saves several man-hours per house 
_— a because of the fewer diagonal butt cuts and 





Shimming under studs for tight fit at ceiling is unnecessary less accurate fitting required. The cost of 
the plate is made up for by the elimination § 
of waste; at the same time the plate acts 
as a fire stop and stiffens the wall. 


od | xd D i lation is simpl d 
wep uct installation is simple, speedy 





Two semiskilled laborers install this perim- 
eter duct system in 2 hours and 20 minutes. 
Speed plus simplicity of parts lets 
Builder R. B. Walden cut labor costs on 
duct installation in half. Here’s how: 
> Workmen keep ducts from floating out of 
place with wood brackets while the concrete 
floor is being poured. These brackets are 
fastened to the anchor bolts in the stem 
wall, are removed after concrete sets, re- 
used many times, 
air are 





> Outlets for heated—or cooled 





formed in a novel way: three layers of in- 


sulation board are cut to register size, wired 
to top, and concrete floor is poured. Later, Simple wood brackets cost 25¢ each 





when registers are installed, the board is 
removed and an opening is cut in the fiber 





duct. Registers are then simply set into the 
floor openings. 

Galvanized ells are used for corners and 
turns, and plastic tape seals the joints. 


Set in advance in concrete, plenum 
distributes warm air to fiber duct 
system. Brackets prevent ducts 
from moving in any direction. 
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26 Facades change—costs remain the same 


Identical plans can look very different from 
the street with simple changes in the front 
elevations, as proved by the photos on this 
page. Texas Builder R. B. Walden worked 
closely with his architect, Donald Honn, 
to get this variety at very little expense. 
Though similar in color, the brick and 
panel variations make two very different 


houses. Even greater variety is achieved by 


changes in mass as shown in sketches below. 

“Costs in all these houses remain constant 
though the shell changes,” reports Builder 
Walden.. Materials required for each house 
are basically the same. Construction tech- 
nique remains the same. The only item that 
can vary: labor. But Walden’s crews are 
trained to operate efficiently on any of two 


or three exterior elevation types. 











Identical pian is used in the four examples shown here. Like the 


others, house above is predominantly brick—in this case with ver- 


tical panels in front. 





Roof pitches to front and back, 








Wood panel separating front windows is replaced by brick mass. 


Panels under front windows have darker color, roof pitches to sides. 


Lattice is used in breezeway as privacy barrier. 








Buff colored brick makes obvious contrast to other houses. Roof 
ridge runs length of main house mass, connects with flat roof over 


garage. 


Accent in front is horizontal. 








Roof again pitches to front and back. Notice how different the 
horizontal window and panel mass appear with a flat soffit above 
than in gable end house (see third house from top). 
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The debate grows as big as the boom 


Are we overbuilding? Controversy spreads to platform, 





(a partial index) 


TWO CRACKDOWNS by FHA—on private 
utilities and sub-rosa second mortgages 

up its new serve-the-public 
ere 5. Rcaapioe Sowa ee ey 


| IN THIS MONTH’S NEWS 
| 
| 
| 


—point 
policy 


| VA DIRECT LOANS to be screened first by 
Voluntary Home Mortgage Credit com- 


ee Pee eee re ae p. 38 


| 


| LABOR TROUBLE looms for builders as Con- 
gress gets bill to apply prevailing wages 


to single-family units ............. p. 39 


HOOVER COMMISSION hands in a_ vapid 
analysis of government iending, ignor- 


ing good advice of its task force..p. 41 


FHA PROBE: iawyer sentenced to year in jail 
for contempt; refused to answer grand 
SN ARE 556 ar svs avis addoee ones p. 43 


| BATTLE FOR BETTER ZONING: jong-range plan- 


| 
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ners give builders new concepts to cope 
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pundit and Congress. FORTUNE predicts 1.45 million starts 


—provided mortgage money holds out 


“The basic difference between man and animals is man’s ability to handle credit.”—Old saw 


Some people were as worried about an un- 
trammeled boom this spring as they had been 
about an incipient recession a year ago. 
Housing, some of them thought, was hog 
wild. 
But it depended what one meant by boom. 
“I do not think we have a boom, in the 
popular idea of the term.” said George John- 
son of the Dime Savings Bank in Brooklyn. 
N.Y. (see p. 137). “Instead, it is a natural 
expansion of our housing to meet the needs 
of a fantastically-increasing population, with 
incomes to afford modern homes.” 
Economist Roy Wenzlick of St. Louis saw 
it differently. “The Housing Act of 1954.” he 
said, “is building a boom on top of a boom.” 


Cooking with credit. There was certainly 
no doubt that the pace of new residential 
building—of all construction—was impres- 
sive. February figures from the Commerce 
and Labor Depts. showed private construc- 
tion 21% ahead of what it was last year, with 
new dwelling activity 41% up. Starts were 
running close to an annual pace of 1.4 million. 
It was also notable that industrial construc- 
tion, according to revised January estimates, 
showed a gain for the first time in many 
months over the previous year’s figures. 

Construction was thus as prominent a fea- 
ture of the present business recovery as it was 
a sustaining force during last year’s recession. 
True, the adjusted annual rate of starts had 
declined since December—to 1.42 million in 
January and to 1.38 million in February—but 
it was still a whale of a pace. 

While admitting that the next “major turn” 
in the building rate will be down, not up, 
House & Home’s sister publication ForTUNE, 
predicts this month in its annual builder sur- 
vey that a new-record rate of 1.45 million 
homes a year can be maintained. Basing its 
forecast heavily on “the vastness of the re- 
placement market” and to some extent on 
household formations, the magazine declares 
that “financing and costs permitting” these 
factors could “maintain the present rate of 
homebuilding for several years.” FORTUNE 
surveyed 350 homebuilders in 38 cities, found 
optimism nationwide. Nearly one-third of 
those quizzed thought mortgage money was 
already tighter than a year ago, but did not 
feel it would pinch until 1956. And two-thirds 
were willing to venture forecasts for 1956, 
with 93% expecting starts that year to equal 
or exceed this year’s total. 

Easing of residential activity, predicted by 
many, would not come overnight. Any slack- 
ening in homebuilding would depend on just 
how tense private lenders and government 
policy makers became about the possibility 
of inflationary overbuilding. Then some sort 


of control would have to be enforced. But 
to date this control had not been put into 
effect and there was a large body of feeling, 
contrary to the prophet-of-crash school of 
thought, that said no control was needed. 


How did it start? Nowhere was the old 
Newtonian theory that to every action there 
is an equal and opposite reaction so appli- 
cable as in housing. Builders had tackled the 
housing shortage after the war and built up 
such a head of steam alleviating it that they 
were now being thought of as entrepreneurs 
of some sort of inflationary holocaust. But 
the present boom—if it can be called that— 
is not as big, either on a proportionate starts 
basis or on a mortgage debt basis, as the 
boom of the late ’20s. Population and births 
are way up now and people want to buy. But 
marriages are dropping! And how can the 
rate of homebuilding be ahead of the rate of 
household formation? Very simple, comes the 
reply from the loyal opposition: a substantial 
number of houses are destroyed each year 
(although no one knows exactly how many) 
and a lot of other substandard ones should 
be; no worry if they are vacant. 

The debate on housing, however, centers 
on a larger and less tangible theme: credit. 
It is not housing per se that is bothering 
anybody; it is money. 


Veteran question. The government's ac- 
tive ease program of last year—since throt- 
tled down—gave rise to a plenitude of money 
that brought with it, among other things, the 
no-down and no-no-down VA mortgage. Some 
months ago voices rose protesting this sales- 
pacing device. Since then 100% mortgages 
have become a good deal less attractive to 





DOOR PRIZES, from automobiles to eggbeaters, 
were becoming increasingly popular as come-ons 
to promote home sales. Newspapers in the fast- 
er-growing areas of the nation showed not only 
nothing-down ads, but a variety of eye-catching 
exhortations to take a chance on merchandise. 
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investors, as reflected in a recent drop of 
about 4% point in most areas, with some dis- 
tress sales down to 94, 

Would the no-down, no-equity mortgage 
“cure” iiself without benefit of government 
action? The Veterans Administration itself 
announced that no changes were contem- 
plated. Ralph Stone, deputy administrator for 
veterans’ benefits, told the House veterans’ 
affairs committee that VA had “no intention” 
of tightening up its home loan guarantee pro- 
gram. Thomas J. Sweeney, VA’s new loan 
guarantee chief, echoed the same _ tune. 
Sweeney also denied that any steps were 
under way to reduce the maximum 30-year 
term. He told the committee that he thought 
government economists were worried about 
homebuilding “booming to 1.5 million starts” 
this year, but that he personally thought the 
tempo would slow down and stay in the vicin- 
ity of 1 million. Sweeney figured that VA 
activity would hit about what it did in °54, 
maybe go a little higher to 550,000 or 600,000. 


More to come. As far as numbers of eligi- 
ble veterans went, there was no possibility of 
a drop in applications. VA has underwritten 
about 3.5 million loans since it set up shop— 
more than 92% for purchase or construction 
of homes—and officials think that at least 
another 3 million veterans will take advantage 
of their benefits before the program is over. 

With such a backlog of VAs, accompanied 
by increased fervor for FHA insurance under 
terms of the Housing Act, it was small won- 
der that some experts were asking whether 
housing was getting too big and too easy. If it 
was, there were governing influences to tone 
it down: government pressures and pressures 
in the building business itself. 


Cut interest rates? A direct—but prob- 
ably last-ditch—move would be to lower VA 
(continued on p. 216) 





THE BANKER’S VIEWPOINT 


The Senate banking committee, examining the 
workings of the stock market, heard a few 
words from Marriner S, Eccles, former chair- 
man of the Federal 
Reserve Board, on the 
mortgage market. Ec- 
cles, who played a lead- 
ing role in drafting the 
legislation that set up 
FHA, was not sure he 
liked the way things 
were going. 

“There are elements 
of real danger to the 
economy from _ over- 
building of homes made 
possible by excessive 
easy mortgage terms,” ECCLES 
he stated. While the housing boom is the great- 
est support of the economy, he said, it is 
“largely sustained by a rapid growth of debt 
of the middle- and low-income group.” 

Eccles recommendations: more _ restrictive 
appraisals by FHA and VA; down payments of 
at least 5% and no term longer than 25 years; 
abolish FHA and VA oven-end mortgages. 

Eccles was joined at the session by Chair- 
man John J. McCloy of the Chase National 
Bank. McCloy: “I think the amount of mort- 
gage debt, the methods of financing in connec- 
tion with homes, have some elements of con- 
cern in them. I don’t say it’s a soft spot, but 
I am constantly wondering whether the level 
of consumer debt is healthy.” 


AP Photo 
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Is the housing boom sound? Two lenders 
argue the industry’s hottest basic issue 


The industry’s sharp differences in outlook over easy credit, FHA’s function in housing and 
the 1955 housing boom itself were pointed up last month by two speeches. George C. John- 
son, president of the Dime Savings Bank, Brooklyn (a big FHA lender) spoke in New 
York. J. Howard Edgerton, president of the US Savings & Loan League, spoke in Florida. 
But the two talks, excerpted below, could almost have been a debate: 


Edgerton 


Basically, our industry always has been and 
still is opposed to increasing the role of fed- 
eral government in housing. We have con- 
ceded the merits and the 
necessity of the veterans’ 
program but we have 
urged that Congress hold 
the FHA program some- 
where near the principles 
surrounding its origin.... 
Perhaps in periods of 
economic stress, a more 
liberal home financing 
subsidy could be justi- 
fied, but not during great 
prosperity. If it is a 
good loan, let’s make it on our own conven- 
tional plan, and if it is a bad loan, let’s not 
pass a possible loss on to the American tax- 
payer. 

We face the realistic alternative of pro- 
viding adequate credit for the deserving mem- 
bers of our communities or relinquishing the 
job to one of our federal agencies who will 
directly or indirectly subsidize the operation. 


Finnigan 





EDGERTON 


If we are to preserve our private enterprise 
system of home financing, we must increase 
the size of our loans and their maturity to a 
probable maximum of 80% of appraisal and 
25-year maturity. 

One of the unfortunate aspects of the FHA 
publicity is the psychology of educating the 
public to wanting 30-year loans, It is a nor- 
mal human trait to want something the other 
fellow has even though you don’t need it. In 
areas where negative no-down payments have 
been granted veterans, executives report that 
two-thirds of the veterans could make a down 
payment of probably 5% but once the market 
has been established on a no-down payment 
basis the veterans have consistently insisted 
that if their neighbor was entitled to a no- 
down loan they were going to insist on one 
themselves. 

If a person borrows $10,000 at 5% interest, 
for 30 years, he pays $3,490 more than on 4 
20-year maturity. But the greatest evil is the 
small equity during the first 5 and 10 years. 
The first 5 years of a 30-year loan, he pays off 
only 8%. 

It is a rather interesting phenomenon that 
the welfare state group within our midst has 
spent little time in promoting federal sub- 
sidies for food on our table or clothes on our 
back but has advocated vigorously over the 
years that housing be provided backed by the 
taxpayer. 

I seriously recommend the financing of the 
operative builder where you have the money 
to do it. A trend among the merchant build- 
ers that may not he too wholesome is the con- 
centration of business in the hands of larger 
and fewer builders. 


Johnson 


It is very true that mortgage lending today 
is on a far more liberal basis than at any time 
in the past, but these loans are sound. The 
long-term self-amortizing mortgage with low 
down payment has proved the greatest single 
factor in putting good homes within the reach 
of families in every income bracket. 

Is this bad? 

But of even more seriousness—and this is 
very definitely a builder’s problem—is the 
well-defined movement in some quarters to 
Valeche Studio abolish the FHA entire- 
ly. Suggestions to cur- 
tail the activity and 
functions of the FHA 
should be taken with a 
grain of salt. The source 
of these suggestions 
should be examined very 
carefully. Could some of 











these suggestions be 

4 made with a view of 

mil limiting competition? 
JOHNSON Have some of the op- 


ponents of the FHA an axe to grind, namely, 
to exclude from the making of high ratio 
loans all but the type of institution they 
represent? 

The Census Bureau estimates that 600,000 
new households were formed last year. In 
1953, the number was 800,000. In 1952, the 
estimate was 1 million. Nevertheless, in each 
year, homebuilders sold more than 1 million 
homes. It is the family with children which is 
the biggest factor in the market—not new 
marriages in themselves. In an examination 
of the last 500 mortgage applications at my 
bank—these included homes selling from 
$10,000 to $42,000—84.2% of the families had 
one or more children. Of the 15.8% with no 
children, a vast majority are older couples. 

No builder wants to be, or can afford to be, 
left with an inventory of unsold homes. Only 
after purchase contracts are signed does the 
builder commence construction, The market 
itself regulates the building volume. If people 
do not want homes, or cannot afford them, 
they will not buy, and builders will not build. 

I do not think we have a boom, in the popu- 
lar idea of the term. Instead, it is a natural 
expansion of our housing to meet the needs of 
a fantastically increasing population, with in- 
comes to afford modern homes. 

Those opposing FHA and VA argue that 
today’s low down payments and long terms 
do not provide enough equity and that the 
terms encourage families to buy homes they 
cannot afford. What kind of reasoning is 
that? The buyer is not approved for the loan 
if he cannot afford the carrying charges. Any 
equity at all is better than a handful of rent 
receipts. Any effort to eliminate FHA should 
be opposed vigorously by everyone connected 
with real estate and building. 
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Can the building industry help minority families bridge the gulf that 
separates so many of them from good homes? The contrast is pointed up 
by the typical Negro slums, right and below, and the attractive Washing- 
ton, D. C. duplexes for minority occupancy, sketch above and p. 145. 








Toward the end of his term as NAHB president last year. Dick q bec 
Hughes sounded a warning in more than the usual terms of urgency 4 ma 
for the frenetic homebuilding industry. salty 
“The only way in 1955 to avoid the worst crisis we’ve ever had,” for 
he declared, “is for homebuilders to produce an unprecedented 4 7” 
volume of new homes open to minority occupancy.” ; 19: 
What worried Texan Hughes (and many another builder) was ; loc 
the growing clamor by Negro advancement groups for the federal E 
government to bar FHA and VA aid to houses that are not for 4 jot 
sale to Negroes. Such a move, Hughes has said, would be a “catas- q an 
trophe” for builders. of 
The reason is plain enough. The widely held presumption is oul 
that most mortgage lenders would decline to make FHA and VA Ne 
loans on these terms—at least for an uncomfortably long time. = 
More builders are starting to build This theory is disputed by spokesmen for the National Urban ' Br 
pi - League, which, with the National Association for the Advance- q Ps 
for the biggest untapped housing market. ment of Colored People, is in the forefront of efforts to hasten a ns 
P full-scale integration in housing. Their argument is that the ever q $5 
They are still hobbled by land, ° eas d asa . sai 
present pressure on lenders to put investable funds to work would 4 os 
financing problems, compel them to continue FHA and VA lending, anyway. Moreover, : Th 
they contend, the profit potential in the minority market is too big 4 
but spurred by the threat of compulsory to be ignored. On the other hand, several influential mortgage he 
investors have told House & Home they would indeed pull out of F 
open occupancy in FHA, VA projects the FHA-VA arena if open occupancy became compulsory. 
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It chiefly is the profit potential, not social motives, that has 
beckoned a sizable number of homebuilders into the minority 
market already. Their ranks are steadily growing. In Houston, 
a recent check showed, some 35 builders were putting up houses 
for Negroes where no more than ten builders were doing so last 
year. About 2,000 homes for Negroes were built in Houston in 
1954. Today, there are 3,000 under construction or planned, the 
local homebuilders’ association estimates. 

The new homes will go to a group of buyers whose incomes and 
job status have risen dramatically in recent years. Between 1940 
and 1950, annual earnings of nonwhite workers trebled; earnings 
As House & Home pointed 
out two years ago (April °53, News), the median income of 


of white workers climbed only 158% 


Negroes is still only about half the white median income ($1,295 
vs. $2,481 according to the 1950 Census). But the middle-income 
group of nonwhites has swelled so it has created a market for 
private housing where none existed before. In 1939, only a micro- 
scopic 0.1% of nonwhite US families had annual incomes of 
$5,000 or more. By 1950, this group had risen to 5.4%. At the 
same time, the proportion of nonwhites with incomes between 
$3,000 and $4,999 a year had zoomed from 3.7% to 17.8%. 
Though good statistics are not to be had on the subsequent ex- 
pansion of this new middle class of housing customers, it is a safe 
het the trend has continued. 

Just how big is 1955’s minority market for new homes? Nobody 
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really knows. Some of HHFA’s race relations officials have put 
the need at 250,000 new and rehabilitated nonfarm units a year. 
This envisages replacing the 1.6 million nonfarm units occupied 
by nonwhites in 1950 which were dilapidated or lacked private 
bath or toilet. Unfortunately, the need is scarcely related to what 
the nonwhite market can pay. The number of Negro families in 
any one community with incomes over $5,000 is actually small. 
“Possibly,” mused one leader among Negro housing groups re- 
cently, “we have oversold this vast market for Negro housing.” 

This worry does not seem to be shared by many students of the 
minority market. HHFAdministrator Albert M. Cole has said 
repeatedly that minority housing “offers the greatest opportunity 
for housing expansion in the immediate future of any single mar- 
ket area.” Yet Cole’s own staffers admit they have no guess what 
the national market foi new Negro homes is. “We’re still flying 
blind,” said one of them last month. FHA has assembled minority 
market studies for 50 local areas. At the urging of House & Home. 
the agency made two of them public last year (Nov. 54, News), 
but then reversed itself and reimposed a curtain of secrecy Letween 
its research and the US public. 

Whatever the statistics, the broad outlines of the minority hous- 
ing picture appear reasonably clear. More builders are getting 
into it; even better, the quality of their product is rising. But 
progress is still in inches, not the yards or miles the US Negro 
seems to feel he deserves. 
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No. 1 problem: 


LAND 


Communities need to make more of it available 
to their growing minority populations. 


But the obstacles are too big 





for the industry to whip them by itself 


Land is the No. 1 problem in making better homes available to 








minorities, the 27 members of House & Home’s Round Table on — ™° 

housing policy reported last month. qui 

ine 

“The big and basic failure is the failure of local communities to fan 

make desirable land available,” they said. “Until the local com- per 

munities recognize that this is their responsibility and do some. [B '0' 

thing effective about it, there is no use in denouncng the builders 19: 

and the lenders for not doing more for minority groups.” are 

>N 

It is now widely recognized that the nation’s urban whites have HP 

resisted giving their cities’ new nonwhite populations as much liv- | nor 

ing space as their money would buy. So much so that the point [abl 

needs no belaboring. What is not so well understood are some of [jy eM 

the broad implications of the unprecedented Negro migration from twe 

Basic land problem of minorities: access to open land which, interest- farms to better paid jobs in cities. both in the South and elsewhere. ‘ tim 

ingly, seems more frequent in Southern, openly-segregated cities than Items: g tior 
in the North. In Oklahoma City (above) the Negro residential area ag an 

path wages tae re aad nite tet > The Social Planning Council of St. Louis, Mo. recently concluded On 
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Racial exclusion often drives a Cadillac house into a Ford neighborhood, ‘~~ 

say experts on minority housing problems. The $42,000 brick home of hat 

Arthur Shores, Alabama’s best known Negro lawyer, stands near a dirt . eac 

street cheek by jowl with a two-story white house assessed at $1,350. A | 

block away are decrepit shacks. How many Cadillacs (autos, that is) can diff 


you count in the picture? 
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Empty boxcars parked on a siding of the Louisville & Nashville Railroad 
form an adverse backdrop to the 

Honeysuckle Hills development in Birmingham, Ala., below. 

This land was almost the last piece the developer could find 

open to Negro occupancy. 


Photos: Norman Dean 


more than 48,000. What happened was that 53,000 white people 
quit St. Louis as low-income Negroes moved in. By 1949. with the 


increase in its Negro population, median earnings of St. Louis 
families were $2.718: in St. Louis County the median was $3,628 
per family—a 33% difference. How serious the implications are 
to the business community was indicated by the fact that between 
1938 and 1948, St. Louis’ share of retail sales in its metropolitan 
area sank from 69% to 63%. 

> New York City’s city planning department has estimated that its 
population growth in the next 16 years will stem entirely from its 
nonwhite and Puerto Rican residents. By 1970, the city will prob- 
ably lose 720,000 white inhabitants, compared with the 1950 
census. The drop in New York’s white population was small be- 
tween 1940 and 1950. But now the rate is accelerating at the same 
time that the city is experiencing a wave of Puerto Rican immigra- 
tion and an accompanying spread of slums. City planners expect 
an increase of 484,000 nonwhites in New York by 1970, plus 914.- 
000 Puerto Ricans. That would mean that 28% of the 1970 popu- 
lation would be nonwhite and Puerto Rican, as against only 13% 
in 1950. Welfare Commissioner Henry L. McCarthy has predicted 
New York City will have a population of a million Puerto Ricans 
by 1960. 


Pull of expanding industry 


New York City has unquestionably been hardest hit by recent 
waves of poor and hard-to-assimilate minorities. But the trend is 
typical of most US cities. 

The growing racial ghettos in which today’s newcomers live 
have become a major national problem. Yet as Philip Hauser, 
former US census director, hias pointed out: “Each successive 
wave of immigrants has moved into slum areas. There they have 
lived in intolerable squalor until assimilated into our society. This 
assimilation has never occurred without considerable anguish and 
hate but the strength of America has been its ability to assimilate 
each wave.” 

Hauser thinks that in two or three generations of urbanization, 
differences in education, culture and income between the Negro 
and the white will largely disappear. When that happens, he pre- 
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dicts, assimilation will begin to take place. In other words, the 
Negro will solve his own housing problem. 

Hauser has also pointed out a fundamental truth about racial 
migrations which many a US community acts as if it did not yet 
understand. “The Negro is not coming to Chicago because he is 
being invited here,” Hauser has said. “He is being pulled here 
by our demand for an expanding labor supply. He will continue 
to come as long as our industries continue to expand. When he 
quits coming, therefore, we can begin to bury Chicago.” 


Does segregation ease the land problem? 


In the South, where segregation is still the order of the day, 
many students of the problem think that land for minority housing 
is easier to find than it is in the North. In northern cities. where 
Negro groups now object to all-Negro projects. the difficulty is 
compounded. Open occupancy requires choice sites if it is to attract 
any white tenants. Few communities have shown a readiness to 
earmark these for anything but white residents, though the method 
is subterfuge rather than avowed segregation. There are some 
who argue that the Negro’s choice in the North is between better 
housing or integrated housing. Neither alternative is pleasant for 
Negroes to contemplate. An additional complication is that in 
New York, where the problem is greatest, land is too expensive 
for low-rise construction. High-rise construction for minorities (as 
well as for anybody else) depends principally on solving the rental 
housing problem. That is quite a different problem from the 
minority problem. 

In some southern cities like Oklahoma City (map, opposite) the 
pressure of minority occupancy is minimized by the fact that 
Negro areas have found access to undeveloped land. But the typ- 
ical pattern in the North is something akin to Chicage’s (see map) 
where minority residents are bottled up in a few areas—mostly 
aging neighborhoods—and meet stiff community resistance any- 
where else. But some southern cities face a scarcity of land. 
>In Louisville, Builder G. R. Day found his chief problem was 
finding lots on which to build $50 a month rental duplexes. Most 
old vacant lots are either too narrow to be suitable for one floor 


(Text continued on p. 206; Minority housing continues on next page) 
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No. 2 problem 


FINANCING 


Lending in the minority market costs more 


because it is full of imperfectly known risks. 


Some of them: projects tend to be mediocre, 


delinquencies, credit screening cause grief 


William A. Clarke, the eminent Philadelphia mortgage banker, 
told the Urban League in a talk last fall that there have been “more 
screwy deals involving housing for minority groups” than in any 
other field. Responsible builders, Clarke mused (he was speak- 
ing at the time as MBA president), are too busy to “mess around 
with the extra trouble.” The result is “all sorts of deals by irre- 
sponsible people.” He cited a proposed 450-unit apartment with 
rents from $90 to $130 a month. The lenders were unsure the 
“unknown market” would support such a high level, suggested the 
promoter trim his plan to 50 units to try it out. He refused. “We'll 
probably get cussed for not being willing to finance minority hous- 
ing.” Clarke noted. 

Mortgage lenders are getting used to being cussed for not financ- 
ing minority housing. But as Clarke indicated, they can argue 
that they have good reasons. The same know-how that has gone 
into serving the mass US housing market has not yet been applied 
to serving the big US minority, the Negro. The fact that builders 
almost always have to pay 2 to 5 points for minority mortgages is 
partly a reflection of this. And some lenders believe—as Clarke 
told the UL—that “the problem [of separating good deals from 
had] is too difficult and they are not going to bother with it.” 

Last year’s cascade of easy money loosened up the flow of pri- 
vate funds into minosity housing. But at the same time, Congress 
was persuaded to shut .off the government fountain of mortgage 
credit, FNMA, which many a builder had come to regard as salva- 
tion for Negro loans. It may or it may not be easier to unload a 
punk project on FNMA; but it is certain the agency is officially 
color-blind. Instead of FNMA, the minority financing problem 
now has the Voluntary Home Mortgage Credit program. VHMC, 
which is some five months old, proudly announced last month 
that it had arranged its first loan to a Negro family—a 25-year, 
$17,950 VA loan to the director of the Veterans High School 
Center in Washington, D. C. Whether VHMC will corral enough 
minority money from private lenders to take the political heat 
off the loan problem will take more time to determine. Rep Wil- 
liam Ayres (R, Ohio) called VHMC “largely illusory” for minori- 
ties last month. He urged VA to make all Negro veterans eligible 
for direct loans-—-a thought that should horrify nonbelievers in 
class legislation. HHF Administrator Cole has hinted he will pump 
money in through FNMA again, if VHMC fails. 

On an economic plane, minority mortgage finance presents three 
problems to which nobody, as far as House & HomE can discover. 
thinks he has enough answers: 


1. How thin is the Negro market? In Chicago, with the 
nation’s second biggest concentration of urban Negroes, New York 
Life’s Lake Meadows slum redevelopment has found it dares not 
build the 23-story, 640 unit apartment slabs originally planned. 
One reason: it might flood the market for units renting for $28 a 
room. Only 5% of US Negroes appear to have family incomes of 
$5,000 a year or more. It is chiefly the active fringe of Negroes 
that is closing the gap betwen its own and the white standard of 
living, leaving the lower levels of Negro life untouched. With this 
in mind, some mortgage men who have studied the problem argue 
that the untapped minority market is for $12,000 to $18,000 new 
homes “to uncork the bottleneck in the supply.” rather than the 
$6,000 to $10,000 homes most builders are putting up. 


2. What are the causes of delinquency? President Maurice 
E. Massey of People’s Bond & Mortgage Co., Philadelphia, has 
said there is no difference between Negroes and whites on the 
12,000 loans he services. But an influential Southern mortgage 
banker has called Negro delinquencies on his 56,000 portfolio 
“more than twice the over-all average.” Midland Mortgage Co. in 
Oklahoma City says Negro delinquencies on its FNMA portfolio 
run to a whopping 4%; whites are under 1%. An official of T. J. 
Bettes started to keep track of this differential in his loans, but gave 
it up after screening 1,000 cases because he couldn’t find any. 
Most explanations point to credit screening as the flaw, but many 
a lender is convinced that the rigorous screening vital to prevent 
high delinquency is bad business because it arouses antagonisms. 
MBA has launched a study in cooperation with FHA to dig into 
the problem, but it will be months before there are any answers. 


3. How much credit screening (it is costly) is enough? 
Most lenders agree privately (some are brave enough to say so 
publicly) that more rigorous inquiry is vital. Realtor Lee O’Hern 
of Oklahoma City often runs a court check on would-be customers 
before he submits their names to FHA or VA. Bill Clarke’s 
organization has recently added to its usual credit probe a visit 
to a Negro buyer’s present home to see what it looks like. The 
inspection, the real purpose of which is kept quiet, is omitted 
where obviously unnecessary. “The difficulty,” theorizes Robert 
Irving, Clarke’s executive vice president, “seems to lie in the fact 
that in character, attitude and earning stability the minority group 
includes the best and the worst. . . . The good are very good and 
the bad very bad.” 
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after a long bout with shifting 


Many a US city would like to put much new minority housing 
on slum-cleared land. But federal and local officials have spun 
such a fantastic web of red tape that the wonder is not that so 
little is built, but that anything is built at all. 

Consider the case of Joseph E. Merrion, an energetic, white- 
thatched Chicago builder (and former NAHB president) who is 
in the habit of putting up some 500 new homes a year. Merrion 
has developed entire suburbs on Chicago’s outskirts with efficiency 
and dispatch. Four-and-a-half years ago, Merrion was persuaded 
to apply his know-how to rebuilding a section of the city’s oldest 
and dirtiest slums. He lined up financial backers, rounded up 300 
Negro resident. of the area who had $2,000 or more apiece for 
down payments and applied to the Chicago Land Clearance Com- 
mission for approval of a row house development. 

Since then, Merrion has been walking through a bureaucratic 
wonderland. Jumping out from behind trees have been a weird 
assortment of wonderland creatures with such names as “stand- 
: “requirements.” “approvals,” “‘disap- 


ards,” “specifications,” 


provals,” “permits,” “revisions,” “yes’s,” “no's” and “maybhes.” 
Nowhere has a spadeful of earth been turned. 

Merrion’s plan, the product of a joint committee of the Metro- 
politan Chicago Home Builders’ Assn., was to buy a couple of 
blocks of vacant land in the slum area and build some homes. This 
would be a pilot project. Eventually, it was hoped, 50 or more 
builders might participate 


in a massive $75 million 


: ue p, e i 
slum renewal program. 
Planners of the 

land clearance commission 
spiked the first 

Merrion proposal because 
the vacant land 

for which he sought 

federal write-down monies, 
they held, should be 
conserved for industrial use. 
In early 1952, 

Merrion was sought out 

hy the pastors of the 

St. James Roman Catholic Church. 

They were anxious to improve the neighborhood 

in which their Negro parishioners lived. 

Merrion went again to land clearance. After preliminary favor- 
able talks, he put his plan in writing March 14, 1952. 


In redevelopment, a paralyzing headache is... 






















RED TAPE 


Builder Joe Merrion of Chicago, 
regulations, 
finally gets started 


on a project of handsome row houses 


The plan was to cover 22 blocks and provide initially 150 new 
row homes. Later stages would double or triple this quantity. 
Publie reaction, both official and unofficial, was favorable. Alder- 
men praised the scheme. The mayor blessed it. The Land Clear- 
ance Commission approved it as redevelopment project No. 6. 

Then trouble struck. It was explained that the federal require- 
ments for such work were “unstable.” Project sponsors found them- 
selves trying to work from a footing of quicksand. They trimmed 
their plans to conform to standards, then learned that the standards 
had been changed and the project still did not conform. There 
was a dispute over whether such expensive land ($3 per sq. ft.) 
could, or should, be used for row houses. This wrangle lasted for 
months. There were questions as to what type of existing build- 
ings within the area could be left standing, what type must be 
demolished. There were hassels over whether streets should be 
closed, rerouted, or left alone. 

But in May 1953, there appeared to be “substantial conformity” 
to everybody’s requirements. With a public flourish, Mayor 
Martin Kennelly announced that after “long delay” construction 
could start soon. But construction did not start. The land clear- 
ance outfit, it developed, had a number of items to settle. 

“I got the vague feeling that someone wanted to keep this proj- 


ect moving— in circles,” Merrion says. 


“IT never could put my 
(continued on p. 198) 
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row ing for Chicago redevelopment project will consist 
of 100 two-, three- and four-bedroom units. Prices: $11,000 to $13,000. 
Project covers 27 acres in Negro-occupied near-South Side. Architect: 
Emil Minx. 
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Wray Studio 


Norwood Manor (i.), Atlanta, by Thomasville 


Developers, got most mortgage loans from 
Negro-owned Mutual Federal S&L at par, with 
Price: $8,250-$9,250. 


Biggest problem: few qualified buyers. 


100% Gis for one point. 





$60-a-month rental in Columbus, 
Ohio, have long waiting list. 
builders sold $117,000 in stock to start this FHA 


207, wangled local mortgage funds. Cost-cutting 


units (r.) 
Columbus, home- 


leaves drab exterior; few care. 





Prefabs at Dayton, Ohio (I.), (Pease Woodwork; 
Robert L. Pine, builder) sell from $11,500 to 
$16,000. In two years, no delinquencies, but Pine 
says No. 1 problem is financing. Half of buyers 
are college graduates. 





Photo Craftsmen, Inc 


Chesapeake Manor Gardens at Norfolk, 81-acre 
tract by Viking Construction Corp., offers houses 
from $7,250 to $9,150. First 316 units indicated 
most demand for three-bedrooms at top price. 
450 more are planned. 





PROJECT ROUNDUP: 


Above: four typical developments offer needed shelter 


Below: much-praised tract with 5% delinquencies 








If all Negro housing tracts followed the 
pattern of the one pictured at the bottom 
of this page, builders would have far less 
trouble financing them. 

Such is the observation of Milford 
Vieser, financial vice president of Mutual 
Benefit Life Insurance Co. of Newark and 
Life Insurance Assn. mortgage chairman. 

What makes the Garden Oaks develop- 
ment in Oklahoma City so attractive? 
First, it mixes low-priced homes ($8,300- 
$9,250) ($9,500- 
$11,700) houses and even includes a few 
in the $11,550 to $20,000 range. It is near 
a shopping center, and contiguous to the 
city’s Negro district (see map p. 140). 
Developer Charles H. Stanford, an oldtime 
plasterer turned big builder, gambled 
$563,000 to develop 335 acres of farm 
land on the city outskirts when he found 
no good sites closer in. Since 1952, he 
has built 360 of a projected 1,000 homes, 
has 179 prefabs underway. The experience. 
according to Sales Agent Lee R. O’Hern, 
has revealed these things about the Negro 
market: 1) surprisingly, the $10,000-up 
house sells fastest, is easiest to finance, 2) 


with middle-bracket 


six of ten sales are based on trade-ins, 3) 
“we find architecture is just not noticed.” 

O’Hern blames the project’s 5% mort- 
gage delinquency record partly on the fact 
that payments fell just before payday at 
Tinker Field, where most of his customers 
work. Despite many overtures, most mort- 
gage firms have spurned Garden Oaks 
loans. About 80% have wound up in 
FNMA—at discounts of 1 to 4% which 
bite into profits, 
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Duplex on a cramped lot manages... 


GOOD DESIGN 


Brick, redwood, cypress and glass blend 

































in modern Washington project 


All too often, new homes open to minority occupancy are so 
routinely designed as to merit the derisive label: “second-class 
4 housing for second-class citizens.” 

| These handsome duplexes in Washington, D.C. are a_note- 
worthy exception. They rank, in fact, as one of the nation’s top 
architectural efforts for minorities. President David S. Campbell 
of Aberdeen Properties, Inc.. the builder, and Architects Leon 
Brown and Thomas W. D. Wright of Washington have packed 
4 1,136 sq. ft. of upstairs living area (plus 568 sq. ft. of basement) 
into each unit for a sales price of $13,750 to $14,250. Eight inch 





face bricks are topped by walls of vertical or horizontal cypress 


tn ca BAO 


and redwood—some natural, some bleached, some stained. 

Land at the eastern edge of the District of Columbia is expensive 
(about $14,000 an acre.) Some of the lot sizes were too small to 
meet FHA minimum property requirements (there are to be 50 
units on the site instead of FHA’s top of 32). So financing is 





conventional—from two local S&Ls—Perpetual Building Assn. 
and Columbia Federal (one point for takeout, one for construc- 
tion loan). Campbell discovered that “not many Negroes have 
$1,500 in cash, though they have no trouble meeting our monthly 
payments.” Six of his first ten buyers used proceeds from sales 


of older homes to meet the down payment. After this, says 


Sch siaDh i 


Campbell, he will go FHA-VA with minority projects. 


Rear wall almost entirely of glass gives the second-floor living room 
a view across a relatively undeveloped area. Negroes prefer to live 
inside the District of Columbia, says Developer Campbell, because 
schools are integrated, and the outlook is ‘‘not nearly so Southern”’ 







as in surrounding Maryland and Virginia. Sales agent: Eiland Bros. 
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Prefabber Hamilton 
Crawford points out 
features of one Pont- 
chartrain Park house 
to Mayor deLesseps 
Morrison, Edgar B. 
Stern and Charles 
Keller. Stern is presi- 
dent, Keller vice 
president of develop- 





ing firm, 


For the fanciest minority subdivision New Orleans (and perhaps 
the whole nation) has seen in postwar years, the developers have 
turned on an unprecedented barrage of sales promotion. 

If that seems strange in a market where ill-housed families are 
supposed to be ready to beat a path to the door of better homes, 
consider the formidable economics of serving the Negro market in 


New Orleans. 
Since most of the city lies below the sea level, site preparation 





requires costly drainage, grading, fill and often piling. Just about 

the cheapest 50’ x 125’ improved lot in a good location in New q 
Orleans will cost $2,000. Pontchartrain Park—rugged and 
marshy—was no exception, Yet its 210 acres were generally con- 
sidered the best undeveloped home sites in the city. Accordingly 
Prefabber Hamilton Crawford and the other sponsors of Pont- 





Subdivision model 


shows how tract en- 
circles 185-acre city 
park including 18- 


chartrain Park Homes wanted to give it top improvements—all 
utilities, underground, drainage, curbs, gutters, sidewalks. paved 
streets and other facilities akin to Crawford’s famed Gentilly 


hole golf course, 





Woods development, which adjoins it. Resulting high lot costs 





pool and playgrounds. io 
Project adjoins Craw- precluded low-priced housing. 
ford’s famed Gentilly Could the New Orleans Negro market support a 1,000-unit proj- ie 
Wo : ‘ . ee @ 
ods development. ect of middle and upper-bracket homes? An FHA survey showed 
* 
4 


ca 


29% of the city’s nonwhite population could afford monthly hous- 
ing payments of $54 and up. Applied to the 38.849 units oceupied 
by nonwhite renters, this indicated only 11.277 families would 
be potential buyers. (Cheapest Ponchartrain model, 700 sq. ft., 
sells for $9,725, including a $2,725 lot, and takes $55.32 a month 
VA, $59.02 a month FHA. 

Pontchartrain officials made a study of their own and the local 
Urban League contributed another. Even from these, the develop- 
ers were unable to feel sure that Negroes would buy very many 
homes priced above $10,000. The result was the preselling cam- 
paign pictured on these two pages—a $25,000 investment which 
has paid off handsomely in preventing much more costly mis- 


New Orleans project, 


ay 5 6 


forced into high-middle price brackets 
by land costs, 


pulls out all the sales stops 


gauging of the market. 

The way Pontchartrain Park pulled out all the sales stops 
makes a textbook of how to “hard-sell” the nonwhite market, too. 
Mayor deLesseps Morrison made the main speech at a well bally- 
hooed preview ceremony held in an auditorium-sized exhibit and 
sales room on New Orleans’ main street. He told an audience of 
100 local Negro leaders: “The development will be super deluxe, 
with features that cannot be matched in the city.” 

Results were quick. In ten days, 67 homes were sold from plans 
and displays. By last month. sales were up to 147. Average price: 
$12.838. Range: $9,725 to $30,000. Reported Executive Vice 
President Morgan G. Earnest: “The cheapest house has been our 
best seller. This confirms our analysis. We have sold 35 houses. 
however, priced above $15,000 which indicates there is some mar- 
ket for higher-priced homes.” 





Negro leaders at kickoff ceremony 
included Dr. George Snowden, chief 
of FHA race relations service. He 
cited the project as one of the first 
offering minority housing in middle 
and higher income brackets. Snow- 
den heads group of ten FHA race 
relations men who work with build- 
ers and lenders to promote minor- 
ity homes, 
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hotos below and opposite page: Leon Trice 





Preview crowd of more than 100 persons included a who’s who of New Orleans Negro leadership 


Downtown sales office in the shadow 
of new Texaco Building on Canal St. 
(first floor of white building at left, 
below) helped pull customers. In- 
terior contains $20,000 display show- 
ing every house offered. Financing 
data shows at a glance above each 
scale model. Simulated kitchen shows 
appliances. Sales staff has 15 Ne- 
groes. Negro attorney handles many 
closings. 


LOCATION: New Orleans, La. 
PONTCHARTRAIN PARK HOMES, Inc., developers 
CRAWFORD CORP., houses and services 
KELLER CONSTRUCTION CO., site improvements 
PRUDENTIAL & NEW YORK LIFE INSURANCE COS., mortgage financing 
Typical Crawford prefabs being sold 
at Pontchartrain include model 1054 
(right) and model 900 (far right) 
both named for their square footage. 
The 1054, third most popular, costs 


from $13,800 to $16,750. The 900 is 
priced from $12,625 to $12,780. 


Reece 
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New problem for housers: 





Robert Dowling 


OPEN OCCUPANCY 


Negro groups say segregation’s day is past, 
press for compulsory integration. 
Industry argues it reflects US beliefs, 


hopes to ease tensions by volume output 


The three men pictured here have been protagonists in the early 
rounds of a still developing legal drama that could profoundly 
affect the future of homebuilding. 

Their tricornered fight over segregation in FHA and VA-aided 


housing lines up like this: 


Robert Dowling of New York, president of the Natl. Urban 
League (and himself a big-scale city and suburban developer and 
investor), has been putting the heat on President Eisenhower to 
promulgate stringent federal regulations outlawing FHA and VA 


backing for housing where there is racial discrimination. 


Thurgood Marshall, attorney for the Natl. Association for the 
Advancement of Colored People (NAACP), who won the cele- 
brated Supreme Court decision barring school segregation last 
year, has now gone to the legal mat with Big Builder William J. 
Levitt. The accusation: by refusing to sell homes to Negroes in his 
big Levittown, Pa. development, Levitt has been illegally “dis- 
criminating” against Negroes. District Judge William H. Kirk- 
patrick dismissed the suit last month for lack of jurisdiction. but 
NAACP announced it will appeal. The judge observed: “Neither 
FHA nor VA [whose chiefs were codefendants | has been charged 
by Congress with the duty of preventing discrimination in the 
sales of housing project properties. What the plaintiffs are saying 
in effect is that these agencies ought to be charged with that duty. 
That is something that can only be done by Congress.” 

If either the Urban League or the NAACP can make its point 
stick, open occupancy apparently will become the price of federal 
aid to private housing. That would mean simply that FHA and 
VA would either 1) fade out of the picture or 2) become a strong 


spur to total integration. 


Unwelcome cloak of social reform 


Neither prospect is pleasant for the building fraternity to con- 
template. “We can’t set up a homebuilding project as a social 
reform,” former NAHB President Dick Hughes has explained. 
“Nearly complete integration [is something] for which our society 
is not ready.” 

The industry’s ability to sell the million-plus new homes a year 
that means prosperity hinges on the low down payments made pos- 
sible by FHA and VA. Abandoning them is so unthinkable it is 
not even discussed. 

So industry’s answer to the clamor for open occupancy has 
been: build more housing. Says NAHB’s Hughes: ‘Pressure on the 





Roy Stevens 





Thurgood Marshall 


William J. Levitt 


courts to decree and the Congress to legislate housing for the 
minority groups will be reduced in direct proportion to the num- 
ber of houses that we make available for them under the same 
financial terms and conditions as we provide housing for whites.” 

Advocates of moderation have an important adherent in the per- 
son of HHFAdministrator Albert M. Cole. Last fall, he warned the 
Urban League that federal compulsion of open occupancy “would 
just make everything much tougher and increase the abrasive fac- 
tors that slow down the real—the permanent—progress to inte- 
gration.” On another occasion, Cole gave a different Negro group 
metaphorical suggestion that moving too far too fast may do Negro 
chances for housing more harm than good. Said he: “It is our re- 
sponsibility . . . that we do not allow the tree of racial freedom to 
be chopped down out of zeal and impatience to harvest its fruit. ... 
The federal government has a responsibility for leadership: it 
cannot sit by and merely wait for things to be different... . But the 
government cannot act for the states or communities nor force 
them into action they are not persuaded they should take.” On a 
third occasion, the government’s top housing man declared: “This 
is not primarily a federal problem. ... The real problem lies with 
the citizens—the businessmen, the builders. the lenders. the realtors 
and the civic leaders and officials. . . .”. Cole coupled this observa- 
tion with a plea he has been making repeatedly: “The blockade of 
custom and code, of unjustified economic fears, must be breached, 
and the Negro family must be given access to good homes and good 
neighborhoods. No citizen can afford to let this minority housing 
pressure continue to build up to the explosion point, as it already 


has in some instances.” 


Background of covenants 


Attacks on FHA’s role in segregation are more understandable 
in the light of history. At its outset in 1934, FHA adopted racial 
homogeneity as a requirement for top valuations. “If a neighbor- 
hood is to retain stability,” said an early underwriting manual, “it 
is necessary that properties shall continue to be occupied by the 
same social and racial classes.” Accordingly, FHA encouraged 
the spread of racial covenants. The policy persisted until about 
1948, when the US Supreme Court held enforcement of racial 
covenants in court was illegal. By the time (Dec. 2, 1949) FHA 
agreed not to insure mortgages on properties subject to racial 
covenants, argue advocates of integration, a peculiarly permanent 
lot of damage had been done. “If any federal agency has con- 


(continued on p. 194) 
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« « e And the occupancy 
that is open 
(to Negroes): 


transition neighborhoods 


Side by side on the postwar subdivision 
street pictured, right, a friendly knot of 
white and Negro children could be found 
at play most any sunny day last month. 
Neither little 


houses in it look particularly startling. For 


the scene nor the trim 
every Cicero and Trumbull Park where 
the spread of nonwhite population has led 
to ugly violence, there are scores of peace- 
ful neighborhoods in transition. If the 
story of this one in San Antonio, Tex. is 
typical in outline, its details whisper times 
are changing in the South, too. 

Bremer & Wilhelm’s Eastlawn Addition 
started life in 1949 as an all-white develop- 
ment of $5,800 to $8.500 bungalows (from 
two-bedrooms in 626 sq. ft. to three-bed- 
rooms in 832 sq. ft.). GI buyers snapped 
them up. Eastlawn, however. lay directly 
east of San Antonio’s main Negro housing 
district. In those postwar years, little at- 
tention was being paid to the increasing 
ability of nonwhites to pay for better 
In mid-1952. the first Negro 
brush 


dwellings. 
buyer jumped the half mile of 
separating Eastlawn from the colored 
slums, bought a home in the project. 
Others followed. Today, about 3% of the 
200 homes in the tract are still in white 
hands. Some of the white owners left are 
selling out, but others say they will stick 
to their homes. “I’m staying right where 
I am,” one owner told House & HoMe’s 
correspondent. “The Negroes don’t bother 
me and I don’t bother them.” 

Realty Broker Pat Murphy, who has 
arranged 50 or more sales in the changing 
neighborhood, says some original buyers 
have told him they have better neighbors 
now. One of the first Negro occupants, 


Mrs. O. L. 


worker whose husband is a cook at a top 


Hayes, a school cafeteria 


San Antonio restaurant, agrees the transi- 
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tion has been devoid of bitterness or ten- 
sions. One reason, of course, may be that 
most white owners have been able to sell 
out at a profit. Mrs. Hayes paid $8,400 
for her house. For a year, the going price 
ranged from $7,800 to $8,200 for the 
smaller houses; now it has dropped. Ex- 
plains Murphy: “The Negroes I’ve dealt 
with . . . had no place to go. At the time 
they could pay more money than whites 
would for these homes.” 

The original white owners—civil service 
workers, policemen, railroad men, skilled 
labor—have now been largely supplanted 
by Negro civil service workers, ministers, 
railway postal clerks and_ skilled labor. 
Typically, most wives also work. Farm & 


Home Savings & Loan Assn., which made 



































. a friendly knot of white and Negrochildren... 


many of the original loans, still holds 
many of the loans. Farm & Home’s L. A. 
Lawlor says the mortgage payment record 
of the new owners has been as good as in 
any similar white area. And_ nobody, 
driving down the street, can tell which 


homes are white-occupied and which are 
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not. Except for one thing: for-sale signs. 

The story of Eastlawn Addition is the 
story of the bulk of the Negro housing 
market. It will continue to be so. Existing 
homes are, of course, the bulk of the US 
housing market. Some 9 million US house- 
holds move every year; only 114 million 
The old 
house offers more space, closer in, cheaper 
All thesé items suit 


of them move into new units. 


than the new house. 
the Negro market. 
It is a phenomenon of segregated hous- 
ing that you can add to the supply with- 
out building anything. Sometimes, as in 
Baltimore, this results in “great surges” 
providing huge (over 20,000 since 1945, 
statisticians figure) additions to the avail- 


able supply of Negro units. 


Photo: Elicson 





These dynamics of blockbusting, sadly, 


tend to inhibit the market for new open 
occupancy housing. For the building indus- 
try three goals create a triple difficulty: ex- 
pand Negro areas of existing housing. build 
new homes, create open-occupancy housing. 


Each works against the need for the others, 
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FORBIDDEN NEIGHBORS—a study of prejudice in housing. 
By Charies AlLrams. Harper & Bros., New York, $5 


FORBIDDEN 
NEIGHBORS 


Lawyer Charles Abrams’ new book 
attacks bias in housing 


and proposes a controversial plan 


to move against it 


Charles Abrams, the brilliant and irrepressible thinker and 
writer on housing matters, has flung another firecracker at the 
homebuilding industry. 
He is in his best form—thorough, opinionated, argumentative 
and provocative—as he takes off after racial discrimination in 
housing, and blames the industry for fostering much of it. 
Before he gets through the preface to his 404-page book, Lawyer 
Abrams is well on his controversial way. He notes that race bias, 
long a familiar ingredient of the South’s culture, spread North 
in a major way exactly as the US Negro population migrated 
from the South during World War II and afterwards. Then: 
“The most serious danger, however, lay in the political sphere. 
In the transition from a private to a welfare economy, private 
housing operations were now being implemented by public power, 
public credit and public subsidy. And there was the danger that 
the prejudices of the private market would not only be adapted 
and supported by the government but be backed by its coercive 
power. From 1935 to 1950, in fact, prejudice and public power 
were already well advanced toward an alliance which was chal- 


lenging the fundamental values of the American system.” 





Poland-born Charles Abrams was on the Gold Coast of Africa when a cable 
caught up with him telling of his appointment as New York State rent 


control administrator. He was abroad at the behest of the United Nations 
to do a job he has not yet been called on to do for his adopted country: 
write a housing program. 

Writing about housing programs is a longtime preoccupation of 54-year- 
old Lawyer Abrams. A former columnist for the New York Post, and a 


frequent contributor to national magazines, he is the author of The Future 
of Housing (1946) and Revolution in Land (1939). Critic Lewis Mumford 
called the latter ‘‘the first really important book on the subject since 
Henry George.’’ Before his new state job took up all his time, Abrams 









Abrams accuses FHA of adopting a racial policy “that could 
well have been culled from the Nuremberg laws’—relying, he 
implies, on realtor theories that property values thus were best 
protected. It was not until the Supreme Court struck down pro- 
tective covenants in 1948 and again in 1950, he says, that FHA 
modified its attitude. FHA’s policy, he says, had the support of 
thousands of realtors “bound to the antiracial code of ethics of 
NAREB and its thousands of allied builders.” He calls the result 
evil of “a particularly enduring character”’—thousands of new 
racially segregated neighborhoods. 

In other exhaustively documented chapters, Abrams ticks over 
the gamut of segregation topics—the so-called philosophical “fal- 
lacies.” the role of savings and loan associations, dynamitings and 
violence in Miami, Chicago, Detroit and elsewhere, the new Puerto 
Rican problem, discrimination in hotels and resorts. On p. 224, 
he even includes a rundown of segregation methods—some of 
which, he says, still work. Realist as well as reformer, Abrams 
also makes these observations: 
>In the South, any pattern but segregation “is impractical for the 
time being. . . . Integration cannot be achieved overnight.” 
> Public housing has demonstrated (in the North) that integrated 
occupancy can work. In 1953, some 33,000 Negro families were 
living next door to or across the hall from white neighbors. They 
constituted a quarter of all the Negroes in public housing. Proj- 


ects with 6 to 30% Negro occupancy, however, were “generally 


the successful ones.” They provided security of numbers for the 
minority, no affront to the sense of white majority. 

>“Outlawing discrimination [by federal action| in one- and two- 
family houses would probably be premature in most places and 
invite difliculties. But it might be ripe in large-scale private devel- 
opments where the right of an owner to control the type of inhabi- 
tants is no longer considered coextensive with the right of a home- 
owner to regulate the conduct of his guests.” 

> “Segregation will continue when there is segregation in neigh- 
borhoods—in fact the latter may even become the new vehicle for 
achieving indirectly the school segregation which the courts have 
outlawed directly.” 

> Negro advancement groups can easily stir up so much antagonism 
by pressing for reform legislation too soon that battles are lost 
which might have been won later. Moreover, “tyranny is as un- 
just when practiced by the minority in the enactment of laws in 
which the majority does not yet believe as it is when the majority 
imposes laws by which the minority is to be oppressed. If pro- 
tection of civil rights must depend on authoritative procedures or 


(continued on p. 210) 
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also found time to lecture frequently at the New School for Social Re- 
search, the University of Pennsylvania, City College of New York and 
MIT. He has not had time lately for-his hobby: chess. 

Abrams’ UN work began with a monumental study of the world’s urban 
land problems, published in 1953. In the last 13 months, he has traveled 
13,000 miles on two UN missions. The first one took him to Hongkong, 
Japan and India where he conducted a housing seminar for experts from 
16 nations. The second took him not only to Africa but also to England 
for a ten-day conference on African problems and then to Turkey where 
he was instrumental in persuading the government to set up a new school 
of architecture which the University of Pennsylvania will help run. 
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Bucks County, Pa. gets its first 






INTERRACIAL 
SUBDIVISION 







Quaker-sponsored project expects to become 






half Negro-, half-white occupied. 






Chief problem: 









finding enough white customers 





Three-bedroom, one-bath house (1,400 sq. ft.) sells for $11,990, 
has $12,000 FHA valuation 




















“Our problem we dont want to kid anybody Is finding whit 
purchasers.” 

The speaker was Morris Milgram, executive vice president of 
Concord Park Homes, a handsome development of 140 ranch 
houses about a mile from the northern edge of Philadelphia. It 
is the first postwar interracial subdivision in suburban Bucks 
County, where, in common with most other metropolitan suburbs, 
the postwar housing boom has heretofore been all-white. 

Milgram was talking to four couples—two Negro, two white— 
who are among Concord Park’s first customers. They were having 


a get-acquainted tea last month, as new neighbors will, at the 





home of Mr. and Mrs. George Grier, first to move into what its 
sponsors as well as many a housing official hope may become a LOCATION: Trevose, Pa. 
history-making project—a demonstration to the nation and the (CONCORD PARK HOMES, INC.. builder 
world that ethnic segregation is a dying shibboleth and that whites wiLLIAM H, ROBERTS, architect 
and Negroes can live together as well as anybody else. BEATRICE WEST, color stylist 

If the friendly rapport so visible at the Grier’s afternoon tea A. C. LAMPEL, sales agent 


(continued on p. 186) 
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Meplits the way 
ise our question, 


‘cice would enhance the 











‘o start with ™ other words, we were going to ask: 








what is a split? when do splits make sense? given a split, what can you do about it? 






The answer to that one is: plenty! To start wit 
ter th jieg 





Long Island mig 





ory, Cane 





An analysis of split-level anatomy H&H made a year ago pointed out the worst problems split levels posed 






















House & Home helped design | a 


Cortlandt Hubbard 


Advice is cheap. And good advice can pay off in a big way. 
Here’s an example: 

As the wave of split-level popularity swept westward from 
Long Island to ‘eastern Pennsylvania, Media Builder Bud 
Arters decided it was high time he built splits. That was just 
one year ago. Both Arters and his architect, George Hay, had 
seen the April issue of House & Home (fragments above and 
below) and both agreed: “If we built a split-level house, we 
certainly would avoid the worst mistakes the article pointed 
up. They took every bit of advice they read. Result: 

@ A vood-looking split level that is a plus rather than a minus 


lo a prize-winning community. 





@ A sensible split that makes a housewife’s life easier. 


Builder Arters Architect Hay 
@ An economical split (less than $9 per sq. ft.) that cashes 
Prize-winning builder-architect team of Wallace ‘‘Bud”’ in on the economy inherent in tucking garage under the house 





Arters ¢ He won NAH t hood arit 66 Pe : ; 99 
pera: sme Qegeee Kah eae Jie -nstig enol no cheaper way of fitting one into a house so nicely.” says 
award three years running, a House & Garden regional 4 5 . 











Arters. 
color award, built the 1955 Philadelphia Home Show house 
and will be published in a forthcoming issue of Better eA fast-selling split with a sales record of 12 in ten days. 
SSeeOS eS SETaNE. VES Currant Priae-wing. som Arters sold 30 all together, plans 50 more—with a minimum 


munity is Riddlewood in rolling Pennsylvania country. atic ans ie ' 
of $2.500 down! 
Here they solved one of the most murderous design prob- oo ‘ 7 r AS 
lems of today: how to design a good split level. Hay’s Phe moral of this story 1S simply an addition to what we 


first step: “Disarm the two struggling split elements.” said a year ago: “Hire a good architect.” It really pays. 


“A one-story ranch house and a two-story Cape Codder locked in mortal combat,’’ H&H sadly characterized the worst splits 


its Wa 
ly use a dozen different kinds of wallpaper in a single room). 


From here on, you and your architect are on your own. 
Let us know how you make out—THE EDITORS 
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Step No. 1. Put splits on hillsides ‘‘That’s where they be- 
long,” says Hay. “This split solves the site problem for 
more than a flat potato-field tract.’’ Arters says: Site 
is the dictator for split levels. Our split is designed par- 


SN RD gg Ae oy TEEN IT AR ea | 


| 








vet's take these points 


Site planning presents f knotty problems 





. Although splits were originally 1 be on hillsides (see p. 1 
\ 


build on level ground. 





eople now feel that they are e 


ticularly for uphill-from-the-street lots and can be built on 
grades up to 20%."’ Instead of putting the living-kitchen- 
dining area midway between bedrooms and recreation 
room (six steps up, six steps down), Hay literally split the 
difference, put only three steps up to the bedrooms, nine 
steps down to the recreation room. ‘‘This takes the house- 
wife out of limbo and puts her more on one floor. She 
needn’t feel like the woman in your article who was half- 
way up and halfway down but never anywhere in par- 
ticular. Since she goes to the bedrooms more than to the 
recreation area she has only three steps to climb. Children 
who use the recreation room more can climb the greater 


number of steps easier.’’ 


Step No. 2. Simplify the roof. ‘‘That’s the first thing I 
insisted on,’’ says Arters. In place of the roofs butting 
each other as in the general run of splits, Hay designed 
one simple, attractive low pitch that brought the living- 
kitchen and bedroom areas into immediate harmony on 


sy Simplify your roof. Most split-bui 


7 


ig© ‘wo-story part of their houses. and an 


the outside of the house. Bonus for the builder: no extra 
roof flashing problems, no extra scaffolding for wall height 
variances on exterior. The living-kitchen area is 9’-3” 
high, bedrooms 7’-6”. For economy Arters raised the roof 
pitch from 3 in 12 on first house to 4 in 12 on production 
model since it needs no double underlay. 


Step No. 3. Unsplit the facade. Method: ‘‘Panelization. 
It’s mandatory for splits,’’ says Arters, ‘‘otherwise the fram- 
ing is murder and scaffolding for different height becomes a 
Panelize the facade. Builder B.’s split 
plan to Architect Louis H. Huebner’s be * °° 
ve: B. has go so many different lines, fea 
ses crammed into a single facade that it looks Rae 
vers front previous houses. As we leave the si 
rchitect H.’s neat little bo 
egular (and Les 


bugaboo. It’s best to build panels on the upper platform or 
have them shipped to the site completely assembled and 
ready for tilting.’’ Hay’s panel pattern, emphasized by bat- 
tens, creates an even rhythm across the facade. 


Step No. 4. Don’t alternate splits with other kinds of houses. 


and how to unscramble the 
street 
scape Says Arters, ‘‘They group naturally on rolling sites which 


don’t hunch up and down naturally. We can group 12 to 15 
and get our variations through color and angling the houses 
slightly.’’ For a closeup of the streetscape turn the page. 
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Sloping ceilings under 3 in 12 pitch roof 
Wide overhangs over both gable ends 
Sliding sash in garage window Tl 


This split has refinements in design, less space = 3378 25" ngzage window 


Glass following roof rake in living room 
and 1,251 sq. ft. of living space 


The low, 5 in 12 pitch, wide overhangs on 
gable ends of the house above make it look 
bigger than it actually is. Yet the 4’ added 
to the depth of the model at right with the 
} in 12 pitched roof gives it 176 more sq. 


ft. of living area. 


After trying a host of design refinements 
on his first split level (see list above), 
Arters decided to build the bigger house 


as his production model. His reasons: 


1. VA and mortgage lenders give more 
credit for actual space. 
2. Tradesmen won't be bothered with tech- 
niques necessary to get refinements. 
ARTERS BROS.. builders 3. Optical illusions alone won’t sell a 
GEORGE HAY. architect space-hungry public. 
MIDDLETOWN REALTY, sales agent 
| WM. H. YOUNG CO., supplier 


“My aim now,” says Arters, “is to get 
space first and then shoot for refinements.” 





QUAKER CITY FEDERAL, financing On the next page he lists the difficulties in- 
LOCATION; Middletown Township, Pa. volved in the “refined” split (above) and 
PRICE: $17,500 (both models) how he hopes to lick them in the bigger 
TERMS: minimum $2,500 down house (opposite). 


RI 
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Flat ceilings in all rooms under 4 in 12 pitch 





No overhangs on gable ends 


This split has added space, fewer refinements (7°) 220 ).22% wine 


All rectangular fenestration in living room 




















and 1,427 sq. ft. of living space 


RPPBT NS 


Difficulty: “Carpenters object to varying 
stud heights under sloping ceilings. plas- 


terers balk about several scaffolds.” 


Cure: “Build partitions as simple rectan- 
eles. fill in the rake with cripples. Get 
plasterers anxious to cooperate by pointing 


out the greater plastered area.” 


Difficulty: “Wide overhangs on gable ends 


necessitate special scaffolding.” 


Cure: “Use structural roof decking and a 
shingle that could be stapled on a 2 in 12 


pitch roof.” 
Difficulty: “Sliding garage sash is costly.” 


Cure: “Use fixed sash: door to ventilate 


the garage. 


Difficulty: “Sliding window wall is expen- 
sive.” Glass following the roof rake just 


costs more. 





Cure: “The price has come down already.” 
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Front fences were a shock to neighbors at first but add privacy and livability 
to glass-walled houses. A white roof of marble chips on a 2” poured light- 
weight cement roof deck over 1” wood planks, 2’ wide, 8’ long, is reported 
to cost 20¢ less per sq. ft. than conventional roofing. House was designed 


for air conditioning and has almost no east or west windows. 


Yes, if they face south: 
they won’t overload air conditioning 


in summer 

and they will let in sun heat 

in winter. 

But you need a fence for privacy 


LOCATION: Memphis, Tenn. 

CHATHAM HUNTER, builder 

JAMES H. PERRELL, ROBERT J. PERRELL, 
RICHARD C, PERRELL, architects 
SMILOW-THIELLE, New York City, decorators 
Sales price: $36,000 


Should glass walls face 


These houses break the first rule about glass walls. 

While architects and editors insist that “picture windows” and _ glass 
walls should not face the street, here are three houses that break this rule 
but still make sense. The 30’ long glass walls face south, keep the houses 
bright and cheerful the year round. In winter they let in solar heat. In sum- 
mer double-glazed. fixed sash under 4’ wide overhangs provide a view of the 
enclosed front yard. yet let in so little heat that a 3-hp heat pump cools 2,000 
sq. ft. of enclosed space. 

The houses broke with Memphis tradition because they were con- 
temporary. But they were an added shock to conservative neighbors 
because they were put far back on their lots and had privacy fences in front. 

Builder Chatham Hunter opened the houses in February with such a 
burst of newspaper publicity that he attracted more visitors than he could 
handle. “About 800% liked the houses.” says Hunter, “but the designs are a 
curiosity and people don’t know what to think. They keep coming back. 
Houses at $36,000 like these often take four to six months to sell here. 
I haven’t sold them yet but I’m not worried. In fact, I’m building one more 
now and want to do a group of them.” Some may sell for around $22,000. 

From these houses the architects got commissions for four custom designs 
of the same type, are delighted that Builder Hunter is convinced there is a 


market for contemporary design in Memphis. 
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On lots 100’ x 170’, ihe houses were put within 26’ of 
the rear line. Front fences are about 50’ from the curb. 
The three houses were designed as a group, each has 
privacy from its neighbors as they are set at a slight 
angle, and there are no major side windows. Fences and 
about $600 in landscaping are part of the sales price. 


Visitors came from 100 miles away to see these new houses and were attracted 
by features like this big combination living-dining room with its high beamed 
ceiling, although the windows were a surprise. ‘‘Country people liked them 
better than city people did,’’ says Builder Hunter. ‘‘The design is really new 
here, but people are beginning to understand them better now.” 














Space under roof is 3,300 sq. ft., with 2,000 sq. ft. enclosed. 
Large kitchen has a separate dining area, is equipped with 
built-in range, two ovens dishwasher, garbage disposer 
and furnished model has a washer, drier, refrigerator and 
freezer. In model, one of the three bedrooms is furnished 
as a study. Living-dining area is 30’ x 15’, 


For more about these houses turn to p. 233 








Look what hot-water heat is doing 
to meet hot-air competition 


Recent research and better engineering make possible: Smaller boilers 


B 

2. Smaller radiators 

3. Smaller pipes 

4. More accurate heat loss calculations 


The hot-water heating industry is running scared. 

This is because its big rival—_warm-air heat- has grabbed the lion’s share 
of the house heating business. Although hot-water boiler sales ran neck and 
neck with warm-air furnaces before the war, in recent years warm air has taken 
over 65% to 75% of the market. 

Several years ago the hot-water heat boys launched a program to recoup. 
For one thing, they greatly expanded research budgets. especially at their 
pioneering test house at the University of Illinois. For another. the IBR 
(Institute of Boiler & Radiator Manufacturers) went to work on new ways 
to install hot-water heat at sharply reduced prices. 

As a result, one of the biggest cost cutters is the use of hotter water. New 
systems supply 210° to 225° instead of the usual 170°. This means higher 
efficiency, faster pickup and, most important, radiators or convectors can be 
as much as 40% smaller. Savings range up to 10% of the heaiing job—over 
$100 saved on a $20.000 house. 

There are also a variety of other significant dev voments. including the 
combination of hot-water heat with cooling and ne. .weas in snow melting, as 


shown on the following pages. 


1. Boilers are smaller 


Chief reason for sharply reduced boiler size 
(see left) is a more efficient combustion 
chamber with the use of heating ‘‘baffles.”’ 
But performance is guaranteed only when 
builders buy cast-iron boilers stamped with 
the approved IBR (Institute of Boiler & Ra- 
diator Mfrs.) rating or steel boilers with an 
SBI (Steel Boiler Institute) rating. The heat- 
ing industry is also emphasizing indirect 
domestic hot-water heaters built into the 
boiler, and thus eliminating the need for a 
separate domestic hot-water heater. 
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Photo: Copper & Brass Research Assn, 








3. Pipes are smaller 


They are smaller chiefly because flexible tubing has been 


introduced for pipe risers and branch takeoffs. (Heavy 
pipe is only needed for main boiler connections.) The new 
tubing, as small as 2” to 34” in diameter, can be bent 
around corners, snaked through walis and partitions. 
Eliminated are such fittings as elbows and tees, formerly 
carted to every job. Eliminated also are threaded joints 
because tubing is ‘‘sweat-connected.’’ This all means 
faster installation at lower costs, especially in remodeling. 
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2. Radiators are smaller 


Compared with the old-fashioned iron model, 
(above, left) the new convectors are indeed 
smaller. But besides the usual wall convectors 
recessed behind metal cabinets, the big news in 
radiators is the sharp sales spurt in the base- 
board type (above). Starting from scratch, when 
they were introduced in 1946, baseboards now 
account for an estimated 50% of all radiator 
sales. And chiefly because of hotter water tem- 
peratures and flexible tubing, a complete base- 
board system can now be fully installed in a 


house in less than 36 hours. 


Pi 


Nat'l News & lilus. Service 





4. Heat loss calculations are more accurate 


A new method of figuring the right size unit for every house is 
being urged on dealers. Industry engineers found rule-of-thumb 
methods a major cause of oversized heating systems and thus 
“‘overpriced”’ bids to builders. Many a house got enough capacity 
for two houses. So a new heat-loss form was engineered by the IBR 
and special classes are being held across the nation to bring instal- 
lers up to date. This crash program is paying off: properly-sized 
boilers combined with the other cost-cutting developments men- 
tioned above result in over-all savings as high as 50% 


159 





HOT-WATER HEAT 





CONDITIONED 
A\R 





@-—— EXTERIOR WALL 


_HOT OR COLD 
WATER 


| ~~ 


New year-round baseboard system heats in usual manner with hot 
water, cools in new way with chilled water. In summer primary air is 
supplied (from a central 1/3 hp fan through 3” air hose). This air induces 
additional room air into baseboard at floor level. Mixture is cooled and 
dehumidified as it passes upward over chilled tinned coil, rises slowly 
and washes walls above baseboards. Moisture from air collects in bottom 
pan, drains away. System shown is by Vulcan Radiator Co. Hartford, 
Conn. costs ‘'$1,200 to $1,500 more than heating” for 2 hp size. 





3" FLEXIBLE HOSE 


FILTERED CONDENSATE DRAIN 


PRIMARY AIR 





o~ ASK 


Now you can use chilled water for summer cooling... 


an 





New packaged units include boiler- 
chiller combination, right, and re- 








cessed room convector, below. Convec- 











Perhaps the biggest new development in hot-water heat is tor wees tak 46 eis i heel 
packaged equipment that both heats and cools. Thus air which is filtered and either heated or 


conditioning is now possible for the first time with boilers Cage. FOr GEES OR ear. Bee 
brands see New Products, p. 162 et seq. 


ig 


and chillers combined in a single unit designed especially 





for houses. Either hot or chilled water is circulated through 
insulated pipes to a variety of new types of year-round 
convectors, also designed especially for houses. Some 





models are small enough to be recessed in a wall between 





two studs. And one new system uses a baseboard unit for 


both heating and cooling, as shown above. 


What does it cost? Total installed prices for liquid 
cooling systems are hard to pin down because the equip- 
ment is so new. Some firms say a 2-hp year-round air- 





conditioning system with water can be installed in $20,000 
houses for as little as $1,850. Others say installed costs 
may be 20% higher than the cost of home air condition- 














ing with warm-air heat. But they predict that prices will 





Combustion Engineering 


I; 


Warren Webster Co, 


gradually come down as production goes up. 
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How to melt snow 


es I tec = mame corrmmernnme 


Driveway system at University of Illinois test house uses 


two 34” pipes 12” o.c. under wheel tracks. No insulation is 
used because of 4” well-drained gravel fill underneath. 
Concrete was poured 2” under and 2” over top of pipes. 





Front walk for same house shows clearly how nonabsorb- 
ing metal chairs hold pipes 2” above fill. Metal is used 
instead of porous material like brick or wood, which 
would absorb ground moisture and cause pipes to corrode. 


Driveway of USG house by Architect Quincy Jones (see p. 


Boiler capacity for heating house is 90000 Btuh. Operating cost is quoted as ‘‘less than 5¢ per hour.’’ 





After. Melting system uses regular house boiler, was fully installed for $300. 


..- and hot water for snow melting in winter 


Snow melting systems are spreading from the custom to the builder 
market. The reason: a complete melting system for a 50-ft. drive- 
way can be installed in a house with hot-water heat for as little as 
$300 (less for volume builders). Only one boiler is needed and 
frequently the size of boiler used to heat the house is hig enough 
to melt the snow too. This is because most snowfalls occur at a 26 

when most boilers have reserve capacity to 





mean temperature 
melt snow, as well as heat the house. 


How it works. Most popular method is a wheel-track system, as 
shown at left. The pipes form a closed water circuit, independent 
of the heating, and ethylene glycol is added to prevent freeze-up. 
The system goes into action only when needed and it can be operated 
either automatically or manually. 

Obviously, the exact price a builder pays will vary according 
to such factors as length of driveway, type of system and melting 
capacity. Thus installed prices can range from $1 per sq. ft. of 
actual driveway covered up to $1.50.* 


Big sales appeal. Regardless of cost, anybody who has shoveled 
snow off a seemingly endless drive will appreciate the sales appeal 
of automatic melting. Heating manufacturers also point out that 
shoveling snow is a man-killer, as evidenced by the high death rate 
from it. This last point alone can be turned into a major sales 
reason for snow melting. 


* A comprehensive 3l-page Snow Melting manual giving full details on de- 
sign and installation is available free from the Committee on Steel Pipe 
Research, 350 Fifth Ave., New York 1, N. Y. 















NEW 
PRODUCTS 


Closed system permits same water to be chilled, circulated, then rechilled. Most 
units furnish water as cool as 40°, and 8°-10° will be picked up as liquid passes through 
convectors, cooling the house. Most chillers have water-cooled compressors. 


“Teen © li b a. Chilled water systems have long dominated 
Liquid heating and coo ing researc the air conditioning of commercial and indus- 


- trial buildings, but until recently, equipment 
pay of in new prod ucts was not sized for the residential market. Now 
chillers of 2- and 3-ton capacity have been 
linked with appliance-sized boilers (p. 158) 
to provide complete packages that take up 
as little as 3.2 sq. ft. of floor space. 

Chillers are designed for installation over, 
under, or alongside the boiler, and may be 
added to existing systems if desired. Most 
are water cooled, and require an evaporative 
tower outside for water conservation. Units 
are completely self-contained (include com- 
pressor, condenser and evaporatcr) and need 
no assembly on the job. 

Boilers may be either oil or gas fired, and 
sized to fit the radiation requirements of the 
system. All chillers shown here are water- 





cooled systems (cooling towers) except the 
Brown, which is air cooled. 

When boilers are to furnish household hot 
water during the summer, piping is in paral- 
lel, so that chilled water does not pass through 
the boiler on its way to convectors, Winter- 





summer thermostats control both gas solenoid 
and refrigerator compressor through a relay. 


Manufacturers: (of units shown): 
Brown Products Co. 
97-12 Metropolitan Ave. 
Forest Hills, L.I., N.Y. 











Combustion 
Engineering, Inc. 


911 W. Main St. 
Chattanooga 1, Tenn, 





Package units have water chillers mounted in tandem with boilers. Thermostatic con- Hydrotherm, Inc. 
trols can switch the system from heating to cooling, or vice versa, in variable weather. Northvale, N.J 


Mounted one above the other, units need only 4 sq. ft. or less, floor space. 
American Radiator & 


Standard Sanitary 
50 W. 40th St. 
ieee asicii New York 18, N.Y. 


PRODUCTS in this issue 


WV continued on p. 224 
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This is the most wanted house in America. Families of all types, sizes, incomes 
are searching, yearning for this house. Qualified builders are wanted to satisfy 
this demand. They will be richly rewarded. 


DESCRIPTION: 

NAME: The Techbuilt Packaged House 

siZE: Two floors of completely usable space 

APPEARANCE: Distinctive, contemporary ; wonderful 

CHILDREN: Ideal for them — selected by Parents’ Magazine as “Best Home for 
Families with Children” 


UNUSUAL CHARACTERISTICS: Offers more living space for the money than any 
other house ever built 


Learn why you should become a franchise builder of America’s most wanted 
house by writing today to Techbuilt, Inc. (Dept. H-4), 55 Brattle Street, 
Cambridge, Massachusetts. 











Now...Westinghouse Air Conditioning! wy 
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entire house all summer 
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entire house all winter 
































Westinghouse combination heating-cooling unit with Precipitron, the electronic 
air cleaner, means year-round comfort... with less house cleaning 


Now, Westinghouse offers a new idea in Year-Round Air 
Conditioning. A single system that cools in summer... 
heats in winter... and removes over 90% of all airborne 
dirt, dust, and pollen. 

One Heating-Cooling Unit air conditions entire house 

. while a “Companion” Unit PRECIPITRON removes five 
times more dirt, dust and pollen than ordinary filters. 

PRECIPITRON is the remarkable electronic filter that cleans 
air 5 times more effectively than standard filters—yet costs 
no more to operate than an ordinary 60-watt lamp bulb. 


The PRECIPITRON makes possible America’s ‘‘easiest-to- 
keep-clean” house, saving many hours of housecleaning 
drudgery every month and hundreds of dollars yearly in 
cleaning and redecorating costs. Hay fever sufferers find 
that PRECIPITRON makes the home a “haven of relief” 
never before possible. 


YOU CAN BE SURE... 1F ITS: 
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Westinghouse 
“6-Step Plan to 


Speed Home Sales” 
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sponses: 


eeronrsctenerte 


To help make your homes more 
salable, Westinghouse has pre- 
pared a package of new and 
practical merchandising ideas. 
This kit goes to work for you 
when your homes are air-condi- 
tioned with Westinghouse, and 
highlights the many benefits of 
year-round comfort. 

This package consists of book- 
lets to help you plan a complete 
promotion program. . . a book- 
let to help sell prospects . . . new 
ideas on point-of-sale display 

. Selling aids for your sales- 
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men—even a complete news- 
paper publicity program. 

If you’re looking for new 
merchandising ideas to help you 
speed home sales in °55, mail 
the coupon below—now! 














Cleans air up to 5 times better Westinghouse Air Conditioning 
Dept. H-1, Box 510 


Staunton, Virginia 


© iniennen® 
eElectronic Air Cleaner than standard filters 


(above) removes 90% of all 


airborne dust, dirt, pollen, RN g ; 
provides most healthful air \ (_] I'd like to have a look at “*6-Step 
ever to enter the home... j Plan to Speed Home Sales”. 
considerably reduces clean- i: eae 

a [] I'd like to know more about the 


ing, dusting, redecorating. } 
. Westinghouse PRECIPITRON, Heat- 


UNFILTERED MECHANICALLY PRECIPITRON ing-Cooling Unit Combination. 
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. AIR FILTERED AIR CLEANED AIR 

HEATING-COOLING UNIT : : 
[ Pam Ne te 4 A [] Architect _}] Builder 

OOS ent oar Samples from the U. S. Bureau of Standards 
g e Heats entire house. 
j Oil or gas-fired furnace. ME oo et ee eee cece ce cee ° 
i e Removes excess humidity. standard air conditioning filter were tested side a Please Print 
j e Westinghouse-designed ther- Ce ers ees. bynes 
pah-ronere by side for air cleaning efficiency. emesis Sai sie, Soe coat 
e 
: eae 6 apse ne ccsecesecseeeass * 
| Gey ta es Fee ee cane eess STATS ou 
J-80466 FA Ko AR Hi eA TIMID 





Eric Kaiyer, Architect e Photos: Rudolph Leppert 


STOMA |... oistincuisne 
MATERIAL FOR A DISTINGUISHED DESIGN 


Is it not reasonable to provide a good architectural concept with a 
suitable medium of expression? STONE is such a medium. Because of 
its variety of texture and color and form, its complete flexibility, it 
adapts itself to any design concept, enhances each. A little STONE-a 
lot of distinction. 


For additional information about STONE, 

its variety, characteristics, availability or uses, 
write the Building STONE Institute, 

2115 Martindale Avenue, Indianapolis, Indiana. 
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LETTERS 





OPEN LETTER 
Sirs: 

Your Open letter to the President on be- 
half of the homebuilding industry (Jan. issue) 
sets forth our views as a supplier to this im- 
portant industry in very complete and ade- 
quate form. 

Owens-Corning Fiberglas has a large stake 
in all phases of the homebuilding program. 
We have a real interest in the FHA and VA 
appraisal attitudes because these agencies 
should encourage and foster quality housing. 

FHA and VA should be flexible enough to 
change with this changing industry and accept 
good new construction methods that offer low- 
er costs and new or improved materials that 
offer better properties at a fair cost. To ac- 
complish these things, they must be staffed 
with able people free to move within the limits 
of their authority without fear of political 
censure. 

These agencies must take the lead in en- 
couraging adequate maintenance, repair and 
improvements to save older housing units from 
decay. They must take the lead in encourag- 
ing the construction of adequate low-cost 
housing. 

With this leadership by government un- 
trammeled by party politics, much can be 
done to improve the standard of living in this 
country. 

Haro_p BOESCHENSTEIN, president 
Owens-Corning Fiberglas Corp. 
Toledo 


Sirs: 

May I compliment you on the straightfor- 
ward way you state certain truths about the 
housing picture in your Open letter to the 
President? Your approach should produce 
beneficial results. 

ApriaAN Witson, ALA 


Los Angeles 


Sirs: 

If Nebraskan Senators and Congressmen 
have not been sent copies of your Open letter 
to the President, | would appreciate your 
sending me eight copies. so that I may for- 
ward them on behalf of our association. 

Frep HEss, executive secretary 


Omaha Home Builders Assn. 


Sirs: 
.. . Excellent. 
In Colorado we had an excellent office. Now 
it’s a sick and discouraged office. 
Before the Republican politicians took over, 
I strongly urged that we have a national FHA 
day in recognition of the outstanding work 
done by FHA. Now I suggest that we have a 
national day of mourning for FHA. 
Joun BoNFrorTEe 
Pueblo, Colo. 


continued on p. 171 
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side locations sloping _ 
away from street 


hill 





























hillside location 
sloping up 
from street 


2001 N. WESTWOOD 
TOLEDO 7, OHIO 


Shown here are but three of 
the many nationally renowned 
Scholz California Contemporary 
package homes designed for 
Hillside Locations. Write or call 
for complete information. 





whatever your kitchen budget...you have 


your answer in these two great lines 



































the kitchen preferred 
for the quality home 


Before you specify the kitchen for your 
higher priced houses , . , be sure to in- 
vestigate GENEVA. Comparison will 
od convince you that no other kitchen of- 
( fers the striking beauty and outstanding 
quality of this fine steel kitchen line. And 
only GENEVA offers all these sales 
building features: 

















@ Cabinets in white or a choice of six 
decorator colors. 

®@ Wide selection of special features or 
custom cabinets to specifications. 

@ Sinks in stainless steel, porcelain or 
custom tops. 

© Complete line of accessories. 

@ Kitchen specialists to assist you in 
planning and installation. 

@ And GENEVA kitchens are backed by 

strong national advertising. 


































KITCHENS 


(BY FFE NEVA | 


the kitchen designed specifically for you the builder. 





Now you can include a really top quality steel kitchen 
in your medium and lower priced houses . . . and still 
enjoy a good profit. While priced realistically, GMK 
kitchens include such quality features as: door and 
drawer fronts painted both inside and out .. . smooth 
rolling nylon mounted drawers. .. semi-concealed spring 
type hinges and many other fine features. 


For details and specifications on these two fine 
kitchen lines write or wire: 








Dept. HH 4-55 


GENEVA MODERN KITCHENS ® Division of Acme Steel Co. Geneva, Illinois 




















BIRD ARCHIT 
Shingles 

















ror | ow-Slope Roofs! 


TRIPLE-COVERAGE - 5” HEADLAP — 300 LBS. PER SQUARE 


These are just a few of the outstanding characteristics that make the = Ask your distributor today for further de- 
BIRD Architect Shingle the finest asphalt shingle ever made... the —tai/s—or write to BIRD & SON, me, 
shingle that has FH 4-Acceptance for roof slopes of 3" in 12" or more. Dept. HH-4, East Walpole, Mass. 


Think what that means! You can use BIRD Architect Shingles with 
confidence even on very low slope roofs! You get 3 layers of protection 
to keep out the weather... a5” headlap vs. the 2" headlap of the 
ordinary shingle . . . 300-lbs. per square which insures roofs against 
lifting (without any need for cementing tabs) . . . bigger ceramic 
granules—3 times as big as in ordinary shingles —which give an intense 
color quality and deep texture not possible in a smaller-granule shingle, 








and add 50% longer life to the roof. 
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QUALITY PRODUCTS SINCE 1795° EAST WALPOLE, MASS., NEW YORK, N. Y., CHICAGO, ILL., SHREVEPORT, LA., CHARLESTON, S. C. 
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Wall tile by Wilson Plastics, Inc., Sandusky, Ohio. 


| le Ad can LE -»+FOR A FAST, POSITIVE DECISION ON THE WHOLE HOUSE! 


arm and easy, with a party-dazzle— 
Wie newest kitchen has to be all that. 
Nothing captures all these qualities as com- 
pletely as tile made of BaKeLrreE Brand Sty- 
rene Plastics . .. and it adds plenty of stamina 
for day-to-day living. The variety of colors 
and sizes and types is a springboard of ideas, 
adaptable to any period. And don’t forget, 
these beautifying tiles are surprisingly low 
in cost, easy to install. 


BAKELITE Styrene Plastics give tile all these 
features: Resistance to acids and alkalies + 
Easy cleaning, safe with soaps and deter- 
gents - Clear and uniform colors, right to 
the back + Resistance to denting, chipping 
and crazing. 


Ask your dealer for wall tile made otstiee 
of BakELITE Styrene Plastics which 
meet the industry’s standards. It’s 
eligible for FHA loans. “Weare 


STYRENE PLASTICS 





BAKELITE COMPANY, A Division of Union Carbide and Carbon Corporation (ag 30 East 42nd Street, New York 17, N. Y. 


In Canada: Bakelite Company, Division of Union Carbide Canada Limited, Belleville, Ontario 
The word Bake.iteE and the Trefoil Symbol are registered trade-marks of UCC 
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Sirs: 

Last night I read your Open letter to Presi- 
dent Eisenhower several times. Each time I 
read it, it impresses me more strongly with its 
yalue at this time. 

Someone had to say these things in an ef- 
fective way. There is nothing in the letter 
with which I do not heartily agree. My only 
criticism would be that it might be even more 
vigorous in its tone, but I realize the neces- 
sity of keeping it factual and on a high level. 
I have no doubt that the President will read 
it and the effect must certainly be beneficial. 

FrANK W. Cortricut, director of builders 
research 
Youngstown Kitchens 


Warren, Ohio 


WITHOUT VA OR FHA 
Sirs: 

Your recent article (Feb. issue) on how we 
finance Hadley-Cherry homes has certainly 
convinced me that you have considerable 
reader interest among builders and financial 
institutions. We have had innumerable calls 
and letters from all over the country request- 
ing more information. 

The only inaccuracy in your article was the 
statement that “An essential feature of the 
plan is that amortization does not start until 
eight months after the house is completed and 
sold.” Amortization starts eight months after 
the loan is recorded. Hadley-Cherry usually 
have the house completed within 90 days, so 
this gives them approximately five months of 
payments before they have to start retiring 
the principal obligation to us. 

This is a good deal for the builder, the 
borrower and the lending institution, but it 
requires a high degree of ability on the part 
of the building firm. 

The real secret of its success is the ability 
of Hadley-Cherry to build this house rapidly. 
Few builders could duplicate this feat. Any 
average builder or a borrower on a contract 
basis would spend at least $1.000 more to 
duplicate this house than they are able to buy 
it for from Hadley-Cherry. 

That is one reason why we appraise the 
houses for several hundred dollars more than 
the purchase price. No competent appraiser 
in this area can give that house less than 
$6.75 per square foot plus $1,200 for the lot. 

J. Howarp Epcerton, president 
California Federal Savings and Loan Assn. 


Sirs: 

I'm a small builder (about five houses a 
year). The biggest reason we don’t build 
more is because of the large down payment 
we have to get. 

[ would like to put Hadley-Cherry’s plan 
to use. 

G. L. Barstow 


Townsend, Mass. 


continued on p. 172 
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THERMADOR 


Built-in electric ranges 
The Original and the Finest 


Plan your kitchens with THERMADOR Bilt-in units. Choose 
from 12 COOKING TOPS, with or without the middle griddle or 
Convertible Duo-Cook. And notice how much storage space you get above 
and below. The FULLY AUTOMATIC OVENS are easily installed 
in standard cabinets—at waist level. All units, like the low-cost 
WARMING DRAWER, are in lifetime, easy-to-clean stainless steel. 

They blend handsomely with any building material or color. 
Ask about THERMADOR -— the Original and the Finest 
Bilt-in electric range. 


THERMADOR ELECTRICAL MANUFACTURING CO. Dept. HH-455 
Division of Norris-Thermador Corporation 
5119 District Bivd., Los Angeles 22, California 








romans Please send me illustrated literature on: ‘ 
| = | ro 
; Bilt-in Bilt-in iT Water 
— CJ Ranges Heaters t ¢ O Heaters 
j — ww 
Name 
Address 
City Zone State 
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The house insulation 


picture Is 


Are you and your customers 
getting the full benefit of the 
trend to reflective insulation? 


Every year, more and more millions of 
feet of reflective insulation go into FHA- 
approved buildings. Builders everywhere 
are realizing that this new principle of re- 
flective insulation means not only higher 
thermal efficiency and better moisture pro- 
tection, but definite economies as well. 


Only reflective insulation stops that 50% 
to 80% of heat transfer which occurs by 
radiation . . . effectively checks loss by 
convection and conduction . .. and func- 
tions as the ideal vapor barrier .. . yet 
costs no more than ordinary insulations. 


Take for example the high efficiency 
and low cost of Alfol 
aluminum foil insulation 


Alfol is the original aluminum foil building 
blanket and leader of this fast-growing 
field. It usually costs less than bulk type 
insulations over which it has a substantial 
efficiency advantage. 


Alfol offers special protection 


Vapor-proof Alfol is applied from contin- 
uous 500 sq. ft. rolls, in a way that com- 
pletely seals off cold wall areas from warm 
moist room air—preventing harmful con- 
densation. It protects your buildings against 
peeling paint, cracking plaster, and rotting 
timbers common in improperly insulated 
structures. 


Alfol doesn't sag or pack down... never 
loses its insulation value by moisture ab- 
sorption. Your building stays effectively 
insulated under all conditions, winter and 
summer ... and your buyer stays happy. 


Fast easy installation, low handling costs 


No other full-protection insulation can 
match Alfol’s ease of installation. A tough 
kraft backing bears all application stress, 
prevents tearing. Applicators love it be- 
cause it goes in fast and easily. There is 
no bulk ... no muss or fuss... no irritat- 
ing dust . . . no excess weight. Alfol 







changing! 





ALFOL aluminum foil insulation blanket 
is easy, fast and economical to install. 


weighs only 1/12 as much as its bulk type 
“equivalent”, and requires only 1/20 the 
storage space. Your money buys less over- 
head ... less labor . .. more and better 
insulation. 


Meets every need 


There is a type of Alfol to meet every in- 
sulation need, including exposed ceiling 
jobs for industrial plants and insulation of 
furred masonry. 
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A Q) kraft-duplex 
\ \ backing 
’ @) foil layers 


Q) reflective 


air spaces 
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Write today! for this illustrated bulletin 
giving full details — learn 
why thousands of builders 
are enthusiastically 
installing Alfol in their 
current buildings, to 

lower costs and to 

insure the value of 


their property. a 


REFLECTAL CORPORATION 
A subsidiary of Borg-Warner Corp. 
310 South Michigan Ave, Suite 2818 
Chicage 4, Ill. 
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Sirs: 

Already we have received many telephone 
calls and letters from all over the nation as 
well as Canada from builders and lending in- 
stitutions expressing a keen interest in this 
type of operation. 

Ray K. Cuerry, president 
Hadley-Cherry, Inc. 
Los Angeles 


SOURCE MATERIAL 


Sirs: 

I was very interested to read that Mr. 
Farny, who “has borrowed freely from ... 
Techbuilt’s plans,” (Feb. issue, p. 158) seems 
to have doubled the cost of the house. 

It is encouraging to us that the builder who 
does build the house just as we designed it 
can do so much better for his customer and, 
we suspect, himself. 

Cart Kocu, AIA, president 
Techbuilt Inc. 
Cambridge, Mass. 


DARKNESS AT NOON 


Sirs: 

Architect Koch (Jan. issue) may or may not 
be right about draperies being a better in- 
sulator than double glazing. But I still don’t 
want to have to pull the draperies and turn on 
a light to read while the sun is shining brightly 
outside. 

Grorce A. Doren 
El Cerrito, Calif. 


RIGHT NOTE 
Sirs: 

I was more than pleased with the very nice 
handling you gave the MPR aarticle (Feb. 
issue, News). You hit just the right note and 
certainly were very accurate. 

Net A. Connor, director 


Architectural Standards Div. 
FHA 


SELECTIVE SELLING 


Sirs: 

Is anything being done to discover prospects 
for new houses on a selective basis? For ex- 
ample, parents of a second or third child 
presently living in a small home should be 
good prospects for a somewhat larger one. 
Has anyone ever tried to “sell” such prospects 
by direct mail successfully? 

A. D. CHERNIAK 
Windsor, Ont. 


WANTED: ONE ISSUE 
Sirs: 

If the prefab builders can have a complete 
edition, why can’t we “biggest builders” 
(Jan. issue) ? 

Harry KIsset 
Inglewood, Calif. 
continued on p. 174 
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Put your windows where you want them 
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Solve the<SunzProblem 
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By 5 o’clock on a summer afternoon a 3’ west overhang 
will be so nearly useless that an 8 x 12’ picture 
window will let in almost as much heat 

as it would without the overhang —about 24,000 Btuh. 
Canvas Awnings are better than overhangs 

east and west because they can roll down lower 

when needed and give complete protection 

for a fraction of the cost. 











Your local canvas awning 
manufacturer will gladly 
discuss design 
specifications for 

canvas sunshades to fit 
any exposure and 

to harmonize with 

all styles of architecture. 
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with GANVAS SHADING 


Every good idea that makes it easier to keep a house cool 
without air conditioning will also make it easier to cool a house 
with air conditioning. And of primary importance 

in both of these is keeping the sun off glass areas, 

for glass-lets in 35 times as much heat from the sun and 10 times 
as much heat from the outside air as insulated wall. 

Your answer? Outside canvas shading... 

flexible, colorful, economical! With this heavy fabric 

effectively screening out 75% of the sun’s rays, 

interiors stay degrees cooler. Air conditioning equipment costs less 
and works at maximum efficiency. 

So if the nicest view is to the west, put in a big window 

and enjoy it. Simply shade the area with canvas. 

You'll find it does more than reduce heat gain... at little expense, 
it adds a distinctive note of color, grace, 

and texture to attract your potential customers. 


See our catalog 18f/Ca in Sweet’s Architectural File 
or write for a free copy. It contains original and practical ideas, 
plus helpful instructions for specifying canvas. 


Comod Aurting ltitute, Ino. 


and National Cotton Council 
ee P. ©. Box 1851 Memphis, Tennessee 
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WHAT’S A “BUILT-IN” 
WITHOUT REAL SALES FEATURES? 








suDUTOON 


America’s Finest Built-In Range 


BEST DEAL YET TO HELP SELL HOMES FASTER! 


Builders everywhere report complete sellouts from model homes equipped 
with Suburban gas and electric ranges. And no wonder! One look at your 
Suburban kitchen and home buyers see more wife-saver features they want— 
than in any other built-in range on the market! Here are just a few of 
Suburban’s real selling features you’ll be interested in, too. 

ONLY built-in that takes same size cabinet opening for gas or electric 
oven. ONLY built-in with exclusive ‘‘Coppertan”’ finish plus other distinctive 
porcelain enamel colors and stainless steel. First built-in with ‘Look-In’’ 
oven window (electric). First built-in with eye-level controls (electric). Want 
to know more? Send for the complete story today. 
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LETTERS continued from p. 172 





NEEDED IN BOSTON 


Sirs: 

“What a builder gets from an architect” 
(Feb. issue) should be distributed to HBA 
members—at least in this area. 

Jan Rerner, architect 
Boston 


JOB RECOGNIZED 
Sirs: 

A very nice story on Somerville (Feb. issue, 
News). I was glad you gave credit to Ralph 
Taylor and Alan McClennen. They have done 
a terrific job. 

WiLuiaAM L, SLAYTON, assistant director 
National Assn. of Housing 

and Redevelopment Officials 
Washington, D. C. 


NEVER UNDERESTIMATE . . . 


Sirs: 
As a housewife, I’d like to make some sug- 
gestions: 


Why do so many house plans have traffic 
routes through the kitchen? 

Have you ever turned from a hot stove to 
pour boiling liquid down a sink and found 
yourself in the path of two racing children? 
Have you ever had a husband unload the 
car through your work space? How much 
more sensible it would be to design kitchens 
so that through traffic cannot cross any lines 
between the main appliances! 

This principle often gets lip service. But the 
vast majority of plans seem to ignore it. 

Jessie Lioyp O'Connor 
Little Compton, R. 1. 


CALIFORNIA TO MINNESOTA 
Sirs: 

House & Home is the best. 

We would like to get more information on 
the Terra Linda development (Sept. issue) 
for possible building in Minnesota. 

Mrs. R. C. Lone 
Olmsted & Foley 
Minneapolis 


PRICELESS 
Sirs: 
House & Home is of extraordinary value to 
me, 
I am everlastingly grateful for the priceless 
information it brings to my desk every month. 
J. J. KLEIN, manager 
Homes Division 
Illinois Lumber Manufacturing Co. 
Cairo, Ill. 


INVALUABLE 
Sirs: 

As a newcomer to the building business I 
have found your magazine invaluable on 
methods of construction and materials. 

Joun J. Dyer 
Royal Oak, Mich. 
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MAKE THE 30 SECOND CIGARETTE TEST 


Now prove to yourself and your prospective customers that 
ipped window units give absolute protection 

against drafts. Make the “30-Second Cigarette Test.” Simply 
ithi few inches of the sash of a 


hold a lighted cigarette within a 
i i ill see the smoke travel 


Dura-seal equip ’ 
straight up. - . proof positive that there is no draft when 
Dura-seal is used: 

and Sash Bal- 


Dura-seal Combination Metal Weatherstrip 
ance also provides smooth window operation with the flick 
anced silent “Gj-Vel” springs help 


of a finger. Perfectly bal 
and soundlessly. Dura- 


you close and open the windows easily 
piece jarab member is always 


seal’s exclusive concave one- 
under gentle compression—always gives a complete air seal. 
Write today for more information on how Dura-seal saves 
30% to 40% on fuel bills, assures the easiest window opera- 
tion and improves the appearance of the windows. 
Zegers, I ncorporated 
8092 South Chicago Avenue, Chicago 17, Illinois 


ZEGERS 


Combination 


i 
Litas ete Metal Weatherstrip 
~ and Sash Balance 











Complete wea 









Easy ope 


n! Easy close! 


ther protection! 
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There’s 
extra sales appeal 
in American-Standard 


Today’s home buyers are quality conscious. 
They know that quality products cost a little 
more ... and they’re willing to pay the difference 
to be sure they get products that will serve them 
well, long and without expensive maintenance. 

That’s why so many look for the “buy” that 
includes American-Standard products. The rep- 
utation of American-Standard for style, dura- 
bility and efficiency has made this name synony- 
mous with quality. And prospective home buyers 
are impressed with the house that is equipped 
with these quality products. 

A few examples of quality products currently 
making friends of builders and home buyers 
alike are shown here. We’d be happy to give you 
further information on these or any product in 
our complete line. Just write American Radiator 
& Standard Sanitary Corp., Pittsburgh 30, Pa. 








SPACE SAVER 


Heatrim baseboard panels 
are the modern way of pro- 
viding comfortable, even, 
convected warmth through- 
out an entire room. Specif- 
ically designed for forced- 
circulation hot water heat- 
ing, they take the place of 
wood baseboards. . . leave 
floor and walls unbroken, 
permit complete designing 
and decorating freedom. 
They can be installed 
against walls or recessed to 
depth of the plaster. 


CAREFREE COMFORT 


Because of its excellent 
boiler-burner coordination, 
the Arcoliner oil boiler 
gives outstanding heating 
comfort while saving dol- 
lars on fuel. Compactly 
housed in a handsome 
jacket, this automatic, cast 
iron unit will provide uni- 
form, clean, draft-free heat 
for years and years, with 
low operation and mainte- 
nance costs. Installation, 
too, is quick and easy. 


SPECIAL AMERICAN-STANDARD SERVICES AND SALES SUPPORTS! See the following page for BIG NEWS >» >» > > > 


STYLISH STORAGE SPACE 


The New Dresslyn smartly 
combines a deep lavatory 
with wide counter top and 
roomy storage cabinet. 
Available in a wide range 
of sizes, cabinet styles and 
colors, it features a medi- 
cine cabinet with lock, pull- 
out manicure tray, conveni- 
ent cosmetic drawers and 
plenty of storage space. 
Lavatory is genuine vitre- 
ous china; counter top is 
mar-resisting Micarta, 








DOUBLE-DUTY BEAUTY 


The compact yet roomy 
Restal affords the double 
convenience of bath and 
shower ... in about a 36” 
x 38” space! It’s an ideal 
way to add an extra bath in 
your new houses or to con- 
vert a closet or waste space 
into a bathroom when mod- 
ernizing. The 12”-high 
Restal features a flat bot- 
tom and built-in corner seat 
for safe, comfortable bath- 
ing. It’s durably made of 
enameled cast iron and 
is available in white or six 
exciting colors. 


American-Standard 


Serving home and industry: AMERICAN-STANDARD © AMERICAN BLOWER © CHURCH SEATS & WALL TILE 
DETROIT CONTROLS © KEWANEE BOILERS © ROSS EXCHANGERS * SUNBEAM AIR CONDITIONERS 





FREE Sales Planning Kut 


to help you build better business 











M Here’s something to help you reach more prospective home 
buyers . . . to help you tell your sales story quickly, persuasively. 





/ 


It’s the American-Standard Planning Kit, specially prepared 
with builder problems in mind. It’s brimming over with ideas on 
how to plan a promotion program, get prospects out to inspect 
your houses, clinch the sales! 
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Here are a few examples of what the American-Standard Sales 
Planning Kit contains: 


e PRESS KIT. Contains suggested publicity releases; tells how to 
give a Press Party . . . how to get the most out of your Grand 


Opening. 

e ADVERTISING GUIDE. Specially prepared material for radio and 
newspaper advertisements (a digest of American-Standard Special 
Builder Co-op plan is included). 

@ DISPLAY MATERIAL. Sales-building hand-out pieces and direct 
mail pieces . . . exterior and interior signs for your model home. 


e PLANNING PACKAGE. Practical guides on bathroom planning, 
kitchen layout, and heating installation . . . color schemes and 
decorating ideas. 

TAKE ADVANTAGE OF THIS SALES BOOSTER. ORDER YOUR KIT 
NOW. Remember, it’s free. Just contact your American-Standard 
sales office, or write American Radiator & Standard Sanitary 
Corporation, P. O. Box 1226, Pittsburgh 30, Pennsylvania. 











American-Standard 


Serving home and industry: AMERICAN-STANDARD + AMERICAN BLOWER 
CHURCH SEATS & WALL TILE + DETROIT CONTROLS - KEWANEE BOILERS ; 
ROSS EXCHANGERS - SUNBEAM AIR CONDITIONERS | 
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A BOON TO pra 


CURVATOP 


Preformed plastic surfacing - one-piece counter top and 
—_ \ backsplash— ‘ready tt to install in kitchens and bathrooms 
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| Curvatop isa one- piece preformed Consoweld unit, 
<= 8 feet long and 25% inches wide for standard coun- | 
at ter widths. Easily cut to shorter lengths or widths. | 
Your Curvatop “package” includes Curvatop in a + 
choice of 10 popular colors and patterns and 
Consoweld accessory items to produce a complete 
installation with that “custom-built” look. 
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at a production line price! ConRSOWELD 


Ne! Fae te Mee 





Want something that’s really packed with appeal for the h santa . : 
feminine half of your market? Here it is—new Consoweld the nation’s finest plastic we 
Curvatop—the preformed counter-top surfacing for d md, 
kitchen counters or bathroom vanities. Gives the custom- 
made look that puts the lady on your side! — 

7 
Easy to install — right on the job! No special tools or : . HH-45 
forming equipment needed. Easy, step-by-step applica- . Mail COU pon today E | 
tion procedures assure fast installation by your regular e for complete information 
workmen. Counter edges are finished off with beautiful : P 
Consoweld Twin-Trim® Mouldings, color- and pattern- i Consoweld Corporation, 
matched with Curvatop, for a neat, permanent and , Wisconsin Rapids, Wisconsin 
beautiful installation. ' Please send me complete information on Curvatop and ke 


‘ ‘ ? name of nearest Consoweld distributor. 
Get the facts on the entire Consoweld line ! Curvatop is a 








companion to other Consoweld surfacings, each espe- 

cially designed to produce the best results at a minimum ‘ eas 

cost, depending on the requirements of the job: whether FIRM 

shop-fabricated or job-installed; vertical or horizontal. at 

Inquire about extra thick Consoweld 10 for bathroom i ADDRESS 

walls and shower stalls. : | 
Curvatop is registered and sold in Canada by CITY : STATE soe | 
The Arborite Company, Ltd., Montreal, Quebec ls RE GN SM Roe me Go 
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How builder Herbert Gold 


adds ‘SEL’ to 
his homes... 


“T find people today are most recep- 
tive to those things which add greatly 
to their home living comfort. Robbins 
& Myers Attic Fans are a 
homes where better living is desired.” 


‘must’ in 


Herbert Gold, President 
Malverne Acres, Inc. 
West Hempstead, N. Y. 









You too can sell more homes by using Mr. 


Gold’s strategy! 


Build your sales talk 


right into each home by installing an 
R«&M ‘‘Package’’ Attic Fan. It’s a com- 
plete, dependable home-cooling system. 
On hot summer days and nights it drives 


out hot, humid air. 


.. pulls in fresh, 


cooling breezes. An R & M Attic Fan is 
the extra value, the extra comfort today’s 
home-buyer demands. It means years of 


cool summer comfort. And for the 
it adds, its cost is low indeed! 


sel)” 


Fits low attics and all standard hallways. 
The smallest unit needs only 18” of attic 


clearance; the largest but 25”. Perfect 
for “‘moderns’’ with limited attic clear- 
ance. Quiet, too. Moving parts are 
rubber-mounted, sound-insulated. Fan 
and motor have factory-lubricated, sealed 
ball bearings. Fan guaranteed five years; 
motor and shutter, one year. Certified 
air deliveries are 5000 and 7000 CFM. 
10500 and 16000 CFM sizes are also 
available. Send the coupon for details. 


See How Easily You Install 
Low-Cost 





No other attic fan can be in- 
stalled as quickly and cheaply! Fan 
simply sets over roughly framed 


opening. ing trim, 


T a Y 1 eye ° 
No Extras Needed. No bolts, screws, ceiling grille, 
Fan simply sets over ceiling 
opening; requires no springs or canvas connection. 


trap door or vent box. 


Everything you need arr‘ves on the job in a com- 
plete package. Priced from $137.60* retail, including 


automatic ceiling shutter. 


ROBBINS & MYERS 








"eine atpic fang 


Sa ” ~@ 
iT 
epee! 


*Prices sul 
to change 
without notice, 
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Complete automatic shutter 
unit fastens with screws to ceiling 
opening frame; flange forms ceil- 


ReM “Package” Attic Fans! 














R & M Attic Louvers are 
specially sized to provide proper 
exhaust for each of the 4R&M 
“Package” Fans. 


Robbins & Myers, Inc., Fan Division 
387 S. Front St., Memphis 2, Tenn. 


Please send me your booklet, “R & M Comfort 
Cooling & Ventilating.” A.I.A. File No. 30-D-I. 


Name___ yee 





Address____.__ Se ay a Re es SP 


Zone State. 





















REVIEWS 





Five experts spell out a research 
plan for ACTION, pinpoint what we 
need to learn about fighting blight 


Ursan RenewAt Research Procram. American 
Council To Improve Our Neighborhoods, Box 462, 
Radio City Sta., New York 20, N.Y. Summary, $). 
Full report, $10 


Last August, the then-embryo American 
Council To Improve Our Neighborhoods 
(ACTION) handed five top-flight experts on 
housing problems $20,000. Their assignment: 
to chart a research program for the council 
which would 1) help it decide how to serve 
the burgeoning national urban renewal pro- 
gram and 2) define the dark corners of this 
fantastically complex process where more te- 
search might shed needed light. 

The resulting volumes—there is a third vol- 
ume of bibliography, too—constitute the most 
ambitious compilation yet of what thousands 
of experts across the nation are going to need 
to know before urban renewal can be broadly 
translated from a dream to reality. These are 
not books for beginners at urban renewal, re- 
habilitation and conservation. But they are 
probably “must” reading for the still regret- 
tably small handful of people who try to keep 
well posted on the subject. 

The five researchers* under chairmanship 
of Reginald Isaacs, professor of regional plan- 
ning at Harvard University, named 25 topics 
as worth study during the next few years to 
learn how to do a better job of using all the 
available tools to fight the spread of blight in 
US cities. They outlined another 33 subjects 
for later investigation. 

Why is so much fresh inquiry needed into a 
subject with which housers have been grap- 
pling (however ineffectively) since the start of 
the century? The researchers give this an- 
swer: “It is not difficult to visualize the re- 
action of the American people to ACTION’s 
extensive promotional program, if it should 
develop that the policies and programs it ad- 
vocates, when put to the test of practicality. 
cannot be made to work.” (The book does not 
say so, but many housing leaders fear if urban 
renewal fails the result will be a wave of pub- 
lic housing, submerging private industry. ) 

The 25 subjects suggested for immediate 
inquiry represent “major problem” areas of 
renewal. Some of the most important ones: 


1. What should the role of citizens’ groups 
be? How have such movements been born, 
how are they financed. what influence can 
they wield most effectively? 


2. When is a structure too deteriorated to be 
economically suited for rehabilitation? 


(continued on p. 220) 


* The others: Walter Blucher, former director of 
the American Society of Planning Officials; Martin 
Meyerson, associate professor of land and city 
planning at the University of Pennsylvania (who 
subsequently become ACTION research director) ; 
John M. Ducey of Real Estate Research Corp. of 
Chicago; and Jack M. Siegel, counsel to Chicago's 
Metropolitan Housing and Planning Council. 
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| ALL-IN-ONE 
: AIR CONDITIONER AND HEATING UNIT 


, P rj 
’ Gurtir. year-’round heating and cooling unit provides 


- - enjoyable comfort — automatically. 


SUMMER COOLING — with clean, cool, de-humidified air thoroughly circulated 
d ff through every room is assured even on the hottest days. 


tT WINTER HEATING — is equally effective through the efficient gas fired section 
t for use with natural, manufactured, mixed or LP gases. 


Whether for a new home or a remodeling project, one system of ductwork 
is all the unit needs for both heating and cooling. 


Readily adaptable to any existing warm air installation. 


Compactness assures easy placement in utility room, garage, or 
basement. 







See for 
ROOM AIR CONDITIONERS 





See your Curtis Distributor for more information. You'll find his name 
in the yellow pages of your phone book, or write us. 


NR Cte eee 






Remember, There’s None 


‘ They possess the same dependable 
Better Than Curtis—manufactured 






and efficient performance. 

Characteristics that are built into all 

Curtis equipment. Standard and 

DeLuxe models up to 1 tons are available. 





by a company with 10] years of 





successful designing, engineering 





and manufacturing experience. 






CURTIS REFRIGERATING MACHINE DIVISION of Curtis Manufacturing Company 
1975 Kienlen Avenue, St. Lovis 20, Missouri 
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GROWING IN POPULARITY. It's 
the new aluminum awning win- 
dow by Republic's Truscon Steel 
Division. Extra-strong sections, 
single control, simultaneous ven- 
tilator operation, positive clos- 
ing, and fully weatherstripped! In 
modular and regular sizes for 
every type of construction. 
Available from building-supply 
dealers, backed by Truscon’s 
nationwide warehouse service. 

















It’s a busy, bustling, booming market. Families 
that are young in years, or young in spirit, pre- 
fer to live in homes that are young at heart. And 
it’s so easy to add this impression to your homes. 
Simply replace the old standbys with new prod- 
ucts featuring new ideas. 

Offer the fresh, youthful beauty of Truscon 
Aluminum Awning Windows. You can install 
them in every window opening ... in both con- 
ventional and contemporary designs. Offer the 
kind of closet convenience young women want 
by replacing old-fashioned doors with easy- 





aN De trail ls 


a 


opening Truscon Sliding Steel Closet Doors. 


a ee 


Take a good, long look at trim, attractive) 
Republic Steel Kitchens. Combine their spar 
kling beauty with “built-ins” and accessories 
made of Republic ENDURO Stainless Steel) 
Use stainless steel, too, for roof-drainage equip| 


= 


ment that will stay “young” for life. Republic's! 
Berger Division makes a complete line for you. 

All these Republic products can help you sell 
the families with “young” ideas. Ask you! 
Republic Distributors and Dealers, or write us 
for more information. 
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MODERN CLOSETS are made so much more convenient by Truscon Steel Sliding Doors. Complete 
with frame; easy to erect. No cutting, fitting, planing needed. Slide silently, effortlessly on nylon. 
Paint to match room decorations. For 3/0”, 4/ 0”, 5/0” and 6/ 0” openings. At building-supply 








REPUBLIC STEEL KITCHENS are packed with extra selling features such 
as the handy shallow drawers shown here. You simply use standard items 
from this big line to design kitchens with a “custom” look. Special cabinets 
for the new built-in ovens and range burners, too. Standard one-piece 
Formica counter tops with stéel core. See Republic Steel Kitchens at the 
distributor display near you. 





i 


STAINLESS FOR ROOF DRAINAGE? You bet. Republic's Berger Division is 
making a complete line. Stainless steel resists rust and corrosion, stands 
up to weather, never stains painted siding, and can be expected to last 
for the life of the house. Berger is making plain round, corrugated round, 
and corrugated square conductor pipe; Snaptite” eaves trough; “K” 
gutter; flashing; roll valley; plus a complete line of fittings and accessories. 
Your roofing contractor can install them for you. 


REPUBLIC STEEL CORPORATION 
3122 East 45th Street 
Cleveland 27, Ohio 





Please send me more information on 
[] Truscon Aluminum [-] Truscon Interior Steel 
Awning Windows Doors 


[-] Republic Steel Kitchens [] Stainless Steel Roof 
Drainage Products 











Name Title 
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Electronic Moduflow home in West Hartford, Connecticut. Builder: Green Acres, Inc. Architect: Irving Rutherford. Electronic Moduflow installed by Standard Sheet Metal Works. 


New Englander again features 
- year-round electronic comfort homes! 





Louis Beckenstein features Honeywell Electronic Moduflow Comfort Control 


in new $2 million Connecticut development 


UILDER Lous BECKENSTEIN, one of the first eastern 

builders to feature electronic comfort homes, is doing 
it again —in his new Mountain Acres Development in 
West Hartford, Connecticut. 

To assure year-round comfort from his heating and air 
conditioning systems, Builder Beckenstein standardized 
on Honeywell Electronic Moduflow Temperature Control 
for all his houses. 

Like Builder Beckenstein, you too will find that Moduflow 
adds electronic sales appeal to your homes. Prospects go 
for the idea of an electronic thermostat owtside that varies 
indoor temperatures as the weather changes! 

This is the ultimate in modern, automatic temperature 
control 

That’s why builders all over the country—with houses 


for sale in every price range—are installing Flectronic 
Moduflow as standard equipment. And they're realizing 
the powerful sales appeal of the electronic comfort home used 
in their advertising and promotion. 

Honeywell is backing up your local efforts with a dynamic 
national advertising program in LIFE Magazine. This pro- 

c Cc c 

gram helps create demand for your new homes, and keeps 


Honeywell Electronic Moduflow as a top sales tool for you ! 


L. Beckenstein a top eastern builder 


Louis M. Beckenstein is president of the Hartford, 
Connecticut, building firm, Green Acres, Inc. The 
house you see here is called ‘‘House of the Year’ — 
and is one of the models in the firm’s new Mountain 
Acres Development in West Hartford. All homes 
will feature Honeywell Electronic Moduflow to 
control heating and cooling. 
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This is the Honeywell Electronic Moduflow System 






Electronic thermostat outside the house 


varies indoor temperatures as the weather changes 


The Electronic Weathercaster 

The Outdoor Thermostat, mounted outside where the 
weather is, senses the outdoor temperature and sends an 
electronic signal to the Indoor Clock Thermostat. 
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Electronic Control Center ° 


The Electronic Relay, mounted in the utility room or 
basement, receives signals from the Indoor Clock Thermo- 
stat. Then it automatically adjusts the heating or cooling 
plant to keep the house at the right temperature—no 
matter what the weather. 


For complete information on Electronic Moduflow for the 
homes you build, contact your heating contractor, your local 
Honeywell office, or mail the coupon shown below. 


Honeywell 


Electronic Moduflow seen 


112 offices across the nation 


Indoor Clock Thermostat 


The Indoor Clock Thermostat, mounted in the living room, 
receives continual electronic signals from the Outdoor Thermo- 
stat, interprets them and signals the Electronic Control Center. 
In winter, the Indoor Thermostat also turns down the heat 
automatically at night for cooler sleeping, and for fuel savings. 
a - . - - 

Then it turns it up in the morning before the family awakens. 


MINNEAPOLIS-HONEYWELL REGULATOR COMPANY 

Dept. HH-4-59 

Minneapolis 8, Minnesota 

Gentlemen: Please send me information on Electronic Moduflow. 


Name 
Firm Name 
Address 


vr) sacs : Zone State 
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MINORITY HOUSING (continued from p. 151) 





Interracial board of directors—six white, three 
Negro--directs Concord Park project. In a hud- 
die outside a Quaker meeting house (I to r): Dr. 
Nathaniel Duff, Philadelphia physician who is 
vice president; George E. Otto, president; Mor- 
ris Milgram, executive vice president. 


‘*. . « Open occupancy requires 


the best house in the area...’’ 


was a good indication, the prospects for Con- 
cord Park’s success seem bright. Getting it 
that way, however, had been no easy job. 

Milgram, 38, a second generation member 
of the Philadelphia building firm of Smelo- 
Milgram, Inc., had long been concerned over 
the trend toward leaving city housing to 
minorities while the suburbs become the ex- 
clusive domain of whites. (Up to the end of 
1953, he figures, only 347 new homes in the 
nine-county metropolitan Philadelphia area 
had been open to nonwhite buyers.) In 1952, 
Milgram began organizing a pool of risk cap- 
ital to back open occupancy. He was joined 
by George E. Otto, 51, of Newtown, a leader 
in the Society of Friends and head of a con- 
struction company with 20 years’ experience 
in communily development. They formed a 
corporation of more than 65 persons, mostly 
Quakers, who oversubscribed the $100,000 
capital stock issue. Recalls Otto: “I had a 
wonderful time giving Friends and friends 
the opportunity of putting their money where 
beliefs were.” 

Late in 1953, the corporation bought 50 
acres of truck farm land. The site, as sites for 
minority housing should be, was picked to 
avoid community antagonism. Otto calls it 
“an enclave to itself.” It is bounded chiefly 
by the Pennsylvania Turnpike, the Baltimore 
& Ohio railroad, open land, a cemetery, and a 
small group of homes that has been Negro- 
occupied for two decades. “We've had some 
mild kicks from people in Trevose,” Otto 
says, “but they’ve been much milder than if 
the development was across the street from 
them.” Adds Milgram: “It was the only site I 
could find in Bucks County on a bus line”’— 
which means commuting should be easy. 


Early customers at Griers’ tea: Francis Saxton, 
Charles Henry, hostess Eunice Grier. 
47, is a machine operator. He moved from a 


Henry, 


Philadelphia block which has lately ended a 
transition from white to Negro occupied. 


Even with a site so carefully chosen to mini- 
mize community resistance, Concord Park 
spent 17 months and $17,000 finding mort- 
gage money. Some lending institutions which 
had promised financing backed out or were 
downright cold to the idea. Finally. East- 
ern Mortgage Service Co. agreed to warehouse 
a dozen loans, says Milgram. Bowery Savings 
Bank took 29. And People’s Natl. Bank & 
Trust Co. of Langhorne (Pa.) provided funds 
“so we could go ahead.” Some of the fi- 
nancing, says Milgram, was at par, some for 
a “modest” discount of 144 points. Best of 
all. he has 100% VA loans (but with $600 
closing costs). 

Where would the buyers come from? The 
market pressure of home-seeking Negroes is 
so great that the usual fate of so-called “open 
occupancy” projects is to wind up nearly 
100% Negro. Otto and Milgram were deter- 
mined this should not happen to Concord 
Park. Milgram arranged for a study by s‘u- 
dents at Haverford College. Some 12,000 ques- 
tionnaires were mailed. The 1,000 returns 
have not yet been fully analyzed, but Milgram 
reports some fascinating correlations between 
general social-political beliefs and acceptabil- 
ity of integrated housing: 
>» Among names on so-called “liberal” lists, 66% 
said they believe in open occupancy and would 
move into such a tract if convenient. 
> Among members of “peace organizations” (i.e, 
pacifists), over 90% endorsed open occupancy. 


> Among people picked from suburban telephone 
hooks, only 15% believed in open occupancy. 
Only 10% of phone book names inside Phila- 
delphia endorse it. A third of Levittowners were 
for it. 


> White-collar people are perhaps twice as ready 
as blue-collar people to accept open occupancy. 


One upshot was that 25.000 pieces of direct 
mail advertising were sent to members of 
church and civic groups on recerd in favor 
of democracy in housing. But the result, so 
far, has been only one sale to a white family. 

George Grier, the first to move in, says 
some potential buyers have been “inhibited by 
fear.” One prospect, he recalls, was a former 
coworker at Franklin Institute (where Grier 
is a research psychologist). “He was afraid 


Floor plan offers big living area, 


President Otto (second from right) told custo- 
mers that to be ready for integration, you must 
‘*thave the internal fortitude to accept slights 
without losing your head, without retaliating 


in kind.” 


small bedrooms 


he would cut himself off from pay raises and 
promotions if he moved into Concord Park— 
because his superiors were pretty conserva- 
tive people.” Another prospect, says Grier, 
was willing to move in, but his Spanish wife 
was timid about it and so the deal fell through. 
Milgram recalls a lawyer who declined to 
move in “because he would lose face with his 
clients.” 

The problem, philosophizes Milgram, is that 
“nobody [among whites] wants to be first” in 
open occupancy. Fortunately, there are a few 
exceptions. As first-buyer Grier told a group 
at the project’s dedication last November, he 
and his wife, Eunice, moved in “to put our 
beliefs into action.” Another white buyer, 
Francis Saxton, a 28-year-old are welder who 
recently completed a hitch as a Navy patrol 
bomber crewman, tells why he picked Concord 
Park in these terms: “I like the section. It’s 
a beautiful home. I like the neighbors.” His 
wife. Emma, who is a receptionist for a Negro 
physician who is on the project’s board of 
directors, explains her views on integration 
this way: “It doesn’t make any difference at 
all.” 

Most of Concord Park’s white buyers have 
been attracted by personal contact and 
word of mouth. There are enough of them 
so Otto and Milgram think they have 
won their battle to produce an interracial 
tract. In the first section of 29 homes, cur- 
rently nearing completion, occupancy will be 
about 55% white. In all. some 73 buyers have 
put down deposits. There would be more, but 
adverse credit reports have taken a “very 
heavy” toll of would-be Negro purchasers. 

If hard work and determination can put 
open occupancy over, Concord Park will click. 
But its problems have been formidable enough 
to suggest that few builders elsewhere are 
likely to tackle open occupancy subdivisions 
now. The extra headaches mean less profit, 
though to dedicated men like George Otto and 
Morris Milgram this consideration is obviously 
not paramount. 

As William Stansbury, FHA race relations 
adviser in Philadelphia, observed recently: 
“Open occupancy requires the best house in 
the area. almost.” And as Milgram said at the 
Griers’ tea: “The average builder is a pretty 
harassed person. It’s hard enough without 
having to fight for a mixed development. You 
can’t build open occupancy if you’re purely 
interested in making money. But it will get 
easier as more of it is built.” 





—+—_+ +—+ 
O 5 10 IS 20FEET 


H & H staff photos 








HOUSE & HOME 





rs oe 


AOE 


4 
x 
A 
i: 
» 
Fs 
a 
€ 
i 
Hy 








E 








Hela Tee Oem 


ARERR AE an its RRS 


THE PRINCETON 















ii 

a 
Hi 
i 













i iit _ , seanasinimndiiisiil 


; i} i | Piilbia tal! 
bit eae . spel iti fil 




















Beautiful, new, woodgrain Flintkote 


olordritt Siding 


adorns 20" Century Woodcrest Homes... 





THE YALE 


Right off the New Jersey Turnpike, below deeply embossed woodgrain design. Why’ 
Haddonfield, there will be built a charming Because they are protected by the new, water- 
development of 1500 ultra modern homes. repellent, stain-resistant *Dura-Shield #1135. 


9 


Two of the three models in this community, They give you beautiful sidewalls that re- 


designed by Herman J. York and Dante J. main fireproof, rustproof and termite-proof. 


D’Anastasio, are handsomely sided with Their advantages and looks s sailed 
~ — ont ’ ges and looks should go over big 
New-look” COLORTEX. Woodcrest Homes with your prospects. Available in Weathered 


are being built by the 20th Century Con- Gpeen Brown and White 

struction Co. M. A. Sarshik, its president, 7 . 

is a director of NAHB, and H. D. Sarshik, vice —°4 *"ademark of the Flintkote Co. 

president served as prdent ofthe South  Fuanrxore Comany, 
Building Materials Division, 30 


Practical COLORTEX Asbestos-Cement Rockefeller Plaza, New York 
Sidings stay attractive and color true in their 20, N. Y. 





FLINTKOTE $4622 Chr Leadon snceron Wan 


F-5622— American Builder, April—House & Home, April—Practical Builder, March, 1955—* 
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new luxury 


Beautyware now introduces colorful new luxury 
into the one room in the home that most needs it 
-the bathroom. 

Now you can have bathroom fixtures in your 
home that are truly modern, contour styled in a 
complete variety of models. Here are smooth, clean 
lines that compliment every type home—every 
decorating theme. 

You can select Beautyware fixtures in any of 
five beautiful colors, or white. All have surfaces 
hard as glass—surfaces that defy stain. And you’ll 
find all Beautyware fixtures so easy to keep clean. 

Beneath this colorful luxury, you have all the 
practical features that make Beautyware America’s 
most modern fixtures. 

To reflect your pride of ownership, choose 
Beautyware for your home—in colors that are 
bathroom natural— 


PEARL GRAY SKY BLUE 


SEA GREEN SANDSTONE 


oe 
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“ A Second Bathroom is Beautyware’s 
a . ~y 7 . 
- New Standard For the American Home 
| 





The two bathroom plan is made possible even in 
medium and lower priced homes because Beauty- 
ware combines highest quality and lower cost. 
Beautyware is designed, engineered and precision 
é manufactured for ease and economy of installation. 


se ee 


In every way, Beautyware has pioneered lower- 
cost luxury—the new standard for both home 
owner and builder. 


This most ynusual illustration of the 
Beautyware Marquette tub is a top 
view—reflecting the clean modern lines 


that spell luxurious utility. 
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Specify Beautyware—a Product of 
Briggs Manufacturing Co., Detroit 26, Mich. 
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This striking, strong-selling advertisement will be seen and 
read by millions of home prospects during April—in House 
Beautiful, House & Garden, Living for Young Homemakers, 
Better Homes & Gardens, American Home, Small Homes Guide. 














B-300 Marquette Tub 
B-6420 Prince Closet 
B-3310 Whitman Lavatory 





BRIGGS 
BEAUTYWARE 


DESIGNED SCIENTIFICALLY 
FOR YOUR TWO BATHROOM PLANS 








Advanced Design — Al! Briggs Beautyware 


is funetional—distinctive in styling, exact 
in dimensions, formidable in construc- 
tion, unequalled in utility features. 





Engineered Installation — Specific time 
and labor saving features include free 
standing tubs with square straight ends- 
two bolt closets—jiffy assembly fittings. 





B-301 Marquette Tub 
B-6420 Prince Closet 
B-3350-HS Lowell Lavatory 


Two bathrooms make homes more saleable because 


they make them more livable. 


Your business benefits accordingly. 





Briggs pioneered the two bathroom idea—and has done 
more than any other manufacturer to make two bath- 
rooms practical and economical for the American home. 
There is a new prestige in specifying Briggs Beautyware 
—America’s smartest plumbing fixtures. 


Refer to Sweet's Catalog—Architectural File 24A, 
Light Construction File 9B, or A.I.A. File 29H 


BRIGGS MANUFACTURING COMPANY 
300 Buhl Building ° Detroit 26, Michigan 





Maximum Valve — [n precision manufac- 
ture, in quality reputation, in important 
selling features — the intrinsic value of 
Briggs Beautyware is truly outstanding. 
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And there you are... 


The easy-to-install 


window 








W@ If you’re hunting for easy-to-install 
windows . .. stop right here... your 
search is over. Ceco-Sterling Series 50-B 
Double-Hung Aluminum Windows are the 


answer. Here are four reasons why: 





1 Metal Inside Casings provide built- 





in returns and stools. 
@ Exterior Fin-and-Trim for frame con- i 
struction eliminates wood trim, drip ; 


cap and sill. 








3 Exterior Brick Mold for masonry 





construction provides time-saving 
anchorage. 

@ For multiple openings, jambs sleeve 
together, eliminating mullion sec- 
tions, 


Ceco-Sterling Aluminum Windows make 


Bek: 


homes easy to sell, too, because your cus- 








tomers will appreciate the smooth opera- 


tion... no sticking... sash floating on 





stainless steel weatherstripping. Buyers CECO STEEL PRODUCTS 
; CORPORATION In construction products 
Ceco ENGINEERING 


makes the big difference 


| 
| 


will quickly see maintenance savings, ot 
- Offices, warehouses and fabricating plants 


in principal cities « General Offices: 5601 


since Ceco-Sterling Aluminum Windows 
; West 26th Street, Chicago 50, Illinois 





require no painting . . . will outlast any 











home... are handsome and then some. ou esc 
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Homes, roo, MASONITE SIDING 


Delivers Value Extras! 


One of the busiest, best known and most successful 
manufacturers of homes in the country, National Homes 
Corporation, offers exteriors of Masonite Siding on all its 
models. For these logical reasons: 


1. Sale-ability. Precision-cut panels of Masonite Siding en- 
hance the appearance of any home...offer a deep shadow- 
line that lends character and dignity. 


2. Durability. Out-weathers the weather. Resists bumps, 
scrapes and other surface hazards. 


Look for This Man 


He Makes the Difference 


MASONITE SIDING 


PANEL PRODUCT OF MASONITE® CORPORATION 


3. Paint-ability. Smooth surface of these dense, grainless 
panels is easier to paint, holds it longer. 


4. Variety. Choice of wide and extra-wide...accentuating 
the beauty of contemporary styling. 


5. Save-ability. Sturdy all wood hardboard is economical to 
buy and to use. Reduces dimension, lap and cutting losses. 


Wouldn’t you like to know more about this increasingly 
popular siding? Your lumber dealer sells it and we’ll be glad 
to give you all the details. Just send the coupon. 


MASONITE CORPORATION, 
Dept. HH-4, Box 777, Chicago 90, Ill. 
Please send me, without obligation, your brochure 


on Masonite Siding and information about other 
Presdwocd® products. 
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Lennox shows 


how good heating and air conditioning 






































































LENNOX 
engineering 
in U.S.G.’s 
remarkable new 
Research 

Village 


@ Top architects and builders from 
various climatic regions of the coun- 
try have shown in United States 
Gypsum’s Research Village that ad- 
vanced ideas in heating and air con- 
ditioning can improve design and 
simplify construction problems. The 
result is homes of extra value and 
appeal for buyers, extra profits for 
builders. The fact that Lennox warm 
air installations were chosen for four 
of the six Research Village homes in- 
dicates the substantial contributions 
being made by Lennox engineering to 
modern home design. How some of 
these contributions were employed in 
Research Village is illustrated on 
these pages. 


IDEA: 


hide a Lennox Stowaway in crawl space 
under living room floor for ideal split- 
level planning 


No waste space here; no worry about 
making room for the heating system. 
In this spacious three-bedroom split- 


“level, a Lennox Stowaway fits snugly 


in crawl space which otherwise would 
have been of little value. Architect 


Hugh Stubbins, Jr., was free to make. 


every square foot of floor area work 
for family living. The Lennox instal- 
lation combines perimeter and con- 
ventional extended-plenum systems; 
the most efficient application of the 
perimeter heating theory is provided 
by Lennox Perima-flo diffusers. All- 
season air conditioning may be added 
later; cooling cabinet is in place ready 
to receive a cooling unit whenever the 
homeowner wishes. (Installation: 
Lennox A2-140 Stowaway.) 


Architect: Hugh Stubbins, Jr., AIA; Hugh 
Stubbins Associates, Lexington, Mass. 
Team-mate Builder: L. L. Frank; Stack- 
ler and Frank, Hicksville, N.Y. 


Research Village Builder: D. C. Maxon, 
Maxon Construction Co., Barrington, 
Illinois. Heating and Air Conditioning 
Contractor: Robert Kraft, Circle-Aire 
Co., Palatine, Illinois. 
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IDEA: Proper placement of 
Perima-flo Diffusers provides con- 
stant curtain of conditioned air, sum- } > 


mer and winter. 
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how good heating and air conditioning 
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Gypsum’s Research Village that ad- 
vanced ideas in heating and air con- 
ditioning can improve design and 
simplify construction problems. The 
result is homes of extra value and 
appeal for buyers, extra profits for 
builders. The fact that Lennox warm 
air installations were chosen for four 
of the six Research Village homes in- 
dicates the substantial contributions 
being made by Lennox engineering to 
modern home design. How some of 
these contributions were employed in 
Research Village is illustrated on 
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IDEA: 


hide a Lennox Stowaway in crawl space 
under living room floor for ideal split- 
level planning 


No waste space here; no worry about 
making room for the heating system. 
In this spacious three-bedroom split- 


“level, a Lennox Stowaway fits snugly 


in crawl space which otherwise would 
have been of little value. Architect 


Hugh Stubbins, Jr., was free to make. 


every square foot of floor area work 
for family living. The Lennox instal- 
lation combines perimeter and con- 
ventional extended-plenum systems; 
the most efficient application of the 
perimeter heating theory is provided 
by Lennox Perima-flo diffusers. All- 
season air conditioning may be added 
later; cooling cabinet is in place ready 
to receive a cooling unit whenever the 
homeowner wishes. (Installation: 
Lennox A2-140 Stowaway.) 


Architect: Hugh Stubbins, Jr., AIA; Hugh 
Stubbins Associates, Lexington, Mass. 
Team-mate Builder: L. L. Frank; Stack- 
ler and Frank, Hicksville, N.Y. 


Research Village Builder: D. C. Maxon, 
Maxon Construction Co., Barrington, 
Illinois. Heating and Air Conditioning 
Contractor: Robert Kraft, Circle-Aire 
Co., Palatine, Illinois. 
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IDEA: 


curtain exterior walls with warm air 
and you can plan more glass area at 
less building cost 


Expansive use of glass emphasizes 
the airy spaciousness of a four-bed- 
room home designed by O’Neil Ford. 
Yet glass costs were kept low because 
Lennox Perima-flo perimeter heat- 
ing curtains exterior walls with warm 
air, making the use of glass in single 
thickness entirely practical. Efficient 
Perima-flo diffusers are set into floor 
at carefully engineered points to pro- 
vide effective warm air circulation. 
In addition, Mr. Ford planned for all- 
season air conditioning to be added 
later; cooling cabinet is installed ready 
for the addition of a compact Lennox 
cooling unit as illustrated. (Installa- 
tion: two-loop zoned system with 
twin Lennox GHR-5-95 units.) 


Architect: O’ Neil Ford, AIA; O’Neil Ford 
and Associates, San Antonio, Texas. 
Team-mate Builder: Frank Robertson, 
San Antonio, Texas. 
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gS al ergy 


helped develop the god home design idea 


IDEA: 


set Lennox unit off in exterior wall 
and get freedom of design for interior 


In this home by Harris Armstrong, 
the Lennox furnace is tucked into a 
utility closet in an outside wall. Ac- 
cess is through weather-tight exterior 
doors; same space accommodates 
water, gas and electric meters. Air is 
conducted from the furnace to a drum- 
type central plenum buried in the 
slab foundation, from which extend 
ducts of glazed sewer tile (another 
good idea) that make up a radial 
perimeter system. Adaptability of the 
compact Lennox unit allowed the 
designer maximum freedom; outer 
wall placement, with central founda- 
tion plenum, gives maximum living 
area. (Installation: Lennox Down- 
flo GHR-5-112.) 





















Architect: Harris Armstrong, AIA, Kirk- 
wood, Mo. Team-mate Builder: D. H. 
Drummond; Drummond Co., Inc., 


Kansas City, Mo. 
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ideas in US.G.’s Research Village 


IDEA: more ideas 


plan house around a tight, economical from Lennox 


mechanical core; Lennox compactness 
makes it possible 


F. D. Lethbridge placed bathrooms, 
utilities, heating plant and kitchen 
in one simple rectangle, leaving the 
rest of the house free for living. Com- 
pact design of the Lennox warm air 
furnace helps make a well-functioning 
mechanical core possible. An attrac- 
tive closet just off the entry houses 
the Lennox unit; a sliding door gives 
easy access. Ductwork for the perim- 
eter system is glazed sewer tile buried 
in the concrete slab foundation; 
Lennox Perima-flo diffusers along 
exterior walls provide a warm-air 
curtain against cold. (Installation: 


Lennox Down-flo GHR-5-112.) 


Architect: F. D. Lethbridge; Keyes, 
Smith, Satterlee & Lethbridge, Wash- 
ington, D.C. Team-mate Builder: Eli 
Luria; Luria Construction Co., Arlington, 
Virginia. 


that make 
homes 

more livable, 
building 

more profitable 


Remote Air-Cooled Evaporator 


Remote Air-Cooled Condenser 


Hermetic Air Cooled Air Conditioner 
This new unit delivers highly effi- 
cient performance with an air- 
cooled condenser, and keeps the 
advantages of the 100% hermetic 
system. Maximum life, minimum 
service requirements. Cabinet 
matches GH5B series gas furnaces. 
A practical, economical in- 
stallation. Two- and three-ton 
capacities. 


Remote Air Cooled Air Conditioners 
Compressor, condenser, condenser 
blower and automatic controls are 
installed outside the space to be 
air conditioned in a cabinet that 
needs no further weather pro- 
tection. Evaporator, expansion 
valve, drier are in a compact cabi- 
net that fits directly above an 
Up-flo forced air furnace; mini- 
mum space requirement. Extra- 
large condenser. Three- and 
five-ton capacities. 


CAB! Series Hermetic 
Air-Cooled Air Conditioner 


It’s Good Business to Buy 


LENNOX 


Plants in Marshalltown, Ia.; 
Columbus, O.; Syracuse, N.Y.; 
Ft. Worth, Texas; 

Salt Lake City, Utah; 

Decatur, Ga.; Pasadena, Calif. 
In Canada: Toronto and Calgary. 


© 




















IDEA STARTER! Take a tip from the week-end handyman! He’s discovered a new world of decora- 
tion and utility in Fiberglas*-reinforced Paneling. From simple sun screens like the one above, he’s gone on to 
room dividers, carports, patios, greenhouses—setting standards by which your new homes will be judged. 
Consider this versatile paneling. Although it looks like translucent glass, it can’t shatter. Despite its light 
weight, it’s strong and weatherproof. It never needs painting because the color 
goes all the way through. Available in flat and corrugated sheets. Get all the 
details. Write for new A. I. A. folder. Owens-Corning Fiberglas Corporation, 
598 Madison Avenue, New York 22, N. Y. 


OWENS-CORNING 


FIBERGLAS 


Owens-Corning supplies Fiberglas reinforcement to panel manufacturers. It does not manufacture paneling itself. *v. M. Reg. O-CF Corp. 
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MINORITY HOUSING § (continued from p. 148) 


Open-occupancy problem: 
hardest of all to finance 


tributed to segregation, it has been FHA,” 
according to HHFA’s Dr, Frank S. Horne. 
Currently, advocates are 
complaining that campaigns for “more Negro 
housing” threaten to substitute the polished 
ghetto for the sordid one that is now the 
lamentable lot of most urban minorities. In 
mid-March, for example, the Natl. Committee 
Against Discrimination in Housing staged a 
one-day conference in Washington to raise 
an outcry along these lines. Said the confer- 
ence invitations: “We believe that housing is 
becoming No. 1 civil 
rights problem. Since the Supreme Court 
decisions outlawing segregation in schools 
groups intensified their 
campaign for racially defined neighborhoods. 


open-occupancy 


increasingly today’s 


certain have 


If they are successful in establishing this 
‘shiny new ghetto’ pattern throughout the 


country, American children will continue to 
go to segregated schools and the significance 
of the education decisions will have been 
nullified.” 

Yet even Dr. Robert Weaver, who is chair- 
man of the Committee Against Discrimina- 
tion in Housing and a passionate believer in 
open occupancy, has admitted “the cards are 
heavily stacked against you” when a builder 
tries to build some. Not only is it the hard- 
est kind of minority housing to finance, but 
the vastly greater Negro pressure for new 
can easily lead an open-occupancy 
project to become almost entirely Negro- 
occupied. Thus it should surprise no one 
that the Urban League’s able housing direc- 
tor, Reginald Johnson, recently told a con- 
ference of FHA race relations officers: “Seg- 
regated housing is growing at a faster rate 
than open-occupancy housing.” At the same 
time, Johnson also reported “signs of growth 
in the open-occupancy field, too.” Some of 


homes 


the evidence: 


>In New York, which in 1950 adopted state 
legislation barring racial discrimination in 
publicly-aided housing, eight Negro families 
have moved into the Metropolitan Life Insur- 
ance Co.’s hitherto all-white Stuyvesant Town 
apartment project on Manhattan’s lower East 


side. 


> When a Negro Air Force officer, Capt. Vir- 
gil A. Daniels, hesitated to move into an 
apartment he had rented in Waverly, Iowa 
because of “racial pressure.” town residents 
held a meeting to present Daniels with the 
keys to the apartment, handed him a peti- 
tion signed by all residents of the building 
urging him to become their neighbor. (He 


did. ) 


>Some 159 of the nation’s public housing 
projects have become racially integrated, but 
there have been instances of white families 
moving out when Negroes were admitted. 
(Integration, as a rule, is harder to accom- 
plish among lower-class families than in the 
higher income brackets, experts seem to 
agree, harder still between minority groups.) 


>In Portland, Ore. a 16-unit FHA Sec. 213 


“sale” cooperative recently opened on an 
interracial basis—ten nonwhite and_ six 
white families. FHA Commissioner Nor- 


man Mason, who has pledged aid from his 


agency for open-occupancy projects. has 
called the Willamette Heights co-op “unique 
in US home construction.” Its two- and 
three-bedroom homes sold for $7,771 and 
$8.357, respectively. Down payments aver- 


aged $350 with 40-year amortization at $47 
and $49 monthly. Mason said he hoped Wil- 
lamette Heights would “point the way for 
other similar projects across the nation.” 


>In Milpitas, Calif. where the Ford Motor 
Co. has just moved its northern California 
auto and truck assembly plant, plans were 
announced for a 268-unit open-occupancy 
housing development. Buildcr Joe Kaufmann, 
former head of a meat packing firm in nearby 
San Jose, found at first that he faced an 
extra $500 in financing charges because occu- 
pancy would not be limited to whites. He 
persuaded the CIO United Auto Workers 
union to go to bat for him. (President 
Walter Reuther is a leading backer of racial 
integration in housing and some 225 Negro 
workers were involved in Ford’s shift to Mil- 
pitas from Richmond, 50 mi. away.) The up- 
shot was that Metropolitan Life Insurance 
Co. agreed to provide mortgage money at its 
prevailing San Francisco rate. At this point, 
a Los Angeles insurance firm offered to go 
115 points better. The houses will sell for 
$9.500 and $10.500. 


One of the few 


The Milpitas project apparently will become 
northern California’s second interracial de- 
velopment. Corona Park at Stockton, which 
started 414 years ago with a majority of 
white families, is now a mixed community 
including Mexican-Americans. Negroes, Fili- 
pinos and Orientals. At Sacramento, Sun- 
River Homes Ine. is planning an interracial 
project of about 200 homes, but the state 
real estate commission has limited it to 
accepting reservations, rather than making 
sales, because it still has unsolved water 
problems. About a quarter of the 53 fami- 
lies who have signed up for its $9.995 con- 
temporary homes are white. 


Despite such symptoms of social change, 
what skimpy evidence there is suggests that 
integration in housing is still too controver- 
sial for wide acceptance. In a recent survey, 
for instance, the social research laboratory 
of New York City College’s sociology depart- 
ment found that 75% of suburban Westches- 
ter County residents felt better housing should 
be made available to nonwhites, but 55% 
were reluctant to have a nonwhite family 


next door. 


It is perhaps with this in mind that FHA’s 
race relations advisers—themselves Negroes— 
were given this program last fall by their 
boss, Dr. George Snowden: 1) concentrate 
on getting Negro families admitted into exist- 
ing areas before trying to promote construc- 
tion of new open-occupancy homes, 2) strive 
for the maximum amount of building of equal 
facilities needed by Negroes, 3) work with 
builders in groups and individually to push 
new developments free from restrictions. 


Spreading transition areas 


In the realm of Dr. Snowden’s first prior- 
ity—getting minorities into existing houses 
in more areas—there are ample signs of 
progress. In recent years, more and more 
experts have put forth studies debunking the 
once widely held notion that property values 
slide in transition neighborhoods. Now, evi- 
dence is accumulating that some city neigh- 
borhoods—at least in the North—are ready to 
accept inmigrant Negroes without fuss. 


Herman C. Plummer. Portland, Ore.’s big- 
gest Negro realty broker, told a recent con- 
ference there: “Individual nonwhite families 
are moving with more frequency into estab- 
lished integrated neighborhoods. We are get- 
ting an increased number of listings from 
individual white sellers in established neigh- 
borhoods. Some come to us because of an 
honest effort to aid integration, but some 
come because they want to get a premium 
price from Negroes.” 

Davis McEntire. professor of social welfare 
at the University of California, interviewed 
white residents of 16 representative neighbor- 
hoods in the San Francisco area where a few 
minority families had recently moved in. He 
found the newcomers were generally accepted 
without fuss or ceremony. “There is no par- 
ticular antagonism,” he commented, “nor is 
there any particular sympathy for them. They 
tend to be treated in the same anonymous or 
impersonal way as any other newcomers in a 
big city neighborhood.” Of the 549 people 
McFntire and his students questioned, “more 
than 70% described their initial attitudes 
toward the newcomers as either favorable or 
neutral,” he reported. “Of the 30% who were 
unhappy with the new arrivals, the majority 
said that, nevertheless, they did not consider 
moving away.” Some 150 of the 549 had 
moved into their present homes after at least 
one of the nonwhite families. 


McEntire did not try to measure changes 
in property values. But he asked home owners 


what they thought had happened. Their 
opinions: 
Values increased 19.0% 
No change . 99.0% 
ELIS pas en's ose ce chee 
Did not know 13.5% 


“Nearly three-quarters of the people.” says 
McEntire, “did not spontaneously mention in 
the course of a 20-min. discussion about their 
neighborhoods that nonwhites had moved in.” 
When the interviewers raised the subject, they 
were startled to learn that one-quarter of the 
people did not even know there were Negroes 
or other minority families nearby. 


A similar survey was conducted in Denver 
under the direction of Charles Gray, a real 
estate man. It showed that 45% of the 101 
home owners who listed their houses for sale 
“by owner only” in a recent Sunday paper 
were willing to sell to anyone with the money 
regardless of race. Five years ago, only 15% 
had expressed the same willingness. 


(continued on p. 198) 
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IDEA STARTER! Take a tip from the week-end handyman! He’s discovered a new world of decora- 
tion and utility in Fiberglas*-reinforced Paneling. From simple sun screens like the one above, he’s gone on to 
room dividers, carports, patios, greenhouses—setting standards by which your mew homes will be judged. 
Consider this versatile paneling. Although it looks like translucent glass, it can’t shatter. Despite its light 
weight, it’s strong and weatherproof. It never needs painting because the color 
goes all the way through. Available in flat and corrugated sheets. Get all the 
details. Write for new A. I. A. folder. Owens-Corning Fiberglas Corporation, 
598 Madison Avenue, New York 22, N. Y. 


OWENS-CORNING 


FIBERGLAS 


Owens-Corning supplies Fiberglas reinforcement to panel manufacturers. It does not manufacture paneling itself. rv. M. Rex. O-CF Corp. 
: g. d f ¢ ! t 








Smart flooring for your practical home buyers... mn ATICO b rn i STO r LEX 


low-cost vinyl-plastic tile flooring 


Smart people are usually practical . . . and that’s why they below grade . . . it resists acid, alkali, petroleum and grease 
like MATICO ARISTOFLEX, vinyl-plastic tile—the flooring ... iS easy to maintain . . . comes in 13 clear, bright colors. 
that’s both smart and practical. Available in low-cost Yes, when next you select tile flooring, be sure to con- 
standard gauge, as well as 1” thicknesses, Aristoflex is sider long-lasting MATICO ARISTOFLEX! 

ideal for almost every type of installation. Vinyl-plastic Write Department 14-4 for full details and installation 
throughout (no felt backing), it can be used on, above or data today. 


MATICO Tile for floors you can be proud of! 


MASTIC TILE CORPORATION OF AMERICA ¢ Joliet, Ill. © Long Beach, Calif. ¢ Newburgh, N. Y. 


Manufacturer of: ARISTOFLEX °* CONFETTI * PARQUETRY * MATICORK * ASPHALT TILE *® CORK TILE * PLASTIC WALL TILE 
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Levittown, Pa., where 17,000 homes will house a population of 70,000. 


S over 19000 of them! 


In Levittown, Pa., America’s fastest-growing community, the high 
quality for which its builders, Levitt and Sons, have long been 
famous, is everywhere evident. 


No. 440 Church : : : ; 
Excello Seat We are naturally proud of the fact that more than 19,000 


Church Excello Seats have been bought for installation in this 


outstanding project. 


Best known, best made—at better plumbing stores everywhere. 


C. F. CHURCH MFG. COMPANY, Holyoke, Mass. 
Division of AMERICAN RADIATOR & STANDARD SANITARY CORPORATION 


Serving home and industry: AMERICAN-STANDARD * AMERICAN BLOWER CHURCH SEATS & WALL TILE © DETROIT CONTROLS + KEWANEE BOILERS * ROSS EXCHANGERS + SUNBEAM AIR CONDITIONERS 
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the extra sales appeal of the OPEN FIREPLACE 
can now be added to 
LOWER PRICED HOMES 


. FP) i 
with log (vc...the 





COMPLETE FIREPLACE FORM 
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ARE YOU TAKING ADVANTAGE OF THESE 
TIME AND MONEY SAVING FEATURES ? 


1. Adjustable Flue Connection . . . where needed, 
flue connection enlarges to support larger flue tile. 


2. Extra Large Smoke Dome .. . gives gradual 
funneling from throat all the way to the flue. 


3. New Tight-Seal Throat Damper . . . seats 
tightly all around without packing. 
4, Exact Draft Control . . . Intermediate settings 


control excess heat loss, in a simple Rachet or 
popular outside “Rotary”. Neither relies on short- 
lived springs or friction. 

5. Well Proportioned Opening . . . Depth and 


height are carefully related to gain broadest view 
of fire, most radiant heat and fuel capacity. 


6. Square-Sides... gives larger heating chambers, 
easier brick lay-up, saves masonry. 


7. All-Around Sealing Flange . . . gives quick, 
permanent leak-seal around hearth as well as front. 


8. Air Inlets and Outlets . . . conveniently located, 
“Ductops” lift to form difficult part of ductwork. 


9. Firebox Walls . . . back and side walls angled 
for greatest heat. Heavy boiler plate . . . double 
welded for greater than “one-piece” strength. 


10. Extra Long Baffles . . . in heating chambers, 
conduct incoming cool air to heat center at back 
wall. 


See your LOCAL BENNETT SUPPLIER 


for full details and low prices on the new mason 
designed Benefire Unit, and also the complete line 
of dampers, ash dumps, grilles, grates, lintels, etc. 


Write to 455 Call Street for complete new catalog. 
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WITH Lagfire THE WHOLE FIREPLACE 


COSTS LESS . . . OPENS A WIDE NEW 
MARKET IN LOWER PRICED HOMES 


Now you can incorporate your customer's 
“dream” fireplace even in your moderate 


< priced homes. Benefire is the complete fire- 


place form . . . saves up to a ton of costly 
masonry on each fireplace . . . builds a _per- 
fect fireplace quicker and easier . . . New 
throat damper really closes tight, without 
packing . . . New “Ductops” make duct 
work cheaper than laying solid masonry . . . 
Let’s look at some of the new features that 
now put an open fireplace within the reach 
of all your customers. 


THE COMPLETE FORM 
FROM HEARTH TO FLUE... 
Benefire is a complete form —all 
around and right up to the flue. 
Just set the unit on the hearth, 
place the flue on the unit, and 
lay up the masonry. 


NEW SQUARE FORM. ... 
Square sides on the new 
Benefire eliminates slow, 
troublesome diagonal courses. 
Incidentally the bigger air 
chambers of the new Benefire 
occupy more space, save ma- 
ZA4 sonry in addition to giving 

“ larger heating capacity. The 
” average size now “displaces” 
116 bricks —half a ton of 
masonry. 
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NEW “DUCTOPS” . .. Here is 
a real time saver. Just bend up 
the “knock-outs” to the required 
angle and you have a form for 
the troublesome part of the duct 
work. Now with “Ductops” it’s 
actually faster and cheaper to 
build ducts than to lay solid 
masonry. If you run the outlets 
straight up and have the grilles 
near the ceiling (where they 
look and work best) you can 
save up to another half-ton of 
masonry! 


BENNETT IRELAND INC. 
© sensi i 





MINORITY HOUSING (continued from p. 194) 


Integration v. segregation: 
thoughts from theorists 


One question that usually pops up when 
opening up more existing housing to minorities 
is under discussion is this: “What about the 
landlord who says he is afraid to take in 
Negroes or Puerto Ricans for fear they! 


bring in all their relatives to live with them | 
and throw garbage into the street?” Executive | 


Director Lester Granger of the Urban League 
thinks such an alibi reflects “lamentable 
ignorance.” He explains: “The landlord wiio 


says, ‘Now I'll take in Puerto Ricans’ fre. | 
quently drops all his standards and turns to | 
exploitation.” The real answer, says Granger, 


is to stick to high standards of tenant selec- 
tion. 


This line of argument, indeed, leads to the | 
reasoning that one reason why racial dis. 7 
crimination exists is, paradoxically, that the } 
nation’s white populace has not learned to | 


discriminate. 


In its mission of preaching against racial § 


discrimination and for individual discrimina- 


tion, the Urban League sometimes likens it- F 
self to the “State Dept.,” whereas the NAACP § 


is the “War Dept.” A philosophical comment [ 
embedded in a recent research report for the | 


Urban League of Westchester (N.Y.) County 
reflects some of this peaceful approach. Seg. 7 


regation, wrote Harold Goldblatt, “is no wall 


of Jericho to be tumbled by a single, decisive 7 


and heroic event. 
opinions and attitudes and activities [which 
will] require continuous effort to dissolve.” 


It is, instead, a system of 


The comment of a Negro housewife who | 
recently moved into an open-occupancy project | 


near Philadelphia reveals much of the same 
thinking. “The law cannot play a decisive part 
in it,” she mused. 

when people want it.” 


Red tape snarls minority 
redevelopment housing 


(continued from p. 143) 


finger on it, but I simply cannop believe such 


“Integration will come | 


delay would have continued had not some 7 


mastermind been planning it.” Merrion thinks 


ee 


some government planners oppose project be- 7 
cause it is a “piecemeal” project entailing § 
mixing new housing with old, at least initially. q 
The planners, he thinks, prefer clearing a big § 


area all at once and then building “big.” 


Late last year, for the second time, land 7 


clearance spokesmen announced that Mer- 


rion’s project was about ready to be built. 7 
with a § 


HHFA had finally come through 


Ee 


“final” approval of a capital grant of some 7 
$1.4 million, This will cover two-thirds of the J 


write-down of the land. 


commission said acquisition of the land would 
begin “soon.” Only remaining hurdles: 1) de- 


Last month, Execu- § 
tive Secretary Ira G. Bach of the clearance | 


PTs 


tailed building plans for the 100 row house | 
units (trimmed from 150 in the shuffle) must | 
yet be agreed upon, 2) sponsors must be [ 
found for a number of 12-story units added to | 
the general plan to meet density require: | 


ments, 3) the city council must approve clos 


ing Wabash Ave., one of the thoroughfares | 
cutting through the site. The city council has | 


a record of hostility to street closings. Yet if 


it fails to approve this one, the project could 


still collapse, said Bach. 
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“ they go, go, go-—amigo! 














me R 9 
: Tracy’s PIC-ADOR sells houses! 
ry 
Pe ’ Your houses sell fast when you put Pic-A-Dor Pic-A-Dors come in 
on the job because the ladies go for Pic-A-Dor. ak ake 
ch § Small wonder... Tracy’s sensational Pic- ae Ce Sa 
ne Gl A-Dor steel kitchen cabinets give them Pa ee 
2 endless color and decorating possibilities! in 30", 36” and 42” widths, 
an The doors can be any material, any color — 18” or 30” high; and 
ly. | to put terrific new sales appeal into every 36” width, 15” high. 
ig | house you build. 
i So build in sales appeal throughout the 
nd 4 house. Put Pic-A-Dor in the kitchen, utility 
. 4 room, game room, laundry. Even makes a eee eeeeeeeeeeeeeeeeee8 ee ee _ ; 
; r smart, modern —_— divider. Yes, Pic-A-Dor Trees aes Division, Edgewater Steel Corp : 
ne fl really does sell houses. Try it — you’ll see! P. O. Box 1137, Pittsburgh 30, Pa. . as 
he 4 I would like to have more information on Pic-A-Dor ns 
= and the other big things coming from Tracy. - 
ce Learn more about Pic-A-Dor! Mail this coupon now! may : 
ld a § 
' | f Address gas 
ust ‘ City __ State oe ; 
be § ° ° 
ey K 48 ° sale by, Aili oc vcknccuades 
re- | 5 e@eeeeeeoeeeeeeeeeeeeeeeeeee 
: Come on along wih the BIG things coming from Tracy! 


Foremost producer of stainless steel sinks and quality steel kitchens 
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For extra-duty performance 


in compact, attractive design i 
specify yH/ 
UTiLLITYS 
UNIT HEATERS 
50, 75, 100, 125, 150, & 225 Thousand BTU 


PA 


, Advanced — 


aoe ee es Ps ern 























Let us send you full information on the 
complete Utility Heating and Air Conditioning Line. 












GAFFERS & SATTLER 
AND OCCIDENTAL 
Automatic Gas Ranges 


UTILITY 
Furnaces e Air Conditioners _ 
Air Coolers « Water Heaters =r S 








a happier living family tree... 
all branches of 


UTILITY APPLIANCE CORP., Dept. HH-4 
4851 S. Alameda St. « Los Angeles 58, Calif. 





Please send me full information on: 

() Utility Automatic Heating and Air Conditioning Equipment 
(] Utility Cooling Equipment 

[_] Utility Automatic Gas Water Heaters 

NAME 


ADDRESS. 
CITY. ZONE___STATE. 
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Cedar 
Shingles 
for Roofs 
and Walls 


.. brings them in to buy 


People choose houses as they choose friends. They like 








the genuine article... and look for qualities which 
are honest and steadfast, warm and friendly. That’s why first impressions are so 
important. And why red cedar shingle roofs and walls are so popular! Whether your 


customers buy with their hearts or their heads, your best “outside saleman” is cedar. 





 CEATIGRADE 
5510 WHITE BUILDING, SEATTLE 1, WASHINGTON 
550 BURRARD STREET, VANCOUVER 1, B.C. 


RED CEDAR SHINGLE BUREAU (@ 


20! 








‘BUILDERS: 


HERE IS PROOF OF A FACT 
you’LL WANT TO KNOW 


Nationwide survey by House Beautiful indi- 
cates clearly an important frend in counter top 
preference. So ride with the tide—install stain- 
less steel, most wanted by a big margin. 


STAINLESS STEEL - + - °° 
CERAMIC THE - - + °° 
LINOLEUM. .--° °° 


al | 
RETR C 


‘Pacemaker | 


by LAY 


STAINLESS STEEL SINKS 


THAN CAST IRON! 
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The houses that sell fastest in 55 will be 
Air-Conditioned ! 





COOLS In 
SUMMER 





That’s why builders everywhere are talking about the RHEEM Your Rounder 


the summer-winter unit that is practical and profitable to install! 


In 1955, home buyers will be looking for air-conditioning 
more and more in the houses they consider. 


That’s why smart builders will install the new Rheem 
Year "Rounder, a year-round central air-conditioning unit. 
The Year ’Rounder comes to you at a new low cost which 
results from the efficient design of an amazingly compact 
heating and cooling unit. 


That means you can install the Rheem Year "Rounder in 
the homes you build without adding greatly to the cost. 
This could be your greatest home-selling feature in years. 
Ask your plumbing and heating contractor about the 
Rheem Year Rounder today. 


Switeh-in-Time, Switeh To 4p 


A GREAT NAME IN HEATING AND AIR-CONDITIONING 








Zone Cooling means cooling 
only those rooms that are 
occupied at a given time— 
cuts operating costs as well 
as original investment. The 
Year ’Rounder is adaptable 
to this type of service. 














1. EMBOSSED STEEL CABINET 2. AUTOMATIC CONTROLS 
3. SLOTTED BURNER 4. BALANCED BLOWER 5. SOUND- 
ABSORBENT PADS 6. TURBO-DRYER COOLING COILS 
7. LOW-PRESSURE DROP CONDENSER 8. SEALED REFRIG- 
ERANT SYSTEM 
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C. Hager & Sons Hinge Mfg. Co. * 139 Victor Street ¢ St. Louis 4, Mo 
Founded 1849—Every Hager Hinge Swings on 100 Years of Experience 
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» When you obtain a feeling 

\ of spaciousness, of wide 

open living space in a home 

of only average floor space 

.. . then sales come fast! 

That’s why an increasing number of builders plan 

with FoLpoor. Not only can they offer as much usable 

space as a larger home—they save money on walls, 

partition costs and eliminate painting, trimming and 
hardware expense. They get more with FoLpoor. 





For technical information see: Sweet's Catalog; FOLDOOR installing 
distributors in every principal city; or Holcomb & Hoke Mfg. Co., Inc. 
1545 Van Buren St., Indianapolis 7, Indiana. 


IN CANADA: Foldoor of Canada, Montreal 26. 











* .. they were smart to use Foldoors. | can picture all the 


space they'll give us — lots more than those other homes” 


The name Fo.poor helps sales, too. Customers rec- 
ognize it as one synonymous with better construction, 
performance, trouble-free life. The famous FoLpooR 
cornice adds a “decorator touch” to each installation. 
And the exclusive FoLpoor vinyl fabrics that look 
and feel just like expensive drapery material, delight 
the home buyer’s eye. 

Next time you build, include FoLpoor in your plans. 
No other folding door offers as much to you and your 
customer! 


HOLCOMB & HOKE 


FOLD ooR 


THE SMARTEST THING IN DOORS 
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Patents 
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Acceptable to: 
F.H.A. = V.A. 
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automatic Bilt-In units 


More than just a “face-lifting’” to make conventional ranges fit 
into walls and counters, Wallchef and Counterchef units are new 
through and through with such features as — new, modern styling in 
your choice of metals . . . greater functionalism in saving time and 
work... improved cooking and baking qualities .. . patents-applied-for 
construction features! And Wallchef and Counterchef are the easiest 
built-ins to install. 

Combined with these advances in design, are mass production 
methods that make it possible to produce these full-sized automatic 
units — gas or electric — at a cost that is no more than a free-standing 
range with comparable features. That’s the word of a multi-million 
dollar company which has been making high-quality specialized ap- 
pliances since 1923. Get the facts on the 
most modern, most beautiful Bilt-Ins avail- 
able — the PREWAY Wallchef and Coun- 
terchef line of gas and electric units. 
Phone, wire or write today. 





| 


Vinc. 


2455 Second Street N., Wisconsin Rapids, Wis. puss 





MINORITY HOUSING (continued from p. 141) 


Land scarcity afflicts 
some of the South, too 


duplexes or have other defects, he says. 


>In Birmingham, Ala. former Builder 
brey Williams (the onetime National Yout! 
Administrator) recalled some of his land prob- 
lems. “In 1950-51, we built Honeysuckle Hills 
—168 houses priced from $6,800 to $9,300. We 
had a lot of trouble getting land. Where we fi- 
nally built, we had a drainage problem. The 
houses are on uneven terrain. This added 
substantially to our costs. But we made some 
money. I went into these projects to make 
money. I also wanted to show it was possible 
to build good Negro housing in the South, 
find responsible buyers and make it go as a 
pure business deal. We did. The mortgage 
default on Honeysuckle Hills is less than 1%. 

“After Honeysuckle Hills we built St. 
Marks Village, 68 houses along the same 
lines. I had intended to build more but [ 
couldn't find the land. There was a good piece 
of it next to Honeysuckle Hills but there 
were some scattered white houses on it and 
I couldn’t get the owners to sell, nor could 
I get the city to make this a Negro housing 
area. So I stopped.” 


>In Montgomery, Ala. whose 45,000 Negroes 
comprise about one-third of its population, 
only two sizable Negro developments have 
gone up since World War II; some 400 units 
were built in 1950—over the protests of near- 
by motel operators who said it would hurt 
their business. From 1951 to mid-1954, new 
Negro dwelling units accounted for 5.36% of 
the city total. 

Recently, Jehle Bros., prominent Montgom- 
ery contractors, announced plans to put up 
a 100-home Negro subdivision of $8,000 to 
$15,000 homes on a vacant part of a Negro 
cemetery. This property lay on what had 
been, until lately, the extreme east edge of 
Montgomery. Last summer, an area about a 
mile further east was subdivided for a low- 
price home development for whites. These 
new homeowners protested the Jehle Bros. 
plans. Schoo! authorities also complained that 
the development would interfere with school 
plans—meaning that Negro children from the 
subdivision might logically ask to go to a 
nearby white high school instead of being 
transported halfway across town to a Negro 
high school. The upshot: Jehle Bros. aban- 
doned the project. Mayor W. A. Gayle 
praised “their splendid show of cooperation 
for the sake of harmony in our community.” 
Says House & Home’s Montgomery corre- 
spondent: “There is simply no land left for 
Negro homes. Negro areas within the city 
limits are islands surrounded by white neigh- 
borhoods or otherwise contained. On the out- 
skirts, white subdivisions have blossomed in 
a virtually complete circumference of the 
city, blocking Negro developments in that 
direction.” 

North and South, the land problem is al- 
ready a bottleneck in supplying minority 
housing that the building industry can do 
relatively little to break. Compounded of 
code and custom, it is a problem for the en- 
tire community. The ironic thing is_ that 
militant Negro pressures for integration in 
schools seem to be stiffening resistance in 
many cities to nonsegregated housing areas. 
The problem may grow worse before it gets 
better. 
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Contractors prove sanitary 
drainage systems of 
copper tubes and fittings 
cost less 


% Contractor “A” bid an “all copper” job for a 
housing development—water and drainage lines. 
His bid was 10% lower than others based on 
copper for water pipe only. 


% Contractor “B” was awarded a job. Before 
start owner changed specification to copper. 
Completed job cost $19.01 less than original 
estimate. 


% Contractor “C”, on his first copper drainage 
system, cut installation time ¥%, compared with 
similar size jobs using heavy wrought or cast 
piping. 


*Names and addresses furnished on request. 


Long lengths and light weight. ANAconpA Copper 
Tubes for sanitary drainage systems come in stand- 
ard 20’ lengths. T he light we ight makes them easy to 
install and the 20’ lengths save time and fittings 
when long runs are required. Light weight also per- 
mits more pre-assembly work at the shop. Even large 
units can be easily hi indled. A cope tube and fit- 
tings installation weighs about 14 as much as ferrous 
materials. 


Fast, easy-to-make joints. Solder-type fittings save 
hours. No threading, no pouring and caulking of 
lead. No heavy, canibictiiaiats equipment needed. 
The few tools and accessories used to install smaller 
diameter copper tube water lines are all you need. 


Saves carpentry and space. You can install a 3” 
copper tube stack with fittings within a standard 
4" width partition. There’s no need to plan for wide 
plumbing walls or “build-outs.” The trim copper 
tube and compact fittings give greater freedom of 
placement. .. reduce cutting of studs and joists. 
Base your next bid on an “all-copper” job. Prove 
its economy to yourself and the builder. To get your 
free copy of “Copper Tube Drainage Systems” 
which gives information on tubes, fittings and their 
installation, fill in and mail the coupon. 5414 (Rev.) 


A 
ANACONDA 
COPPER TUBES 
Sold only through recognized distributors 


ONE MAN EASILY POSITIONS this 3” prefabricated stack which 
fits in a standard 4” width partition. Anaconda offers you both 
Type M Tube and the new lighter-weight Copper Drainage 
Tube, Type DWV. 


-—-FREE BOOKLET!-—————————————-—— 


The American Brass Company, Waterbury 20, Conn. 
(In Canada: Anaconda American Brass Ltd., 
New Toronto, Ont.) 


Send me free booklet, “Copper Tube Drainage Systems,” 


which tells how I can cut costs with copper. 


eee ee eee 
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helps us sell our homes...’ 


says: Kemmons Wilson 
President, Kemmons Wilson, Inc. 
Memphis, Tenn. 


“Tn selecting air conditioning for the houses in our 
Reddock Cove Subdivision, we relied on our expe- 
rience with Frigidaire Air Conditioning in a large 
number of commercial buildings . . . and we’ve been 
well pleased with the performance, low maintenance, 
operating cost, and efficient service. From our past 
experience with your company, we felt we'd obtain 
a high quality installation at the lowest cost con- 
sistent with efficient operation . . . and we’re pleased 
with the results.” 


‘Public preference for Frigidaire products 


Builders everywhere are now putting added sales 
appeal into their new homes with new Frigidaire 
Air Conditioning. That’s because Frigidaire offers 
home buyers immediate comfort, better resale plus 
a product famous for long, dependable service — 
built and backed by General Motors. 

But Frigidaire equipment solves more than sales 
problems. Installation is fast, compact, easy and 
economical . . . Frigidaire Air Conditioning is built 
io fit your plans! 















Architects: 
H “ H . Bond, Tr. 
Robert J. Adams 


{ssociales. 















This is the floor plan of -the 
Kemmons Wilson house shown below. 
Note that Frigidaire’s Year-Round Unit q 
(designated H&AC) takes only “closet 
space” in a central location off the hall. 


% 20.5 ° 





* 


This is the house that Kemmons 
Wilson built, pleasing, compact and com- 
petitive. Note modern kitchen-utility area’ 
with refrigerator, range, freezer, automatic 
washer and clothes dryer. 
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This is the Way Kemmons Wilson installed the 
Year-Round Frigidaire Conditioner. It measures 46” wide, 
25” deep at base, 75” high. Gas heated, it has reserve capac- 





ity for this large 8-room house. Complete filtering, cir- 
culation and temperature control provide year ‘round 
comfort. Unit can be installed in utility room or basement 
space... with choice of 2- or 3-ton cooling power. 

















.. + Built to Fit Your Plans | 





The Year-Round Frigidaire Conditioner package 

is also available with oil or liquid petroleum gas 

4 heating. And the new Multi-matic Frigidaire Con- 

ditioner (shown below) can be offered to new 
home buyers as an optional extra—easily added 
to regular forced air heating systems. 














Frigidaire answers all your 
air conditioning needs 







plant for summer cooling. Available in 2-, 3-, and 5-ton models; 
easily connected to forced air heating systems using the same 
ductwork. Units operate with air cooled, evaporative or water- 
cooled condensers. Available with or without blowers, they are 
ready to connect to a furnace or to operate as a complete, 
separate air conditioner. Multi-matic Conditioners also may be 
divided into two sections to fit into attics and crawl spaces. 









New Multi-matic Conditioner teams up with almost any heating 








Frigidaire’s Room Conditioners 
are ideal for window or “thru the 






wall” applications and offer many 





advantages as low cost air condi- 






tioning for smaller homes. 











Frigidaire Conditioners 


L———/ Built and backed by General Motors 


For complete specifications and application information, call your Frigidaire Air 
Conditioning Dealer — or the Frigidaire Distributor or Factory Branch that serves 
your area. Or write: Frigidaire, Dayton 1, Ohio. In Canada, Toronto 13, Ontario. 








APRIL 1955 209 





PROOF OF QUALITY ! 
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House & Garden 


Marks, President 
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J, B. Clohesey Department 









NATIONALLY § 
ADVERTISED 


95 
LIST PRICE 9 ; 


SPECIAL PRICES 


FEATURE 
AMERICA’S 
LEADING 
TUB 
ENCLOSURE 
Watch for the BEAUTI-DOR 1955 Campaign in 
leading Magazines like House Beautiful, House & 


Garden Book of Building and Living! These ads 
will sell BEAUTI-DOR for you! 












Chosen for the 
HOUSE & GARDEN 


“1955 HOUSE 
OF IDEAS’! 





BUILDERS! OFFER THESE FEATURES 


© A custom designed latest style bathroom. 

@ The convenience and economy of a tub and shower 
stall in one! 

@ More comfort. BEAUTI-DOR is draft-free! 

®@ More leisure time. BEAUTI-DOR is splash-tight— 
no pools of water to mop—no curtain to launder 
or replace! 





INSTALL AS EASY AS 1- 2- 3 
IN 30 MINUTES OR LESS! 





@ A product of Quality. Nationally advertised in 
House Beautiful Magazine and other leading 
National magazines—BEAUTI-DOR is the name 
your prospects will know! 








Attach two side jambs. 
Either before you tile or 
right over existing plaster 
or tile. 





2. 


Place bottom rail on tub 
tim. Secure it with mastic 
supplied. No drilling into 
tub! 


Slide doors into top rail 
and hang in position. 
That's all there is to it! 





A FEW TERRITORIES OPEN FOR 


EXCLUSIVE FRANCHISE DISTRIBUTORS 


Beauti-Dor is sold only through distributors 
Manufactured by: 


SHOWER ENCLOSURES, INC. 


DEALERS! orrer top quatity 

@ Easiest installation! BEAUTI-DOR is shipped in 
one carton—COMPLETELY ASSEMBLED AND 
GLAZED! 

@ Remove BEAUTI-DOR from the carton and install 
in 30 minutes or less! 

@ Heavy thick Aluminum—highly polished, heat- 
treated, rust-proofed! 

@ Thick 7/32” glass set in rubber-tight channels. 
Exclusive translucent pattern. 

@ Panels roll on double overhead cadmium plated 
ball-bearing rollers—open or close at the touch 
of a feather! 

@ Height overall 5914”. Shpg. wt. 95 Ibs. 


P.S. You haven't seen anything until you see the 
terrific BEAUTI-DOR ADJUSTABLE SHOWER 
DOOR—IT’S AMAZING! 

*Prices slightly higher west of the Rockies. 
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MINORITY HOUSING (continued from p. 150) 


Charles Abrams offers plan 
to promote racial integration 


laws passed by a few to gain their ends, it 
simply violates one important right to achieve 
another. it is a weak prop on which to rest 
the fight for minority rights.” 

Where the industry will quarrel most with 
Abrams’ ideas is his 12-point “program for 
action.” Yet it is a program which housers 
ought not to dismiss lightly. Abrams, who is 
currently New York State rent control boss, 
has sometimes been called one of the brains 
behind public housing. His seven most im- 
portant proposals: 

1. A long-range housing program including 
500,000 public housing units a year—some 
for sale and some for rent. 

2. Adequate protection by law of the oppor- 
tunity to secure shelter. Tread lightly here, 
Abrams advises. 

3. An executive policy prohibiting discrimi- 
nation by FHA, VA and other housing agen- 
cies and their beneficiaries. FHA, argues 
Abrams, “has a ‘duty’ to ban discrimination 
by lenders.” 

4. Reduction of slum clearance because there 
is a shortage of housing in the big cities with 
the slums. Redevelopment projects should not 
be approved where builders fail to offer ade- 
quate relocation housing to displaced minori- 
ties, he contends. 

5. Adequate land for housing open to minori- 
ties. Abrams advocates laws forbidding home 
buyers to qualify for membership in neigh- 
borhood clubs —one of the still workable 
methods of racial exclusion. US cities, like 
many in Europe, should buy up reserve land 
and make it available for minorities. HHFA 
and its subordinate agencies, he argues, 
should ban urban renewal aid to areas where 
obsolete political boundaries bar intelligent 
land planning that includes more space for 
minorities, 

6. Since private lenders “cannot be relied on 
to meet any portion of the need” for financing, 
the government should step in with a big 
direct lending program at interest rates from 
zero to the “going government rate.” FNMA 
should.make more direct loans to open-occu- 
pancy co-ops. 

7. Improved rehabilitation programs and 
local laws preventing overcrowding. Abrams 
sees rehabilitation as a “limited tool,” but 
concedes it is important because “the current 
supply will be the main source of shelter for 
minorities for a long time.” 





MINORITY GROUPS 
MAY GET HOUSING 


Home Builders Are Pressing 
Plans to Promote Activity 
Neglected Field 


_ Cen 





Minority headline of the year from the New York 








| SHOWER ENCLOSURES, INC. | 
| 1227 W. Devon, Chicago 40, Illinois Dept. HHA | 
1 Please rush me the BEAUTI-DOR story, without | 
| obligation, and all details of America’s Leading Tub } 
| Enclosure and Shower Doors. | 
eh PG Seer Builder...... Distributor......Dealer | 
RS 2 ok eee ana bcs sae ho oe Oe vale ! 
| NE 55 cE Beets crt Pees oe wma aie 5.6 aie 
| NEE ac oie eR a RR ee ella hie | 
A eer eePErery TEE Te eee TS ere | 
eee eae ee ee ee _ 





1227 WEST DEVON AVE., CHICAGO 40, ILL. Times. 
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modern design is durable— 


in conerete reinforced with 


CLINTON WELDED WIRE FABRIC 


When Clinton Welded Wire Fabric is used for Clinton Welded Wire Fabric is flexible, can 
reinforcement, the concrete structure main- _ be formed easily on the job, and yet it is rigid 
tains its original newness of appearance for enough to hold the formed shape. The fabric 
years and years. Clinton Welded Wire Fabric _ flattens quickly and easily from the roll. Write 
in the concrete gives the owner comfort and _ to the CF&I District Sales Office nearest you 
satisfaction, as well, with lowest possible for complete information on Clinton Welded 


maintenance cost. Wire Fabric. 


Cc LINTON 


WELDED ee te 


THE COLORAD FUE ANI RON CORPORATION 


Abilene* Albuquerque* Amarilloe Atlanta «Billings Boise ¢ Boston e Buffalo « Butte « Casper ¢ Chicago « Denver ¢ Detroit * El Paso* Ft. Worth Houston Lincoln (Neb.)*Los Angeles 
New Orleans « New York « Oakland « Oklahoma City « Philadelphia « Phoenix « Portland « Pueblo « Salt Lake City « San Francisco * Seattle * Spokane * Wichita 





Prefabricated 


FIREPLACE 


@ SAVES TIME 
@ SAVES LABOR 
@ ADDS SALES APPEAL 


ey Masonry 
an © annoy; himne 
- “0 Weather. No reingy dae 
inforcin 
NO special tools 


Laboratories 


thoroughly tested 


Approved by Underwriters: 


I h > | ni bilt Firepl ace has been 
anc a OV ; ; 


or existing homes. 
Mail this Coupo 


n Now for Full Details 


Vega Industries, Inc., Uni-bilt Div. 
424 Glen Ave., Syracuse 5, N.Y. 
Please send complete descriptive information on the new Uni-bilt Fireplace. 


Uni-bilt 


lama [] Builder (_] Architect [] Dealer 
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“capacity insulation”... another reason 
why brick homes sell faster... 





You've really got a sales story when you add “capacity insulation” 
to all the other advantages of a beautiful brick home. 

Because of their density, brick and tile store heat, slow down heat 
passage. Only part of this stored heat ever gets inside—and then mainly 
during cooler night hours. 

This makes any home more comfortable in summer, also cuts both 
equipment and operating costs for air-conditioning. 

Any of the types of construction shown here will supply “capacity 
insulation” —and boost your 1955 home sales. For more data, write for 
our new brochure on “capacity insulation.” 








Structural Clay Products Institute 


1520 18th Street, N. W., Washington 6, D. C. 


SCR brick® WALL 
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WESTERN RED 


An easy money maker for builders is Western 
Red Cedar Siding. It goes up fast and works excel- 
lently, resists splitting, shrinking and warping...and 
requires only the usual application method. It dec- 
orates beautifully with paints, stains or pigmented 
sealers. Western Red Cedar Siding has given quality 
performance to generations of home owners. 


Joints Stay Tight. Western Red Cedar is famous for little or no shrinkage. 






and goes up fast! 





FDAR SIDING 


In addition to its natural thrifty character, 
Western Red Cedar Siding creates an atmosphere 
of “built-in” smartness and individuality .. . fine 
qualities that are important points in selling today’s 
critical home buyers. 


Western Red Cedar Siding is precision manu- 
factured in six sizes and four grades. For further 
information: Write Dept. 110. 


at * 


ped(EDA DAR 


LUNBER 
o* 
gic gor 


4403 WHITE-HENRY-STUART BUILDING, SEATTLE 1, WASHINGTON 




















EASY TO BUILD... 
EASIER TO SELL! 


Never before have you been able to offer 
your buyers so much for their money! 
Years-ahead design and fabrication 
methods make possible the outstanding 
beauty and quality construction of BEST 
homes...at far less than the cost of 
local construction. 


All BEST homes are precision-cut and 
fabricated in pneumatically controlled jigs, 
with 2 x 4 studding on 16” centers. No. | 
kiln-dried Douglas fir dimension lumber is 





BEST homes are built in a wide range of styles and 
sizes... including this surprisingly low-priced 
3-bedroom Peorian model. 
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featuring ZONED LIVING. .. the 


Buyers are waiting Grae dramatic home planning idea that is 


capturing the imagination of America... 
i in BEST’s beautiful new Starlyte Home. 





used, along with 10-cycle plywood and 
toxic-treated, termite-proofed bottom 
plates. Sheetrock and plywood are nailed 
and glued to the studding. This top quality 
90% BEST precision fabrication really pays 
off when it comes to closing sales. 


In recognition of their quality and cus- 
tomer appeal, in many areas BEST homes 
have unusually high commitment and 
loan values. 


GET ALL THE FACTS about BEST homes and 
“Operation Opportunity’’...our new sales and 
promotion program that’s the talk of the trade. Mail 
this coupon today! 


eeeeeevoeveeeeeeveeeeeeeeeeeeeeeeeeeeeeeee eee eee 


BEST HOMES, Effingham, Illinois _— 
Attention: Mr. W. G. Best, President 


Please send me details on the new BEST selling plan, 
“Operation Opportunity.” 
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FA Written Guarantee 


for CRACK-FREE CORNERS 
in drywall construction 









BEADEX is the only corner protection, backed by 
the manufacturer’s written guarantee, which will 
maintain crack-free corners in drywall construc- 
tion for the life of the wall. 


Architects and builders can now furnish home own- 
ers with insurance against unsightly corners at no 
- « . / additional cost. In BEADEX reinforcement, trouble- 

making raw metal edges are sheathed with protec- 
tive joint tape which is bonded to metal in a 
patented process. Corner-Rite embodies the BEADEX 
principles for inside corners. 


BeEabDEX is applied by taping mechanic with regular 
joint cement. Aligns perfectly regardless of crooked- 
ness or warpage of framing lumber. Withstands ex- 
treme abuse and will stay intact for life of building. 


dambexX 


for POSITIVE JAMB-TO-WALL BOND 


WALLBOARD 


; 
BEADEX 


*Reg. U.S. Pat. Off., 
U.S. Pat. 2,593,859,U.S. 
Pat. 2,649,890, Canada 
Pat 487,518. 





JambeX is the finest method yet devised 
to straighten uneven wall surfaces around 
door and window openings. 


By means of a groove sawed in edge of 
jamb, JambeX straightens wall regardless of 
crookedness or warpage of framing lumber— 
wall and joint becoming one rigid, shock 
proof unit which will stand any abuse and 


regen remain intact for the life of the wall. 


JambeX can be applied up to 60% faster 
than casing. Cost of painting is greatly re- 
duced. Jamb set is narrower and less ex- 
pensive, as width should correspond to that 
of stud. No mitering necessary with JambeX. 
Margins are even, casing eliminated. 


SKIM COAT 


FINISH COAT 


Check with your local 





*Reg. U.S. Pat. Off. SELOUR : 
U.S. Pat. No. 2,649,890 cA’ is supplier for new low 
U.S. Pat. No. 2,593,859 s TSA prices on both BEADEX 


Other Patents Pending 
Patents in Canada 
and Other Principal 

Foreign Countries 


and JambexX. 


ARCHITECTURAL 
File Ila 


Be____MAIL COUPON NOW 


BEADEX SALES, INC., 4615 8th Ave. N.W., Seattle 7, Wash. (BEADEX OF CANADA LTD., Box 317, Kingston, Ont.) 


Please send me your file material on JambeX [[] Beadex [] BeadeX Corner-Rite (Inside Corners) [_] 
PORINE i ccckees cosees -TYETTUTLITILELEE TET TT ee dvredeecocveveneee Poe Roe sre reccecccoesone 
PIPE Cen h06csubesssnsectended codusctsasesrssveavse bans yer eee ecccce cvesecacees cece 
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(continued from p. 137) 
Industry backs easy terms, 
high rate of homebuilding 


and FHA interest rates. Joseph A. Kaiser, 
chairman of the Group Five Savings Banks 
Assn. in New York, mentioned this at an ap- 
praisers’ dinner last month. “Rumors persist,” 
he stated, “that a possible reduction in the in- 
terest rate of VA-guaranteed and FHA-in- 
sured mortgages may be in the wind. A move 
of such magnitude would certainly go a long 
way toward appeasing the appetite of inves- 
tors for government-backed mortgage loans.” 

Such rumors were perhaps substantiated by 
a casual remark from a Republican Congress- 
man made to some reporters at a recent Wash- 
ington dinner . His statement was that “things 
are being done downtown to take away much 
of the benefits of the Housing Act of 1954.” 
Newsmen inferred from the brief talk (the 
man did not elaborate) that whatever the 
move it was something big and that it would 
happen soon; also that the Congressman was 
trying to talk the authorities out of whatever 
action was contemplated. 


Mean temperature? The other side of 
the picture—built-in controls in the industry 
—were mentioned by a couple of speakers 
last month. Banker George Johnson aoted 
that builders dare not build very far ahead of 
sales because among other reasons, they op- 
erate with borrowed money. 

Economist George Cline Smith, who called 
the construction industry “healthy,” reminded 
an ABA convention in New York that “ability 
to buy—whether it is based on cash position 
or credit availability—is just a permissive 
factor. Simply being able to buy something 
isn’t enough—there must be reasons why peo- 
ple buy.” This thesis is not exactly one of 
control, but it at least implies that house pur- 
chases are based on something more than easy 
terms. Smith had his reasons for current de- 
mand for single-family houses, ameng them 
the cash advantage of owning over renting, 
the birth rate and the spread of home owner- 
ship among older age groups. 


What price conventionals? On the crest 
of the boom, with all federal stops out for 
easy home buying, came reaction from mort- 
gage men fearful of complete governmnet 
domination of the market. Writing in The 
Mortgage Banker, MBA Vice President Lin- 
dell Peterson came up with one of the more 
urgent arguments. “Is it time that something 
be done to remove the impediments in state 
legislation that retard private institutional 
lending and increase dependence upon the 
federal government?” he asked. “More spe- 
cifically, should the time-honored ratio of 
6624% of loan to value be increased and 
thereby modernized?” 

Peterson felt that the conventional loan sys- 
tem is not adapted to the present-day housing 
market. Also: “The trend toward government- 
backed loans continues at such a pace that 
conventional underwriting is rapidly becom- 
ing a lost art. State loan limitations were con- 
ceived and enacted before our present-day 
monthly amortized loan enjoyed the wide 
usage it does today.” By getting the legal loan 
to value ratio “set at a more realistic level or 
done away with entirely.” Peterson felt “the 
lending fraternity can assume the leadership 
that has been surrendered to government.” 
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Sound too good to be 
true? But it’s a fact! You can buy four 
INGERSOLL acid-resisting porcelain-on-steel 
bathtubs for less than the cost of three heavy, old fashioned 
tubs with acid-resistant finish. Therefore, one INGERSOLL tub 
in every second two-bathroom house, in reality, costs you nothing! 
This is important, because today’s modern home buyers consider 
two bathrooms a “‘must”, and INGERSOLL Plumbing Fixtures 
afford you the opportunity to give them what they want 
at much less cost. The name INGERSOLL is 
synonymous with quality—write for com- 
plete details. 


Fum <» 
INGERSOLL PRODUCTS DIVISION 


Borg-Warner Corporation 


S10 9. MICHIGAN AVE., CHICAGO 4 
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Ingersoll 


INGERSOLL BATHTUBS 


Have the advantage ! 


LOWER INITIAL COST due to modern mate- 
rials and manufacturing. 

LOWER INSTALLED COST... light weight 
easier handling, less freight. 

HIGH TILING-IN FLANGE assures positive, 
permanent, waterproof seal between tub 
and wall. 

PORCELAIN ON STEEL is more resistant tc 
shock, abrasion and temperature change. 
FULL SEAT TUB has apron brought in to 
straight sides and bottom... special, expen- 
sive cutting of floor and wall tile eliminated 
UNDER TUB FRAMEWORK requires no spe- 
cial hanging or wood frame tub rests 
on floor for perfect drainage 








Installing colorful, durable Styron tile 


<> 


Give your homes enduring beauty at amazingly low cost with 





-in bathrooms, kitchens and other rooms 


is an inexpensive way to add important new sales-appeal to your homes 





INEXPENSIVE TO INSTALL, plastics tile cuts labor costs 
because it’s so quickly and easily installed; saves money, 
too, by eliminating the need for special supporting 
structures for the wall. 


Plastics wall tile made of Styron® gives your 
homes the colorful, carefree beauty that all 


prospective buyers look for. 


This modern tile comes in a wide range of 
sparkling, eye-appealing colors—from rich, 
deep tones to soft pastels—including many 
House & Garden colors. Its beauty lasts and 
lasts because Styron is easy to clean and care 


for, resistant to water, and its colors are built 


right in—they can’t chip, fade, or peel. 
You'll find it economical to install, too. For 
plastics wall tile made of Styron is light and 
easy to handle, can be applied over most walls 
without need for special supporting structures. 


See your local manufacturer or dealer today 
for a complete line of quality tile and trim 
made of Styron. THE DOW CHEMICAL COMPANY, 
Midland, Michigan. 


' PLASTICS 





you can depend on DOW 
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‘DEPA’ 


TESTED 


QUAL Ty. 


“Se” 


How can you be sure of fir plywood quality? 


LOOK FOR THE DFPA TRADEMARK' 


INTERIOR-TYPE 
coves Me mr wooe 





PlyPanel® for 
Interior finish 





PlyScord® for 
structural uses 


EXT-DFPA® ‘tr 
outdoor uses 


Play it safe! Your reputation is on the line with every panel you 
buy, sell or specify. Insist on genuine DFPA trademarked panels. 
DFPA grade-trademarks are hallmarks of quality used only on 

'o) Wanuelere mmantslalenr-leude| acre MU lalel-1amdat-mlalel0l-)da mcm alod(emelUr-liiaymoe)alace) 
program. These marks are your very best assurance 

of reliable quality. 


*DFPA—Douglas Fir Plywood Association, Tacoma, Washington, 
is a non-profit industry organization devoted to product research, 
fo) ce)anve)dce)am-lalemeler-liiammaar-lialt-iar-lnace 


Now is the time to check your inventory... because... 


FIR PLYWOOD’S 50th BIRTHDAY PROMOTION PROGRAM 
Will Produce More Sales for You! 





...other grades for other uses. 
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BASEMENT MODEL 


Gas, coal, oil; 16 basic sizes; 
ideal for conventional new 
homes; widely used to replace 
obsolete furnaces. 

GAS-FIRED OIL-FIRED 

7 sizes, 85,000 to 6 sizes, 84,000 to 
250,000 BTU input 200,000 BTU output 
COAL-FIRED. 4 sizes, 20 to 27 inch 

Gas, oil and coal-fired gravity furnaces available 


Winter Air Conditioning Furnaces 


ARMSTRONG FURNACE 


ik- 


Data” 


HI-BOY 





Quiet, compact, attractive. 


OIL-FIRED 
2 sizes, 84,000 and 
112,000 BTU outpu 


GAS-FIRED 
4 sizes, 65,000 to 
125,000 BTU input 





Designed for modern hasement- 
less homes. Approved for in- 
stallation in close quarters. 


t 








COUNTERFLOW 


Warm air delivered at bottom to 
ducts in slab floor or crawl space. 
Fits into closet or utility room 
corner. 

i GAS-FIRED 
L= 3 sizes, 65,000 to 
105,000 BTU input 


OIL-FIRED 
2 sizes, 84,000 and 


112,000 BTU output 





HORIZONTAL 


Lies flat in crawl space or 





floor space. Ideal for stores, 
offices, garages. 
OIL-FIRED 
4 sizes, 84,000 to 
165,000 BTU output 


GAS-FIRED 
4 sizes, 70,000 to 
135,000 BTU input 


attic, or suspended from ceil- 
ing anywhere. Occupies no 
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wired and fire tested. 


Vertical and horizontal units to harmonize with Armstrong 
winter air conditioners. Vertical —four sizes, 2 to 6 ton; 
horizontal — two sizes, 2 and 3 ton. Package space coolers for 
commercial use — four sizes, 2 to 6 ton. Air-cooled units in 
types to suit various applications, 2 and 3 tons. 


Heavy Duty Industrial Heaters 


Two sizes — 350,000 and 450,000 BTU output, either oil or gas-fired. 
Other sizes available soon. Twin blowers, induced draft. Units may 
be installed vertically (as illustrated) for upward air delivery, or sus- 
pended for downward or horizontal air delivery. Factory assembled, 








Guaranteed 


Armstrong furnaces are 
ing for ten yea 
conditioners are age a oes 
against cooling unit failu 





rs. Armstrong summer air 
for five years. 











SEND FOR THIS FREE NEW-HOME PROMOTION KIT 


For the first time in the industry, a com- 
plete cost-free promotion kit to help you 
sell. Simple, effective. Write for a sample 
kit, or mail the coupon below. You'll also 





receive the latest Armstrong consolidated 
catalog, a mighty useful reference book on 
heating and cooling. 


ARMSTRONG FURNACE 


COLUMBUS, OHIO 


Mail to Armstrong Furnace Company 


COMPANY 


DES MOINES, IOWA 


Dept. HH, Columbus 8, Ohio or Des Moines 9, lowa 


Send me a sample of your New-Home Promotion Kit 
and a copy of your latest Consolidated Catalog. 


Name 








Company Name 


Address. 





City 


Zone State 
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REVIEWS (continued from p. 180) 





3. Will self-help work as a means for large- 
scale rehabilitation ? 


4. What kind of municipal organization is 
best for renewal? This is a current topic of 
hot debate among renewal experts. Almost 
every city in the forefront of the movement 
has a different setup. 


5. How can cities best meet the cost of im- 
proving municipal services in renewal areas— 
as they must to win US cash assistance? 
What part do local assessment practices play 
in keeping slum housing profitable? Many an 
expert argues that underassessment of land 
and overassessment of blighted buildings con- 
tributes a senseless push toward overcrowd- 
ing of old housing. 


Altogether, the research suggestions would 
involve something like $1 or $2 million worth 
of investigation. ACTION itself does not have 
that kind of money. Moreover, it would take 
several years, at best, to get the studies made. 
ACTION’s Meyerson hopes to get much aid 
from other research groups in doing the actual 
digging for facts. The pace of ACTION’s 
research will depend on its ability to raise a 
sizeable budget through trade associations, 
public interest groups and other interested 
citizens. 

The field is so broad, the need so pressing 
that everybody’s help is welcome. Meanwhile 
the nation, and particularly its housers, owe 
ACTION a vote of thanks for a good job of 
defining the problems.—G.B. 


National Plumbing Code, adopted 
by American Standards Assn., offers 


cost savings to cities that follow it 


AMERICAN STANDARD NATIONAL PLUMBING CODE. 
American Society of Mechanical Engineers, 29 
West 39 St., New York 18, N. Y. 186 pp. $3.50 


More than 235 communities snapped up this 
landmark of progress in code writing before 
it was formally adopted Jan. 25 by the Amer- 
ican Standards Assn. Many other cities (even 
entire states) are about to. 

The widespread acceptance stems from over 
25 years of effort by ASA, ASME and govern- 
ment agencies to produce a minimum stand- 
ard that reflected all the latest research in 
plumbing practices. Dean F. M. Dawson of 
the University of Iowa college of engineering 
was chairman of the coordinating committee 
which, starting in 1949, sat down with labor, 
management, government and health agencies, 
heard their suggestions, hammered out a code 
acceptable to all. 

Now, builders and materials men, weary of 
the 1,600 local plumbing codes across the US 
—many conflicting and some obsolete—see a 
chance to save as much as $500 per house 
with the new standardization. Savings would 
result from 1) use of new products, 2) sim- 
plification of assembly, 3) reduction of inven- 
tories as much as 75%. Example: present 
codes call for 600-700 items of cast-iron pipe; 
the new code slices the list by 200 to 300 
items. 


HOUSE’ & HOME 


a 





APRI 









: Tha a SELLING... 
. Inspiration-Lighting » (ve 





Think it’s impossible to offer three rooms 
for the price of one? Listen! Inspiration- 
Lighting by Moe Light makes every room 
three times as useful, three times as beau- 
tiful—AND THREE TIMES MORE SALABLE. 





























e 
e 
ROOMS 
( 
‘ $1 3,700 
‘if | | Uspiration Ighung 2 
d ce “Ad 
|| by MOE LIGHT 
e ee | a i 
; | mene | 
f | d | 
wind “ 
ate, 
? 
q ting MULTIPLIES YOUR SALES APPEAL 
ivi “s In kitchen and 
as In the living room ccc 
9 Inspiration-Lighting provides oe 
> | the right background for ee aoa eral 
numerous activities such as vores oon 
entertaining, TV viewing, and ania yt a “ - 
S gay family fun—changes i : het a aoe 
room moods and room ap- convenient, when “A ole 
, : pearance at the flick of a family can gather and enjoy 
‘an switch ... emphasizes color, the evening meal or recre- 
n & texture and fine furnishings, ation. 
f 
a4 
Throughout the house 
In the bedroom Inspiration-Lighting is a 


room grouping of various 
types of Moe Light fixtures 
that can be turned on indi- 
vidually or collectively, trans- 
forming a single room inio 
many. Add a few low cost 
touches such as hall lighting, 
closet lighting and outside 
lighting to achieve even 
greater sales appeal. 


Inspiration-Lighting makes it 
as soft and drowsy as a lull- 
aby, or as bright as a sunny 
morning. Late evening read- 
ing, make-up and dressing, 
or relaxing—every activity 
is more pleasant. While 
you're at it, don't forget 
convenient closet lighting. 


ae SEE YOUR MOE LIGHT DISTRIBUTOR ABOUT INSPIRATION-LIGHTING TODAY! 
MOE LIGHT (bivision of THOMAS INDUSTRIES INC.) 
FORT ATKINSON, WISCONSIN 


Plants at Fort Atkinson and Sheboygan, Wisconsin; Princeton, Kentucky and los Angeles, California 
In Canada: 140} The Queensway, Toronto 14, Ontario, Canada 
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Halstead and Mitchell Residential Cooling Towers, the first cooling towers de- 
signed and priced for the home market, actually slash air-conditioning water 
bills by over 95%! They accomplish this major saving by recirculating precious 
cooling water—at the same time maintaining the full air-conditioning efficiency 
possible only with water-cooled systems. 


Because these are induced draft units, they may be placed out of sight. They 
will in no way interfere with building landscaping. Halstead and Mitchell 
Residential Cooling Towers are built in a complete range of sizes from 2 
through 7) tons. In any size, their low-cost maintenance and operation provide 
a considerable sales incentive for home and small building air-conditioning. 


20 Near (uarantee! on the wetted deck surface 


There’s nothing experimental about these units. Quality features of famous 
Halstead and Mitchell Industrial Cooling Towers have been incorporated, mak- 
ing possible an exclusive 20-year guarantee on the wetted deck surface against 
attack by rotting or by fungus. The cabinets have multi-protective coatings, the 
fans are of stainless steel; all of which adds up to many years of trouble free life. 


Halstead & Mitchell 
Induced Draft 


Cooling Towers 
can be tucked away 


to enhance landscaping 
Here H&M Residential Unit is installed in 
small chamber under front steps of home. 





MITCHELL | SAVES 95% on air-conditioning WATER BILLS! 





At Leading Heating 
and Refrigeration 
Wholesalers Everywhere 





Write for BULLETIN RE-1 
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BESSEMER BUILDING * PITTSBURGH 22, PA. 





Small grilles for air exhaust and air intake 
are only external evidence of cooling tower! 
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BROOKS & CODDINGTON ; 








KOHLER PLUMBING FIXTURES 


are used exclusively in the six homes of Research Village 


Kohler fixtures and fittings in all the bathrooms, washrooms and 

















kitchens are among the provisions for modern comfortable living 
and beauty in the six homes developed by United States Gypsum 
at Barrington Woods, Illinois. The architect-builder teams are to 
be commended for new ideas in practical home design and use 
of building materials. Kohler fixtures include Cosmopolitan and 
Minocqua baths; Arrowhead, Gramercy, Chesapeake, Hampton, 
Jamestown and Strand lavatories; Placid, Wellworth and Bolton 

















closets. Kitchens contain Kohler built-in sinks of acid-resisting 











enameled cast iron— Delafield and Clearfield. 
Kohler Co., Kohler, Wisconsin « Established 1873 
































ARROWHEAD Javatory, WELLWORTH closet and 
COSMOPOLITAN bench bath. ( <a es ‘ 





DELAFIELD sink EL : | ae 


KOHLER or KOHLER 


PLUMBING FIXTURES e HEATING EQUIPMENT e¢ ELECTRIC PLANTS 
AIR-COOLED ENGINES ¢ PRECISION CONTROLS 
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"NEW 
PRODUCTS continued from p. 162 


Vy For further details, check 
numbered coupon, p. 290 


“HOT WATER BOTTLE” replaces expansion 


tank; 9 flues in a FAST-HEATING BOILER 


Water expands under pressure or temperature 
changes, and hot-water systems usually re- 
quire a bulky expansion tank, hung in the 
attic. In Webster’s all-hydraulic Hydro-Heat 
system, the tank is replaced by a “balloon 
in a bottle’: a plastic inner lining in a two- 
piece steel shell. 










Expanding water forces its way into steel 
shell (right), presses against pressurized 
plastic lining. When pressure abates, water 
returns to system. 





OVERLAID™ Fir Plywood 
- SIDING 


“THE SURFACE MAKES THE DIFFERENCE! 


New panels overlaid with a 
ia medium-density fused-resin 
Nsaact? fiber face—smooth, tough, dur- 
able, uniform, providing excel- 
lent ‘“‘tooth’” for longer-lasting 
paint finishes. 


LOOK FOR THE EXT-DFPA 


New Overlaid Siding is genu- 
ine Exterior-type fir plywood, 
made with 100% waterproof 
glue. Tested under rigid DFPA 
qvolity standards. 





Douglas Fir Plywood Assoc 
Tacoma 2, Washington FIRM 


Please send me free ADDRESS 


information on new Over- 


laid Fir Plywood Siding 


c. 
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The “balloon” is factory inflated to the sys- 
tem pressure, and the unit hung from a joist 
and connected to the water return. Under 
pressure, water can compress the air chamber, 
then return to the system when the expansion 
abates without picking up any air. There is 
no physical contact between water and air. 

Purging of the system (up to 6 circuits) 
is accomplished with the metching Purge 
Header, which provides a single valve for 
all circuits. 


Manufacturer: Warren Webster & Co. 
17th & Federal 
Camden 5, N.J. 


Designed for either gas or oil, Crane’s 
Sunnyday boiler claims fuel savings up to 
15%, by extracting more Btu’s from each 
unit of fuel. Nine fire tubes expose system 
water to hot gases instead of the three flues 
in the previous models. Boiler sections have 
a water-insulated base to prevent heat from 





Fire chamber funnels heat past all nine 
openings, exposing maximum surface. Base 
of boiler is water-insulated. 


the combustion chamber escaping to the floor, 
and this permits mounting even on combusti- 
ble floors. 

A built-in tankless water heater (24’ of 
copper tubing) in the upper part, the hottest 
part of the boiler, delivers hot water for 
bathing, laundry, dishes. For smaller houses, 
the 88,000 Btu model is only 2214” wide x 
34” long x 454%” high (other models range 
up to 180,000 Btu’s). Styling of the outer 
jacket is by Henry Dreyfuss. 


Manufacturer: Crane Co. 
836 S. Michigan Ave. 
Chicago 5, Ill. 


continued on p. 228 
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PAN-O-RAMA 
aatisut 


SLIDING WALLS 


in 32 standard stock sizes 


APRIL 1955 


for today’s home buyers 


Here’s the “hottest” number in residential 
building today. It’s the new Alwintite 
PAN-O-RAMA sliding wall and it comes 
in 32 sizes, from 6 ft. wide up to 24 ft. 
wide and in 7 ft. and 8 ft. heights. 


No other single feature will add so much 
glamour and excitement to your new 
houses as these modern aluminum-glass 
sliding walls. Home buyers really go for 
them — and so will you when you hear 
about their low, low cost and see their 
superior quality appearance. 


Made from strong, sturdy aluminum ex- 
trusions, they are quality designed and 
quality constructed. Sliding glass panels 
and screen unit glide effortlessly with ball 
bearing rollers on separate tracks. Com- 
pletely weatherstripped. Strong outside lock 
— inside latch. 


See the Alwintite PAN-O-RAMA sliding 
wall as well as the complete line of other 
Alwintite windows and door products to- 
day at your local Alwintite distributor, or 
write for full details to Dept. HH 554. 


abasisdn 
WINDOWS and DOORS 


by GENERAL BRONZE CORPORATION 


ALWINTITE DIVISION * GARDEN CITY, N. Y. 
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| BUY FROM THE LINE 
THAT HELPS YOU SELL 
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TOP COMFORT WITH DEPENDABLE 


SUNBEAM 
AIR CONDITIONING 


AT NO EXTRA COST! 








INSTALLATION TESTING of this 
Sunbeam winter air conditioner at the fac- 
tory includes air pressure test of heating 
element and gas manifold and actual gas 
firing and operation of blower and controls 
. .. just as the unit will function later in the 
home. Builder avoids grief and gains the 
home buyer's lasting good will. 


A COMPLETE RANGE 
OF WINTER HEATING 
»»» SUMMER COOLING 
»:» AND 
AIR FILTERING UNITS 
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O question about it—home buyers want 

the extra comfort year ‘round air con- 

ditioning can provide. But they also want 

assurance that the air conditioning equip- 

ment you furnish will perform dependably 
year after year. 

So why not make your selling easier? 
Choose your heating and cooling units from 
the Sunbeam line, made by famous 
American-Standard ...a name that stands 
for the finest in the minds of millions of 
people. 





Sunbeam Air Conditioners cost no more 


@ Gas- and oil-fired winter air conditioners 
—basement, utility, counterflow, horizontal 
—full selection of sizes 


@ Blower-equipped summer air conditioners 
—2, 3 and 5 h.p. 


@ Add-on cooling units (less blower)—2, 3 








zi 


(and very often less) than other makes. Yet 
you—and your home buyer—benefit from 
American-Standard’s advanced research... 
superior quality made possible by large- 
scale purchasing and mass production...and 
rigid adhercnce to highmanufacturing stand- 
ards. One out of every sixteen Sunbeam 
production employees is an inspector! 


For details on Sunbeam products and 
how they can help you sell, contact the 
Sunbeam dealer listed under “Air Condi- 
tioning Equipment” or “Furnaces” in your 
classified telephone directory. 


and 5 h.p.—for use in conjunction with 
winter air conditioners 


@ Air-cooled cooling units that require no 
water 


@ Electrostctic air filtering units 


SUNBEAM 


AIR CONDITIONER DIVISION 


American Radiator & Standard Sanitary Corporation 





Serving home and industry: AMERICAN-STANDARD + AMERICAN BLOWER + CHURCH SEATS & WALL TILE + DETROIT CONTROLS + KEWANEE BOILERS + ROSS EXCHANGERS + SUNBEAM AIR CONDITIONERS 
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HOUSE BEAUTIFUL 1955 PAGE-SETTER HOUSE 











Isn’t it worthwhile putting a small amount of 


MARBLE in the boudoir, bathroom, kitchen 





or foyer; as window stools, fireplace facing, 
door saddles or even pure decoration — if the 


cost of the marble brings many times its value 





in return? And especially since it is a proven 
fact that MARBLE helps sell any house! 


Write for full information to the Marble 
Institute of America, Inc., 108 Forster 


Avenue, Mount Vernon, New York. 


|NstrruTE OF America, INC. 


108 FORSTER AVENUE, MOUNT VERNON, NEW YORK 
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NEW 
PRODUCTS centinued from p. 224 








- For further details, check numbered coupon, p. 290 


bulk is recessed into wall. 











BASEBOARD HEATING 


by Tuttle & Bailey is a 
“PLUS VALUE”’ too! 





ee = ee fe 


The “plus value” that will give the greatest, 
most lasting satisfaction to the discriminating 
home buyer is the luxurious comfort of hot 
water heat . . . with Tuttle & Bailey’s smartly 











designed Baseboard Heating Panels. And thanks to simplified installation methods it 
need cost no more to install than other systems. Here are some of the reasons why you 
should put this great PLUS VALUE to work for you: 


UNEQUALED COMFORT. Heat is delivered along out- 
side walls and under windows, stops cold at its 
source. Gentle, natural, draft-free circulation 
warms all parts of a room evenly. Floors are 
-warmer, too. 


ECONOMY. Efficient T&B finned elements give 
high heating capacity, plus quick response to 
thermostatic control. Heat is distributed instantly, 
because element needs no “warm-up” period. 
Low floor-to-ceiling temperature differential 
saves fuel. 


APPEARANCE. Styled by Walter Dorwin Teague to 
harmonize with the most modern home design, 
T&B Baseboard is so inconspicuous as to be vir- 
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tually invisible. It can be painted to harmonize 
with any color scheme. 


MORE LIVING SPACE. T&B Baseboard takes up no 
more floor space than conventional wooden base- 
board, permits wall-to-wall carpeting, does not 
interfere with furniture arrangement. 


Please write for complete information, 
selection data, and installation details, 


| Ine 


CONNECTICUT 












New convectors are unobtrusive because 
Exposed view 
(left) of Mono-Aqua shows piping, blowers. 


WALL CONVECTORS put individual heating 
and cooling into every room 


Liquid cooling raises two problems: 1) When 
the convector tubing is chilled, it does not get 
the automatic air movement furnished during 
the heating cycle by the rising of heated air. 
To get needed circulation, convectors must 
be equipped with fans, or other forced-air 
systems. Fractional hp motors drive individ- 
ual blowers in each unit, with the speed regu- 
lated according to cooling needs. 2) Moisture 
from the room air condenses on the chilled 
water lines, and must be carried off. Most 
systems have a drip pan connected to a waste- 
line system i{unneling condensation away 
from the units. 

Brown’s Mono-Aqua units require only sim- 
ple piping and electrical connections, and are 
served by a one-pipe system, Air being cir- 
culated is drawn through a filter before being 
passed across the chilled coils. Twin blowers 
force air over the entire cooling surface. 

The steel cabinet housing comes primed 
gray or in a two-tone tan, and extends to 
the floor to prevent dirt accumulation. All 
units are 24” high, for fitting beneath win- 
dows, and range in width from 33” to 69”. 

Duai-Vector is another twin-blower convec- 
tor, but only 3%” deep and 14” wide, so it 
can be fitted between 16” o.c. studs and will 
not protrude into the room. Heat exchanger 








Filters are standard (Dual- 
Vector shown here), serve same purpose as 
single central filter in warm-air systems. 


equipment 


tubing is equipped with 10 aluminum fins 
per inch. 

Installation time for the Dual-Vector is 
quoted at a day and a half for three men 
in a six-room house. Like other new convec- 
tors, each room has individual controls so 
that only rooms in use need be cooled or 


continued on p. 232 
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and Cerouno Siding. wu dhiking combincliens! 






New shadow-blend colors in the Fire-Chex line—Silver 
Rain (illustrated), Garland Green, Wineberry Red, Moon- 
mist Buff. Other colors include: Tropic Green, Venetian 
Red, Dusk Gray, Delta Brown, Charcoal Black, Walnut 
Brown and Crystal White. 











New Ceramo Colonial Yellow illustrated. | Other Ceramo 
colors include: Sage Green, Granite Gray, Salem Red, 
Congo Brown and brilliant Ceramo White. 





palling, with Caney Fine- Chex Shingles 


FIRE-CHEX SHINGLES 
in beautiful new shadow-biends! 


Colorful Fire-Chex on your homes 
mean there’ll be a salesman on duty 
24 hours a day! In sunlight or moon- 
light, there’s nothing to match their 
beauty and buyer appeal. They 
blend so harmoniously, too, with 
the new siding colors! Fire-Chex 
are famous not only for beauty, 


CERAMO SIDING 


but for ruggedness and long life as 
well. Tests. by a foremost authority 
prove Fire-Chex outlast ordinary 
shingles several times over. And 
even hurricanes won’t budge them, 
a fact “Carol” and “Edna” re- 
cently discovered. Put Fire-Chex 
on your sales force! 


in dramatic new colors! 


Colonial Yellow is a striking new 
“cheer up” color that chases gloom, 
looks smart with any home design! 
And it’s especially handsome in 
combination with a Fire-Chex Sil- 
ver Rain shadow blend roof (as 
shown). A//] Ceramo colors are an 
integral part of Ceramo’s glazed 


ceramic surface. Won’t fade, resist 
stains, are 100% washable with de- 
tergent and water! Made of asbes- 
tos and cement, two virtually in- 
destructible materials, Ceramo is 
truly ageless, won’t burn, crack, 
warp or curl. You can’t beat it for 
new homes, or for re-siding jobs. 








I 
Fnee THE PHILIP CAREY MFG. COMPANY Dept. HH-4 | 
F Lockland, Cincinnati 15, Ohio | 
OLDER! 0 Please send my free copy of catalog and complete infor- | 
Be sure to see beau- mation on FIRE-CHEX SHINGLES and CERAMO SIDING. i 
tiful Fire-Chex Shin- : 
gies and Ceramo CD Also give address of the nearest Carey dealer in my area. i 
Siding at your Carey \ 
dealer's now. Also, PRUE. onc ictce cats cdtccdeuyscecnvaumocsustunseness 
mail coupon for cat- | 
alog picturing these DU a o's Sc eebaddcwunvecedunsee us tamactescccoaseas { 
and other fine Carey Ceramo Asbestos Si A 
: s Siding @ Shado-Crest Shingles @ Reflective Fire-Guard 
POUT CeeTe =F | ADONIS. woo hcccicecccccdicctscciwegtavesecscasaens - 4 4 - 
amie ae Blanket Insulation @ Fire-Chex Asbestos-Plastic Shingles @ Other 
ON i sictaee TONE. | NIRS. scons quality products for home farm and industry since 1873. 
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says T. J. Culligan, Jr., 
Culligan Development Co., 
San Mateo, California. 


“Wallpaper,” says Mr. Culligan, “gives our 
homes a luxury touch .. . it really speeds 
sales! We use it in all our developments 
from low-cost to luxury homes.” 


The Culligan Development Company, like 
other experienced builders throughout the 
country, has found that wallpaper pays off 
in higher profits and quicker sales. Visit your 
wallpaper supplier and see for yourself how 
wallpaper combines color, pattern and tex- 


ture in a way which will give warmth and. 


individuality to your model home. 


In home building too... 





os Gna / 


WALLPAPER COUNCIL 
509 Madison Avenue, New York 22, N. Y. 
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Photo by Hedrich-Blessing, Furniture by Heywood-Wakefield 


An outstanding value in Bruce Floors 


There’s more beauty, more durability 

more value . in ever-popular 
Bruce Strip Oak Flooring with the fa- 
mous “Scratch Test” Finish. It saves 
two ways: (1) There’s no time-con- 
suming sanding and finishing. (2) In- 
stalled cost is less than unfinished floor- 


ing plus on-the-job finishing. The Bruce 
factory-applied finish brings out all the 
beauty of the wood . . . outwears sur- 
face finishes 3 to 1. Bruce Strip Floors 
are also available unfinished. Write for 
booklet. See our catalog in Sweet's. 


E. L. BRUCE CO., MEMPHIS 1, TENN. 


Bruce PREFINICHED CTRIP Hardwood Floors 
Naturally Beautiful ! 














Chase’ 


gives you 7 reasons 
why copper means 
a better home! 


It’s full weight— Look for the die- 
stamped Chase Trade Mark and Weight 
Stamp—your assurance that Chase 
Copper Roofing Products have stabil- 
ity and permanence. 


It can be soldered... with ease and 
economy—Long-lasting, water-tight 
joints are assured when standard sol- 
dering techniques are applied to Chase 
Copper Roofing Products. 


Chase 


Seams are adequate — Chase Copper 
Leaders are formed from full-width 
Strips, to assure strong, expansion- 
proof seams. 


It’s architecturally harmonious — Mod- 
ern or traditional design both benefit 
from Copper’s rich appearance—a 
metal protected and beautified by 
nature itself. 


xe 
4 ; S4 
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It won't rust and resists corrosion— 
Copper’s resistance to the elements is 
traditional—even in areas where atmos- 
pheric conditions destroy other metals. 
Its performance is proved over centu- 
ries of experience. 


Corrugations are deep and generous — 
Chase Copper Downspouts have full- 
depth corrugations, ample for tempera- 
ture ranges in any climate. 


It’s economical —The ratio of first-cost 
to years of service is at a bare mini- 
mum, when Copper is used. And, the 
relationship of copper to overall build- 
ing costs is as reasonable as it ever was 
in the past. 


For maximum life and perform- 


BRASS & COPPER CO. 


WATERBURY 20, CONNECTICUT » SUBSIDIARY OF KENNECOTT COPPER CORPORATION 


Chicago 
Cincinnati 
Cleveland 


Denver 


ance, specify Chase full weight 
copper leaders, gutters and 
roofing accessories. 


The Nation’s Headquarters for Brass & Copper 


Detroit 

Grand Rapidst 
Houston 

Dallas Indianapolis 
Kansas City, Mo. 


New York 
Philadelphia 
Pittsburgh 
Providence 
Rochester t 


St. Louis 

San Francisco 
Seattle 

Waterbury 

(tsales office only) 


Los Angeles 
Milwaukee 
Minneapolis 
Newark 

New Orleans 





























The Logan School—Princeton, Illinois 
For School Beauty...and Hard Wear... 
It’s Curtis New Londoner Doors 


These schools by Perkins & Will, noted school 
architects, show how Curtis New Londoner hollow- 
core flush doors, with their beautifully grained, na- 
tive wood face panels, fit into contemporary school 
design. New Londoner doors are as durable as they 
are beautiful. With their exclusive all-wood locked- 





Washington School—Lyons, lilinois 








in cores, they have the stamina to withstand rough 
use—to stay dimensionally stable without warping 
or sagging through a lifetime of service. They are 
made with solid-coreconstructionalso. See “Sweet's” 
for full information—or write for literature. 
Curtis Companies Service Bureau, Clinton, Iowa. 


% ‘ 


Logan School—Princeton, Illinois 
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Logan School—Princeton, Illinois 


ONER 


HOLLOW-CORE 


FLUSH DOORS 
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You can 
install 
it as is — 


and give your 
homes the 
powerful sales 
appeal of both 
heating and 
cooling. 


You can install it 
os a furnace alone 


in your budget homes, And 
you can point to its 
integral cooling casing 
as a money-saver when 
the home-owner wants 
to add cooling 

later on, 


& Se & 
air conditioner 
Fits the Cost-Conscious Builder’s Budget 


Type 128 (gas) — 228 (oil) furnace is a prewired unit com- 
pact enough to install in closet, basement, or utility room. 
59%/,” high (to top of casing) x 4714” wide by 36” deep (with 
burner). 100,000-Btu input on gas, 110,000-Btu input on oil. 
Backdraft damper, standard sere Vestibule, optional. 


Type 928 cooling unit is a 2- or 3-hp refrigeration assembly 
mounted on a frame that aah easily into the cooling casing 
provided with the Type 128-228 heating unit. Operates on 
single or 3-phase current. Uses same blower as furnace. 


There’s no doubt about it — this Mueller Climatrol com- 
bination unit is one of this year’s best bets for turning 
prospects into buyers of your homes. And, it’s priced to fit 
even your low-cost homes. Write for further details: Mueller 
Climatrol, Dept. 145, 2020 W. Oklahoma Avenue, Milwaukee 
15, Wisconsin. 


NEARLY 100 YEARS OF MANUFACTURING QUALITY COMFORT EQUIPMENT 
















ueler Climatol 


announces a new 
combination year-round 
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PRODUCTS continued from p. 228 


* For further deta‘ls, check numbered coupon, p. 290 


heated. In existing houses, the units are in- 
stalled in series with either one- or two-pipe 
systems. 

Borg-Warner is producing the Hydraline 
recessed room conditioner, which may be in- 
stalled vertically between studs 16” o.c., or 
horizontally under the floor, with cooled or 
heated air directed to perimeter registers. 
Discharge registers are the diffusion type; 
they spread air upward and outward along 
outside walls. 











Heat exchange capacity in this 14” x 173, 
unit is equivalent to 60 sq. ft. of gravity radia- 
tion under normal conditions. 

Penn Boiler’s Air-Rad eliminates mains and 
tributaries, with installation made in series 
through the individual units. Three uses are 
possible: cooling only, for mild or hot cli- 
mates; heating only, as a “starter” installa- 
tion; or full heating and cooling. 

All four convectors are designed to be 
used with water chillers, unless water of 42° 





or less is available. Each permits separate 
room control, and all can be hooked up to 
single-pipe systems without the use of high 
velocity pumps. 


Manufacturer: Mono-Aqua 
Brown Products Co. 
97-12 Metropolitan Ave., Forest Hills, N.Y. 


Dual-V ector 
Union Asbestos & Rubber Co. 
332 S. Michigan Ave., Chicago, Ill. 


Hydraline 

Borg-Warner Corp. 

Hydraline Div. 
18538 Mack Ave., Detroit 36, Mich. 


Air-Rad 
Penn Boiler & Burner 
Mfg. Corp., Lancaster, Pa. 


continued on p. 236 
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SHOULD GLASS WALLS FACE THE STREET? (cont'd. from p. 157) 














Kitchen and bedrooms 
add to quality look of 
$36,000 builder houses 
in Memphis 


Kitchen has plenty of space for working and eating. 
It was a big attention-getter and women liked the high 
ceiling and the uncrowded work areas. Contributing 
to the quality features of the kitchen are the two 
built-in electric ovens, the counter-top burners with 
an exhaust fan directly above, the birch cabinets and 





the vinyl plastic floor covering. 





























Bedrooms have high, beamed ceilings, 
bright colors and plenty of lighting fix- 
tures. This is master bedroom which 





forms a separate suite, has its own bath 


opening off left side of hall. Storage is 
larger than usual. Another view with dif- 
ferent furnishings is seen at the right. 


Big windows of double-glazed, fixed glass were an in- 
E novation in Memphis, although ventilation could be 
: provided by opening door if desired. House is air con- 
ditioned with a 3-hp heat pump, also used for heating. 
The glass curtains and the wood fences give privacy. 
Seen through window is the living room. 
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This brand name 
on lumber 
also brings 


you... 


To Asswww 





STRUCTURAL SOUNDNESS 


Why is Lumber Sheathing Preferable? 


One reason for the preferred position of wood sheathing is its great 
strength and long life. Often called “storm sheathing,” wood binds the 
entire structure into one firm, rigid unit, which withstands enormous 
wind and snow loads. This strength also makes alterations easier and 
safer. ‘The strength is not lost as a result of accidental wetting. 

Other advantages of genuine wood sheathing include superior nail- 
holding power . . . which assures a solid base to which one can securely 
attach exterior covering. This firm base also permits the use of a variety 
of exterior coverings, such as vertical siding and shingles. 
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A Traditional Mark of Quality 
America’s fine homes have always been sheathed with lumber—sidewalls, 
roof, and subfloors. 

The best modern homes also are sheathed with lumber—because 
builders and owners recognize lumber as the ideal sheathing material. 
Leading builders of quality homes feature wood sheathing as an ex- 
cellent example of sound construction. 

Results fully justify the use of this building material. Homes with 
wood sheathing are easier to sell, and they offer the buyer extra value. 





AND TRUE ECONOMY 


Available in a Wide Range of Widths, Species, 

Grades and Patterns 
A broad selection of Weyerhaeuser 4-Square Lumber items is offered for 
use as wall, roof, and subfloor sheathing. There are species, widths, and 
grades to fit all sheathing requirements. 

For valuable selling points . . . for greater structural soundness .. . 
and for true final economy in home building, sheathe with Weyerhaeuser 
4-Square Lumber. Your Weyerhaeuser 4-Square Lumber Dealer is ready 


to deliver the species and type best suited to your needs. 


Weyerhaeuser Sales Company 
ST. PAUL 1, MINNESOTA 
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A United States . 
Steel Home ~~ 


Through Better Design 
and Modern 
Production Methods 


The generous use of warm, attractive 
plywoods for interior finishing is 
made possible by economies in labor. 
Spotnailers used in applying these 
materials provide a strong, perma- 
nent, rust resistant fastening with the 
speed of one-shot mallet drive or 
recoilless pneumatic drive. 


Learn how Spotnails can work for 
you, too, in doing a better nailing 
job with a saving of more than half 
in labor costs. 


Factory representatives 
in principal cities. 


Continuous nailing 4 plywood panels 
using SPOTNAILERS and 
° endless conveyor. 


INC. 


EVANSTON 11, ILLINOIS 
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NEW 
PRODUCTS continued from p. 232 


e For further details, check numbered coupon, p. 290 


h. PIPE INSULATORS keep heating, cooling 
where they belong, prevent condensation 


Biggest drip in the house is often an exposed 
cold-water pipe, with moisture from the air 
condensing on it. With chilled water cooling. 
the problem becomes even more acute. 

Two new foamed insulators, Armaflex and 
Fibrocel, put a cellular layer between the 
cold pipe and any humid air The first is 
a foamed plastic in tubular form that can be 
slipped right onto pipes during installation. 
Where lines are already connected, Armaflex 
is slit down its length, snapped into place, 
then sealed with a special adhesive. No vapor 
barrier is required. Because the material, 
like foam rubber, remains flexible, it can 
follow any curve that the tubing itself can 
form. Four sizes: 54”, %”, 14%” and 1%”; 
all are made in 6’ lengths. 

Thermal conductivity at 75° is .28, about 
that of cork board, and it is rated for a tem- 
perature range of 32°-200° F. 

4 Fibrocel VB is a molded silica product 
formed by heat expanding the raw silica 





aggregate, forming it into half circles, then 
covering the insulation with 2 3-ply vapor 
barrier (metal foil and kraft paper). Both 
insulators are fire resistant. Fibrocel is ther- 
mally efficient at temperatures from 35° to 
225°, does not shrink or expand, and resists 
deformation, 
Price: Armaflex, 54", 33¢; %", 39¢; 14%”, 
42¢; 136”, 45¢ per ft. 
Manufacturer: Armstrong Cork Co. 
Lancaster, Pa. 
Price: Fibrocel, 1” pipe diameter, 32¢ per 
lin. ft. 
Manufacturer: Johns-Manville Corp. 
22 E. 40th St. 
New York 16, N.Y. 
continued on p. 240 











HERE AT LAST... 
CONTROLLED 
LIGHTING 
FOR HOMES! 








Have you ever wondered why, in this age of 
marvels, the lighting in homes should still 
be limited to old-fashioned “on-or-off” ? 


Why homeowners shouldn’t be able to 
select — at any time they choose, on any 
occasion they choose — the precise level of 
light they want? 

Why, in other words, you shouldn’t be 
able to design a home with lighting that is 
truly controlled? 

Well, so have we! And new LUXTROL 
Light Control is the happy outcome. 

LUXTROL brings to home lighting — for 
the very first time — light to match the 
moment. Light that glides from dark to 
bright, bright to dark, at the turn of a dial 





In living room or TV room, bedroom o1 
nursery, dining room, bar or den, LUXTROI 
gives homeowners the perfect level of light 
for every activity, every mood, every decora- 
tive effect. Thus LUXTROL gives you a whole 
new dimension in modern, functional design. 


LUXTROL is a soundly engineered auto- 
transformer-type unit approved by Under- 
writers’ Laboratories. It operates smoothly, 
silently, safely. It controls not only incan- 
descent lighting but fluorescent, too. And 
it’s priced surprisingly low. 

What's more, LUXTROL requires no com. 
plex wiring. It replaces ordinary wall- 
switches, is just as easy to incorporate in 
your plans. 

But neither words nor pictures can fully 
convey the LUXTROL story. You have to 
see new LUXTROL for yourself — in action. 
Therefore, we invite you to visit your 
LUXTROL distributor for a personal dem- 
onstration. To get his name and address, 
simply call Western Union Operator 25 in 
your own city. 

Meanwhile, let us send you full design 
data. No obligation, of course. Just fill out 
and mail the coupon below. 


THE 
SUPERIOR ELECTRIC 
COMPANY 
9045 Demers Ave., Bristol, Conn. 


Please send me full design data on new LUXTROL 
Light Control. 


Name ES Sees Se eee a 





Street. Pte ne 





City Zone State 
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NOW ...at the turn of a dial 
ANY LEVEL OF LIGHT 
FROM DARK TO FULL-BRIGHT 


new LUX TROL. light control 
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Andersen Casements below transoms of fixed glass. 
Fred Wolf, Designer. 


HOW TO ADD 
SPACE TO THE 


SMALL LIVING ROOM 


WOOD WINDOWS BRING BEAUTY and Andersen 
WINDOWALLS add a feeling of space to this compact 
home. In pleasant weather these Andersen Casement 
Windows flood in sunshine, open wide to capture the 
breeze. On wet or wintry days they close tight as a 
barrier against cold and rain. . . for WINDOWALLS are 
precision-made from beautiful, lasting wood to give 
weathertight protection and insulation that’s so essen- 
tial especially in air-conditioned homes. 





Next home you plan or build, check the advantages 
of Andersen WINDOWALLS. You can get full informa- 
tion on double glazings, screens, insulating glass and 
other features in Sweet’s Files. Or write Andersen for 
Detail Catalog or Tracing Detail File. WINDOWALLS 
are sold by established millwork dealers throughout 
the country, including the Pacific Coast. 


KT RADEMARK 


Andersen 
Windowalls’ 


COMPLETE WOOD WINDOW UNITS 
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Andersen ( orporation BAYPORT. MINNESOTA 
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Now —from BORG-WARNER 


HEATING AND 


Enijiutenl, pry tal doled Ggpede 


COMPLETE * Models and sizes for every 
LINE home you build. Gas and oil 
fired winter air conditioners. 
Hi-Boys, Lo-Boys, Counter- 
flows, Suspended units. Both 
waterless and water cooled 
summer air conditioners, in- 
cluding remote units. 


LOW-COST * Compact, spac e-saving de- 
INSTALLATION signs, all factory assembled 
and tested, ready for easy, 
time-saving, money-saving in- 

stallation. 


CLOSE * To save valuable space in al- 

CLEARANCES cove, closet, attic, crawl space 

or basement. 

EYE APPEAL * Handsome styling that says 
“quality” at a glance. Cabi- 
nets finished in sparkling two- 
tone hammertone baked on 
over rust-proofed steel. 


AUER Mog hiaim x Gas fired units approved by 
American Gas Association; oil 
fired units by Underwriters’ 
Laboratories, Inc. 





CONVERTIBILITY * Oil fired units easily and inex- 
pensively converted to gas, 
with no loss of output. 


RIGHT PRICED * Dollar for dollar, no better 
values anywhere. Competi- 
tively priced for project 
homes, yet quality-built for 


your custom jobs. 





Mail coupon for details 


INGERSOLL CONDITIONED AIR DIV., Dept. HH 
Borg-Warner Corporation, 760 E. Vine St., Kalamazoo, Mich. 








PRODUCTS OF BORG-WARNER 


Atsthan Staats A aie ‘7 Rush free Airline literature and specifications. 

irline Heating and Ai 

Conditioning Equipment is saieabaianssbes= 
manufactured by Ingersoll 

Conditioned Air Division of } 


3 Have your representative call on us. 


















Borg-Warner Corporation. Name 
The engineering skills and 
vast production facilities of | Cor.pany 
these organizations assure |Iuail 
you fine quality and ae Address. 
dependable performance. 
iL City State 
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IN-THE-WALL AIR CONDITIONER. will go into 
350 model homes in a ‘‘mass-sampling”’ 


Built-in room coolers are to be offered as 
optional equipment in new houses. The Tywel 
(that’s vacuum cleaner Lewyt, spelled back- 
ward) unit is only 15” deep, and is designed 
to be built into any wall with a minimum 
of overhang, inside or out. Tywel has con- 
tracted to install the units in 350 builders’ 
model houses throughout the country, and 
the buyer can have one or more coolers in- 
cluded in his new house on an optional basis. 

Units are 14” high and 32” wide, and the 
entire mechanism may be slid out of its en- 
framing case for service. Both %-hp and 34- 
hp models will be made. Projection into the 
room is adjustable from 2” to 6”, and con- 
trols are mounted behind one side panel. 





Because installation is in the wall beneath 


the window, there is no interference with 
light or ventilation. 

Through this optional plan, Tywel feels 
that the builder will be able to offer the buyer 
just the amount of air conditioning he wants, 
while leaving him free to add additional 
cooling in the future. It would be simple to 
run outlets to possible future locations during 
rough wiring, so that electrical hookup of 
additional units would be inexpensive. 


Price: 14 hp model, approx. $200; %4 hp, 
slightly higher 
Manufacturer: Tywel Mfg. Corp. 
5702 First Ave. 
Brooklyn 19, NY. 
continued on p. 244 
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INSULATING 
GLASS 


what’s behind 
the growth 
of THERMOPANE ? 


INSULATING 


APRIL 1955 





Two Panes of Glass 


> 
Blanket of dry air 4 
insulates window 


> 








Bondermetic (metal- {/ / Gee 
to-glass) Seal* keeps Fe 
air dry and clean ; 


= 





Home buyers like big windows 


Big windows are more comfortable, more economical to 
own, when they’re Thermopane* insulating glass. Heat 
losses are reduced. Air-conditioning costs less. 

With Thermopane you give people what they want... 
what they need. You can point to a feature that stamps 
your houses as up to date and efficient. 

These are some of the reasons why more than 5,000,000 
units of Thermopane are in use. For information on types 
of Thermopane and a list of standard-size units, write to 
Dept. 945, Libbey-Owens-Ford Glass Co., 608 Madison 
Ave., Toledo 3, Ohio. #2 


// 


} 
| 
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LIBBEY-OWENS-FORD 


a Great Name in Clase 











Now—a low cost counter-top unit for builders 


Countess” 


New Crane 
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"| Lavatory Ensemble 


To put more quality “sell” 
in the homes you build... 


@ Wood-core counter-top available in 
three color patterns. Textolite or For- 
mica laminated plastic. 


© “Countess” lavatory in choice of white 
and seven colors. Embassy or Neu- 
Rainier trim. Dial-ese supply. 


© Medicine drawer with check stop. 
Easily removable for cleaning. 


4] Stationary shelf utility cabinet. 


@ One-piece wood cabinet, faced with 
choice of three laminated-plastic 
wood-grained color patterns. 


© Doors have semi-concealed hinges, 
chromium plated knobs, roller-type 
spring latches. 


Size: 42 x 182 inches 


Almost every home buyer wants built-in lava- 
tories these days...and here’s one you can 
easily afford to put into even your lowest- 
priced homes. 

Crane’s popular “‘Countess” lavatory, styled 
by famed designer Henry Dreyfuss, now comes 
with its own pre-built wood-grained cabinet 
and Textolite or Formica counter-top... and 
at a real budget price! 





Attractive design. Lots of storage space... 
and lots of counter space. Available in a wide 
selection of color combinations for bathrooms, 
powder rooms—even bedrooms. 

Why not ask your plumbing contractor 
about the modern new Crane “‘Countess”’ Lava- 
tory Dressing Table Ensemble? They’re so easy 
to install he’ll be happy to see them in your 
specifications. 
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| - 4 
For further details, check numbered coupon, p. 290 
fy - to -) | k. MAGNETIC LATCH has enough “pull” to 

| hold even heavy screen doors 
All-Gable 

—doors can be held securely shut with the 
Heppner magnetic latch. This 4 oz. device 
eta’ Louvers exerts a 10-lb. force. 320 times its own weight. 
The 24%” x 14” unit is packaged for mount- 






Cabinet, closet, sliding—even cutside screen 








































| MAMI 























ing, and a tack instantly and accurately lo- 
cates the striker plate hole. Alternate mount- 
ing slots permit the latch to be attached in 
any position. 





Price: 49¢ ea. 
Manufacturer: Heppner Sales Co. 


Cut Erection Time .. . 
Round Lake, IIL. 


Provide More Attic 
Ventilation Across En- 
tire Width Of House. 


Maco all-gable metal louvers 
are an entirely new approach 





1. KNOBLESS DOOR LATCH opens at a finger 
touch, cannot scar walls E Sacatke 


A touch of a fingertip is all that is needed 


to small home gable construc- to open doors equipped with Soss’s Lev-R- 
Latch, A section of the flush face acts as a 


tion. Not only do they speed over-all construction time, but they VASE ART Ne ee 
provide many times more attic venting area than even the largest 
gable-tip louver, because they vent the entire gable . . . from plate 
to rafter across the full width of the house! 

Deep square cross section baffle design affords complete weather 














protection. Insect screening across entire inner face and inside flash- Mc 
ing are integral parts of the Maco all-gable louver. Pu; 
Made to your specifications of pitch and width, Maco all-gable she 
louvers are packed one gable end to the 
_ - ‘ one 
carton so that no time is wasted in the field 
‘ ‘ not 
in needless sorting before assembly . . . sec- 
tions go up as they come from the carton. ‘ Elir 
Erection is fast and entirely from the ~~ 
‘ - ‘ uy 
outside . . . determine location of center | adv; 
channel, plumb, nail in position; then a 
merely lap additional sections into place shal 
P ° just 
on either side. | pur 
| Wal 
Write, wire or phone today for complete information on Maco All-Gable extr 
Metal Louvers, today’s newest concept in small home construction. Beveled edges protrude only 14” from the ¢ Low 
| I) E t ‘ ess ie f 
| | Win, face of the door, and face plates are of bronze 3 _ 
iI] : ‘ ‘ re Ici 
l | The alloy. Installation consists of boring two plet 
Hl holes, positioning the bolt, and screwing on g mod 


the face plates. Just three parts comprise the 
entire assembly. A locking mechanism is 





available. 





CORPORATION 
HUNTINGTON, INDIANA 

















List price: $3.05, with lock, $3.40 
Manufacturer: Soss Mfg. Co. 
21777 Hoover Rd. 
Detroit 13, Mich. 
continued on p, 250 
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One Coat Plastering Made Easy 


“os PLASTER WELD 








os 


Midway Gardens Apts., Chicago, Ill. 
One of hundreds of Plaster-Weld installa- 
tions. Here Plaster-Weld was used to bond 
lime-putty coat directly to all concrete ceil- 
ings and columns. Archts.: Holabaird, Root 
and Burgee and Associates; Geni. Contr.: 
S. N. Nielsen Company; Plstg. Contr.: 
McNulty Brothers Company. 


Plaster-Weld is applied with 
brush, roller, spray gun directly 
to most surfaces (old or new). 
Eliminates need for costly, time- 
consuming surface preparation. 
You cover with new material as 
soon as touch dry (usually an 
hour) or several days later. 


A Plaster-Weld bond is perma- 
nent, ageless . . . the bond itself 





Plaster-Weld is the scientific res- 
inous_ water-emulsion bonding 
agent which gives you a guaran- 
teed method for permanently 
bonding gypsum, lime-putty and 
acoustical plaster’ DIRECTLY 
to themselves . . . or to most any 
other structurally sound surface 
. . . including—cConcrete ceilings, 
beams, columns . . . Plastered 
walls and ceilings . . . Stippled or 
textured walls . . . Painted or un- 
painted surfaces ... Brick... 
Stone ... Wood... Glass... 
Block ... Metal... Slabs... 
Ceramic Tile. 


A PLASTER*WELD Bonp NEVER LETS GO! 


is much stronger than the mate- 
rial being bonded. Equal bonding 
permanence all climates, all types 
of surfaces, all sorts of conditions. 


If you’re an architect, see 
Sweet’s. Otherwise, ask your 
Building Materials Dealer .. . 
or write us direct. Address 
LARSEN PRODUCTS CORPORATION, 
BOX 57564, BETHESDA, MARYLAND 





AN IMPORTANT ADVANCE 


IN WATER SYSTEMS 





McDonald’s new Adapto-Jet 
Pump is quickly converted from 
shallow to deep wells with 
one simple adjustment... 
nothing extra to buy! 


Eliminates the problem of water-level 
dropping. Now you can offer home 
buyers in areas beyond city water the 
advantage of shallow-to-deep-well con- 
vertibility with no additional cost. 
Install the new Adapto-Jet in a 
shallow well. If the water level drops, 
just remove the jet fitting from the 
pump, place it in the well and their 
Water pressure returns to normal. No 
extra parts to buy. 
Low-Cost Water System. The new 
McDonald Adapto-Jet is an econo- 
mical buy, too — only $99.50 com- 
plete with 6-gal. pressure tank. Two 
models are available, % HP and % 


McDonald’s new 
Figure 4030 Adapto- 

Jet Pump complete 
with 6-gallon 
pressure tank, 


HP — your customers pay only for 
the horsepower they need. Complete 
water systems furnished with 6-gal., 
10-gal., 25-gal. and larger pressure 
tanks. Both models are compact — 
simply and sturdily built to deliver 
dependable running water. 
McDonald's 99 years of successful 
water system design is your assurance 
of quality. 





Just send a post card to 
McDonald for a complete 
descriptive booklet—or con- 
tact your McDonald sup- 
plier for more information. 











A. Y. MSDONALD MFG. Co. 
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Foundation 


‘COPPER 








From 


to Roof 


ARMORED 


SISALKRAFT 





Flashing window and 
door heads 


a 
4 4 


Drip cap flashing 


W 


Foundation damp-coursing, : 


termite shield 





Flashing door and 
window openings 
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American SISALKRAFT Corporation I 
j Dept. HH-4, Attleboro, Mass. ! 
r Please send samples and more facts on Copper Armored i 
, Sisalkraft. I 
Bhs ene o>, Bek Gk ie ee Pe ee ae Ee, 
I MOON ©. oS. sores ss - nities’ hs 2a oo & Epa i 
} PUR eee... a er om i } 
City. Zone State . 1 
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Means LOW COST, Pure 
Copper Protection 
..- Permanently ! 


Copper Armored Sisalkraft does 
heavy gauge copper’s traditional! 
quality job of protecting against 
moisture at tremendous savings. 


This product is recommended for 
all concealed flashing and water- 
proofing. It’s impervious to. mois- 
ture and air, won’t kink, break or 
tear. Easily applied. Meets FHA 
flashing requirements. 


Copper Armored Sisalkraft is pure 
Anaconda copper bonded to heavy 
crepe kraft with special asphalt, re- 
enforced with tough fibers. Avail- 
able in the following weights of 
pure copper per sq. ft.: 1 oz. — 
2 oz. — 3 oz. Widths: 4”, 6”, 10”, 
12”, 15”, 20”, 30”, 60”. All in rolls 
of 120 lineal feet. Ideal for decora- 
tive purposes, too! 


ie 
SISALATION 
“‘Storm-Sashes” the walls of 5- 


room house for about $30. (Alu- 
minum Coated 2 sides) 


* 
SISALKRAFT 


A rugged waterproof paper for pro- 
tection and for curing concrete. 
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x 4" plates to concrete flo 











Carpet gripper anchored to concrete 








REMINGTON STUD DRIVER 


saves up to 80% fastening 
costs on ‘special’ jobs 


When it’s an unusual fastening 
job that has to be done quickly, 
efficiently —let the Remington 
Stud Driver take over. There are 
special guards, interchangeable 
with the standard guard, that 
adapt it for practically any appli- 
cation. And the Stud Driver’s 
cartridge-powered action enables 
one man to set up to 5 studs a 
minute—a saving in time and !a- 
bor of approximately 80% over 
old-style methods. 


Setup time is cut to a minimum 
with the Stud Driver. There are 
no holes to drill; no laborious ham- 
mering is necessary. A squeeze of 
the trigger and the tool’s powerful 
cartridge drives the stud home— 


“If It’s Remington—It’s Right!’’ 


Remington GUPIN 
aoe banaue 

















solidly and permanently into steel 
or concrete. Compact and port- 
able, the Stud Driver has a field 
of use limited only by where a 
man can go. 


DISCOVER FOR YOURSELF how 
this lightweight (6 lbs.) fastening 
tool can cut costs for you. Let us 
send you our new booklet which 
shows how the Remington Stud 
Driver anchors furring strips, 
structural channels and many 
other fabricated materials to con- 
crete or steel. Just clip and mail 
the coupon for your free copy. 


MAIL THIS COUPON TODAY 


eee ewww wee cewceseseessescessses 


: Industrial Sales Div., Dept HH-4 
: Remington Arms Company, Inc. 
‘ 
‘ 





| Bridgeport 2, Connecticut 


' Please send me a free copy of the new book- 
+ letshowing how! can cut my fastening costs. 


‘ Name 





‘ 
* Position 
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a bonerete Masonry fireplace-wall 


e. 


¢S* adds a luxury look at low cost 


q* 


A fireplace-wall built with concrete masonry adds Versatile Concrete Masonry offers more: 
little in cost; it adds much in sales appeal. Many builders sii age 
now include two fireplaces — one in the living room, Unlimited color, texture and wall pattern variations. 


another in the basement or lower-level recreation room. Beautiful interior walls, too—at a considerable saving 
in finishing costs. 


The dramatic textures and varied patterns of exposed Offers buyers the permanence, freedom from upkeep, 
block walls add distinctive charm and beauty to any fire-safety of durable concrete masonry construction. 
room — from living room and den to kitchen and bed- Choice of popular masonry wall construction methods: 
rooms. Color choices are limitless, using durable masonry cavity wall, through-the-wall, or furred out. 


paints, or integrally colored units, such as split-block. ‘ ae pote 
Inside and out, economical concrete masonry adds National cca ant Association 


beauty, fire-safety, and sales appeal to your homes. 38 South Dearborn Chicago 3, Illinois 
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‘disturb the kitchen 


ts. . . Dwyer 
... and guaranteed by 
which has specialized in 
me kitchens for over a quarter 
century. ‘They are easy to install . 

simple to service <a et indefinitely. 





Write for complete bulletins. 










The buffet kitchen 
or bar that graces 
a@ room as a piece 
of smart furniture. 








Name___ 





a 





es 








sii State. 


DWYER PRODUCTS CORPORATION 
Dept. D-45, Michigan City, ind. 
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ELECTRIC HEAT THERMOSTAT samples both 
air and radiant temperatures 






Matching the heat absorpticn qualities of 
the human body as closely as possible, White- 
Rodgers’ room thermostat is designed spe 
cifically for electric heat. The thermal ele- 
ment is directly exposed to Loth air and 
radiant effects, and the switching mechanism 








mounts into a standard outlet. 






Settings between 55° and 85° are possible 






with a fluid acting as the sensory element. A 






“cold” position permits heating to be shut 












off 


entire electrical system being disconnected. 


for week ends or vacations without the 















A temperature differential of 14° is pos 





sible through the sensitive element, keeping 





variations in panel temperatures to 5°, or less 






Units are furnished to manufacturers com 





plete with name plate. 

















Manufacturer: White-Rodgers Electric Co. a 
1209 Cass Ave. 


St. Louis 6, Mo. 





nm. ELECTRIC BASEBOARD HEATERS provide both 
radiant and convected heat 





Electric heat is getting more attention from 
builders (Jan. issue), and manufacturers. 
Newest entry is the Chromalox baseboard. 
which encloses a resistance heating element 

continued on p. 254 
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Mr. Leon Weiner, President, Franklin Builders, Wilmington, Delaware 


Tested! York plan for builders gives complete 


planning. advertising, sales help! (= 





Yorkaire YORK PLAN 
Model HCS250A BUILDERS 











Yorkaire 
1 Model R2G100 
¢ 
Tested in Wilmington, Columbus, Minneapolis! York’s Plan for York helps you sell—offers persuasive literature, 
Builders works every inch of the way till the last sale is clinched! posters, displays; newspaper, radio, TV help; even 


a ready-made “owner’s guide” to give prospects 
and buyers. Powerful ads in Life, House Beautiful, 
House & Garden intensify preference for Yorkaire 
homes. Your York Distributor will be your right- 
hand man during your sales program. Check the 
Yellow Pages and call him. 


New Yorkaire Year-Round Conditioner heats with conventional 
fuel, cools without chilling! Installs fast with no fuss. Backed by 
full 5-Year Protection Plan—even the remote unit! Air-cooled 
or water-cooled. Put them in anywhere—basement, attic, carport, 
garage—they take up minimum floor space! 


YORK CORPORATION 


© r the quality ame tT Ur conditioning and refrigeration 


refrigeration 
air conditfoning 


HEADQUARTERS FOR MECHANICAL COOLING SINCE 1885 
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IME 








HOW 10 BUILD 
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Aluminum nails add sales appeal because they never “rot Aluminum wall tile adds sales appeal because it won’t chip or 
out”...never cause ugly red rust streaks on siding to mar crack. Won’t rust. Modern flat appearance. Light in weight 
exterior beauty. and easy to install. 





Aluminum foundation vents add sales appeal because they Aluminum locks and keys add sales appeal because their 
require no painting or other maintenance. Never develop bright, modern appearance is a credit to any house. Tough, 
ugly red rust stains. solid aluminum lasts a “house-time.” 

















| SALES APPEAL INTO YOUR HOME! 








Aluminum shower doors add sales appeal because they main- 
tain their shining good looks under hardest usage. Corrosion- 
resistant. No rust stains. 


Your speculative houses are easier to sell when 
you use aluminum building products. That’s 
because aluminum products are usually associ- 
ated with quality houses. 


Among aluminum’s advantages are light 
weight, strength, corrosion resistance, economy, 
modern beauty. 


As a basic producer of aluminum, we do not 
make any of the products shown here. Our 
efforts are put behind the job of serving manu- 





(amie : 





setting the pace—in growth, quality and service 


















Aluminum garage doors add sales appeal because their light 
weight makes them easy to open and close. Clean, handsome 
appearance. Strong, durable. 


facturers—to help improve their products and 
reduce costs. 


Engineering assistance is available from our 
qualified aluminum engineers. Or for names of 
building products manufacturers who will be 
glad to work with you, contact the Kaiser Alu- 
minum sales office listed in your telephone 
directory. Kaiser Aluminum & Chemical Sales, 
Inc. General Sales Office, Palmolive Bldg., Chi- 
cago 11, Illinois; Executive Office, Kaiser Bldg., 
Oakland 12, California. 





Kaiser Aluminum helps build demand for aluminum building products like these through con- 
sistent, colorful advertising in national magazines like Saturday Evening Post and Time. 
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LONG LENGTHS are assembled on the ground, lowered into trench, and 





S 


tapped into position to make a root-proof, watertight joint. Easy to handle, 
quickly installed. Only Perma-Line is available in 5, 8, and 10-foot lengths. 


L-o-n-g lengths make 


PERMA-LINE 


Perma-Line is the only fibre pipe 
available in 5, 8, and 10-foot lengths. 
It goes in fast, resists ground heav- 
ing; tapered joints are root-proof and 
leakproof, and the pipe lasts for a 
lifetime. It can’t rust, shatter, crack, 
or leak. It’s strong, light, tough. In 
solid pipe for sewers and drains; per- 
forated for field tiling, footings, and 
septic tank beds. Full line of coup- 
lings, fittings, bends, and adapters to 
connect to soil or sewer pipe. Many 
uses, in homes, farms, industry. 


Write L-M, or mail the coupon. > 


PERMA-LINE Pipe 


INE SewerPipe CSIIES* 
K@)PERMA LINE Sewer?iP# 


LINE MATERIAL COMPANY 


(a McGraw Electric Company Division) 


the quickest sewer pipe to install 


ee 


| LINE MATERIAL CO. HH-45 
{ Milwaukee 1, Wisconsin 


l Send full information about Perma- 
Line Pipe and name of nearest dis- 
| tributor. 
a ek LSet 


| Company HE Doi eaten 


| Re SE ane ot ee Te 





City Rese 
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in a steel case, providing convected hcat to 
counteract drafts on outside walls and radi- 
ant heat to increase comfort at floor level. 


Baseboards come in 5’, 3’, 
are 9” high and 214” deep, and produce 
approximately 544 Btu/h for each foot of 
baseboard, (160 w. per ft.), about equivalent 
to hot-water baseboards using 180° water. 


and 1’ lengths, 


Normal installations will require heaters only 
along the outside wall of a room. 

Mounting may be flush to the wall. or 
recessed the depth of the plaster. Splice 
plates and corner pieces are available to fill 
out odd (less than 1’) lengths. Wiring con- 
nections can be made from rear, bottom or 
either side. 

Like all forms of electric heat, Chromalox 
heaters demand individual room thermostats, 
located on inside walls, for peak performance. 


Price: 5’ section, $37.50 
Manufacturer: Edwin L. Wiegand Co. 


7500 Thomas Blvd. 


Pittsburgh 8, Pa. 





o. FIRE ALARM puts sentries throughout the 


house, signals temperature rise 


Catching fires before they build up to the 
dangerous stage is the job of the Fire Belle. 
When abnormal temperatures build up, the 
detector sounds a central alarm and indicates 
the location of the danger with a light. 

Sensing element is a fused link that melts 
at 136° (174° links are furnished for furnace 
rooms or other high-temperature areas). Ele- 
ments are placed on ceilings or high on walls 
to detect heat before the air becomes dan- 
gerously superheated. 

Standard system consists of four elements 
for each of three zones, but as many as 30 
elements may be installed. 


Price: $55, not installed 

Manufacturer: Minneapolis-Honeywell Co. 
2753 Fourth Ave South 
Minneapolis 8, Minn. 


; aban 
continued on p 258 
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“Carrier air conditioned Weathermaker Homes sell faster!” 
say Builders Fred C. Garling, Vincent Sullivan, and Robert 
Smith, of Detroit, Michigan. ““We sold $750,000 worth of 
luxury homes at Westchester Village in just 8 weeks!” 


36 3 Another 
Carrier Air Conditioned 
Weathermaker Home 


Westchester Village is completely air conditioned by Carrier! 


How would you sell a development of $33.000 to $40,000 homes? 
Cautiously? With reserve? Inspection by appointment? 


Well, you should have seen them in de luxe Westchester Village! The 
Garling Construction Company and Sullivan-Smith, Inc., teamed up 
with the Carrier distributor in the area and you never saw such 


goings on! 


They staged a parade right through the streets of Detroit! They held 
a fashion show on television with models wearing Weathermaker 
Wardrobes! They broadcast right from one of the model homes! 
They set up a playground for the kiddies with a nurse in attendance! 
And they advertised that these were Carrier Weathermaker* Homes! 


i> . 





air conditioning - refrigeration + industrial heating 


APRIL 1955 


$750,000 WORTH SOLD IN 8 WEEKS! 


How can you make your homes more salable ? 


1. Call the Carrier man early! Don’t wait ‘til your plans are set! 
The Carrier dealer is well acquainted with the Carrier Weathermaker 
Home idea; he may be able to make suggestions that will save you 
money and increase the value of your house. 


2. Don’t sell air conditioning short! Include the air conditioning in 
your sales package! Sell an “air conditioned house”! “Air condition- 
ing optional” just doesn’t sell houses! 


3. Sell the Weathermaker Home! Use this nationally advertised name! 
Point out to buyers how you put air conditioning to work for them! 
Show them how you kept down operating costs by better design, better 


construction! #Reg. U.S. Pat. Off 


CARRIER CORPORATION, 313 S. Geddes St#., Syracuse, New York 


| want my homes to sell faster! Tell me how your 
Carrier Weathermaker Air Conditioner can help me. 


Name —— 
Street 


| eee ae el ae pin as ; State — 













~ Look at all the |help 

















Using P&H construction equipment and know- 
how, P&H builders find many ways to cut 
development costs. For instance, the P&H 


! 

' 

Builders Acceptance Co., a | 
| 

| 

| 

Single Pass Soil Stabilizer (above) makes street | 
| 

| 

| 

| 

| 

| 


P&H subsidiary, helps with 
interim loans and mortgages 
where needed. Lenders 
know Harnischfeger, favor 
P&H design. Loan process- 
ing is standardized, fast. 


When you build Harnischfeger’s P&H Homes, your 
costs—and overhead—are about as low as they can 
be in the building business. Practically all the mate- 
rials you need for a home can be ordered with one 
draw, one check. And they all arrive at the site 
on one truck. You do less supervision, less paper- 
work, have less overhead, lower costs. 


building really efficient. Or, the P&H Miti-Mite, 
a 7-ton truck crane, can dig pipe trenches, 
basements, back-fill—do anything. 


inn eus Gp GHD. aah em aus et Gn Gin be ee ee Ses ee eee 





% Men who are building P&H Homes often tell us that 
they wonder how they ever made a profit building the conventional 
way. They get so much help on so much of their building job from 
Harnischfeger Corporation experts that it’s hard for them to 
understand why anyone would want to do the whole job alone. 
Make your own home building job easier and more profitable— 
and offer a better home value to boot. Build P&H Homes this 
spring. Write for plans and details today. 7 

















TRUCK CRANES DIESEL ENGINES POWER SHOVELS PREFABRICATED HOMES HOISTS SOIL STABILIZERS 
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P&H builders get 








[aa 


| 

| 

1 A6man crew can have a P&H Home up 

and enclosed in 6 hours. Sections are 

| unloaded from the truck in order; there’s 
i" no wasted motion or material. Subs go 

| 

| 

| 

| 

| 

| 





in and out on schedule. There are no 
delays. P&H Homes are usually finished 
30 days after financing approval. 





rF--e- eee 





Selling is easier with P&H Homes 
because they offer so much more— 
in construction, materials, space 
and design—than others in the 
$6,650 to $20,000 class. P&H helps 
you with advertising, sales plan- 
ning and promotion, too. 





| == 


; s WELDING EQUIPMENT OVERHEAD CRANES 


ME ff APRIL 1955 


ks eA 


54 Spring St., Port Washington, Wis., Phone 611 





If you’re having land troubles—finding it or 
using it wisely—Harnischfeger’s P&H Homes 
experts may well have your answer. When you 
build P&H Homes, you can get help in land 
procurement, planning, zoning and develop- 
ment. Or, if you have land now, they’ll advise 
you on the best use of it. 
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Joseph L. Eichler and his 
prize-winning architects, 
Jones & Emmons, A.I.A.., 
know the important points of 
difference between Arcadia 
and other sliding glass doors. 
That’s why they specify 
Arcadia exclusively fou 
Kichler Homes. For even a 
single point of difference 
may pay off with added prof- 
ils on your present project. 
Spend five minutes with 
Arcadia’s 1955 catalog— 


and see! 


there’s more to 


aricadia 
® 
sliding glass doors 


than meets the eye! 





ARCADIA METAL PRODUCTS + ARCADIA, CALIFORNIA 


National member Producers’ Council, Inc. and 
Natl. Assn. Home Builders. Also member Home 
Builders Institute and Building Contractors Assn. 
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Price: 3-ton, approximately $3,000, including 


NEW 
PRODUCTS continued from p. 254 


4] For further details, check numbered coupon, p. 290 








HEAT PUMPS grow more compact, need 
only 9.8 sq. ft. of floor space 


After three years of heat pump production 
(almost 3,000 units) General Electric has 
drastically revamped their air-to-air WV eather- 
tron. New models take 20%-32% less floor 
space, and performance characteristics have 
been improved. Both 3-ton and 5-ton heat 
pumps are in 28” x 48” x 74” cabinets, and 
all servicing is done from the front. 

Nominal ratings are 3- and 5-ton, but net 
cooling capacity is 39,000 and 56,000 Btu/h 
(33,600 and 56,800 in 1954 models). On the 
heating cycle, output is 75,300 and 104,400 
Btu/h, with supplementary electric heat cut- 
ting in at 30° F. 

Another improvement is the addition of a 
five-year factory warranty on the complete 
refrigeration circuit (one dealer figured that 
this meant a $100 saving to him for service). 

GE suggests these comparative operat- 
ing costs: @ 2¢ per kwh, the Weathertron 


will cost no more than gas at 12\4¢ per 





therm, or oil at 1344¢ per gal.: @ 14¢ per 
kwh, it would equal gas at 94%4¢ and oil at 
10¢-12¢. 

Resistance-type auxiliary heaters are inte- 
gral in the Weathertron, installed internally 
and wired at the factory, but may be field 
modified in steps of 2.6 Kw. Outdoor air 
thermostats controlling this supplementary 
heat are included in the basic unit. An in- 
ternal fuse block for the heaters is provided 
wherever local codes permit. 


installation and ductwork 


Manufacturer: General Electric Corp. 


5 Lawrence St. 
Bloomfield, N.J. 


continued on p. 264 






Assure your prospects of adequate storage 
space. Precision and Simplex Folding Stair- 
ways can help your homes move fast for more 
profits! 










































PRECISION 
QUALITY 


Plus Sales Features 


AMERICA’S 
NO. 1 STAIRWAY 


Stocked by 130 leading 
jobbers in the U.S.A. and 
Canada, 






~ 
«iq 


I 


= m, 
= 
Ny 
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ee we 


5 YEAR 


written 


GUARANTEE 


urnished with 


each unit 





SEVEN 


EXCLUSIVE FEATURES s 
1—HYDRAULIC SAFETY CHECKS \ a 


2—ACTUATED BY COUNTERWEIGHTS \ 
3—LIFE-TIME ROLLER BEARINGS TAN 
4—RUGGED AND STRONG ™ © 
5—INSULATED DOOR PANEL 

6—FULL WIDTH SAFETY TREADS 
7—FITS ANY CEILING HEIGHT 


TWO STANDARD SIZES: 8'9” & 9'9” 


SIMPLEX 
QUALITY 


Plus Low Cost 


NO. 1 
PROFIT-MAKER 


BALANCED SPRING AC- 

Hew! TION f 
or effortless 

operation. 
* SIMPLE AND EASY TO OPERATE 
RUGGED AND STRONG 
TWO STANDARD SIZES—8’3” & 
99"" 
NO. 1 KILN DRIED LUMBER— 
HEAVY GALVANIZED STEEL— 
ALL PARTS SECURED BY BOLTS 
AND SCREWS—NO NAILS 
SHIPPED IN ONE PACKAGE 
MANUFACTURED IN PRECISION'S 
MODERN PLANT. 































GUARANTEE 








MANUFACTURED BY 


PRECISION 






PARTS CORP. 


400-HH North First Street @ Nashville 7, Tennessee 
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Customer satisfaction 


of builder's success” 


HOME BUILDING 


GENERAL ¢ ONTRACT 
N 


BRANCHES 


GALLUp HOMES 4 
; . Nc 


says builder, pas 


FRED A. MOSSMAN 


* 
MOSsma 
N-GLA 
HOMES MOEN 
°. 
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Je@ars 
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_ 2%, theres 
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Typical of six Mossman Construction Co 
floor plans. Homes built in Albuquerque 
are in the $12,000 to $15,000 price 


range. 


The letter shown carries important 
advice. Because, more than ever before, 
home buyers are looking for quality 
features. When it comes to competitive 
selling your customer's complete 
ror S10] ge] slot o) Mao [-J ol-laloLol ol (MM colih tela mmaels| 
swing the sale. Janitrol assures you the 
fofoKof-Yo ME Yo] (-< mo] of of-Yo] MN o) Mal (ou l-Tam tells 
faction. 


ore w : 
Subdiyi ' “© instal) 


is the mainstay 


FRED A. MOSemay 
EDWARD oO SLADDEN 
FRED M. MOseMayy 
48 nenng OFFice 
Os MENauc Bivo_ NE 
PHoNe 5 7524 
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Fred 4, Mossma COT 
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lalelabdelslicl ad *l-MPleliliice), gas-fired 
conditioner tukes up no floor 
space, is conveniently located in 


isla deh sme ielela — 


aleli, | 


janitrols 
CRUSADE 


BETTER 
HEATING 


HEATING AND AIR-CONDITIONING 
DIVISION 


Surface Combustion Corporation, Columbus 16, Ohio + In Canada: Alvar Simpson Ltd., Toronto 13 
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PEACE OF MIND | 


with your od re | a Ss) 


Air Conditioning 








Rustproof Ducts of 


EYNOLDS 
LUMINUM 


Air cooling means moisture condensation on cold 
ducts. Banish the fear of rust damage to your duct 
system.-- of rust stains through walls. Don’t risk 





expensive replacement. Be sure! Look for this Seal! 
Write for folder that also tells how ‘ 
aluminum speeds air flow, improves 7c 
efficiency. Reynolds Metals Company: RE UM 


General Sales Office, Louisville 1, Kentucky. 


See “MR. PEEPERS,” starring Wally Cox, Sundoys, NBC-TV Network 








EEF ERS starrin W all Cox Sunda $, NBC T V Network 
‘ ! g sd y 
’ ° 


SREYNOLDS 
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Aluminum makes neater, 
cleaner thresholds — easy to 
install, long-lasting. 








Aluminum storm-screen doors 
and windows never warp or 
bend, always look good. 


Fs 
Aluminum siding never needs 
painting, can’t rot or crack. 
Fire-resistant, too! 


Just as the trend to central air conditioning makes 

it more important than ever to specify rustproof aluminum 
for ductwork...so do most of the broad trends in 

modern building emphasize the advantages of the modern 
metal. Use of large glass areas makes even more desirable 
aluminum windows and jalousies...maintenance-free, 
handsome, strong. New forms of aluminum sheet— 
natural or color-anodized—inspire innovations in patio 
enclosures, recreation room walls, etc. Aluminum gutters 
may well be considered a design feature in new ranch-house 
concepts. Aluminum flashing and louvers are expected 

by homebuyers. And the whole rising trend to reflective 
insulation has been brought about by aluminum. 


For standard building products designed in Reynolds 
Aluminum, call your regular supply source. For other 
product requirements, call the nearest Reynolds office listed 
under “Aluminum” in classified telephone directories. 

Or write to Reynolds Metals Company, General Sales 
Office, Louisville 1, Kentucky. 


REYNOLDS 
ALUMINUM 


This seal, color-printed on 
Aluminum Foil, is a new iden- 
tification for Products or 
Parts “Designed in Reynolds 


Aluminum hardware is pre- Alsi” 


ferred for its soft lustre, its 
modern white-metal look. 


- 
For quick reference see Catalog —_ in Sweet’s Architectural File. 
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Here’s a man with the answer. He’s a sales representative 
for an appliance distributor. 

He sold the appliances for this model house. The builder 
bought them. But our salesman is still selling. Because he 
knows the ranges, the washers . . . all the appliances that 
are going into these houses . . . have to be sold twice. To 
the builder, yes. But most importantly to the home pur- 
chaser. He’s the real buyer. 


Our sales representative is out here at the development 
to help the builder sell that house buyer. He knows the 
sales features built into his products. Knows that home 


That’s why, more than ever before, 











buyers in this project will recognize them, too. How? By 
the ads they’ve read. Ads that have spurred them on to 
buy a house. Ads that have pre-sold them on the products 
they want in that house. 


So our salesman makes sure that his appliances will be 
tied-in with these ads. Advertisements, for example, that 
appear in Life. He knows LIFE is the biggest .. . knows 
that this builder does too. 


And he’s right. Builders (and plumbing and heating 
contractors, too) last year ran far more local advertising 
tied in with LIFE than with any other magazine. 


in this changing, building America 


Giada helps make the sale! 
































¥ 


oF custom homes 


AN EYE-CATCHING 
MODERN APPLIANCE 







INCINERATES ALL 
BURNABLE TRASH 


neste ona re ae a 


INCINERATES 
GARBAGE, TOO 





1t2As 


Sells Homes Faster 


For a single extra convenience product that 
has triple buyer-appeal, try this Majestic com- 
plete disposal system in the homes you build. 

No home is truly modern if it lacks com- 
plete indoor disposal of both burnable trash 
and garbage. With a Majestic installed in | 
basement, utility room, or kitchen, prospective | 
home-buyers are thrilled to picture their rub- | 
bish woes ended by a silent flame. 

Gas-fired models, AGA approved, use either 
natural, manufactured, or bottled gas for | 
hooded-pilot drying and direct-flame incinera- 
tion. Economical fuelless models are also a 
part of the complete Majestic line. 


SEE YOUR MAJESTIC SUPPLIER 
OR WRITE 












" 
“ 


413-A Erie St., Huntington, Indiana 
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q. BONDING AGENT fuses new cement or plas- 
ter to any other structural material 


Any material may be resurfaced with cementi- 
tious products if first treated with Leplex. 
This viscous, light green liquid is sprayed or 
brushed on, and allowed to dry (1 to 2 hr.). 
When dry, it permanently adheres to any sur- 
face, whether porous or nonporous. A_top- 
coat of cement, plaster or putty may then 
be applied. The moisture in the finish coat 
softens the Leplex film and causes a bond that 
fuses the two layers. 

Tests of Leplex bonds show that the cement 
surface will fracture under loading before the 





And freezing-thawing 


bond itself will fail. 
cycles do not harm the bond. In tests, finish 
coats have been applied over stucco, concrete, 
glazed tile, metal, wood and plaster. 

Coverage ranges from 200-400 sq. ft. per 
gal., depending on porosity of substratum, 
and method of application. 


Price: $9.50 per gal. 


Manufacturer: Lehigh Paints & Chemicals, 
Inc. 
2733 Lehigh St. 
Allentown, Pa. 
continued on p, 266 
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no matter 
how badly 
you feel 


try to hold out until next month 
to see house & home’s big 


home 
merchandising issue 


60 pages of sparkling, prac- 
tical, useful information on 


how to sell houses in a 
competitive market 


Don’t miss the May issue 


HOUSE & HOME 
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Complete 
finish - painted 





ready -to-install 


units 





From modest dwellings to big, rambling Ranch homes—for small buildings 
or multi-story skyscrapers—there’s a Rusco hot-dipped, tubular, galvanized 
steel Prime Window made to fit your plans! 


These highly functional ready-to-install Prime Windows have many exclusive 
advantages. Much costly, time-consuming, on-the-job work is eliminated 
when you specify Rusco! No glazing—no painting—no fitting or later 
adjusting—no sash cords, weights or balances. This complete window is a 
finished unit the minute it goes into a building! 


Select from a full line of Horizontal Slides—Vertical Slides and Fulvue 
Vertical Slide types—in all standard sizes and shapes. 





THE NEW RUSCO SCREEN AND STORM DOOR COMBINATION 
(Model No. 55 RSD) "2 = 





Made of hot-dipped galvanized steel—this new low-cost door 
has a full-length Fiberglas screen, removable insulating sash 
optional, attached hardware, patented Thermolok closure 
strips, vinyl sill sweep, kick-plate and adjustable closer. 
Attractive, protective grille and house number or initial 
available at extra cost. 


“Hello there! I’m Sally Steele from the Rusco Service Depart- 
ment. We have your free copies of literature, describing these fine 
Rusco products, ready to mail as soon as you write to me at 
the address below.” 


8 WVITATION MEMBER 






THE F.C. RUSSELL COMPANY 


DEPT. 7-MB45, CLEVELAND 1, OHIO « IN CANADA: TORONTO 13, ONT. 


World’s largest manufacturer of windows, 
doors and home comfortizing products. 









HOT-DIPPED GALVANIZED 


STEEL PRIME 
WINDOWS 


LOOK WHAT RUSCO 
PRIME WINDOWS OFFER YOU! 


Made of Hot-Dipped Galvanized Steel for 
strength, long life and minimum maintenance, 
Zinc-treated, Bonderized and finished with 
baked outdoor-type enamel for protection 
against weathering. 


Available with Insulating Sash—and Fiberglas 
screen, as an integral part of the unit. Insulat- 
ing sash gives Rusco’s exclusive MagicPanel® 
year "round, rainproof, draft-free ventilation. 


Built-In Waterproofed Felt Weatherstripping. 
Makes Rusco Windows completely weather- 
tight, eliminates metal-to-metal contact, noise 
and rattling. 


Positive Automatic Locking of vertical slide 
units in all open and closed positions. Spring- 
bolt action. 


Smooth, Effortless Operation. Rusco sash sec- 
tions slide in a felt cushion—easily, quietly, 
without effort. 


Sliding Glass Panels removable from inside 
for easy cleaning. Sliding glass inserts slip out 
in an instant for safe, convenient, inside cleaning. 
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MOW— 


AN AIR COOLED 
AIR CONDITIONER 
for HOME and 
COMMERCIAL USE! 


Barkow" 


YW) ty, “4 
3-HP. UNIT is 


SELF-CONTAINED 
COMPLETE PACKAGE 


Local water restrictions need not 
prevent you from installing the 
finest in modern air condition- 
ing. ... Barkow advanced engi- 
neering now brings you a new 
3 hp. Weatherwise air-cooled 
home and commercial air condi- 
tioner. The CU3-AC features a 
specially designed condensor 
housing which can be attached 
to the unit or disconnected for 
remote installation. Here is time- 
saving, space-saving flexibility 
that mean more sales and more 
profits! A new cooling-heating 
switch control can be used with 
standard thermostats and is also 
suitable for remote installation. 
Franchised territories open; write 
for complete details. 


AUG. G. BARKOW MFG. CO., INC 


2240 So. 43rd St., Milwaukee 15, Wis. 





NEW 
PRODUCTS continued from p. 264 


; For further details, check numbered coupon, p. 290 


WATER HEATERS move upstairs in color and 
table-top models 


One-floor living brings much of the mechani- 
cal equipment of a house right into living 
quarters. A. O. Smith’s newest Permaglas 
water heaters make a positive virtue of this 
with two new models; a noncylindrical up- 
right model in color, and a counter-top model 
that fits beside appliances or cabinets. 
Although inner tanks are still round, they 
are housed in 24” square cabinets, 57” to 
64” high. Removable face plates are aqua, 
white and copper. Controls are at eye level. 
out of reach of children, and permit settings 
of “warm,” “normal,” and “hot.” Heat input 


Eye level controls facilitate adjustment of 
water temperatures. Colorful front cover is 
removable for maintenance, 


on the 30 gal. models (both gas and electric) 
has been boosted to 33,000 Btuh, with a hot 
water delivery increased of 10%. 

Ihe second innovation is the electric coun- 
ter-top model, in either 30 or 40 gal. capaci- 
ties. Sized to fit into base cabinet or washer 
and drier arrangements in kitchen or utility 
room, the heater is 40” high x 24” x 24”, 

Chief advantages are the extra counter or 
work space provided by the heater top, and 
the conservation of hot water resulting from 
having the heater close to the point of use. 

All controls and connections are at the top 
and front of the unit for convenience. A high- 
limit control automatically shuts off the cur- 
rent if the thermostats fail. All Permaglas 
heaters have rust and corrosicn-proof, glass- 
lined heating tanks. 


Prices: 30 gal. upright, $149.90 
30 gal. table top, $139 
40 gal. table top, $153 
Manufacturer: A. O. Smith Corp. 
Permaglas-Heating Div. 
Kankakee, Ill. 


continued on p. 274 














epecifg Cabot 
EEO OUT™_™ 


for colors that 
retain the natural 
beauty of the wood 


Cabots 


CREOSOTE STAINS 


“We have been extremely gratified by the 
effect we have been able to achieve with 
Cabot's Stains.”’ 


Gerald Luria 


Luria Brothers, Inc., Builders, Arlington, Va. 


Cabot’s Stains enhance the grain and 
texture of smooth or rough-sawn wood 
siding and shingles and add years to 
their life. The high content of creosote 
oil guards against decay and insects. 
Due to its careful refining, these stains 
may be painted over later if desired. 


@ Will not crack, peel, or blister 
e@ Easy and economical to apply 
e Cost less than half as much 


as good house paint. 


Available in 18 modern colors ranging 
from rich reds, greens, and browns to 
soft, weathering grays. 


U eee oe a 


Cabot products are consistently advertised in 


Write for color card and name of nearest 
— —-—distributor in U. S. or Canada- = —— 


SAMUEL CABOT INC. 
430 Oliver Bildg., Boston 9, Mass. 
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Home of Mrs. I. Zimmerman, Manchester, N. H. 
Designed by Frank Lloyd Wright 
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Frank Lloyd Wright specified Colorundum 
floors for their warmth of color and beauty.” 


Mrs. |. Zimmerman, Manchester, N. H. 


yi. 











Va 


























4 “Look at these photographs of our exciting new home and you can see why 
we just wouldn’t consider drab, colorless concrete. From the first rough 
sketches,” writes Mrs. Zimmerman, “we planned attractive, luxurious 
Colorundum for the patio and the service areas . . . especially when we found 
out how little it cost!” 

Colorundum is the ideal solution to the problem of exposed or uncarpeted 
areas of plain concrete. It provides colorful, wear-resistant floors at just a 


























4 fraction of the cost of tile. ; : Fused color. Not a paint or coating! Colorundum is troweled into 
a Colorundum is far more resistant to traffic than ordinary concrete floors. the concrete topping and becomes an integral part of the surface, 
4 It is a balanced formulation of nonslip aggregate (next to the diamond in producing beauty and durability. 


hardness), water-repellent compounds, and durable colors . . . contains no 
silica, quartz, metal or sand. It is easy to keep clean, and since it contains 
no metal, it will not rust or stain. 

Colorundum is available in eleven decorator colors. 





A. C. Horn Co., Inc. 
Dept. H12-435, 10th Street & 44th Ave., Long Island City 1, N. Y. 


0) Please send me complete information on COLORUNDUM. 







Name Title 





A Subsidiary of Chemical Corporation 


A. C. Horn Co., Inc. 


Long Island City, Los Angeles, San Francisco, Atlanta 
Houston, Chicago, Toronto 


Firm Name 





Address. 





City. State 





i on orto 


DIVISIONS OF SUN CHEMICAL CORPORATION 
HORN + HUDSON + WILLEY (paints, maintenance and construction materials, industrial coatings) * WARWICK (textile and industrial chemicals) *» WARWICK WAX (refiners of specialty waxes) ¢ 
RUTHERFORD (lithographic equipment) * SUN SUPPLY (lithographic supplies) * GENERAL PRINTING INK (Sigmund Ullman « Fuchs & Lang * Eagle » American * Kelly * Chemical Color & Supply Inks) 
* MORRILL (news inks) * and ELECTRO-TECHNICAL PRODUCTS (coatings and plastics) 
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a modern 


kitchen-laundry 


will make that buyer 
reach for his check book 




























































































living. They’re styled to give the home-owner a kitchen 


For a kitchen-laundry householders will envy and buy, 
to be proud of. They’re nationally advertised. They’re 


“ek the Caloric master line of fine appliances* . . . Caloric 
Built-In Cooking Units... Dryers... Washers... Dis- easy to sell. 


posers. They’re designed for ultra-convenient modern *Engineered for all natural, manufactured or LP gases. 


HOUSE & HOME 













































CALORIC BUILT-IN OVEN-BROILER UNIT 


Brings added convenience to the modern gas kitchen. 


Smartly designed. Available in black enamel, white enamel, 
in pastel colors; in bright metal and satin finishes. Harmo- 
nizes with any decorating scheme. Can be installed in 


wood, metal, brick, or other materials. Eye-level controls 


eliminate stooping. 
























































CALORIC DISPOSER 


Fully automatic gas disposer gets rid 
of garbage, trash, everything except 
metal or glass. With Calor-A-Tred 
foot pedal it’s easy to load, even with 
both hands full. Calor-A-Set dehy- 
dration control with three settings 
for normal, wet, or dry refuse. 





CALORIC DRYER 
The original Lo-HEet 
.. HI-BREEZE automatic 
gas dryer. Provides 
safer, faster and far 
more economical dry- 
ing. Waist-high lint trap 
with exclusive Sifto- 


Bag®.One-knob control. 








ee 
Pe cor je 2 















CALORIC BUILT-IN TOP-BURNER UNIT 


Each unit includes 2 extra-capacity Speed-Set burners. Easily 


venience dictates. 








CALORIC APPLIANCE CORPORATION - 


APRIL 1955 





TOPTON, PA. 





installed in island, peninsula or wall counters, wherever con- 


CALORIC 
WASHER 


Fully automatic with 
vibration-free Gyro- 
Spin balanced action. 
Exclusive long-stroke 
agitator gives 25% 
more washing effi- 





ciency. Simple one- 
knob control. 


r 
l Caloric Appliance Corporation, Dept. HH 

I Topton, Pa. 

! Please send me information on the Caloric 
| master line of fine appliances and the complete 
| Caloric kitchen. 

| 

| 

| 

| 

| 


NAME 





ADDRESS 


CITY ZONE STATE 


Desicensiisahiieivimants mistene aap asinenndininibendimitin ath 
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LOW COST 


.».MADE POSSIBLE ONLY BY EXCLUSIVE 


GENERAL MOTORS 











ASSEMBLY LINE PRODUCTION 




















Quality-designed, quality-produced to give your home 
buyers all these advanced heating features! 


Exclusive Delco-Designed Turbulator insures most economical oil mixture 


® Exclusive Delco-Heat “Integral’’ Design builds stronger unit . . . makes 
possible lower purchase price 


Exclusive Delco Circle-Air Radiator gives more heat per fuel dollar 
Exclusive Smart Two-tone Color Styling beautifies homes 

Exclusive Delco-Heat ‘‘Flame-Tailored” Burner saves on gas 

Exclusive Quik-Action Combustion Chamber (stainless steel) heats faster 
Exclusive Damper automatically changes controls to heating or cooling 
Exclusive Delco Rigidframe Motor insures smooth, quiet operation 


General Motors Delco Controls provide safe, worry-free fully automatic 
home heating 














MODELS FOR ALL TYPES OF HOMES 
... ALL TYPES OF INSTALLATIONS 


Gas or oil fired Delco-Heat... wet heat or warm air... 
combination heating and air conditioning . . . for closet, 
utility room, basement or crawl space installations. . - 
whatever the problem, Delco-Heat has exactly the right 
model for you. Pre-assembled Delco-Heat Condition- 
airs offer fast, low-cost installations and trouble-free 
operation. Typical of the complete Delco-Heat line are 
the three units shown above: 





ay New Delco-Heat “Builder Model,” designed and 
engineered to meet today’s building requirements. 
Highest quality performance at lowest possible 
cost . . . a perfect package for the large volume 
builder using warm air heating. Series includes 
gas or oil fired, high, low or reverse flow models. 


For economical heating and air conditioning, the 
new Delco Winter-Summer Conditionair gives 
automatically controlled comfort every season of 
the year. Heating and cooling units in one com- 
pact cabinet. Gas or oil fired. 





New Delco-Heat Horizontal Oil Fired Condition- 
air is ideal for space-saving installations, sus- 
pended from overhead joists, or supported on 
blocks in crawl space. 
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from 
easier-to-sell 
Delco quality- 
heated homes! 


OME HEATING! 
5|DELCO-HEAT 


CUT COSTS!... 
increase profits 


The perfect heating buy for home build- 
ers is here! A product of the greatest ad- 
vancement in furnace manufacturing in 
20 years... the miracle General Motors 
Delco-Heat assembly lines . . . which 
complete a furnace every two minutes! 

Now you have all three big profit ad- 
vantages ... the finest in modern auto- 
matic heating . . . a name with real sales 
power... and low cost. Delco advanced 
heating features give your home buyers 
the last word in comfort, cleanliness and 









A FURNACE EVERY 2 MINUTES! ... 
completed on the continuous “‘auto- 
motive-type" production lines at the 
world’s most advanced heating 
manufacturing plant. 


convenience. And, “built and backed by 
General Motors” means immediate 
buyer acceptance with pride and assur- 
ance. Delco’s high production efficiency 

. exclusive assembly line methods. . . 
SAVES YOU UP TO 25% ON YOUR 
FURNACE COSTS! 

In today’s competitive home market 
... when making a profit calls for selling 
more house for the money . . . you’re 
way ahead with the low cost and high 
quality of Delco-Heat. 








ee INDUSTRY'S 
HIGHEST IMPACT 
PROMOTION 
HELPS YOU SELL 
MORE HOMES 

















GENERAL 
MOTORS 
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for builders Another Delco first in 


55... the heating industry’s most dynamic, 
calliian advertising and promotion program. 
Plan now to tie in with the all-new Delco 
plan to help you sell more homes. . . sell them 
easier ...at more profit. This new Delco-Heat 
““SMASH-IMPACT” Package Promotion sells 
your home prospects at the national level in 
Lire and BETTER HOMES AND GARDENS... in 





SEE AND HEAR THE FULL STORY... 

. . Your Delco-Heat representative will show you how you can 
profit more with Delco-Heat. Delco Appliance Division, General 
Motors Corporation, Dept. HH, Rochester 1, N. Y. In Canada, 
Delco-Heat, Toronto 13, Ontario, Canada. 


CASH IN! Exclusive GM Delco-Heat ‘‘Assembly-Line Profit Program’’ 


your own local market . . . and in your own 
homes. Introduces exciting new promotion 
ideas for model home merchandising .. . new 
tie-in advertising. 

Delco’s “Assembly-Line Profit Program for 
Builders” explains how you can cash in by 
tying in. . . details the program, outlines 
what you can do, when, how, and shows you 
the sales tools you have to use! 


WRITE OR WIRE TODAY 
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Be 
ALLIS-CHALMERS HD 9G TRACTOR SHOVEL | 


Capacity, 2 cu yd 

Net engine hp, 100 

Drawbar hp, 82 

Weight, 32,000 Ib 

Dumping Height, 
11 ft 7 in. 











POPULAR 2-YD HD-9G TRACTOR SHOVEL NOW OFFERS 


Higher Work Capacity 


Design refinements in the Allis-Chalmers HD-9G now 
make it even more productive than ever. First, the net 
engine output has been increased to 100 hp, with 
23,000 Ib of push for extra crowding and digging 
ability, fast work cycles. 


Streamlined bucket design now helps roll in large 
loads with less tractor effort. The back of the bucket 
has been brought forward and the sides extended to 
cut spillage, put more pay load where it’s wanted. 
Cleaner dumping with the new bucket saves the opera- 
tor time and effort shaking out loads. 


A new addition to the wide 
variety of attachments available 
for the HD-9G Tractor Shovel is 
the Tip-Back bucket which allows 
the operator to roll the bucket back 
approximately 25° at ground level. 
Ideal for handling greater capacities 
of loose stockpiled materials, the 
Tip-Back bucket can be carried lower to the ground for 
greater stability . . . can load bulky objects easier. 


New-type ceramic master clutch lining reduces 
lever pull, makes it easier for the operator to do more. 
The new HD-9G helps the operator do more in other 
ways, too — giving him full vision, fast and easy con- 
trol, cleaner platform and more comfortable seat from 
which to work, and more working time with truck 
wheels, support rollers and idlers that need greasing 
only once every 1,000 hours. 














Lower Operating Cost 


Design improvements also add longer life to the HD- 
9G under all work conditions. Heavy box-section booms 
are 50 percent stronger, assuring proper alignment 
even working in the toughest materials. The low de- 
sign of the new HD-9G combination stabilizer and 
cowl not only offers easy accessibility for mainte- 
nance and service, but contributes to maximum op- 
erator vision. New ceramic master clutch lining oper- 
ates longer between adjustments, increases clutch life. 


Hydraulic system provides new maintenance sim- 
plicity, safety of operation, as well as improved visibil- 
ity. With new-style tank, there are few external fittings, 
greatly reducing possibility of outside leaks. Magnetic 
filters and suction-line screens protect the entire sys- 
tem from damaging grit. New, improved hydraulic 
pump is designed for long life as well as fast and 
accurate bucket action. 


Heavy-duty truck wheels and idlers are available 
for particularly tough working conditions. One-piece, 
full-length main frame permits unit construction so 
that major assemblies can be removed without disturb- 
ing adjacent units, putting tractor back on the job in 
hours rather than days. 


Ww Ww Ww 


See your Allis-Chalmers dealer for further informa- 
tion on what the HD-9G can do for you — or a demon- 
stration right on your job. 


ALLIS-CHALMERS 


RACTOR DIVISION — MILWAUKEE 1, JU. S. A. 
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CLAY PIPE will serve 10,000 
NEW Homes in Los Angeles Community 


iy oil Pipe will be installed by the mile 
during the next 10 years to serve a $200 
million community planned for the Palos 
Verdes Peninsula. The first subdivision 
alone, which is within a mile of the 
Pacific Ocean, requires nearly 10,000 feet 
of Clay Pipe. Ronald W. Bishop, City 
Engineer of Torrance, Calif., is in charge 
of the initial project, and the Colich Con- 
struction Co. are the sewerage contractors. 
Clay Pipe is being used exclusively on 
this project. 





Wherever you see men and machines preparing the 
vital underground arteries of a modern pre-planned 
community ... look for Vitrified Clay Pipe. The 
“old-timers” in the construction business have al- 
ways used it...and progressive new engineers and 
contractors are discovering that there’s no safe sub- 
stitute for Clay Pipe. It’s completely unaffected by 
the corrosive action of sewer acids and gases. De- 
tergents can’t soften it. Caustic drain-cleaning com- 
pounds can’t weaken it. Heavy backfill loads can’t 
cause it to oval or squash out. And a wide variety 








CLAY PIPE FITTINGS of joint designs and jointing methods insure fast 
SPEED INSTALLATION installation and tight, permanently root-proof joints. 
cities Yes ein aheass goit Always specify Vitrified Clay Pipe. It’s guaranteed 


tings to match when for half a century! 
you install Vitrified 
Clay Pipe. This Double 
T Branch, for example, 
is one of the many Vit- 
rified Clay Fittings that 
make possible the ut- 
most in flexibility and 
speed of installation. 














NATIONAL CLAY PIPE MANUFACTURERS, INC. 


1520 18th St. N.W., Washington 6, D. C. 


206 Connally Bldg., Atlanta 3, Ga. 
100 N. LaSalle St., Rm. 2100, Chicago 2, Ill. 
703 Ninth & Hill Bldg., Los Angeles 15, Calif. 
311 High Long Bldg., 5 E. Long St., Columbus 15, Ohio 





C-555-2 
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“Pa temwen. 
~— rn Te (1B wen . 


With these two FREE guides 
and genuine TECO WEDGE-FIT 


ring connectors — 


You can build your own 


TECO TRUSSED RAFTERS 


easily, quickly, economically, 


right at the job site. 


Easy to Fabricate— Just cut the four 
different pieces from common 2x4s and 
2x6s, quickly and accurately on the 
simple fabricating bench you can build 
from the detail drawing that’s FREE— 


Assemble Without a Jig— Precision 
assembly of the four members, in pairs, 
is fast and easy with TECO Wedge-Fit 
connectors in conforming grooves cut 
with the special TECO grooving tool— 


Quickly Erected—Just swing TECO 
trussed rafters into place on exterior 
walls—no interior load-bearing par- 
titions needed... 


and for added strength throughout, 
tie down your trusses with TECO 
Trip-L-Grip framing anchors. 


Send today for the FRED detail drawing 
of the portable Fabricating Bench, and a 
copy of “How to Build Wood Frame TECO 
Trussed Rafters” giving detailed instructions 
on fabricating, assembling, and erecting 
these versatile roof trusses. 


TIMBER ENGINEERING COMPANY HH-553 
1319 18th Street, N.W., Washington 6, D. C. 
Please send FREE drawing of Fabricating 


Bench design and copy of “How to Build 
Wood Frame TECO Trussed Rafters”. 








NEW 
PRODUCTS continued from p. 266 


3 For further details, check numbered coupon, p. 290 


s. SINGLE-HANDLE FAUCET fits any sink deck, 
is priced for low-cost houses 


The luxury and convenience of a single- 
handle faucet for kitchen or lavatory is avail- 
able in the Gyro mixing faucet. Mounting is 
through the center hole, and a removable 
chrome soap dish covers the unneeded faucet 
openings. The Gyro faucet fits any deck type 


of sink: steel, cast iron, set into either a 
wood or laminated top. 

Revolving the handle from right to left 
changes the temperature from cold to hot, 
or any ratio between. Lifting turns on the 
water, and the shutoff is pressure-assisted for 
a positive, dripless shutoff. There are no 
washers or seats to replace or renew. 


Price: $14.95 to $17.50 
Manufacturer: Gyro Brass Mfg. Corp. 


51 Urban Ave. 

Westbury, L.I., N.Y. 
LOUVERED LIGHT in wall plates can be night 
light or front door convenience 
Fumbling for keyholes, the cartoonists’ ven- 


erable gag, is eliminated with the Jamlight. 
Mounted in the jamb, the unit throws light 


on the door lock with a flip of a toggle switch. 

Face plates for Jamlights are made in every 
combination of switches and outlets so the 
unit can be used as a night light in any room 
in the house, or as a safety light in a dark 
hall or at the head of stairs. Louvers direct 
all light downward. 


Price: $2.95 


Manufacturer: D. D. Delashmutt 
414 US National Bank Bldg. 
Denver 2, Colo. 





for the same cos} 
YOU CAN BUILD LAWNS 


The quickly constructed, “bargain” 
seeded lawn is soon detected by the 
owner. Then he'll tear it up and 
start over .. . probably put in a 


lasting Seot&. ® lawn which he expected 
in the first place. 


You can give home buyers Ses 
famous lawn perfection for the same 
cost and planting time . . . for you nee¢ 
to sow only 1 pound instead of 3. 
Most important is the fact that 

Scotts is 100% perennial grasses and 
99.91% weed-free. 


For greater home value—for downrighi 
economy—for unexcelled lawn beauty, 
use and recommend Seot@a. : 
Start profiting from the sales appeal of 
saying, “My homes include permanent 
Scotts lawns.” Write our turf specialists | 
for recommendations and details on | 
Scotts builder service prices. 


LAWN SEED and 
TURF, BUILDER 


FREE LAWN BUILDING HELP 
Read Lawn Care® 


Keep up-to-date on lawn building ¢ 
velopments. A complete file of bad 
issues on soil conditioning, grading, drai 
age, feeding, seeding, etc., plus sulscriP 
tion to future issues are yours FRE 
Just drop a card to: 


O M S&H & SONS CO. 
81 Spring St, Marysville, Ohio 
also Palo Alto, Calif. 
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...CO0l dehumidified air in summer 


The UNARCO DUAL-VECTOR is a quality prod- 
uct newly designed to make economically feasible 
the combination of a fine hot water heating system 
and a chilled water cooling system. 

Now you can have all the advantages of hot water 
heat—cleanliness...smooth, even heat...quiet 
operation—and in summer, cool, conditioned air. 
DUAL-VECTORS are used in a series, one-pipe or 
two-pipe system, providing forced hot water heat 


or chilled water cooling using the same system. 
What’s more, the initial cost is often less than 
other combination systems which lack the acknowl- 
edged advantages of “wet” heat. And because each 
unit is individually controlled, you can heat or cool 
as few or as many rooms as desired. Thus the 
money saved in winter will help pay for your 
summer cooling comfort. Clip and send in coupon 
below for detailed information. *trade mark 


UNARCO “HYDRO-PAC” water chillers are available in 1, 2, and 3-ton 
capacities—providing matched cooling cycle for UNARCO DUAL-VECTORS. 


DUAL-VECTORS are ideal for homes, 
apartments, hotels, motels, offices and 
institutional buildings. 


HEATING & COOLING PRODUCTS 


UNION ASBESTOS & RUBBER COMPANY 
Dept.. HC-100R-E 
332 S. Michigan Avenue, Chicago 4, Ill. 


Name 





Company. 





Address. 





_ ee ces ee et a ee 


City, State 








r* offers clean, hot water heat in winter 
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Revolutionary New 
REVCO BILT-IN 
Freezer and Refrigerator 


ii 4&2 


> 











*COMFORTIZE means 
Complete Comfort 

for the Homeowner. . . 
the Magic of Hot Water Heating in Winter and 
the Miracle of Healthful Cooling in Summer 


Offer your customers delightful, springtime 
comfort for every day in the year! COM- 
FORTIZE their homes with Burnham auto- 
matic equipment. BASE-RAYf heating and 
HIDE-AWAY cooling is a year ‘round com- 
fort-combination that competition will have 
difficulty topping. 

BASE-RAY Radiant Baseboards give the 
customer the cleanest, evenest, most draft- 
free heat known. With BASE-RAY, he'll 
—_ a lifetime on aga rae because these 
sturdy units are made of enduring cast iron. BURNHAM HIDE-AWAY 
Add fen this BASE-RAY’s ree Acme a ee ee 
modern beauty and, he can look forward to 

wonderful winters of cozy comfort in attractive, uncluttered rooms. 


In summer, Burnham COMFORTIZES with HIDE-AWAY Cen- 
tral Cooling. The HIDE-AWAY is a central unit that tucks 
away out of sight in the attic, basement, utility room, etc., and 
requires a minimum of duct work, It distributes healthful, cooled 
air to the entire home. Its low original cost is a big sales induce- 
ment to the customer and when you tell him about the low oper- 
ating costs and no need for water, the deal is cinched. Easy in- 


stallation makes 
BURNHAM BASE-RAY a 
RADIANT BASEBOARD 


Burnham HIDE- 
tReg. U.S. Pat. OA 

















BILT-IN 










Home designed by Vic Regnier (Eligible 


Builders Inc., Kansas City, Mo. 





under 
FHA and VA) 






Add charm and sales appeal 


to the homes you design and sell! 





Complete flexibility of 
arrangement 
















Two appliances for little more than the 
price of one—providing 14.7 cu. ft. of 
food storage space! 


This marvelous space-saving idea includes a 6.3 
cu. ft. separate freezer, and an 8.4 cu. ft. refrig- 
erator — both built-in to provide the ultimate in 
kitchen charm and utility. 


No installation problems! Revco Bilt-Ins tuck 
away into any kitchen. The refrigerator gives 
you completely automatic defrosting — shelves in 
the door — space for the tallest bottles or smallest 
packages. The freezer holds up to 210 pounds of 
frozen foods — with open style shelves for fastest 
freezing, and handy roll-out drawer—plus amazing 
REVCOLD FREEZING ACTION. 


Choose your colors—for modern harmony and beauty! 
Plan to include these wonderful Revco Bilt-Ins in 
new homes or kitchen remodeling. Finished in 
stainless steel, antique copper, white, buttercup 
yellow—or matching colors can be applied at time 
of installation. 


AWAY and BASE- 
RAY perfect for- 
either new or mod- 
ernization jobs. 







ay GAS BOILER 


A Burnham Boiler for Every Purpose 


For complimentary copy of 16 page book, 
“Contemporary Kitchens in Charming Homes,” 

write Revco, Inc., Dept. C-4, 

Vas Deerfield, Mich. ask for name 

of your distributor. 





i eredliceceeaallicesrenlliccee i ceneellincanelcenadllemeeetliemedicentiaaaainanainean 


HH-45 | 







Burnham Corporati 
Irvington, New York 


Please send me free booklets on Burn- | 
| ham Heating and Cooling Equipment. 


















8 Be CVCO... 





VELLO-JACKET PACE-PAKT PACE-KONG go cn ca cs cece cme come cee come cee cee ee coe es eed 





makers of famous Revco Food Freezers 





















| __ AREVCO FIRST—an idea the industry will imitate. | 





Multiple groupings 
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Dramatic new sales feature 


Be first in your area 
to capitalize on 
Sound Conditioning 





Quiet homes are easier to sell. Now 


Cushiontone gives your houses beauty and 





quiet—plus national advertising support 





QUIET KITCHENS MAKE IMPRESSION. Demonstrate the benefits of Cush- 
iontone. Slam a door, clap your hands, ask prospects to raise their voices. 
They'll hear how the sharp edge is taken off distracting noise. If you have open 
planning, explain how Cushiontone prevents kitchen sounds from spreading. 
“Built in” quiet will make a strong impression on prospects and may often be 
the important extra that will close the sale. 





ESPECIALLY DESIGNED FOR HOMES. Armstrong Cushion- 
tone with the new Full Random design is smartly styled for the 
home. Women like the modern appearance of Cushiontone Full 
Random—it eliminates the old-fashioned tile look. Cushiontone 
is a pre-painted ceiling finish that gives your houses a salable 


new feature—quiet. It can be washed or repainted. 


this home is 
sound conditioned with 
Armstrong CUusHoNnToNE 





a : Pow hk A be *. M\ 4 
ee Sl GET FREE PROMOTIONAL MATERIAL. Mer- EASY TO INSTALL. No special 
chandise the new comfort of sound conditioning by skill or tools required. Just nail 
putting up signs in front of your homes and in every 1” x 3” furring to joists, nail 12” x 
sound-conditioned room. Give prospects Cushion- 12” Cushiontone to furring, and the 
tone literature. Feature Cushiontone in your local ceiling is finished. With one low- 
advertising. For free material, see your Armstrong cost, quickly installed material you 
. building products dealer or write Armstrong Cork have a finished ceiling that also 
ees ‘ “ts oo Ga \ \ \ Company, 4204 Sixth Street, Lancaster, Penna. sound conditions your houses. 


FIRST TO BE PROMOTED NATIONALLY FOR HOMES. 
With Cushiontone you can cash in on the sales appeal of a na- 

tionally known brand name. Right now families in your area A m st rong Cc E j L I Na G Ss 
are reading full-page ads in The American Home and Better 


Homes and Gardens that tell how Armstrong Ceilings quiet 
kitchens, game tooms, and entire houses. The smart-looking tiles that quiet homes 





Cushiontone® * Temlok® Tile * Perforated Temlok Tile 


| 
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MAKE IT MODERN... 





ORANGEBUR 


UNDERGROUND, TOO! 
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a 
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Root - Pwoof PIPE AND FITTINGS 


It takes modern materials and modern 
methods to cut costs. That’s why more 
and more builders and architects are 
turning to Orangeburg Root-Proof 
Pipe... it is ideally suited for modern 
construction methods. 


Today’s construction demands speed 
and quality, and Orangeburg’s speed 
of installation and proved quality are 
unsurpassed by any other pipe. Over 
one million installations have saved 
time, trouble and money for homes 
from coast to coast. 


Orangeburg’s famous Taperweld 
joints seal root proof with a few 
hammer taps...nocement, no calking, 
no compounds. The long 8-ft. 


lengths are so light one man can easily 
carry several lengths . . . so rugged 
and durable that drain lines installed 
49 years ago are good as new today. 


Get all the facts, for where time is 
money, it pays to use genuine 
Orangeburg Root-Proof Pipe. Made 
in 2”, 3’, 4”, 5” and 6 inch sizes. 


Use Orangeburg Root-Proof Pipe for 
house sewers, storm drains and other 
non-pressure lines. Use Orangeburg 
Perforated Pipe for septic tanks dis- 
posal fields, foundation drains, wet 
spots everywhere. Remember . . . no 
house is really modern unless it is 
modern underground, too. 


Write Dept. HH-45 for more facts 


ORANGEBURG MANUFACTURING CO., INC., Orangeburg, N. Y. West Coast Plant: Newark, Calif. 


GET GENUINE ORANGEBURG 





ORANGEBURG 








TECHNICAL PUBLICATIONS 





173. BUILDING PRODUCTS. Catalogue 54-L. 
Leigh Building Products, Division Air Con- 
trol Products, Inc., Dept. HH, Coopersville, 
Mich. 


174, LIGHTING. Lighting with That Lightolier 
Flair. Lightolier, Inc., Dept. HH, 346 Clare- 
mont St., Jersey City 5, N.J. 


Full color reproductions of some of Light- 
oiler’s most glamorous fixtures for the contem- 
porary house. 









175. WINDOWS. Malta Wood Window Units. 
Malta Mfg. Co., Dept. HH, Malta, Ohio. 8 
pp. 81." x 11” 


Specifications, details and opening sizes for 
Malta’s double hung, picture, horizontal slid- 
ing and multipurpose units. The back page 
lists local outlets for these windows. 


176. BUILT-INS. Built-In Ovens. Martha Wash- 
ington Distributing Co., Dept. HH, 163 Ave- 
nue A, Bayonne, N.J. 4 pp. 81/2.” x 11” 


Complete specifications and installation de- 
tails of the new Martha Washington line of 
built-in gas and electric wall ovens and sur- 
face cooking units. 


177. HEATING. Bell & Gossett Catalogue GK- 
954. Bell & Gossett Co., Dept. HH, Morton 
Grove, lll. 26 pp. 81/2” x 11” 


Nine pages of information on circulating 
pumps plus details on valves, fittings, air 
vents, etc., for forced hot water heating and 
chilled water cooling systems. 


178. AIR CONDITIONING. Atmospheric Spray 
Cooling Towers. 3-B Series. Binks Mfg. 
Co., Dept. HH, 3122 Carroll Ave., Chicago 
12, Hl. 12 pp. 84%,” x 11” 


Construction details on Binks towers, includ- 
ing over-all dimensions. 


179. INSULATING-WINDOWS AND SCREENS. Bul- 
letin F11.2, Small Homes Council, U. of Ill., 
Dept. HH, Urbana, Ill. 4 pp. 81.” x 11” 


Another definitive work from SHC, this one 
on the advantages of double glazing, together 
with tables indicating the expected fuel sav- 
ings with different methods. Moisture con- 
densation and optimum ways of screening 
windows are also discussed. 


180. PREFABRICATION. Breece Component Parts. 
Breece Plywood, Inc., Dept. HH, New Al- 
bany, Ind. 14 pp. 81/7." x 11” 


For the builder interested in “farming out” 
his components, this catalogue of prefab- 
ricated units will indicate some of the pos- 
sibilities available. 

(continued on p. 282) 
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| PACKAGED HOME LEADER’ | | PACKAGED HOME LEADER’ | LEADER* 


Va la C€ sets the Puce 


[ce Hees | En aes 


YRIGKT 19% BY PLACE HOMES. Ine 


With time-saving precision pre-cut Place Homes... popular contemporary design... full- 
weight conventional construction... the finest and most distinctive materials! 

With a fast, clean, streamlined, home-building operation... fewer headaches... lower 
inventory ...minimum risk... quick turnover and positive profits for you! 


There’s a rare opportunity for you in the new, stream- 
lined, home-building business — as conducted through 
independent dealers by Place Homes. Place is first in 
the nation with many unique construction and design 
features. And it is only natural that Place Homes’ dealers 
—big builders, architects, realtors and investors—are first 
in their territories for the finest design and planning... 
highest quality .. . fastest sales and best profits. 


As a Place Homes’ dealer you save material, labor and money with 
Place’s *precision pre-cutting of quality packaged homes, plus pre- 
assembly of some major sections. You save also through one-source 
buying ... by Place Homes’ big train-load purchasing ... and by 
having all your materials on the site when you need them! 


Place offers the most widely and enthusiastically publi- 
cized line of quality packaged homes in the country to- 
day! Take advantage of this great opportunity to build 
and sell more homes with greater profits, less risk, fewer 
headaches and lower inventories in 1955. Call, wire or 
write for details on the complete line. Place Homes Inc., 
1212 S. Walnut Street, South Bend, Indiana. 


Unique Sales-Clinching Features! 
@ Full-weight conventional construction! ¢ Smart, fast-selling contem- 
porary design! ¢ Unique storage truss with disappearing stairway! 
® Twindow windows throughout! ¢ Radair, counterflow, perimeter 
heating! ¢ Bath and a half in most models! ¢ Large storage-wall 
type closets! ¢ Famous Flo-Line styled Kitchen Maid Kitchens! 


Place Homes 


"Winner of second consecutive PARENTS’ MAGAZINE AWARD! Nation- 


ally publicized in LIFE, BETTER HOMES & GARDENS, PARENTS’, POPULAR 
MECHANICS, HOUSE & HOME, AMERICAN BUILDER, PRACTICAL BUILDER, 
NAHB CORRELATOR and NATIONAL REAL ESTATE & BUILDING JOURNAL. 


PRIL 1955 





City and State___ 





@eeeeeeaeoce eee eeeeeeseeeeeeeeeeeeeeseeeeeeeeeeeee eee 
= 

4 Place Homes Inc., 1220 S. Walnut Street, South Bend 21, Indiana 

= ° . 

" Rush all the facts on Place Homes. | am a [_] Builder, [] Architect, ["] Realtor, 
. [] Investor. | plan to build____ homes in 1955. 

4 Name__ ina be - Paes 
a 

4 po eee eee Siaile eas 
oO 

* 

* 

° 
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Theres Neo ine my hss tO dae 


Ponderosa Pine kitchen nest 


METAL WEATHERSTRIPPED cabinets und paneling in “Molly Pitcher’? homes, Downey, California 
WOOD WINDOWS ‘ 
: XtenSiVe USE 0 


Your customers can immediately see the outstanding i 
advantages when you install complete metal weather- 3 d 2 

stripped wood window units. Window units that have on eroSa ine 
been precision-assembled by the sash and door jobber 


and are available to you through your retail lumber dealer. appeals to buyers ” 


BEAUTIFUL wood windows are warm to the touch and reduce 
condensation to a minimum. 





COMFORT is assured with wood windows properly weatherstripped Ervin E. Yoder, Jr., President, Yoder-Mueller Construction Company 
with metal weatherstrip. Homes stay cool in summer, warm in winter 

d dry th r around. : 
per oes, Psat nla ee “A large share of the credit for the fine way our 


PROTECTION of wood windows with metal weatherstrip prevents hz | P 
needless heat loss and discomfort. Savings in fuel costs alone can homes have been received goes to the Ponderosa 


amount to approximately 24%. Pine paneled interiors and kitchen cabinets. Our 
ECONOMY is guaranteed. First cost is moderate for metal weather- buyers like the welcome feeling of knotty pine. 
stripped wood windows, compared to any other type windows. And We intend to continue making the greatest pos- 
the extraordinary durability of metal weather- Pt Repeat S34 TRE et ‘ c 

stripped wood windows means less maintenance sible use of Western Pine. 
and longer life. ‘ . . 
2 — : ’ Merchandise the homes you build with sales- 

Serve your customers BETTER by installing com- naling Western Sine ne a ae 
plete metal weatherstripped wood window units. appea ing estern ine ‘Woo Insta ations. Spec- 
ify close- grained, workable, lightweight Ponder- 
osa Pine for paneling and built-ins—as well as 
WEATHERSTRIP Aedearzcé INSTITUTE BUY COMPLETE se P 1S 4g ye 
for framing, sheathing and siding. Your local 

OFFICE OF THE SECRETARY WINDOW UNITS E ° re 

lumber dealer can supply this and other carefully 


BOX 101 — RIVERSIDE, ILLINOIS fate) Me dell: 
DEPT. HH-45 RETAIL LUMBER selected woods from the Western Pine region. 


DEALER 








PONDEROSA PINE 


s 
MONARCH METAL WEATHERSTRIP CORP, the Western Pines ner bo ag PINE 


Members: 6333 Etzel Ave., St. Louis 14, Mo. 
ALLMETAL WEATHERSTRIP CO. NATIONAL GUARD PRODUCTS, INC. 
2241 N. Knox Ave., Chicago 39, Il. Box 4754, Memphis 7, Tenn. 


BARLAND WEATHERSTRIP MATERIAL CO. NATIONAL METAL PRODUCTS CO. LARCH 








1960 E. 59th St., Cleveland 3, Ohio 


CENTRAL METAL STRIP CO. 
4343 N. Western Ave., Chicago 18, Ill. 


CHAMBERLIN CO. OF AMERICA 
1254 LaBrosse St., Detroit, Mich. 


DENNIS & CO., W. J. 
4444 W. Irving Park, Chicago 41, Ill. 


DORBIN METAL STRIP MFG. CO. 
2410 S. Cicero Ave., Cicero 50, III. 


GARDNER WIRE CO. 
1325 S. Citero Ave., Cicero 50, Ill. 


MACKLANBURG-DUNCAN CO. 
Box 1197, Oklahoma City, Okla. 


MASTER METAL STRIP SERVICE 


1720 N. Kilbourn Ave., Chicago 39, Ill. 


1001 Ridge Ave., Pittsburgh 33, Pa. 


NICHOLS METAL STRIP SERVICE 
2104 Gilbert Ave., Cincinnati 6, Ohio 


REESE METAL WEATHERSTRIP CO. 
712 Park Ave., Minneapolis 15, Minn, 


SECURITY CO., THE 
385 Midland Ave., Detroit 3, Mich. 


SOUTHERN METAL PRODUCTS CORP, 
921 Rayner, Memphis 6, Tenn. 


SPANJERS CO., A. J. 
1915 N. Lilac Dr., Minneapolis 12, Minn, 


WARNICA PRODUCTS 
6416 S. Ashland Ave., Chicago 36, Ill. 


ZEGERS, INC. 
8090 So. Chicago Ave., Chicago 17, Ill. 











DOUGLAS FIR 


the Associated Woods @ M2523, seavee 


INCENSE CEDAR 
FROM THE WESTERN PINE REGION RED CEDAR 


LODGEPOLE PINE 


for sales-minded facts and ideas, 
write for the free illustrated booklet, 
“PONDEROSA PINE,” to WESTERN 
Pine AssocraTIon, Dept. 405-V, 
Yeon Bldg., Portland 4, Oregon. 


TODAY'S WESTERN PINE TREE FARMING GUARANTEES LUMBER TOMORROW 
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Yes, we gota 
modern look in every 
room and still came 
in way under the 
budget. 









KenRubber was 

the perfect floor 

for remodeling in 
this house. 











ees om 
od 


Exclusive KenRubber ThemeTile and Feature Str 


% 


ip offer custom de 


sign for every floor. 













KENRUBBER tile floors add exclusive beauty to remodeled homes 


Standard gauge KenRubber—developed especially 
for residential use — keeps your flooring budget 
down, yet gives floors an unusually rich, expensive 
look. With exclusive KenRubber ThemeTile and 
Feature Strip you can give every room a custom 
charm that discriminating homemakers prefer. 
KenRubber glows in color tones that are brilliant, 
crisp and clear. And KenRubber “coiled-spring” 


strength takes constant hard usage for many years 
without showing wear...requires only a damp 
mopping and an occasional no-rub waxing. 
Install KenRubber over almost any smooth, firm 
interior under-floor. You'll find exact squareness 
of KenRubber tiles speed installation. For full in- 
formation, contact your local Kentile Flooring 
Contractor...or any of the offices listed below. 


Kentile, Inc. makers of 
KENTILE * 


KENRUBBER 


TILE FLOORS ° 


KENTILE, INC., 58 SECOND AVE., BROOKLYN 15, N.Y. ® 350 FIFTH AVE., NEW YORK 1, N. Y. * 705 
ARCHITECTS BLDG., 17TH AND SANSOM STREETS, PHILADELPHIA 3, PA. * 1211 NBC BLDG., CLEVELAND 
14,OHIO *® 900 PEACHTREE ST. N.E., ATLANTA 5, GEORGIA * 1016 CENTRAL ST., KANSAS CITY 5, 
MISSOURI *® 4532 SO. KOLIN AVE., CHICAGO 32, ILL. * 4501 SANTA FE AVE.,LOS ANGELES 58, CALIF. 





KENCORK * 
KENRUBBER*« 
KENFLEX* 
KENFLOR« 


*REG. U.S. PAT. OFF. 
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Heres The Built-In 
Thats Your Best Buy 





Heres A Reason Why 


No Johnny-come-lately, Stiglitz Built-Ins 
are backed by over 135 years experience 
in the manufacture of cooking equipment 
—your assurance of sound engineering— 
your customer’s assurance of trouble-free 
performance. The insert oven, for ex- 
ample, is so perfectly insulated it can be 
inserted in a wood cabinet with only 14” 
clearance, underwriters approved! Stiglitz 
has extra quality features to offer, too. 
Let us tell you more reasons why Stiglitz 
Infra-Aire is your best buy. 





STACK-ON OVEN 


FIT ALL STANDARD KITCHEN CABINETS 
COOKING TOPS IN 3 MODELS 
14 x 20'/,”” GRIDDLES ALSO AVAILABLE 


THE STIGLITZ CORP., DEPT. H 
2007 PORTLAND AVE., LOUISVILLE 3, KY. 


INSERT-OVEN 


Please send free literature, specifications and prices 
on Stiglitz Infra-Aire Electric Ranges. I am a {J 
builder ([ Building Supply Dealer [ Distributor 


Es iis 











re anindietiavedatel 


Street_ 
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TECHNICAL PUBLICATIONS 





(continued from p. 278) 


181. PLASTICS. Ceilite Translucent Structural 
Panels. Ceilite Corp., Dept. HH, Box 278, 
Allison Park, Pa. 4 pp., 8." x 11” 


Specifications and physical properties for 
these strong light-admitting panels. 





182. HEATING. Conco Ranchiefs. Conco Engi- 
neering Works, Dept. HH, Mendota, Ill. 6 
pp. 81/2." x 11” 


New specification sheets for Conco’s expand- 
ed line of gas and oil furnaces. 


183. TILE. Vinyl-Cork Tile and Standard Cork 
Tile. Dodge Cork Co., Inc., Dept HH, Lan- 
caster, Pa. 8 pp. 81." x 11” 


Newest versions of this bouncy flooring shown 
in full color, with specifications and installa- 
tion procedure. Included are the new par- 
quetry and spatter surfaces. 


184. PRECIPITATORS. Electro-Air Electronic Air 
Cleaners. Electro-Air Cleaner Co., Dept. 
HH, 1285 Reedsdale St., Pittsburgh 33, Pa. 


Dimensions, specifications, and installation 
possibilities for these electrostatic units. 


185. AIR FILTERS. Evans Lifelong Air Filters. The 
George Evans Corp., Dept. HH, Moline, lil. 
4 pp., 81." x 11” 


Impingement type filters for warm-air heating 
systems. Specifications and efficiency tests. 


186. FLOOR TILE. Designs For Better Floors. 
Johns-Manville, Dept. HH, 22 E. 40th St., 
New York 16, N.Y. 12 pp. 81/2.” x 11” 


Color charts of J-M’s Terraflex vinyl floor tile, 
plus illustrations of dozens of designs formed 
from two and three different color combina- 
tions. 


187. WINDOWS. Bilt-well Double-hung Window 
Units. Carr, Adams & Collier Co., Dept. 
HH, 30 S. Locust, Dubuque, lowa. 8 pp. 
BY" x 11" 


Sizes, sectional details and required wall 
openings for this extensive line of double- 
hung, awning, hopper and casement win- 
dows. 


188. WINDOWS. 1953 Ceco NAHB Souvenir 
Catalogue. Ceco Steel Products Corp., Dept. 
HH, 5601 W. 26th St., Chicago 50, Ill. 16 
pp. 8." x 11” 


Residential steel and aluminum windows and 
steel doors. Types and sizes, specifications 
and sections. 


189. HARDWARE. Kwikset Locksets. Kwikset 
Sales and Service, Dept. HH, Anaheim, 
Calif. 8 pp. 812" x 11” 


Full details on Kwikset’s “400” economy 
line and the custom “600” models. 


(continued on p. 290) 






























BUILT-IN 
RADIOS 









. + Only 3%” Deep! 


® Fits in standard 4” partition 






® Excellent tone and selectivity 

® Installed as easily as any electric outlet 
® For kitchen, bath, bedroom, etc. 

@ Colored plastic panels 

@ Approved by Underwriters’ 

@ Retails for $43.50 less panels 


Th) 










> 






Write today for specifications 
and low builder prices. 


(Dealer inquiries invited) 

es: tap ot 
FLUSH = yfALL 
RADIO COMPANY 
1012 HH 7 Cleveland St., Clearwater, Fla. 

















® 
Coming in May 


house home’s 
annual 


DIRECTORY | 

OF ; 

HOME SELLING 
FEATURES 
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. « « where they produce efficiency 


-- they demand it! 





International Business Machines Corporation 
Heat Treat Plant, Endicott, New York 


Architects: Smith, Hinchman & Grylls, Inc., 

Detroit, Mich. 

General Contractors: Sordoni Construction 
CS RRR SAA 


Co., Wilkes-Barre, Pa. 


for efficiency and long-term economy 











Efficiency experts that they are, IBM can be expected to accept ® 
only those materials which measure up to their own exacting ‘ lalco 
standards. In specifying Ualco Aluminum Awning Windows for 

this job, architects Smith-Hinchman-Grylls, Inc. selected windows 

which, like the rest of the building, were designed and engineered ALUMINUM] 


for trouble-free operating efficiency. WINDOWS 


In addition, Ualco Awning Windows are made of heavy ex- 
truded aluminum which meets all architectural requirements for 
strength; will never warp, rot, rust or need painting—require no 
upkeep expenses ever! 


_ __Confidence in the extra measure of efficiency and economy 
in Ualco Aluminum Awning Windows is shared by leaders in every 
field of construction. Ualco deserves your consideration. 


YALCO ALUMINUM AWNING WINDOW FEATURES: Exclusive Strip-Proof 
perator with heavy-duty torsion bar, built-in cam lock: e Completely 
weather-stripped with Koroseal. e Vents open and lock in any position up to 
90 degrees.e Integral fin surrounds windows; takes brick fin and fin trim. 
@ Jiffy-Quick Sill Clips slide in channel from each side, use as needed. 


SEE OUR CATALOG IN SWEETS ARCHITECTURAL FILE 16A OR WRITE US FOR COMPLETE INFORMATION. 
uv 









Ve. Waete) INDOWS ARE UN 

rae) Bolbaiel Fae, SUARAN ENGINEERING PLANNING SERVICE: TO ASSIST ARCHITECTS, ENGINEERS AND 
TEED AGAINST DEFECTIVE CONTRACTORS IN MAKING “‘TAKE-OFFS** AND SOLVING WINDOW PROBLEMS. 
MATERIALS AND WORKMAN- 


ae SOUTHERN SASH SALES & SUPPLY CO., SHEFFIELD, ALABAMA 


SALES OFFICES & WAREHOUSES: CANTON, OHIO: ELIZABETH, N. J.; HIALEAH, FLA.; FLORENCE, ALA.: VAN NUYS, CALIF.: GREENS= 





BORO, N. C.: AURORA, ILL.; RUSTON, LA.;: MONTGOMERY, ALA.: KANSAS CITY, MO. 


= 
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Tis Neu | He Seusitional / 
VULCAN Baseboard 


YEAR-ROUND ¢ HEATING-COOLING 


‘Home Conditioning" 


integrated with famous 


VULCAN 
TRIMLINE 









e+ « @ new concept 
in year-round ‘‘home conditioning’’ 


Never has there been anything like it — the first 
integrated year-round baseboard heating-cooling sys- 
tem for the American home. 


Advanced engineering that retains 100% of its 
heating performance and still furnishes a comparable 
amount of cooling comfort. 


In Winter — smooth, balanced distribution of heat 
from Vulcan’s famous TRIMLINE baseboard radiation. 


In Summer — controlled flow of “cooled” air from 
entire length of the same baseboard. 


Tested. Proved — exhaustive research plus hundreds 
of testing hours, both in the laboratory and in the field, 
have proved the value of Vulcan Baseboard “Home 
Conditioning.” 


AS) 
- « « Originators 


of fin-tube baseboard 
radiation; and manufac- 
turers of TRIMLINE for 
residential baseboard 
heating at its best. 





For Descriptive 
Literature and 
Data Write to: 


~~ 


The VULCAN Radiator Company 
775 Capitol Ave. 
Hartford 6, Connecticut 
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OLD- FASHIONED PURITY - with the NEWEST IMPROVEMENTS 


FOLAR WHITE Paint and Enamels are ABSOLUTELY PURE. As in days of old before 
fillers, inerts and extenders, only the purest and best hiding pigments—Titanium 
and ‘Behr Process" resin-free, elastic, non-cracking, fast drying binder—all com- 
bine in POLAR WHITE to make it last longer and stay whiter. Thus the new im- 
provements are added to the time proven method of manufacturing old-fashioned 
pure paint. 
POLAR WHITE'S 100% Titanium pigmentation provides superior covering power 
on all wood surfaces, Due to its great flexibility, POLAR WHITE does not crack 
or peel. 
Self-Cleaning: Surface stain or dirt is chalked away 
leaving a clean white surface years longer. 
Easy Maintenance: Repainting is a one-coat process 
requiring a minimum of surface preparation. 
POLAR WHITE is available in Outside Gloss White 
#711, Gloss Enamel #14, Semi-Gloss Enamel 
dl Ui #147 and Satin Velvet Flat #700. 

“ Full-color literature on POLAR WHITE and ‘‘Behr Process’’ 


jHITE Redwood stains and finishes, free on request. 










LINSEED OIL PRODUCTS CORP. 


Alhambra, California 


1118 So. Fremont Ave. * 





PACKAGED and VALUE PACKED 
for Your Profét and Customer Satisfaction 


ANOTHER Great Series of 
AURORA 





| SHALLOW WELL | 


WATER SYSTEMS 
in BOTH 
TANK MOUNTED 
and FOOT MOUNTED 





These easy-to-install Mainliners deliver quiet, 
economical and generous water supply on a par 
with the finest city water service. Moreover, Main- 
liners LAST— they possess the year in and year 
out dependability that creates GOOD WILL. We 
invite you to acquaint yourself with AURORA 
Mainliner Water Supply Systems, the product of 
exclusive builders of fine pumps. Here are Values 
you can be Proud to recommend. 





V3 H.P.17 Gallon Tank 
$98.00 


THE AURORA LINE 


V3 H.P. Foot Mounted 
for Use with Your Tank 


Enables you to handle any water supply job, large 
or small. Consult us. 


DISTRIBUTORS IN PRINCIPAL CITIES 


FOR 
uuen AURORA PUMP oivision 


— THE NEW YORK AIR BRAKE COMPANY 











$7 Dearborn Street . AURORA © ILLINOIS 
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A 


market house 


sets a new 


Standard Dry Wall Products, Inc. 


APRIL 1955 


One of the most beautiful, yet practical, works 
of architecture can be seen today in Latin America 
where a Farmer’s Market, covering a city block, 
furnishes the buyer and businessman the ultra 
in surroundings. Interior and exterior of building 
were given a sealer coat of THOROSEAL. To 
personify depth and line to perspective wall 
areas, the entire building was given a finish 
coat of smooth-surfacing White, Pearl Gray and 
French Grey QUICKSEAL. 


ait 


Inside view, during construction, showing how ramp 


accommodates customers to floor-level stall 








Get our 
**How to Do It” 
and Wall Chart. 





NEW EAGLE, PENNSYLVANIA. U.S.A. 











Model E-1 Two Section 


The first cost of your Everlite ‘‘Garden Under 
Glass”’ is the last cost. Whether you invest $187.50 for the 
smallest Everlite or choose one of the many larger models, 
you’re through forever with maintenance expense. There’s 
nothing about these deluxe, curved-eave, all-aluminum 
greenhouses to rot or rust ...nothing to paint or repair, ever. 
The advanced Everlite design makes it a beautiful and 
harmonious addition to the finest home, and the same de- 
sign features bring you many practical extra values . 
@ Curved eaves and narrower aluminum sash bars admit 
up to one-third more light for better growing conditions. 
@ Wide, full-length vents with weatherproof, continuous 
socket hinge give maximum ventilating area. 
@ Stainless steel glass clips make glazing and glass re- 
placement easy. 
@ Prefabrication to high precision standards means quick 
and easy installation by anyone. 
@ Readily expandable at any time by adding standard- 
ized sections. 
@ Can be quickly dismantled, moved to another location 
and reassembled. 
Write today for your free copy of Your Garden Under 
Glass and price list No. HH-455 which give full details on 


all Everlite models, as well as gas and oil-fired heating sys- 
tems; Transite benches and other useful Everlite accessories. 


ENJOY YOUR EVERLITE RIGHT AWAY... 
- »» ON OUR BUDGET PAYMENT PLAN! 


Auminum Greenhouses, Tue. 


14615 LORAIN AVENUE ¢ CLEVELAND 11, OHIO 
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what home buyers don’t know 
CAN hurt them...and you! 











Insist on 











\  HAR-VEY 


\ RULING DOOR AARDWARE 
\ for all your rolling door needs 














Blistered walls...unhealthy, stale-smelling room air.. condensa- 
tion damage to walls and furnishings... rusted out appliances 
and vent pipes... these are just some of the results when gas 
appliances are not properly vented. They hurt the home owner 
and his dissatisfaction hurts you. 


Because your client depends on your specifications to protect 
him, why be content with an inferior vent that can jeopardize 
his confidence in you and your homes? Why? — when such 
venting failures can easily be prevented by a correctly designed 
gas vent. 


Be sure of correct gas venting 


in your homes... specify METALBESTOS 


@ the modern double-wall, insulated vent 


@ keeps inner pipe hot, provides a strong draft for quick, 
complete removal of vent gases. 
COST-SAVING! 


CONVENIENT PACKAGED 
SETS AT LOW COST 


® outer pipe stays cool, prevents dangerous overheating 
of adjacent construction. 


® easily installed — no cementing, no heavy bracing — The complete Har-Vey 
saves time and labor. Challenger set, 
hardware & track, 
@ durable all-metal construction, can't break or crack, for a 2 ft. pocket 
highly corrosion resistant. door is only $2.70 list! 
- ol-Yo] a cola a-turletei-iil oko} ame] |i alate k# 
Insist on dependable gas venting... si well cs for ee. ae 


specify METALBESTOS 


...if costs less to be sure with the besf. 


Listed by Underwriters’ Laboratories, Inc. as a Type B 
vent for use with approved gas appliances. 


AMERICAN SCREEN PRODUCTS CO. 


METALBESTOS isos 






Get all the facta, today. 
Write Dep?.H 





Stocked by principal jobbers in major cities. Festery warehouses Manufacturers of HOMESHIELD full-frame 
in Atlanta, Dallas, Philadelphia, Des A ines, Chicago, New Orleans. Aluminum Screens and Storm Sash 
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HERE’S HOW 


“OPERATION WIFE-SAVER” 


will help sell homes 
equipped with STEEL kitchens 
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= OPERATION WIFE-SAVE R” is a high-powered 
coast-to-coast advertising campaign designed to sell all-steel 
kitchens—the kitchens that are wife-savers, the kitchens that 
mean less work and greater convenience for Mrs. Housewife. 
She’s the little lady who makes so many of the decisions 
nowadays when it comes to buying a house. Here’s how 
United States Steel’s “Operation Wife-Saver” is going to make 
her a prospective customer for you. 

Starting this month, a nationwide tidal wave of advertising 
will hit the public. Through television, radio, national maga- 
zines, trade magazines and newspapers, home buyers all over 
America will be urged to “Make it a Wife-Saver—Make it an 
All-Steel Kitchen!” 


You can ride the crest of this flood of enthusiasm. Make a 
special feature of the all-steel kitchens in your homes. Tie 
them in with “Operation Wife-Saver” by displaying the 
Wife-Saver symbol posters (shown here) in your homes and 
in your advertising. Send in the coupon right now for FREE 
prints and a mat of the Wife-Saver symbol. And Bon Voyage! 






























Mr. Robert C. Myers 

Director, Market Development Division 
United States Steel Corporation 

525 William Penn Place, Pittsburgh 30, Pa. 


Please send me, at no cost, special copies of the Wife- 
Saver symbol posters plus a Wife-Saver mat for news- 
paper advertising. 





ee | 


SEND FOR THESE 
|] FREE SELLING AIDS NOW PPPP- 
| RD aaa ka ok bi See Coed ah ssne Oe OE Pee ee 2 


Uss UMITED STAZES STEEL 1... i a 


AMERICAN BRIDGE .. AMERICAN STEEL & WIRE and CYCLONE FENCE . . COLUMBIA-GENEVA STEEL .. CONSOLIDATED WESTERN STEEL .. GERRARD STEEL STRAPPING .. NATIONAL TUBE 
OIL WELL SUPPLY . . TENNESSEE COAL & IRON . . UNITED STATES STEEL PRODUCTS . . UNITED STATES STEEL SUPPLY . . Divisions of UNITED STATES STEEL CORPORATION, PITTSBURGH 
UNITED STATES STEEL HOMES, INC. - UNION SUPPLY COMPANY + UNITED STATES STEEL EXPORT COMPANY + UNIVERSAL ATLAS CEMENT COMPANY 5-687 


Zz 
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= There’s so much more ina MOEN! 


EFFORTLESS CONTROL of volume and temperature by a single handle. FUNC- 
TIONAL, MODERN DESIGN helps sell homes faster. DRIP-PROOF, pressure 
sealed valve works with water pressure. EASILY INSTALLED, saving labor, 
eliminates necessity of cross-piping by simply rotating valve. LONGER LASTING, 
more economical — all parts of all models interchangeable. GUARANTEED FOR 
20 YEARS — proof of superior performance. Tested in-use more than 10 years, 
3,000,000 slam-banging opens and closes without wear! 


Hotpoint and General Electric dishwasher-sinks are MOEN exclusively 


MOEN VALVE COMPANY 


6518 Ravenna Avenue ° Seattle 5, Washington 


KRennatrack 


Demonstrate quality construction . .. with 
sliding doors that really work. Secret is in the 
selection of hardware. Kennatrack BUYER’S 
GUIDE helps you select the right type, simpli- 
fies detailing, cuts costs. Send for free 
Architectural Portfolio. 


spray tub-shower deck single mount wall 


There’s a Moen to fit every use—See Your Plumbing Jobber 
Kennatrack Corporation, Elkhart, Indiana 


: | < ; EYE AND SALES APPEAL 
tor CITY wear beyond the maing_you cant beat : QUALITY and SAFETY 


FOR THE HOME-BUILDING 
BURKS SUPER TURBINE WATER SYSTEMS 
DOLLAR with... 





SHOWER 
ENCLOSURES 








Make a show place of the 
bathroom with a Gulfspray 
enclosure. A quick sales 
persuader—a lasting pleas- 
ure! Demanded by home 
Finest engineered systems built! also—ONLY BURKS HAS LIFE- owners because of precision 
engineering, variety of de- 
signs and types, and safer, 
go glass. Include “Gulf- 
spray” in your plans. 





Same pumping unit for deep or LOK—the famous feature that 
shallow ‘wells. Fully automatic— enables Burks pumps to provide 
self-priming—only one moving greater capacity, better perform- 


patt. A size for every need. And ance, and up to 40% longer life. 
Send for illustrated literature 
To be sure—install Burks Pumps 
BURKS Write today for FREE catalog | SERVING 
-TURBINe THE SOUTH | 
PUMPS DEC we a eg 2 ag omg ANY AND SOUTHWEST LZ 207 N. MAIN ST. 
“ , ULL. | SINCE 1872 HOUSTON, TEXAS 


MAY IS NATIONAL WATER SYSTEMS MONTH 


HOUSE & HOME 





>755:00 


is the national average cost of all the Brikcrete required 
to build all the walls of the “Contempora” 3-Bedroom 










Home, including garage, firepl and chi y- Same 
per sq. ff. cost for any type of structure; may vary by 
locality. 





Raynor Carved Panel 


BRIKCRETE 


WORLD’S MOST MODERN MASONRY 






Inherent structural values—planned beauty—low cost— 
ready availability. Considered in these terms, Brikcrete FACTUAL INFORMATION 
qualifies as the preferred masonry where pride and price 

are running mates. Brikcrete is for homes or housing All units 12” long. 
projects. For apartments, motels, schools and other 
public buildings. For practically all types of commercial 
and industrial construction. 





Two thicknesses: 8” and 4”, | 
Two heights: 344’ and 2-2/3”. 
(All dimensions include %" 
allowance for mortar.) 





Because of decentralized manufacturing, Brikcrete— 
material for material—costs less than lumber. We will 
cooperate with architects or contractors in the short 
haul procurement for any size building or project. Write Range of 14 colors. 
for Brikcrete Book No. 1 and name of nearest plant. 


Two faces: plain and wire-cut. 





BRIKCRETE ASSOCIATES, INC., 416 W. 25th St., Holland, Michigan 
In Canada: Dunn Masonry Machinery Ltd., 818 Dundas Highway, Cooksville, Ontario, Can. 


MANUFACTURING TERRITORIES OPEN 


More local plants are needed to supply increasing demand. Brikcrete is truly an out- 
standing manufacturing opportunity, either by itself or as supplementary to building 
operations. Plants operate in franchise-protected territories. Liberal sponsor coopera- 
tion. High income potentials. Requires no skilled labor. Equipment available on 
lease arrang ts to resp ible operators. Write for Brikcrete Book No. 2. 





Raynor Flush Door 

















If you don’t have When you specify the “built-in” beauty of a 
4 RAYNOR CARVED PANEL OR FLUSH DOOR 
a personal subscription— ' 


The “built-in” beauty, the lasting dependability and 
to house +home the perfect door operating performance, offered by 
the attractive Raynor Carved Panel or Flush Door is 


typical of the Raynor complete line of Wood 








fe Sectional Overhead Doors. Outstanding in every 
...Start your subscription right now to the ni ‘ 
magazine that shows you more ideas for respect, a Raynor door, whether it is a Residential, 


good design and good business in HOUSES... . : : : : 
9 Commercial or Industrial door, is designed and 


q ..important houses that set the pace engineered for lasting eye appeal and satisfaction. 

i with new and better construction Bist : 

. prophetic houses that show you, not ' INI . ar AN , i 
See huues aiian’ tates Mie RAYNOR CARVED PANEL DOORS come in 
where it's going varied panel arrangements and a wide selection of 

| spesjlliat Cecile than Wilh adldisa he: Medea, designs and patterns. Write for Free full color 
easier to sell, easier to live in literature 
‘ ; ... handsome houses by the foremost builders 
and architects in the field Check-your telephone directory or 


write direct for the name of your 


To enter your subscription, send the special form, " 
: nearest Raynor representative. 


bound in this issue. Just sign it and drop it in 
the mail. We'll enter your subscription immediately. 





house+home 


540 North Michigan Avenue, Chicago 11, Illinois 
q | Builders of a complete line of wood sectional overhead doors 


RAYNOR MANUFACTURING COMPANY, DIXON, ILL. 
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TECHNICAL PUBLICATIONS continued from p. 282 





190. SKYLIGHTS. 


191. HEATING. Complete Line Catalogue. 


Daylighting With Wascolite 
Skydomes. Wasco Flashing Co., Dept. HH, 
87 Fawcett St., Cambridge 38, Mass. 12 
pp. 84° x 31” 


The complete line of Wasco acrylic plastic 
domes, including ventilating as well as light- 
ing-only models, Illustrated with photos and 
schematic drawings, and complete with spe- 
cifications and details. 


Wwil- 
liamson Heater Co., Dept. HH, 3500 Madi- 
son Rd., Cincinnati 9, Ohio. 122 pp. 81/2.” 
x 12” 


A spiral-bound compendium of the entire 
of heating and _ cooling 
equipment, including the 32-p. section on 
ducts (Jan. issue, Technical Publications). 
Request on letterhead. 


Williamson line 


192. PLYWOOD. Klinkii Plywood. Fiddes-Moore 
& Co., Dept. HH, 400 W. Madison St., 
Chicago 6, Ill. 4 pp. 81/2" x 11” 


Data, characteristics and grading rules for 
this New Guinea-produced plywood (Jan. °55 
issue, New Products). 


193. FLOORING. Cork and Vinyl-Cork Tile, Cata- 
logue 55. Dodge Cork Co., Inc., Dept. HH, 
Lancaster, Pa. 8 pp. 81/2” x 11” 


Full color illustrations of the standard and 
vinyl-impregnated cork tiles, plus all instal- 
lation data. 


194. DOORS. Young Flush Doors. 
Co., Dept. HH, Novi, Mich. 4 pp. 
=< 25> 


Young Door 
8 YW “ 


Specifications, stock sizes and weights of 
Young hollow-core flush doors. 


PRODUCTS AND PUBLICATIONS COUPON 


For more information on new products and publications in this April issue 


check key numbers below and mail to: house & home 


9 Rockefeller Plaza, New York 20, N.Y. 


NEW 
PRODUCTS 


WwW 


. Boiler-chillers . ‘ 

. Hydro-Heat system 
Crane Sunnyday boiler 
Mono-Aqua convectors 
Dual-Vector convectors 
Hydraline convectors 
Air-Rad convectors . ‘ m 
Armstrong Armaflex .................. 
Johns-Maaville Fibrocel 
Tywel air conditioner wd 
Heppner magnetic latch ............-... ; 
Soss knobless latch 

. White-Rodgers thermostat 
Chromalox electric baseboards 

. Minneapolis-Honeywell Fire Belle 

Weathertron heat pump 

. Leplex bonding agent 

Permaglas water heaters 

Gyro mixing faucet 

Jamlight Ss cuchibeisita 


goer Fexsacge 


wy rages 


oobooobbbobb0o000008 


TECHNICAL PUBLICATIONS 





. Leigh building products . 

. Martha Washington built-ins 

- Bell & Gossett valves .......... 
. Small Homes Council bulletin 


- Ceilite plastics . ; 
. Conco furnaces ............. 


. Electro-Air precipitators 
. Evans filters ............. isis 
. Johns-Manville tile 


. Klinkii plywood . 
- Dodge flooring ..... 


Lightolier fixtures * 
Malta windows ...............:..0000 ; 


Binks cooling towers ..... 


Breece components 


Dodge cork tile 


Carr, Adams & Collier windows 
Ceco windows : na 
Kwickset locksets 

Wascolite skylights 

Williamson heaters ........ 


Doonboooobobooooobobobo0o 





Young doors 














city 


If addressing your inquiry directly to the manufacturer, please mention 
house & home and the issue in which you saw the product or publication. 
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@ 7055 CALENDER ©® 


Today's Demand 


for 
ELECTRIC HEAT 


SOLVED BY 
ELECTROMODE 
WORLD'S MOST COMPLETE LINE 

ALL-ELECTRIC HEATERS 
ELECTRIC HEATING SYSTEMS 
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CEILING Radiant CABLE HEAT 


i installed in 
ode Heating Cable insta ’ 
cle eng radiates clean, sunlike het om 
= rd Has Magic Seal coating W i Sg? 
bat streaks on ceiling when oe - 
vnbedded in plaster. Automatic te! o 
pos control by separate thermosta' 
each room. 





BASEBOARD HEATER 


Low-Level Perimeter H 
eat i 
= conmsoctaaite warmth Ht mga a 
. m ar to ceiling. roe 
asic Unit: 32” long, 8,” high, 3” wi 
tg Bnd a voles. Blank ice 
? © © i 
Provide an unbroken Gescheeed efan” “4 








BATHROOMS 
waite or Chrome 
Finish 


LE 4 


WALL-TYPE HEATERS 


@ Capacities for All Size 
ooms 
e vo Circulated Heat 
n Designs 
> Mot nay To Install 
e Automatic Control 
e Satisfied Users 
Only Electro- 


minum heat- 
are insu 


t G rante’ 
ical. Guaran 
scowed BY Underwriters 


TION 
E CORP ORA 
ee cme mop’ Street, Rochester 3, N.Y 
. " 
jterature 
Please Sn — — figure 4 
Electromode Heaters. 
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A prolific race of D 
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ai in the Hawaiin 
sians. Some are belie 
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Here is a new idea in functional window units — 
VENT-A-WALLS, with removable sash, eye-catching in design 
and style. VENT-A-WALLS save precious construction 

time because they are so easy to install, and reduce breakage. 
In fact, you've never had it so good until VENT-A-WALLS. 

To remove the sash simply turn two small levers 

on the side of each friction hinge. A fast-threading screw 
in each corner of sash allows easy replacement of 

glass. Awning type VENT-A-WALLS are furnished either 


with gear or bar operators, or friction style. 





















VENT-A-WALLS remove 
easily by turning two 
small levers on the side 
of each friction hinge. 


gd Wing 
«° 





Se .¢ 
i —— ir 
VENT-A-WALLS are priced right to fit into = a i. * 
any building budget. Complete details about our VE = ALL 
profit making plan for merchandisers will be 3 | ee a 2 Ths photo chows the WENT-A-WALL 
—— ~ shows --- 
sent upon request. We invite your inquiry “= = removed from frame, to eliminate 


glass breakage during construction 


4 
“Co gk 
MBINANY and to facilitate painting. 


MANUFACTURERS 
In the East......... R.O.W DISTRIBUTORS 
ROCKY MOUNT, VIRGINIA 
In the Mid West.... LUMBERMEN’S SUPPLY COMPANY 
ST. JOSEPH, MISSOURI KANSAS CITY, MISSOURI 





This unit is shown Pictured here is a The open-in or VA 
1 as a casement 2 crank-out style hopper style has a In the West..... ees UGHN MILLWORK COMPANY 
window. awning window. friction hinge. RENO, NEVADA 
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The catch at never misses! 


MAGNETIC 20° LATCH 


with new FLOATING ACTION 


From Leco, world’s largest manufacturer of 
magnetic fastening devices, the powerful new 
Leco-Latch with floating magnet poles to assure 
a positive, non-slip grip. Holding force equal 
to over 700 times the weight of the magnet. 
Pulls even sagging or warped doors up snugly, 
yet so gentle it opens easily, quietly. 


Ruggedly built for lifetime service! 


New Leco-Latch is built into a rugged, shock-resistant poly- 
styrene case. Beautiful neutral finish to complement the finest 
cabinetry. Powerful, permanent magnet, lasts a lifetime! 


Write today for FREE SAMPLE 
Test new Leco-Latch on wood or metal screens, 
doors, cabinets. Hundreds of hardware and 
builder applications. Free sample on request. 
World’s leading magnetic fastening engineers 


LABORATORY EQUIPMENT CORP. 
101 Hilltop Road, St. Joseph, Michigan 


RICH BEAUTY...LOW COST 
WITH SOLID HARDWOOD PANELING by STEM 


Mr. Builder: Here is wall paneling in solid Walnut, 
Cherry, or Butternut that will add distinction and charm 
to any room. 

The cost compares favorably with paint and plaster. 
Installation is fast and easy. Boards are tongued and 
grooved, V-joint, sanded one face, #4” thick. Widths are 
4” to 9”; lengths 4’ to 16’. Paneling is very easily 


installed in a horizontal or vertical pattern. 


CHESTER B. STEM, INC. 
549 Grant Line Road, New Albany, Ind. 


NEED KILN DRIED HARDWOODS? 
Black Walnut, Wild Cherry, Hard Maple, Northern Birch, 
Indiana Soft Textured White Oak, Limba, Teak, African, 
Honduras, Philippine Mahogany and many others, 


SEND 
FOR THIS 
FOLDER 
TODAY 














S? Jewel of 
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The Home-Selling WasteMastev 


FOOD WASTE DISPOSER 


Easy to install! Easy to sell! Makes kitchens more 
attractive to home buyers. Exclusive Shavitron 
Shredder shreds quietly without vibration. Umbrella 
Slinger keeps motor dry at all times. Write NOW 
for detailed information! 


A PRODUCT OF THE 


LOCKLEY MACHINE COMPANY 


WASTEMASTER DIVISION 
310 GROVE STREET NEW CASTLE, PA 








SYMONS Forms Support 20-Ton Truck 


A freak accident demonstrated the ruggedness and strength of 
Symons Forms. A 20-ton ready-mix truck, backing up to pour concrete 
at a house under construction, got too close to the edge of the excava- 
tion, softened by recent rains and toppled over on the Symons Forms. 
The forms supported the loaded truck's fuli weight. After the removal 
of the truck, the contractor, Regan Brothers, was able to straighten 
the poured walls by replacing the waler and adding two braces. The 
completed wall shows no sign of damage. 

Symons Catalog No. F-10, which describes and illustrates the Symons 
Forming System, will be sent upon request. Symons Clamp & Mfg. Co.., 
4277 Diversey Avenue, Dept. D5, Chicago 39, Illinois. 





For Indoor and Outdoor 


FIREPLACES 


CRANK ADJUSTS FIRE BASKET 
CONTROLS THE HEAT FOR ANY MEAT 


Write For FREE Fireplace Plans 
and Specifications 


GRILLCRAFT CO. 


Dept. B—477 E. 7th St. 
St. Paul 1, Minn. 


For installation in amusement 
rooms, kitchens, porches, breeze- 
ways, summer cottages, screen 


houses and in the yard. 























Are You Changing Your Address? 


If so, please tell us at your earliest convenience so 


that you may continue to receive copies without delay. 


To expedite the change kindly send 


the old address as well as the new to: 


house & home 


540 North Michigan Avenue, Chicago 1}, Ill. 
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The heating duct material built 
to withstand peer SHU 
a ae || H 


Clay Flue Lining is the “common-sense” 
material for underfloor heating ducts in mod- 
ern basementless homes. 


It’s a true refractory, built to serve indef- 
initely at live-flame temperatures . .. so it 
easily withstands the thermal shock of on- 
and-off furnace operation without cracking, 
chipping, or flaking. Besides, it does not rust, 
corrode or disintegrate. It’s easy to install, 
using any one of a variety of jointing methods. 
It’s dustless, odorless, and needs no anchor- 
ing — can’t “float”? when the concrete floor- 
slab is poured. 

Clay Flue Lining is the cost-cutting mate- 
rial that insures dependable heating duct 
operation ... /t never wears out! 


CLAY FLUE LINING 


Se 


You Can Trust This Mark of Quality 





CLAY FLUE LINING INSTITUTE 


611B First National Tower, Akron 8, Ohio 
CONTACT AN INSTITUTE MEMBER WHEN YOU WANT THE BEST 


American Vitrified Products Co. © Dee Clay Products Co., Inc. © The 
Evans Brick Co. © The Kaul Clay Mfg. Co. © The Kop Clay Co. ® Larson 
Clay Pipe Co. © Malvern Flue Lining, Inc. @ Mill Hall Clay Products, 
Inc. @ Natco Corp. © Peerless Clay Corp. © Straitsville Brick Co. 

FL-155-19 
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= HOPE'S 


ROTO TYPE RANCH WINDOWS 


STEEL WINDOWS HAVE THE STRENGTH AND RIGIDITY 
THAT NO OTHER WINDOW CAN MATCH 











FLUE LINING 














COMFORT, 
CONVENIENCE, 








Die-cast roto operator has an extension arm of 
stainless steel and bronze sliding shoe. 


ECONOMY 


HOPE’S ROTO RANCH WINDOWS are available in a full 
range of sizes for every room in the house... bedroom, kitchen 
and view windows for living areas. 


New wide (1-3/4”) muntins in proper proportions to the 
panes provide great rigidity and harmonize with residential 
construction. 


CHECK THESE DESIRABLE NEW FEATURES: 


V Underscreen roto operators open and close ventilators 
easily, quickly. 

VY Flat type, fixed screens with bronze mesh need never 
be touched. 


VY May be glazed with standard units of “Thermopane” 
or “Twindow”, eliminating storm sash, or with single 
panes of sheet or plate glass. 


VY Ventilators project outward at bottom; awning effect 
permits ventilation even in rainy weather. 


No other Ranch Window in the same price range possesses all 
the features of Hope’s New Roto Type — and Hope’s prices 
are low. The window illustrated is priced at less than $50 
with worthwhile quantity discounts. 


For Further Information, Write for Bulletin 145-HH 


HOPE’S WINDOWS, INC., Jamestown, N. Y. 


The Finest Buildings Throughout the World 
lre Fitted with Hope’s Windows 








| 
} 
1 











Advertisers index: 


44, 45 
40 

18 
272 
285 
207 
95 

36 
226 


176, 177, 178 
96 

286 

245 

82, 83, 238, 239 
258 

14, 15, 34, 277 
220 

284 

68 


170 

266 

216 

54 

198 

215 

288 

169 
217, 240 
289 
186B, 187 
230A 
166 

276 


268, 269 


211 

Cover II, 101 
179 

242, 243 

90D 

231 

181 


Ador Sales, Inc. 

Airtemp Division (Chrysler Corp.) 

Alliance Ware, Inc. 

Allis Chalmers Manufacturing Co. 

Aluminum Greenhouses, Inc. 

American Brass Co. 

American Kitchen Div. of Avco Mfg. Corp. 

American Motors Corp. (Kelvinator Div.) 

American Radiator & Standard Sanitary Corp. (Sunbeam 
Air Conditioner Div.) 

American Radiator & Standard Sanitary Corp. 

American Rock Wool Corp. 

American Screen Products Co. 

American Sisalkraft Corp. 

Andersen Corp. 

Arcadia Metal Products 

Armstrong Cork Co. 

Armstrong Furnace Co. 

Aurora Pump Co. 

Autogas Company 


Bakelite Company (Division of Union Carbide & Carbon) 
Barkow Mfg. Co., August G. 

Beadex Sales, Inc. 

Bell & Gossett Company 

Bennett-Ireland, Inc. 

Best Homes Co., W. G. 

Binswanger & Co. of Texas 

Bird & Son, Inc. 

Borg Warner Corp. (Ingersoll Products Div.) 
Brickrete Associates 

Briggs Mfg. Co. 

Bruce Co., E. L. 

Building Stone Institute 

Burnham Corp. 


Cabot Inc., Samuel 

Caloric Stove Corporation 

Canvas Awning Institute & National Cotton Council, The 
Carey Mfg. Co., The Philip 

Carr, Adams & Collier 

Carrier Corp. 

Ceco Steel Products Corp. 

Celotex Corp., The 

Certain-Teed Products Corp. 

Chase Brass & Copper Co. 

Chrysler Corp. (Airtemp Division) 

Church Mfg. Co., C. F. 

Clay Flue Lining Institute 

Colorado Fuel & Iron Corporation 

Congoleum Nairn, Inc. 

Consolweld Corp. 

Crane Co. 

Crown Zellerbach Corporation 

Curtis Companies Service Bureau 

Curtis Refrigeration Machine Div., Curtis Mfg. Co. 


Decatur Pump Co. 

Delco Appliance Div. (General Motors Corp.) 
Detroit Steel Products Co. 

Dexter Lock Co. (Sub. National Brass Co.) 
Douglas Fir Plywood Assoc. 

Dow Chemical Co., The 

DuPont De Nemours, E. I. 

Dwyer Products Corp. 


Edgewater Steel Corp. (Tracy Kitchens Division) 
Edwards Co., Inc. 

Electromode Corp. 

Eljer Co. 

Elkay Mfg. Co. 


Fabrow Mfg., Inc. 
Fasco Industries, Inc. 
Fiddes Moore & Co. 
Flinkote Company, The 
Flush Wall Radio Co. 
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Cover IV 









Flynn Mfg. Co., Michael 
Formica Co., The 
Frigidaire Div. (General Motors Corp.) 







General Bronze Corp. 

General Electric Co. 

General Motors Corp. (Delco Appliance Div.) 
General Motors Corp. (Frigidaire Div.) 









Geneva Modern Kitchens 
Grillcraft Company 






Hager, C., & Sons Hinge Mfg. Co. 
Halstead & Mitchell 
Harnischfeger Corp. 

Harvey Aluminum Co., Inc. 
Hobart Mfg. Co., The 

Holcomb & Hoke Mfg. Co., Inc. 
Homelite Corp. 

Hope Windows, Inc. 

Horn Co., Inc., A. C. 

Hotpoint Co. 













Indiana Limestone Co., Inc. 
Ingersoll Products Div. (Borg Warner Corp.) 


Inland Steel Products Co. : 
Insulite Division (Minnesota & Ontario Paper Co.) 









Johns-Manville Corp. 


Kaiser Aluminum & Chemical Sales, Inc. 
Kaustine Furnace & Tank Corp. 
Kelvinator Div. (American Motor Corp.) 
Kennatrack Corp. 

Kennecott Copper Corp. 

Kentile, Inc. 

Kewanee Mfg. Co. 

Keystone Steel & Wire Co. 

Kohler Co. 

Kwikset Sales & Service Co. 


Laboratory Equipment Corp. 

Lennox Furnace Co. 

Larsen Products Corp. 

Libbey Owens Ford Glass Company 

Lire Magazine 

Line Material Co., Division (McGraw Electric Co.) 
Linseed Oil Prod. Co. 

Lockley Machine Company 


McDonald Mfg. Co., A. Y. 

McGraw Electric Co, (Line Materials Div.) 

McKinney Mfg. Co. 

Maco Corporation, The 

Majestic Co., Inc., The ; 
Malta Mfg. Co., The mA 
Manufactured Homes, Inc. 

Marble Institute of America, Inc. 

Markel Electric Products, Inc. 

Marsh Wall Products, Inc. 

Martha Washington Distributing Co. 

Masonite Corporation 

Mastic Tile Corp. of America 


Minneapolis-Honeywell Regulator Co. 
Minnesota & Ontario Paper Co. (Insulite Division) 


Modern Homes Corp. 

Moe Light Co., Inc. 

Moen Valve Co. 

Monsanto Chemical Co. 10° 
Mueller Climatrol F 
Muncie Gear Works, Inc. 


National Brass Co. (Subsidiary of Dexter Lock Co.) 
National Clay Pipe Mfrs., Inc. 

National Concrete Masonry Assn. 

National Gypsum Co. 

National Homes Corp. 
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National Metal Products Co. 
Natl. Oak Flooring Mfrs. Assn. 
New Castle Products, Inc. 


Norris Thermador Corp. (Thermador Electrical Mfg. Co. 


Division) 
NuTone, Inc. 


Orangeburg Mfg. Company, Inc. 
Owens Corning Fiberglas Corp. 


Pacific Lumber Co., The 
Place Homes, Inc. 
Precision Parts Corp. 
Preway, Inc. 


Raynor Mfg. Co. 

Red Cedar Shingle Bureau 
Reflectal Corp. 

Remington Arms Co., Inc. 
Republic Steel Corp. 
Republic Steel Kitchens Div. (Republic Steel Corp.) 
Revco, Inc. 

Reynolds Metals Co. 
Rheem Mfg. Co. 
Richmond Homes, Inc. 
Robbins & Myers, Inc. 
Rowe Manufacturing Co. 
Ruberoid Co., The 

Russell Co., The F. C. 

R. O. W. Distributors 


St. Paul & Tacoma Lumber Co. 
Samuel Stamping & Enameling Co. 
Schlage Lock Co. 

Scholz Homes, Inc. 

Scott & Sons Co., O. M. 
Shake-a-Ply Company 

Shower Enclosures, Inc. 

Smith Corporation, A. O. 

Southern Sash & Supply Co. (Ualco Aluminum Windows) 
Spotnails, Inc. 

Standard Dry Wall Products, Inc. 
Stanthony Corporation 

Steel Door Corporation 

Steelcraft Mfg. Co., The 

Stem, Inc., Chester B. 

Stiglitz Corporation, The 
Structural Clay Products Institute 
Superior Electric Co., The 
Surface Combusion Corp. 

Symons Clamp & Mfg. Co. 


Tappan Stove Co., The 
Techbuilt, Inc. 


Thermador Electrical Mfg. Co. (Division of Norris Therma- 


dor Corp.) 
Thyer Mfg. Corp., The 
Timber Engineering Co. 
Tracy Kitchens Division (Edgewater Steel Corp.) 
Tuttle & Bailey, Inc. 


Uni-Bilt Division (Vega Industries, Inc.) 

Ualco Aluminum Windows (Southern Sash & Supply Co.) 
Union Asbestos & Rubber Co. 

United States Gypsum Co, 

United States Plywood Corp. 

United States Steel Corp. 

United States Steel Homes, Inc. 

Utility Appliance Corp. 

Uvalde Rock Asphalt Co. 


Van-Packer Corp. 
Vega Industries, Inc. (Uni-Bilt Division) 
Vulcan Radiator Co., The 


Wallace Co:, William 
Wallpaper Council 

Walton Plywood Co. 

Weakley Lumber Mfg. Co. 
Weatherstrip Research Institute 
Welbilt Stove Company, Inc. 
Western Pine Association 
Western Red Cedar Lumber Association 
Westinghouse Elec. Corp. 
Weyerhaeuser Sales Co. 
Whirlpool Corp. 

Williamson Heater Co., The 


Yale & Towne Mfg. Co., The 
York Corporation 


Zegers, Inc. 











DOOR FRAME’ 


... install it after 
drywall is in place! 
... install it in 3 
minutes with 
4 nails! 





* Patent Applied For 


@ Fits snugly over finished wall after finished wall and 
floor are in place. There is no interference with 
application of wall board. 

@ Equipped with 4-way compression lug on each jamb. 
A turn of the screwdriver — (A) Plumbs jambs. (B) 
Holds frame securely in place. (C) Tightens up 
mitered corners. (D) Compensates for warping or 
settling. 

@ Rubber bumpers act as door silencers and prevent 
door rattles. No adjustable strike plate necessary. 

@ Appearance of long narrow lines blends with mod- 
ern architecture. Mitered corners cannot open or 
overlap. 

@ Baseboard applies flush to jambs of frame. 








(2) Diagram showing 
door frame installa- 
tion and 4-way com- 
pression lug. 


ila. 
(1) Sectional view 
showing application 
ever wallboard. 











Available for all standard sizes of 134” interior doors. 
For use with 2” wallboard. 


FOR DETAILS AND SPECIFICATIONS OF OTHER 
KEWANEE BUILDING PRODUCTS WRITE FOR 
OUR COMPLETE CATALOG 


kewanee 
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1. Styling leadership —Whatever 
the orientation on a lot, Modern 
Homes have the look of smartness and 
quality that only full-time architec- a 
tural development can achieve. The 
low, long look, the low-pitched roof 
with its wide overhang are now 
Modern trade-marks. 














































How the best materials help bring you 


quality -and volume profits! 





2. Exclusive features — Modern 
Homes’ Research and Product De- 
velopment Department has intro- 
duced entirely new sales-sparking 
features to residential building— 
including the widely heralded power- 
operated windows, acoustical ceil- 
ings, Klear-Span steel floor system. 


Be Quality emphasis — Modern 
Homes are designed for quality 
builders . . . fabricated with precision, 
of the finest materials. To help the 
builder follow through with this 
quality emphasis, Modern helps train 
erection crews, helps plan sites, helps 
achieve effective color styling. 


4. Advertising appeals—In Liv- 
ing for Young Homemakers, Better 
Homes and Gardens, and Small 
Homes Guide, Modern Homes ad- 
vertising is designed to add the 
powerful sales-extra of prestige—the 
reputation for excellence that in- 
fluences discriminating buyers. 





Many factors contribute to Modern Homes 
quality. To you, as a builder interested in 
high quality standards, all of them are im- 
portant. Take just one—building materials: 


You realize, of course, that there are 
savings in volume purchase. You know 
that many savings are passed on to you. 
But these savings also permit us to use 
materials of only the highest quality. The 





opportunity to do this isn’t exclusive with 
us; the degree to which we do it 7s. 


This and other factors briefly described 
above add up to the quality builder’s 
greatest opportunity to please his most 
discriminating buyers—while as much as 
tripling his profits through volume! Modern 
Homes Corporation, 14507 West Warren 
Avenue, Dearborn, Michigan. 




















5. Open House promotion— 
With newspaper mats, radio and TV 
scripts, signs, photographs, displays, 
and quality literature, Modern 
Homes helps the franchised builder- 
dealer make Modern’s styling, fea- 
tures, and quality pay off in profitable 
volume sales. 


molenm 


homgs 





Modern Homes Corporation 
Dearborn, Michigan e Port Jervis, New York 







HOUSE & HOME 








Beauty is a bonus 


in these smartly styled 

Eljer plumbing fixtures 

that add so much to the value 
and sales appeal of your homes! 
Their fresh, sculptured beauty 
is available in cast iron, 

formed steel, vitreous china. 
White and five fashionable colors. 
These are the fixtures 

your prospects are seeing 

in Eljer’s smart new advertising 


in the nation’s leading magazines. 


EUJER, DIVISION OF THE MURRAY CORPORATION 
OF AMERICA, THREE GATEWAY CENTER, PITTSBURGH 22, PA. 





-the only name she needs to know in plumbing fixtures 

















and watch your 


DOLLAR-VOLUME PROFIT GO UP! 


Ls 


Greatest “HOUSE PACKAGE” The LEADER in Beauty, Value, Sales 


’ ; 
ever offered to Builders! — National Homes—gives builders far more than the 

@A publicly accepted prestige product backed by the 
shieaatai dias component parts of a house. The National way leads 


@ Site planning by experts; assistance on land acquisition. 


@ Beauty and variety unlimited—widest range of plans directly to more sales, more homes built, more rapid 


and exteriors, designed by Charles M. Goodman, AIA. i 
: a ? turnover of capital. Result: more dollar-volume profit 
@ Smartest color styling by Beatrice West, noted authority. 
@ A home for every prospect! Nation’s most complete line, for the time and money you invest. Go National and 
with styles and sizes from $6,000 to $40,000. 


go places this year! Write for the franchise facts. 


@ Complete house-package from a single source—no ware- 
housing, no inventory; less invested capital required. 


@ Entire package PRE-SOLD by dynamic full-color ads i ; 
A Da ep NATIONAL Homes Corporation, Lafayette, Indiana 


in leading magazines plus unmatched local advertising 
and promotion. 





ONE OUT OF EVERY 48 HOMES BEING BUILT 
IN AMERICA TODAY !IS PRODUCED BY... 





© 1955 NHC 





